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Guaranteed Quality 
“Staf fAllen’s” 


be pure and unadulterated. An oil may be said to be absolutely pure 
when prepared from the proper natural material with no admixture of 
other substances either to the raw material or to the resultant oil. 


fx is not a sufficient guarantee of the quality of an essential oil that it 


Quality, however, is more elusive. Perfection is achieved only when the 
raw material is of the finest, selected with discrimination and scientifically 
distilled. 
“StaffAllen’s” oils are not merely pure in the technical sense; they meet 
the most exacting requirements of “‘quality” as distinguished from mere 
“purity.” 


STAFFORD ALLEN & SONS, Ltd. : London 
UNGERER & COMPANY : : New York 


OTTO OF ROSE D’OR 


HEN a product has been on the market for years and is as well 


and favorably known to all users of perfume materials as is 
Botu Pappazoglou’s Otto of Rose d’Or there remains nothing new to be 
said about it. 


The purchasing of Otto of Rose is essentially a question of confidence in 
the brand and the fact that Otto of Rose d’Or has held the leadership 
for so many years and still holds it is sufficient proof of the esteem in 
which its quality is held by those best competent to judge its merits. 


UNGERER & COMPANY : : New York 
BOTU D. PAPPAZOGLOU, S. A., Kazanlik, Bulgaria 
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Two Splendid Conventions 


N this issue we have the pleasure of reporting 
I two conventions, both of which scored outstand- 
ing successes and both of which were thoroughly 
enjoyable as well as profitable to those in attend- 
ance. During the month, The American Manufac- 
turers of Toilet Articles held its annual meeting in 
New York and the Flavoring Extract Manufac- 
turers Association of the United States convened in 
Washington. 

Each year, as we report these two meetings, we 
feel that the high water mark in value and enjoy- 
ment has been reached and that there must surely 
be a let down the following year. And each year 
we are agreeably disappointed as new records for 
attendance, interest, profit and entertainment are 
set by these two trade organizations. 

Outstanding at the meeting of the A. M. T. A,, 
was the fact that the business sessions not only 
drew but held an attendance of active and associate 
members well in advance of the records of previ- 
ous years. We have in the past commented upon 
the fact that, while the entertainment features 
were thronged with enjoyment seekers, the business 
sessions fell behind in their ability to attract the 
membership. Maintaining and even exceeding the 
high standard set in former years, the program 
this year held the interest and attention of those 
present as never before and in the increased at- 
tendance at the meetings, we see a good omen for 
the future of the association and of organized effort 
on behalf of the toilet preparations industry. 

Stressing the business end of toilet goods manu- 
facture, the program this year went directly to the 
heart of many of the trade’s most pressing prob- 
lems. It is hardly possible to select an outstand- 
ing feature among the addresses made. The virtual 
debate between Congressman Kelly and Godfrey M. 
Lebhar of the Chain Store Age, on the subject of 
chain store distribution and price maintenance was 
one feature which gave those in attendance both 
sides of a topic likely to be greatly in the public 
eye during the next few years. Both presented 
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facts and arguments of value and importance in 
reaching a conclusion on this important subject. 

Trends in the toilet goods field, as seen by an 
impartial and trained observer, were presented by 
Miss Helen Martin. Miss Martin’s address was not 
only stimulating and inspirational, but exceedingly 
instructive to manufacturers. Those who heard it 
or who will study it are likely to be a few strides 
ahead in the race for future business. Miss Helen 
Cornelius again brought her hearers an excellent 
study of packaging trends and practice. Speaking 
from the standpoint of the woman who buys, her 
observations carried conviction to her hearers. 

It is noteworthy at the same time that both of 
these speakers, in emphasizing merchandising, sales 
and other outward aspects of the toilet goods busi- 
ness, did not hesitate to bring out the fact that the 
product was after all the important thing. In their 
study of advertising and methods and of 
package design and attraction, these close students 
and observers of toilet preparations have also real- 
ized that manufacturing, composition and produc- 
tion are of possibly even greater importance. 

The manufacturers of toilet preparations have 
long recognized this fact and it is possibly for this 
reason that they have emphasized the technical side 
of the business and may have lagged behind in the 
merchandising aspects. And for the same reason, 
the technical features of the program including 
such items as Dr. Wimmer’s description of the work 
being done with ultra-violet light. Dr. Bogert’s re- 
port for the committee on research, the papers by 
Dr. Davidson and Dr. E. C. Kunz, and the reports 
of the committees on the Odorgraphia and the 
domestic production of floral products, were heard 
with close attention and interest. 

By no means least in the program were the re- 
ports of W. L. Crounse, Washington representative 
and Abel I. Smith, general counsel, and the talk of 
Dr. James M. Doran, Commissioner of Prohibition, 
all of which covered various aspects of the legisla- 
tive situation in Washington and in the several 
states with regard to toilet goods. These reports 
covered a year in which legislative problems have 
been more numerous and more important than is 
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usual. The revision of the tariff, the reorganiza- 
tion of prohibition enforcement and alcohol control, 
anti-cosmetic and tax legislation in the states, price 
maintenance proposals and numerous other matters 
have been handled in a way to reflect credit not 
only on the Washington representative and the 
general counsel but upon the association itself. 

It is hardly necessary to comment upon the en- 
tertainment program. It upheld the high stand- 
ards of previous conventions and was a source of 
great pleasure and enjoyment. 

In paying a tribute to retiring president Handy, 
the association went on record as approving the 
work of a most progressive and forward looking 
administration. Not only have the problems been 
many and important but new work has been started 
during his administration which will be of value 
and importance during the years to come. In choos- 
ing Mr. Bertram as his successor, the association 
has selected an executive whose interest and activ- 
ity on its behalf is of long standing. We hail him 
as a worthy successor to the many great figures 
who have graced the office and served the associa- 
tion so well in the past. 

Of equal interest and importance was the 
F.E.M.A. meeting in Washington. The session was 
devoted to the general subject of the “Relations of 
Business and Government” and in Washington, the 
association chose the city best adapted to a meet- 
ing of this sort. To this end, the business sessions 
of the convention were devoted largely to addresses 
by government officials, including such prominent 
figures as Dr. James M. Doran, W. G. Campbell of 
the Food, Drug and Insecticide Administration, and 
C. C. Concannon, Chief of the Chemical Division 
of the Department of Commerce. These addresses 
on the relationship of various government depart- 
ments to industry and especially to flavoring extract 
problems covered a wide range of subjects. 

In its efforts to handle the general subject, how- 
ever, the scientific end of flavor, in which great 
progress has been made, was not neglected. Papers 
by Dr. E. J. Shanley, Dr. F. M. Boyles and Dr. 
John Glassford covered the vanilla situation from 
many standpoints; while at the final executive ses- 
sion, the question of panel bottles was thoroughly 
discussed and an excellent start toward a solution 
was made. 

Entertainment features were, as usual, both in- 
teresting and enjoyable. Tours of Washington, 
and the beautiful and historic territory around it 
were, of course, features. Golf on the splendid 
Columbia Country Club Course, bridge for the 
ladies, and finally the annual banquet, featuring 
David Lawrence as guest speaker, rounded out a 
program equal to any of past conventions. 

In the selection of executives for the coming year, 
the association again displayed its progressive 
spirit. Retiring president Burnett has given two 
years of faithful and efficient service to its work. 
In E. L. Brendlinger, he will find a worthy suc- 
cessor, whose interest in the affairs of the industry 
has been demonstrated by his splendid work along 
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legislative and other lines in the past. We con- 
gratulate the association on its choice of a presi- 
dent and again pledge our active support in carry- 
ing out the program laid down by the association, 
a program sure to be of benefit to the entire in- 
dustry. 


The Williamson Bill 


TH\HE Senate has passed the Williamson Bill 

for the transfer of prohibition enforcement 
activities from the Treasury Department to the 
Department of Justice. The bill, as passed, how- 
ever, carried a provision which left control of in- 
dustrial and medicinal alcohol in the hands of the 
Treasury, this concession to the needs of industry 
having been won, only after a prolonged and rather 
bitter fight on the part of those interested in alcohol 
supplies for legitimate industry. 

There remains in the bill, however, a provision 
which gives the Attorney General a veto power 
over the granting and renewal of permits for in- 
dustrial alcohol, thereby dividing responsibility and 
control to some extent. 

The measure is not necessarily bad for the alcohol 
consuming industries although possibilities exist 
in its enforcement for hampering those who must 
depend upon supplies of alcohol. Under the present 
Treasury control, there has been a sincere effort 
on the part of officials to co-operate with the in- 
dustries on the alcohol problem. It is to be hoped 
that nothing will interfere with the present ami- 
cable and satisfactory relations. If Department of 
Justice officials are wise, they will exercise their 
veto power lightly if indeed they call upon it at all. 
If it is exercised in an arbitrary or officious manner, 
the results will be unfortunate for industry and, 
probably in the long run, none too satisfactory from 
the standpoint of prohibition enforcement. 

We have watched with pleasure the efficient work 
of Dr. Doran and his men in handiing the permit 
system and we have every confidence that Attorney 
General Mitchell will realize that this feature of 
enforcement is in competent hands and will be 
content to leave it there. 
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Proceedings of the A. M. T. A. Convention 


Thirty-sixth Annual Meeting at the Biltmore, New York City 


H. BERTRAM E. B. HURLBURT 
(President) (1st Vice-President) 


FFICIAL STAFF or A. M. T. A. FoR YEAR 1930- 
Q 31. President, H. H. BERTRAM, New York City; 

First vice-president, EVERRETT B. HURLBURT, 
Glastonbury, Conn.; Second vice-president and treas- 
urer, DANIEL J. MULSTER, New York City; Secretary, 
CHARLES S. WELCH, New York City. Executive Bourd: 
C. M. BAKER, New York City; G. A. PFEIFFER, New 
York City; Dr. E. G. THOMSSEN, Winona, Minn.; 
CHARLES S. PEARCE, Chicago; F. C. ADAMS, Cincinnati; 
W. L. ScnHuLTz, Hoboken; D. H. McCoNNELL, New 
York City; A. M. SprmEHLER, Rochester; NorRTHAM 
WarRREN, New York City; E. H. KoEHLER, New York 
City; E. J. GRIFFING, Boston; JOHN A. HANDy, Buffalo; 
L. S. Levy, New York City; SAMUEL H. CLARK, New 
York City. 


The thirty-sixth annual convention of The American 
Manufacturers of Toilet Articles was held at the Hotel 
Biltmore, New York City, April 22, 23 and 24. In 
point of attendance and especially of attendance at 
the business sessions, it was the best in the long series 
of annual meetings. The program for the business ses- 
sions fully justified the interest displayed by the mem- 
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G. A. PFEIFFER 
(Executive Board) 


W. L. CRouNSE 
(Washington Representative) 


(2nd Vice-Pres. and Treas.) 


B&S 
D. J. MULSTER C. S. WELCH 
(Secretary) 


bership, for not only were the reports of the officers 
and committees well-prepared and to the point as 
usual, but the addresses by speakers outside the organi- 
zation attacked some of the industry’s leading prob- 
lems and discussed them in a way which could not but 
be interesting. 
President’s Address 

The meeting was opened by President Handy, who 
introduced Honorary Member W. A. Bradley. Mr. 
Bradley read several messages expressing regret at 
inability to be present and congratulating the associa- 
tion on its excellent work during the year. Mr. 
Handy then delivered the president’s address 
follows: 


as 


“It is most encouraging to the executive officers of 
your association to see so many of you present, and I 
take pleasure in extending to each of you, active and 
associate members and guests, a cordial and most 
hearty welcome to this, our 36th Annual Convention 
of the American Manufacturers of Toilet Articles. 
May the spirit of good fellowship and cooperation be 
manifested among you and reflected as the outstand- 
ing feature of this Convention. 


ABEL I, SMITH 
(General Counsel) 


C. S. PEARCE 
(Executive Board) 
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“During the thirty-six years of the existence of our 
Association, 


expanded 


perfume and cosmetic industry has 


numbered 
the 
considered 


developed until today it is 


among the large and important industries of 


country. Toilet preparations which were 


luxuries in ars gone by have now come to be neces- 


sities in dern and complex mode of living. 


expansion and high degree of specializa- 
life 
ir political, social and economic life today 


Development 


tion in ou rdern business have brought about 


changes in 


which makes our present civilization and mode of 


susly more complex than it was thirty- 


living tremend 
Six years ago. 
“It is imperative today that an industry should have 
and 
members, 
industry 


its trade association in order to coordinate com- 
the individual 
maintain the 
and bring about closer cooperation with local, state and 


from without. 


general activities of its 


bine 


constructive practices within 


Federal governmental control agencies 


Every legitimate manufacturer of perfumery, cosmetics 
and toilet preparations who is eligible for membership 
should become a member of our association and con- 
tribute his full share of service and responsibility in 
promoting the best interests of the industry as a 
whole. 

“There are too many parasites feeding on the fruits 
of accomplishment by those loyal firms who are bear- 
ing the brunt of the trade Too 


often these parasites are the very ones which are re- 


association work. 
sponsible for destructive trade practices and other evils 
that are so disturbing to the progress and success of 
our industry today. How many of the recent fantastic 
cosmetic bills and other State and National legislation, 
regulations. can be 
and 


drastic governmental 
traced to the lack of individual 
moral and legal accountability of irresponsible manu- 
facturers in our industry. The day has passed when a 
legitimate manufacturer, be he large or small, mighty 
afford to ignore the constructive 
group and withhold his coordinated 


as well as 


responsibility, 


or humble, 
interests of 
effort. 

“A complete report of the activities of the associa- 
tion during the year will be given by the secretary- 
treasurer, by the several committee chairmen, by our 
counsel, and our Washington representative. Your 
presence at the several business sessions is urgently 
Many important matters are to come up 


can 
his 


requested. 
for discussion and consideration, and we should have 
the benefit will 
be an inspiration to those who serve you to have your 
active interest and cooperation in the vital reports to 
be given at this annual meeting. 


of your counsel and experience. It 


“Among the important items to be discussed will be: 

“1, The status of the pending tariff on bottles, 
bath salts, blackstrap molasses (alcohol tax), exemp- 
tion clauses of coal-tar derivatives, American valua- 
tion and appeals as to the determination of foreign 
valuation. 

“2. The pending Williamson bill on the transfer of 
prohibition enforcement from the Treasury Depart- 
ment to the Department of Justice, with dual depart- 
mental control over the permissive and regulatory 
features. While we are heartily in favor of the trans- 
fer of the punitive features, we vigorously urge that 
the permissive and regulatory features be left entirely 
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Dr. Doran and his 
in the Treasury 


under the experienced control of 
capable staff of 
Department. 

“3. The Bill on price maintenance 
which for the first time has been favorably reported 
out of committee. Great due to the per. 
sistent efforts of its advocates in furthering this con- 
Ultimate can only be 
attained by a determined campaign of education and 


technical experts 


Capper-Kelly 
credit is 


structive legislation. success 
enthusiastic support by the trades. 

“4, Other State and National legislation affecting 
our industry, with special reference to cosmetic legis- 
lation. 


5. Our business program committee has arranged 
for special on 
turned merchandise, demonstrations, styles in packag- 
ing, new avenues of sales, etc. 

“6. The committee on 
domestic production of floral products, committee on 
research department, the special committee on odor- 
graphia, as well as a special report on new aldehydes 
and another on medieval value of essential oils and 
aromatics and a paper on the ‘Uses of Ultra Violet 
Light in the Essential Oil Industry.’ 

“Another important item which I should like to 
call to attention at this time is the fact that 
we have completely revised the constitution and by- 
laws of our association to give them a broader scope 
so that they are now more in keeping with present- 
day needs. 

“Our association has been most fortunate through 
the years in having as its officers and members of its 
executive committee outstanding ability and 
integrity, who have devotedly and unselfishly given of 
their time and energy without compensation that our 
association might be a vital factor in the success of 
the industry. The duties and responsibilities of the 
officers and executive committee have increased through 
the years until today they demand a real sacrifice of 
time, effort and means to properly carry on the work. 
It is hardly necessary to point out this fact, except 
to remind some of are inclined to be 
critical that a loyal attitude of cooperation and good 
will would be far constructive than one of 
criticism. 

“It is becoming increasingly more difficult to find 
representative executives in our industry who have 
the necessary time to assume the responsibilities either 
of officers or executive board members in our ass0- 
ciation. Therefore, when you have men who are will- 
ing to serve, the least the individual members can 
do is to give them their hearty support and co 
operation. I therefore urge upon each and every 
active and associate member of this association to do 
everything he can to support the efforts which the 
officers and executive board members are making on 
behalf of the industry. I bespeak the constructive 
and loyal support of the trade journals of the industry, 
whose force for good or evil is tremendous. Con- 
structive criticism is always welcome, but should be 
presented to the executive board for its consideration 
and action without creating misunderstandings through 
a public pronouncement. 

“During the year we have maintained a friendly 
and cooperative contact with the Perfumery Importers’ 


discussions discounts, free goods, re- 


valuable reports of our 


your 


men of 


those who 


more 
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C. M. BAKER Dr. E. G. THOMSSEN 
(Executive Board) ( Executive Board) 


Association which, I trust, has been of mutual benefit 
to both associations. 

“The general business outlook is encouraging and 
should improve rapidly from now on. I do not look 
for any marked expansion this year. The old-line 
manufacturers will experience a new form of competi- 
tion from the perfumery sidelines being introduced b; 
a large jewelry importer, which may foreshadow a 
similar action by others. The beauty parlor specialties 
are beginning to feel the effect of their own competition 
Mergers are trying hard to meet the 
anticipated returns on their combined capital. There 
is still plenty of capital seeking an opportunity for 


and expansion. 


investment in our industry, which should stimulate new 
and progressive developments for the future. 

“T offer the following recommendations: 

“1. That the association, in recognition of the im- 
portance of carrying forward the vital and enduring 
work of the Odorgraphia to an enlarged scope and 
prompt usefulness, express their approval of this work 
and recommend that the executive committee be 
authorized to establish a fund for this purpose which 
the chairman of the committee has financed up to the 
present time. 

“9 That, in view of the many important matters 
to be considered in connection with the changes in 
regulations, etc., necessitated by the passage of the pro- 
posed Williamson Bill, the Prohibition Commissioner 
be requested to grant our association a membership 
on the Alcohol Trades Advisory Committee. 


A. M. SPIEHLER 
(Executive Board) 


F. C, ADAMS 
(Executive Board) 


J. A. HANDY D. H. McCoNNELL 
(Executive Board) (Executive Board) 


“In closing, I wish to express my sincere gratitude 


to the members of our association and especially to 


my associates on the executive board for their un- 
failing courtesy, kindness and helpfulness through- 
out the year. We feel that the executive board has 
been strengthened by the addition of two associate 
members. It has been a pleasure to serve with them 
and the other members of the board. 

“I especially commend our efficient secretary-treas- 
urer, Daniel J. Mulster, and our assistant to the secre- 
tary, Miss A. V. Lawlor; the chairman of our legisla- 
tive and tariff committees, A. M. Spiehler; the chair- 
man of our research department committee, G. A. 
Pfeiffer; our Washington representative, W. L. 
Crounse; and counsel, Abel I. Smith; the chairman of 
our Odorgraphia committee, L. S. Levy; Samuel Clark 
of the membership committee; the chairman of our 
business program committee, C. M. Baker; and the 
entire entertainment committee for the zealous atten- 
tion and time they have given to their work. 

“I suggest that the association adopt suitable 
resolutions commemorating entering the twenty-fifth 
year of devoted and constructive service to our in- 
dustry by Louis Spencer Levy and his magazine, THE 
AMERICAN PERFUMER AND ESSENTIAL OIL REVIEW. 

“Finally, let us voice our respect and gratitude to 
the fine old pioneers of American perfumery and gird 
our loins to put forth renewed efforts to strengthen 
the prestige of American perfumery now in such a 
competitive struggle with the flood of pseudo-French 


NORTHAM WARREN 
(Executive Board) 


E. J. GRIFFING 
(Executive Board) 
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Would that an Edison 
might arise among us and create something so typically 
American that it would challenge the world with its 
freshness, beauty and true spiritual qualities of Amer- 


and other foreign creations. 


ican idealism.” 


Address of Miss Helen Martin 


President Handy then introduced Miss Helen Martin, 
director of the Delineator Beauty Institute of the 
Butterick Publishing Co., New York. Miss Martin’s 
interesting address on the cosmetic industry as she 
sees it and the discussion that followed will appear in 
a later issue. 


Reports of Officers and Committees 


Secretary and treasurer Daniel J. Mulster pre- 
sented an interesting report showing a net gain of 
three in the active membership and a net gain of nine 
in the associate membership, active members now 
numbering 83 and associate members 128. Elections 
included the following: Active: Pinaud, Inc., Lever 
Bros. Co., Evenod Perfumer (P. E. Falkingham), Paris 
Cosmetics, Inc., Storfer Laboratories, Inc., Perfumeries 
St. Denis, Jaciel Perfumer, Inc., and Ar. Wimarick, 
Inc. Associate: Perfumer Publishing Co., A. Masch- 
meijer, Jr., Inc., Albert Verley, Inc., Pope Publishing 
Co., Syntharome Laboratories, Inc., Liberty Can & Sign 
Co., Topics Publishing Co., American Commercial 
Alcohol Corp., National Art Co., Breskin & Charlton 
Publishing Corp., American Perfumers Laboratories, 
Consolidated Safety Pin Co. and Helfrich Laboratories. 

The report also showed 28 bulletins issued, trade- 
mark supplements Nos. 7 and 8 issued, seven meetings 
of the executive committee and outlined the general 
work of the association during the year. The report 
of treasurer showed the affairs of the association in 
excellent condition. The secretary’s report was ac- 
cepted and the report of the treasurer audited and 
found correct by a committee, which so reported later 


in the week. 
Legislative Committee 


A. M. 
committees on legislation and _ tariff 


Spiehler read the interesting report of the 
which was as 
follows: 

“In view of the very full treatment by our Wash- 
ington representative of the details of our legislative 
activities during the past year, the report of your 
committee is limited to brief comments upon the hap- 
penings of the past twelve months and a bird’s eye 
view of the general situation that now confronts us. 

“We have emerged from a tariff campaign un- 
precedented in length and marked by extraordinary 
features with results which taken by and large are 
quite satisfactory. Indeed, if we compare the outcome 
as it affects our interests with those of other indus- 
tries, we have much for which to congratulate our- 
selves. While the duty on hand-made bottles is some- 
what higher than we desired, the schedule as a whole 
presents an equitable average and should protect us 
from extortion on the part of the bottle manufacturers. 
We were fortunate in being able to defeat an attempt 
to deprive us of two-thirds of our present protection 
on bath salts and especially we were lucky in being 
able to retain the principle of foreign market value 
as applied to perfume. materials derived from coal tar 
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as well as on other classes of importations. A notable 
victory was the retention of the present rate of duty 
on molasses used in the manufacture of alcohol, as per. 
sistent efforts were made by so-called farm representa- 
tives to raise the duty to a point that would have 
cost our industry nearly three-quarters of a million 
dollars per annum. It is to be regretted that Congress 
did not see fit to adopt our urgent recommendation to 
place on the free list ambergris, civet, castoreum, musk 
and floral waters, but we were in a measure prepared 
for this refusal as we encountered a similar experi- 
ence in 1922 when these items were retained on the 
It is difficult for the 
layman to fathom intricacies of the official mind with 
respect to the revenue to be derived from the tariff 
bill. Principles which appear to guide in one instance 
are readily abandoned in others and no hard and fast 
rule appears to govern. 


dutiable list for revenue purposes. 


“The situation that has prevailed in Congress and 
especially in the Senate throughout the tariff campaign 
seems to me to be worthy of a word of comment. In 
past revisions of the tariff the majority party, which- 
ever it may have been, has been in complete control 
and it has always been possible to deal directly with 
those wielding unquestioned authority. In the handling 
of the Hawley-Smoot bill, however, leadership in the 
Senate has frequently been usurped by a coalition of 
a handful of majority senators and a larger number of 
minority senators, whose combined forces have enabled 
them to outvote the majority and reduce almost to a 
cipher the seasoned veterans who appear to possess 
practically all the technical information regarding the 
issues involved except as to a few items of very special 
interest to the small minority. 

“As a result of this situation it has no longer been 
possible to make effective the representations to the 
real leaders of the Senate or to get our facts before 
them and act with 

The whole country 


those in position to consider 
authority with reference to them. 
has suffered as a result of this condition and as we 
sit here today the Conference Committee appointed 
to harmonize the diverse provisions of the House and 
Senate drafts of the tariff bill are struggling to put 
it into such shape that the President will be justified in 
signing it, the most extraordinary crazy-quilt in the 
shape of a tariff bill that has ever been enacted by 
Congress. 

“Under these circumstances I think I may repeat 
that our industry has been fortunate in emerging from 
this amazing campaign with the results we _ have 
achieved. 

“The recent outburst on the part of certain extreme 
drys in Congress criticizing existing methods of pro- 
hibition enforcement has resulted in an effort to enact 
certain extreme measures that do not commend them- 
selves to the conservative element among our people 
and that threaten the security and prosperity of our 
industry. Fortunately, all the alcohol-using industries 
are making common cause against this ultra-drastic 
legislation and we hope such measures as the William- 
son bill for the transfer of prohibition enforcement to 
the Department of Justice may be so modified as to 
leave our own trade under the jurisdiction of the 
experienced technical men in the Treasury department 
who, under Dr. Doran’s wise and conservative enforce 
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ment, have safeguarded us through the storms of the 
past decade. 

“We cannot close without a word of admonition to 
our members concerning the Capper-Kelly price pro- 
tection bill. 
become discouraged when measures in which we are 
Capper-Kelly 
measure represents a decidedly radical change in mer- 


It is only too easy to allow ourselves to 


interested encounter obstacles. The 
chandising methods and is opposed by such powerful 
and well-organized interests as the department stores, 
the big retailing chains and a few special interests. It 
would be extraordinary if these adverse influences were 
not more or less effective in slowing down this splendid 
crusade and yet during the past year we have seen this 
bill taken up for investigation by the Federal Trade 
Commission, reported favorably by an expert subcom- 
Interstate and 
Foreign Commerce, and finally reported to the House 
by the full Committee by a comfortable majority. 


mittee of the House Committee on 


“Being admittedly a controversial subject, the leaders 
of the House committee thought it unwise to attempt 
its consideration on the floor on the two so-called 
Calendar Wednesdays allotted to this committee dur- 
ing the present session. These Wednesdays are com 
monly utilized for the consideration of a compara- 
tively large number of small measures to which there 
is no objection and which, therefore, can be disposed 
of in toto without delaying the business of the House. 
The alternative, namely, a special order from the Com- 
mittee on Rules for the consideration of the Capper- 
Kelly bill, has already been resorted to and the man- 
agers of the measure are now energetically seeking a 
special rule with the hearty cooperation of the Majority 
Leader and the Speaker of the House. We should 
remember, however, that this bill represents a great 
commercial reform and that such reforms are not at 
tained in a day. Whether we are successful in the 
present session or not, we should be prepared to fight 
on, strong in the confident belief that we shall ulti- 
mately win and that the victory will be worth all the 
trouble it costs. 

“The situation so far as the legislative committee 
's concerned for the past year has been rather quiet 
as there is little legislative activity in the various 
states during the even-numbered years. 

“The cosmetic bill introduced by Assemblyman Doyle 
in New York died in committee. This was the only 
straight cosmetic bill which was introduced since the 
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last convention. This bill has been introduced with 
great regularity for the past four years and in each 
instance has died in committee. 

“In Georgia and Colorado there is a possibility that 
a tax will be attempted to be levied on cosmetics. The 
Governor of Georgia has called an extraordinary ses- 
sion of that Legislature to convene on May Ist, the 
idea being to raise additional revenue for the opera- 
tion of schools, eleemosynary institutions and also to 
provide for Confederate pensioners. This seemed nec- 
essary by reason of the fact that suit had been com- 
menced attacking the constitutionality of the state 
income tax, but this has been recently declared con- 
stitutional by their Supreme Court, but what effect 
this will have on the legislation against luxuries, it 
is impossible at this time to say. 

“In Colorado, House Bill 393 has been introduced 
levying a tax on candy, soft drinks, playing cards and 
other luxuries. The committee will watch these bills 
carefully and advise members in advance of any im- 
pending action by the committees. 

“Various states have recently passed so-called Na- 
tional Weights and Measures Acts, particularly In- 
diana, Illinois and Virginia. A bill was introduced 
into Kentucky this year but was beaten. Your com- 
instance to have the 
exemptions introduced into the bills that are present 
in the New York bill, to wit: exempting all articles 
from labelling where the net content is three avoirdu- 


mittee has sought in every 


pois ounces or less, two fluid ounces or less, or where 
the numerical count is six or less. So far as Indiana 
and Illinois are concerned, it is not felt that any 
proceedings will be taken against manufacturers who 
comply with New York exemptions. So far as Vir- 
ginia is concerned, we are having some trouble there 
and our counsel, Mr. Abel I. Smith, is planning a 
trip to Richmond in the near future to see if this 
matter cannot be straightened out. 

“Your Committee again desires to impress upon 
the members that our counsel is at all times avail- 
able for any inquiry from the members regarding 
any matters which may affect your business either 
in the states or Federal government.” 


Executive Session 


The report of the Washington Representative, W. L. 
Crounse was delivered in executive session but we are 
privileged to present it in full as follows: 
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Mr. President and Gentlemen: In the presentation 
of this report, covering the Federal legislative activi- 
ties and departmental relations of our Association 
for the past year, I am necessarily limited in certain 
directions to a statement of progress rather than of 
accomplishment, for the reason that in such important 
issues as tariff revision and the reorganization of the 
Prohibition Bureau we are at this moment facing the 
crisis of the year’s work, the outcome of which can- 
not be positively foreshadowed at this time. 

It may be said, however, without fear of exaggera- 
tion that never before in the history of our Associa- 
tion have we been called upon for such unremitting 
labor and vigilance for the protection of our members 
as we have been obliged to exercise during the past 
twelve months. And the end is not yet. I want to 
take this occasion to thank our entire membership for 
the hearty cooperation afforded me during the year 
and to express my deep appreciation of the support 
constantly given me by your officers who have made 
great personal sacrifices of time and labor in your 
interest. 

The Revision of the Fordney-McCumber 
Tariff Law 
Federal 


1922 


All records have been broken by the 
Congress in the revision of the Tariff Act of 
undertaken seventeen months ago and now in the final 
stage of consideration by the Conference Committee 
recently appointed to harmonize the diverse provisions 
of the House and Senate drafts of the revision bill. 
Fortunately, the Senate and House have 
concurred in their action on practically all of the items 
in which we are interested; hence it is possible to 


however, 


advise you in detail as to the outcome. 

Preliminary work looking to the the 
tariff was undertaken by the Ways and Means Com- 
mittee in December, 1928, and hearings were begun 
early in January, 1929. Following the precedents of 
many years the House undertook to give merely ten- 
tative form to the revised measure; hence the im- 
portance of the revision work did not reach its maxi- 
mum until the bill passed the House and was taken up 
for serious consideration by the Senate. When the 
Finance Committee began hearings on the bill it had 


revision of 


upon its docket the following major matters of 
interest to the American Manufacturers of Toilet 
Articles: 


1. The duty on hand-made bottles upon which the 
House had fixed the rate of 70 per centum. 

2. The exemption clauses of Paragraph 28 reliev- 
ing perfume mixtures and compounds from the opera- 
tion of that provision of the paragraph which imposed 
American valuation on all coal tar derivatives. The 
striking out of these clauses had been recommended by 
the Synthetic Organic Chemical Manufacturers. 

3. The duty on perfumed bath salts which the 
House had cut from 75 to 25 per centum. 

4. The retention or increase in the rate of 75 per 
centum on finished perfumery. The question of an 
increase in this rate arose automatically as a logical 
compensatory provision to take care of the proposed 
increase in the bottle duty, which the bottle manufac- 
turers were demanding should be raised to 82% per 
cent. 
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5. Amendments defeated in the House but agaip 
submitted to the Finance Committee raising the rate 
of duty on molasses used in the manufacture of alcoho 
from one-sixth of a cent per gallon to 4, 8 or 10 cents, 
The adoption of an 8-cent rate, which was mos 
urgently the committee, would have jp. 
creased the alcohol bill of the members of this aggo. 
ciation by from one-half to three-quarters of a million 
dollars per annum. 

6. A proposition to change the basis of invoice 
valuations throughout the tariff law from the foreign 
to American valuation. This change was urgently 
opposed by every member of the American Manuf. 
turers of Toilet Articles. 

7. A proposition to make final decisions of ap. 
praisers as to whether foreign or American valuation 
shall govern the assessment of duties with an appeal 
to the Secretary of the Treasury only, thus depriving 
importers of the right to take their appeals to the 
Customs Court and the U. S. Court of Customs Ap. 
peals. This proposition was strongly opposed by a 
considerable number of our members and by all the 
so-called French 

8. A recommendation of the American Manufac. 
turers of Toilet Articles to transfer to the free list 
ambergris, civet, castoreum, musk and floral waters, 

9. A recommendation of the American Manufac. 
turers of Toilet Articles to provide a rate of 35 per 
centum ad valorem on balsams advanced in value by 
cleaning, concentration or other process. 


pressed on 


houses. 


The tariff bill, as passed by the Senate and now in 
conference, is probably as unpopular as any similar 
measure in the history of the country. Few, if any, 
industries, however, have fared better, by and large, 
than that represented by our Association. Of the nine 
items above set forth, seven have been acted upon by 
both substantially in accordance with our 
earnest recommendations. 

Both houses refused the free-listing of ambergris 
civet, castoreum, musk and floral waters on the ground 
that a duty was imposed on these items in the Act 
of 1922 which is still required for revenue purposes. 
Our recommendation to place an intermediate duty on 
balsams advanced in value was denied, presumably 
on the ground that the majority of perfumers would 
not be injured if the duty on such balsams were not 
increased and that the action of the courts in assessing 
certain advanced balsams as perfume mixtures or 
compounds under Paragraph 61 was due to a mis- 
understanding as to the character of the merchandise 
which could be clarified in an additional test case. 

The action of the House in cutting the duty on 
bath salts from 75 to 25 per centum caused consterna- 
tion among all our members making these products 
of which, according to THE AMERICAN PERFUMER, 4)- 
proximately $2,000,000 worth are annually produced 
in this country. The adoption of the House provision, 
therefore, would have destroyed one million dollars’ 
worth of protection heretofore enjoyed by domestic 
bath salts. The Tariff Commission cooperated with 
us heartily and the provision in the bill as passed by 
the Senate and retained in conference not only re 
stores our protection but eliminates the possibility of 
assessment of duty at the rate of 25 per centum under 
Paragraph 5 on products claimed to possess medicinal 
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properties but as a matter of fact consisting merely 
of perfumed salts. 

The retention of the 75 per centum rate on finished 
perfumery unanimously agreed upon by our Tariff 
Committee and the Perfumery Importers Association 
received more serious consideration at the hands of 
the Finance Committee than is commonly understood. 
Under the rules of tariff construction compensatory 
increases are almost invariably seriously considered 
where any important constituent of the finished prod- 
uct is raised to a rate of duty higher than that carried 
by the product itself. Thus when the Finance Com- 
mittee reported a duty on hand-made bottles in ex- 
cess of that on packaged perfumery the question of 
an increase in the duty on the latter was automatically 
raised. Fortunately, the committee ultimately agreed 
to reduce the proposed rate on bottles to a parity with 
that on the packaged product which thus eliminated 
the question of a compensatory increase. 

One of the hardest fought battles that marked the 
consideration of the tariff bill in House or Senate 
concerned the duty on molasses used for the produc- 
tion of alcohol. In this fight we were able to gain 
the cooperation of all the alcohol-using industries. 
Your Washington representative appeared before the 
Finance Committee in this matter and worked early 
and late, the fight being carried on by all the alcohol- 
using trades with such vigor and success that all sub- 
sequent efforts to raise the duty on molasses were de- 
feated, although it was the subject of discussion on 
the floor of the Senate. According to the Prohibi- 
tion authorities, the perfume industry now consumes 
about 2,000,000 gallons of alcohol per annum. The 
adoption of an 8-cent rate on molasses would have 
meant an increase to the consuming manufacturer of 
not less than 30 cents in the price of alcohol, or a 
total increase of approximately $600,000 annually to 
our industry. 

It is hardly necessary to emphasize the fact that 
our entire membership was opposed to the proposed 
change in the basis of invoice values from foreign 
to American valuation. Under the terms of the bill 
as passed by the Senate this proposition is rejected 
and the question cannot again come up for considera- 
tion under two and a half years, when the U. S. 
Tariff Commission has been directed to make a report 
upon it. 

The proposition to make final the decisions of ap- 
praisers as to whether foreign or American valuation 
shall govern the assessment of duties in any contro- 
versial cases with appeals to the Secretary of the 
Treasury instead of the courts was strenuously op- 
posed by all the French houses as well as by our own 
members. It is generally admitted the importers 
would have been deprived of valuable rights if forced 
to accept the rulings of a board appointed by the 
Secretary of the Treasury, the natural disposition of 
whose members would be to support the rulings of the 
appraisers who are the direct subordinates of the 
Secretary. All interests except those favoring the 
general adoption of American valuations applaud the 
action of the Finance Committee in rejecting this 
section. 

The contest over the bottle duty was one of the most 
spirited that marked the consideration of the entire 


measure. As reported by the Finance Committee a 
rate of 82% per cent was provided for hand-made 
bottles and subsequent investigation disclosed the fact 
that the language was so drawn as to apply also to 
machine-made bottles, although this was not the in- 
tention of the committee. As soon, however, as your 
representative brought the facts to the attention of 
Senator Edge, Chairman of the subcommittee having 
the item in charge, an amendment was drawn relegating 
the machine-made bottle to Paragraph 217 at 50 cents 
per gross. Subsequently, however, Senator Smoot 
offered an amendment imposing a rate of 40 per cent 
on all machine-made bottles and this was adopted. 
When, however, the bill was reported from the Com- 
mittee of the Whole to the Senate, Senator Copeland 
made a vigorous attack on the 40 per cent rate and 
secured the adoption of an amendment cutting the 
rate on machine-made bottles with ground glass stop- 
pers to 25 per centum ad valorem and leaving other 
machine-made bottles in Paragraph 217. When the 
bill went to the Conference Committee, Senator Cope- 
land made a vigorous effort to have the Senate rates 
on machine-made bottles adopted and the House rate 
of 70 per cent adopted for the hand-made bottle. 
After protracted deliberation the Conference Commit- 
tee accepted. the Copeland amendment as to machine- 
made bottles and the Senate rate of 75 per cent on 
the hand-made article. 

The policy pursued throughout this controversy by 
the representatives of bottle manufacturers has been 
decidedly reprehensible. Although left by the decisions 
of the Customs Court of Appeals with a duty of but 
50 cents per gross on hand-made bottles, they refused 
our overtures to unite with them in recommending to 
Congress a duty of 65 per cent as compared with 55 
per cent originally provided by the Act of 1922; sub- 
sequently they presented to the Ways and Means 
Committee our resolutions of sympathy as supporting 
their demand for the preposterous duty of 82% per 
cent which they then urged and, finally, they sought 
to obtain a duty of 40 per centum ad valorem on all 
machine-made bottles notwithstanding the fact that 
in their testimony before House and Senate Commit- 
tees they had declared that no increase in the duty 
on machine-made goods was either needed or desired. 

I cannot leave this subject without expressing the 
debt of gratitude which I personally owe to Senator 
toyal S. Copeland and I am sure that in this ex- 
pression our entire membership will heartily join 
Early and late and frequently in sessions extending 
far into the night, Senator Copeland occupied his place 
in the Senate fighting stubbornly in our interest. On 
three separate occasions he forced a vote which re- 
duced the iniquitous duty on hand-made bottles re- 
ported by the Finance Committee and single-handed 
he obtained for us what I am sure all our members 
will agree is a reasonably fair schedule of duties. 
Few Senators were as faithful in the discharge of 
their duties as Senator Copeland and none of them 
accomplished so much for our industry. 


Reduction of Internal Revenue Taxation 
The beginning of the new Congress last December 
was signalized by a message from President Hoover 
recommending the revision of the individual income 
tax laws so as to reduce the burdens borne by the 





























































taxpayers of the country. The business world had 
just been more or less disturbed by a crash in the 
stock market and the President in common with busi- 
ness men everywhere, felt that any reduction in taxa- 
tion which the National finances would warrant would 
be helpful in restoring confidence. With almost un- 
precedented speed, therefore, Congress proceeded to 
enact a joint resolution reducing by one per cent the 
normal tax on incomes. The relief thus granted is 
estimated to save to the taxpayers approximate.y 
$100,000,000 per annum. Already it has been demon- 
strated that the Federal income will justify this re- 
duction and spokesmen of the administration are 
already on record with the prediction that the Treasury 
receipts for the coming year will warrant the reten- 
tion of the reduced rates of normal income tax for 
at least another twelve months. 


Extraordinary Developments in Prohibition 
Enforcement 


The enforcement of the Federal prohibition laws 
during the past few months has been marked by sen- 
sational developments that have seriously demoralized 
the entire enforcement service and produced results 
that all good citizens must deplore. From the stand- 
point of those industries to which alcohol is an essen- 
tial raw material these developments have constituted 
a serious backward step and today we are facing 
changes in the laws and regulations that may undo 
much of the work done by the allied interests in the 
past five years to bring about good relations with 
those engaged in the enforcement of the prohibition 
statutes. 

Several months ago certain Congressional leaders 
who have been identified with the extremists in the 
prohibition camp began a series of attacks upon the 
Prohibition Bureau, at the same time demanding that 
the Law Enforcement Commission, headed by former 
Attorney General Wickersham, should immediately 
make a report of its findings with respect to prohibi- 
tion enforcement. It probably would have been the 
part of wisdom for the Administration to have ignored 
these demands, leaving the Commission free to con- 
tinue its investigation and make its report after a 
degree of careful consideration that would have 
justified the conciusions reached. Unfortunately, how- 
ever, the Commission was hurried into a premature 
tentative report with certain partially digested con- 
clusions as to which it is understood the members of 
the Commission are far from being a unit. The most 
significant of the recommendations of the Commission, 
and the one of chief interest to the alcohol-using in- 
dustries, proposed the transfer of certain functions of 
the Prohibition Bureau to the Department of Justice. 

The presentation of these recommendations served 
to stimulate further attacks on the Prohibition Bureau 
which have gone a long ways to destroy the morale 
of the officials and have caused a feeling of uneasiness 
and discouragement throughout the service. Indi- 
vidual officials of the enforcement service have been 
differently affected by these attacks. Many of them 
have been made to feel that the daily operations of 
the service are under such close scrutiny that it is 
dangerous to make decisions regarding the simplest 
of routine matters, with the result that the work of 
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the entire service has been slowed down and much § 


hardship caused to permit holders. Other officials— 
and this applies especially to certain Prohibition Aq. 
ministrators—have been induced by these attacks t 
assume an attitude of independence of the authority 
of the Prohibition Commissioner and to become a lay 
unto themselves. Thus the bureau rules and regula. 
tions have been repeatedly ignored in some administra. 
tive districts and diverse policies have characterized 
enforcement in different parts of the country. 

It is probable that the only legislation recommendej 
by the Law Enforcement Commission that will be 
enacted during the present session of Congress will 
be the so-called Williamson bill, transferring the polie. 
ing of prohibition to the Department of Justice and 
giving the Attorney General certain jurisdiction ove 
the issuance of permits under the Volstead Act. This 
bill provides that all the prohibition regulations 
covering the use of both non-beverage and denatured 
alcohol shall be jointly prescribed by the Attorney 
General and the Secretary of the Treasury; that 
copies of all applications for permits, including re. 
newals and amendments thereof, shall be filed with 
the Attorney General by the Secretary of the Treasury 
and that no permit shall be granted within ten days 
after such filing. 

Obviously for the purpose of reassuring those en. 
gaged in the alcohol-using industries, Representative 
Williamson, the sponsor of this important measure, 
has undertaken to indicate the interpretation which 
the Department of Justice will place upon the proposed 
law. I quote the following from a letter recently ad- 
dressed by Mr. Williamson to a well-known permit 
holder: 

“Here is about what would occur in the depart- 
ments. The Attorney-General and the Secretary of 
the Treasury would jointly prescribe the regulations 
relative to the issuance of permits. All that class of 
permittees who have given no trouble with respect t 
illegal diversion or otherwise would be segregated from 
that class of permittees with whom the Prohibition 
Bureau has had difficulty in the past in not complying 
with existing law and regulation. The applications 
of law-abiding permittees would not be sent to the 
Attorney-General at all, but would be disposed of as 
at present, exclusively by the Secretary of the 
Treasury. 

“Permittees who have come under suspicion would 
have their applications sent to the Attorney-General 
before final approval and as to these no permits could 
issue without the joint approval of the Attorney- 
General and the Secretary of the Treasury. Should 
the Attorney-General not take any action within the 
ten days specified by the law, I assume that the 
Secretary of the Treasury would be authorized t 
grant the permit. If the Attorney-General disap- 
proved of the permit application the only recourse 
such permittee would have would be to appeal to 4 
court of equity. 

“The permittees themselves are to blame for this 
additional restriction. Diversion of alcohol has taker 
place on a large scale and it is the purpose of Congress 
to aid in stopping it. Like everything else of this 
kind the innocent suffer, more or less, with the guilty, 
but we have endeavored to so write the law as 
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KINNEY, C. A. SWAN, F. J. 
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No concern 
which is reputed to be law abiding will have the 
slightest difficulty under the proposed set-up. Their 
applications will not go to the Attorney-General in 


create as little inconvenience as possible. 


any event.” 

It is hardly necessary to say that the developments 
of the past few months have imposed a severe strain 
upon Prohibition Commissioner Doran and_ have 
severely taxed his patience and his nerve control. I 
feel it a duty as well as a pleasure to testify to the 
dignity and equanimity he has maintained throughout 
these trying experiences and to the devotion to duty 
regardless of personal consequences he has uniformly 
manifested. 


Commissioner Doran’s Allocation Policy 


In my last annual report I stated that with a back- 
ground of forty years’ experience in observing the 
administration of the Federal Government in Wash- 
ington I could think of no more remarkable achieve- 
ment of an executive officer than the establishment 
and successful administration by Commissioner Doran 
of his policy of allocating alcohol production and 
limiting its output to the needs of legitimate industry. 
It was the opinion of many experts when the plan was 
originally announced that it could not be successfully 
carried out, but the experience of the first year proved 
that it was wisely conceived and not only could be 
executed but would reduce the diversion of alcohol to 
negligible proportions. 

Renewed attention has been drawn to Dr. Doran’s 
policy as a result of a further curtailment amounting 
to 15 per cent in the alcohol quotas of industrial dis- 
tillers for the current year 1930. This cut does not 
represent alcohol previously used for illegitimate pur- 
poses but rather a shrinkage in demand which has 
also been reflected in lower prices which are quite out 
of line with the substantial increase in the cost of 
molasses reached during the past year. Under these 
conditions, Dr. Doran has not been called upon to 
make good his promise that his policy of curtailed 
production would not be permitted to be used as an 
excuse for higher prices for alcohol. 

In connection with the many sensational charges 
current regarding prohibition enforcement during 
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recent months, the time-worn statements have again 
been made that diversions of industrial alcohol have 
assumed enormous proportions during the past year. 
In certain of these statements the diversion has been 
put at 8,000,000 or 10,000,000 gallons. Commissioner 
Doran has not hesitated to deny these charges with 
emphasis and to support his denial with evidence that 
must be convincing to any fair-minded person. Quot- 
ing the records of seizures of stills and materials for 
the production of bootleg alcohol, he has shown that 
denatured alcohol and alcoholic products have supplied 
only a very small amount of spirits used in the manu- 
facture of intoxicating beverages. On the other hand, 
in the great majority of cases the apparatus and 
material seized have clearly proven that the alcohol 
illicitly manufactured was produced from corn sugar. 
In further support of these statements, official pro- 
duction figures gathered by the Department of Com- 
merce show that during the past four years the pro- 
duction of corn sugar has grown from 156,000,000 
pounds to nearly 1,000,000,000, nearly all of the in- 
crease being of that grade available for the production 
of alcohol only. From these figures it is apparent that 
enough corn sugar has been utilized for this purpose 
to supply an amount of bootleg alcohol almost equal 
to the total molasses and other 
materials of legitimate industrial spirits. 


production from 


Essential Oils and Synthetic Materials 
for Perfumes, Ete. 

My recent correspondence with members of this 
association convinces me that there is a wide-spread 
but erroneous impression that the Prohibition Bureau 
has recently adopted a new rule in the testing of 
formulas of new products submitted for its approval; 
in fact, some of our members have gathered from their 
official correspondence with the bureau that the 
Government has adopted a new policy under which 
no essential oil will be approved for use in any per- 
fume or toilet water if it is possible within the re- 
sources of a well-equipped laboratory to recover the 
alcohol from the finished product by any process of 
distillation. This belief is not in accordance with the 
facts. No new policy has been adopted by the bureau 
and all laboratory tests are being made in accordance 
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with rules adopted in 1926 and since continuously in 
force. Because of the peculiar circumstances of the 
case the majority of our members have heard nothing 
of the matter while a few have had unpleasant ex- 
periences which they have not been able to understand. 

The is that during the past four years the 
Prohibition Bureau has been carrying on a continuous 


fact 


contest with a certain class of manufacturers who 
make their goods deliberately for the purpose of 
diverting them to beverage uses. For a long time 


these houses sold their alcohol quotas without manu- 
facturing anything and faked their records of pur- 
chases of essential oils, bottles, corks, labels, etc., ete. 
Then the bureau required these concerns to mix their 
products in the presence of an inspector and it there- 
fore necessary to actually use the oils and 
other materials which previously they had merely pre- 
tended to buy. To this situation they put in 
only the cheapest oils they could find and especially 
those most easily removed from the finished product. 
Very soon a number of illegitimate essential oil houses 
came into and these intensively 
canvassed not only the illegitimate manufacturers, but 
the entire producing perfumery industry, for the pur- 
pose of building up a volume of business. Their chief 
sales argument was price, but sometimes they sought 
to lead legitimate manufacturers away from the 
straight and narrow path by suggesting that their 
oils could be easily separated from the finished prod- 
uct or were of a peculiarly bland character, etc. 


became 


meet 


existence concerns 


These conditions compelled the bureau to differen- 
tiate between various types of essential oils and to 
permit only those to be used that would produce a 
finished article that would present a maximum amount 
of difficulty to an expert seeking to recover the alcohol 
therefrom. In this process of discrimination the 
laboratory of the Prohibition Bureau at times and 
for considerable periods has rejected no less than 75 
per cent of the samples submitted in connection with 
new formulas. Certain manufacturers have sought to 
secure approval for their formulas by increasing the 
quantity of essential oil used, but the bureau’s tests 
have shown that in some five or six 
oil to the gallon would not prevent alcohol recovery, 
while there which half an ounce 
pletely protected the product. The same thing is true 
of synthetic materials which, generally speaking, give 
results quite as satisfactory as natural oils from the 
denaturing standpoint. 


cases ounces of 


are others of com- 


That our members have very little fear from the 
practical operation of the bureau’s policy may be 
gathered from the fact that of the thousands of 


samples that I have submitted to the laboratory on 
behalf of our members during the past four years at 
least 95 per cent have been approved. On the other 
hand, some of our long-established and most experi- 
enced members have occasionally submitted an essen- 
tial oil which the bureau has found it necessary to 
reject. In all such cases the bureau places at the 
disposal of the legitimate manufacturer any technical 
information it may possess that will in the 
selection of a substitute oil meeting the Government’s 
requirements. 

Attempts to enact legislation prohibiting the use of 
poisonous substances as denaturants in industrial 


assist 
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alcohol have repeatedly been renewed during the past 
year, but it should be a matter of great satisfaction 
to us that all of them have failed. 
“wets” 


Certain extreme 
have sought to embarrass the administration 
by charging the Prohibition Bureau with deliberately 
poisoning alcohol notwithstanding the general knowl- 
edge that such occasionally diverted to 
beverage bills forbidding the use of 
poisonous denaturants have been vigorously urged in 
Congress, all of which the representatives of the legiti- 
mate users of alcohol have energetically opposed. None 
of these measures far been dignified by a 
favorable committee report. 


alcohol is 


uses. Several 


has so 


Commissioner Doran and his assistants, notably Dr, 
William V. Linder, have given much attention to the 
problem of making denatured alcohol as unpalatable 
as possible without causing it to be actually poisonous, 
In this direction the Prohibition Bureau has gone 
further than the authorities of any foreign country 
that has adopted a policy of tax-free denatured alcohol 
for industrial The fact must not be lost 
sight of, however, that the producers of illicit intoxi- 
-ating beverages have manufactured synthetic liquors 


purposes, 


with a great variety of materials and have fre- 
quently added wood alcohol and other poisonous 
materials to illicit beverages which they have dis- 
tributed without the slightest regard for the con- 


sumers. 

It is the clear duty under the law for the Prohibi- 
tion Bureau to so denature alcohol as to make it as 
difficult as possible for the bootlegger to restore it 
to a pure state and this cannot be done by the en- 
ployment of agents which are easily removed. It is 
to be hoped that no legitimate user of industrial 
alcohol will permit himself to be deceived as to the 
problem that confronts the Government or to give any 
moral support to these attacks upon the policy of the 
Prohibition Bureau. 


Federal Anti-Cosmetic Legislation 


I am glad to be able to report that there has been no 
agitation during the present Congress of the subject 


of providing by legislation for the comprehensive 
Federal control of the toilet goods industry. The atti- 
tude of your Executive Committee continues to be 


what it was at the outset of this controversy; that 
in view of the universal cosmetics and _ the 
billions of applications thereof annually made, the 
handful of cases of alleged injury through the use of 


use of 


inferior products is far below the normal average of 
personal diagnoses, and 
that absolutely no evidence has been adduced “which 
would justify placing in a legislative strait-jacket 
an industry with an annual output having a retail 
value approximating $400,000,000.” 


idiosyncrasies or erroneous 


Capper-Kelly Price Protection Bill 


Highly gratifying progress has been made during 
the current first session of the new Congress in ad- 
vancing the price legislation. 
When the last Congress adjourned this measure had 
just been approved by a subcommittee of the House 
Committee on Interstate and Foreign Commerce. A 
gentlemen’s agreement had also been entered into that 
this bill would be the first measure to be considered 


status of protection 
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upon the reorganization of the committee in the new 
Congress. This agreement was carried out to the 
letter and by a vote of 12 to 9 the bill was ordered to 
be favorably reported to the House. 

The proponents of the legislation, encouraged by 
this notable success, then undertook to have the bill 
included in the docket of measures to be considered 
in the House on the two Wednesdays 
assigned to this committee for the consideration of 
bills reported back. The committee docket, however, 
proved to be too heavy to permit the inclusion of the 
Capper-Kelly bill, whereupon its friends decided to 
apply to the Committee on Rules for a special order 


Calendar 


for its consideration. This application is now pending 
1f the bill are hopeful that it will 
be granted before Congress takes its Summer recess 
soon after June 1 

All thoughtful persons who have interested them- 
selves in this legislation will appreciate the substan- 
Never 
before during the dozen years that similar legislation 


and the managers 


tial progress made during the past two years. 


has been urged upon the attention of both House and 
Senate has it been possible to secure a favorable report 
within the 
past year voluminous printed hearings have been con- 


even from a subcommittee; nevertheless, 
sidered and favorable reports obtained from both sub- 
committee and full committee. 


campaign of 


Throughout this time 
a great education has been carried on 
and an astonishing volume of public opinion created, 
both in and out of Congress, in favor of this legisla 
tion. No temporary set-back should now be allowed 
to discourage the advocates of this highly commendable 
legislation which cannot fail to be of great advantage 
alike to merchants and the 
public. 


legitimate consuming 
Report of General Counsel 


Following Mr. Crounse’s report, Abel I. 
eral counsel, 


Smith, gen- 
reported on the work of his office, 
pecially in connection with state anti-cosmetic and nui- 


sance tax legislation during the year. 


Address of Dr. Doran 


Dr. James M. Doran, Commissioner of Prohibition, 
was a visitor to the convention and in a brief ad- 
dress he outlined the work of the department as it 
has affected the perfume and toilet goods industries 
during the last year and asked the continued co- 
operation of the membership during the coming year. 
He assured the members of his desire to co-operate 
in every possible way with legitimate users of alcohol. 
The following resolutions covering these points were 
adopted. 
Proposed Transfer of 


Resolution Regarding 


Prohibition Bureau to the Department of 
Justice 


Whereas, there is now 
States Senate the 


pending in the United 
so-called Williamson Bill, already 
passed by the House of Representatives, providing for 
the transfer of certain functions of the Prohibition 
Bureau from the Treasury Department to the Depart- 
ment of Justice; and 

Whereas, such legislation would involve the re- 
peal of the Act of 1927 under which the Prohibition 
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Bureau was reorganized under the supervision of the 
Secretary of the Treasury and has developed a high 
degree of efficiency in the handling of permits and 
formulas and in the dispatching of the permissive work 
delegated to the Bureau by the provisions of the Vol- 
stead Act and subsequent legislation, making it the 
duty of the Federal Government to encourage by all 
proper means the industries engaged in the manufac- 
ture, distribution and consumption of industrial alco- 
hol; and 

Whereas, the reorganization of the 
the Prohibition Bureau under the Secretary of the 
Treasury involving the covering of such personnel into 
the classified Civil Service has not yet been completed 
but is progressing in a highly satisfactory manner; and 

Whereas, the 


personnel of 


problems confronting the alcohol- 
using industries are technical and commercial and re- 
quire for their solution facilities possessed only by the 
Treasury Department and utilized continuously during 
the past ten years and which are entirely lacking in 
the organization of the Department of Justice, an or- 
ganization maintained exclusively for the punishment 
of violators of the laws of the United States; therefore 
be it 

Resolved, that the 
Toilet Articles in annual convention assembled earn- 
estly urges upon the Senate of the United States the 
amendment of the Williamson Bill to the end that all 
functions of the Prohibition Bureau dealing with per- 


American Manufacturers of 


mits and the general supervision of permit holders be 
continued under the supervision of the Secretary of 
the Treasury, while those functions which relate to the 
policing of prohibition enforcement are transferred to 
the Department of Justice; and be it further 

Resolved, that 
transmitted to the Chairman of the Senate Committee 
on the Judiciary, to the Secretary of the Treasury and 
the Attorney General. 


copies of these resolutions be 


Resolution on Alcohol Advisory Board 


Whereas, the association has always labored in har- 
mony with all Federal and State Legislation on the 
alcohol in the 
the intelligent 


use of industry, and has commended 
cooperation of the Prohibition Com- 
missioner with all legitimate users of alcohol, be it 
Resolved, that in order to effectively continue the 
cooperation, that the Commissioner of Prohibition be 
respectfully requested, if consistent with his plans, to 
Aleohol Ad- 


visory Board, one of the members of the Association. 


designate as one of the members of the 


Resolution on 


Aleohol 


Whereas, in certain quarters reckless charges have 
been made to the effect that large quantities of in- 
dustrial alcohol have been diverted to beverage pur- 
either through the so-called cleaning of de- 
natured alcohol or the recovery of spirits from legiti- 


Alleged Diversions of 


poses, 


mate alcoholic products; and 

Whereas, it is a demonstrated fact that the seizures 
of distilling and cleaning apparatus and materials in- 
cident thereto working on denatured alcohol and its 
products have been smaller in number and volume dur- 
ing the past year than at any time since the prohibi- 
tion law became effective; and 


AMERICAN 


on t other hand the 
made during the twelve 
that 
bootleg alcohol have been produced from 


related to 


apparatus and materials past 


months have furnished conclusive proof enormous 


quantities ol 


corn way industrial alcohol; 


and 


Vhereas, the production of corn sugar of the type 


suitable only for the manufacture of alcohol has risen 


from 156,000,000 pounds in 1925 to nearly one billion 


pounds in 1929, constituting sufficient raw material to 


manufacture nearly 100,000,000 gallons of alcohol, or 


an amount equal to the entire production of industrial 
spirits; therefore be it 


Articles in annual convention assembled hereby severely 


that the American Manufacturers of Toilet 


deprecates the gross misrepresentations recently cur- 


rent with regard to the alleged diversion of industrial 
points to the that the 


this connection has been in the utilization of corn sugar 


alcohol and fact real abuse in 


produced in the very districts from which the prin- 


cipal outcry against diversion has emanated. 
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seizures of distilling 
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Resolution on Resale Price Legislation 


Whereas, the so-called Capper-Kelly Bill, authoriz- 


ing manufacturers of identified merchandise to fix 


the prices at which such merchandise may be resold, 
has been reported favorably by a subcommittee of the 
House 
merce 


House 


never before having been achieved by this measw 


Committee on Interstate and Foreign Com- 


that 


favorable 


and by committee has been sent to the 


with a recommendation, progres 
and 

Where as, the 
to the 


mate industry against predatory price-cutting; and 


entire business community is arou 


importance of this movement to protect leg 
Whereas, a movement is now on foot on the part 
this 


Committee on 


legislation to obtain a special 
Rules of the House of 


Representatives for the early consideration of this bill 


the managers of 
order from the 
in the House, therefore be it 

Resolved, that the Manufacturers of 
Toilet Articles in annual convention assembled hereby 
reiterates its indorsement of the Capper-Kelly Bill and 


American 
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earnestly urges the Committee on Rules of the Hous« 
yf Represe ntatives to grant the desired special order 
so that this important measure may be considered and 
nassed before the adjournment of the present session 
of Congress, to the end that a stop may be put to 
predatory price cutting which has proven so injurious 
to the toilet goods industry; and be it further 
Resolved, that copies of these resolutions be for- 
warde d to the Speaker of the House of Re presentatives, 
the Chairman of the Committee on Rules and the 


Majority Leader. 


Resolution of Thanks to Senator Copeland 


Whereas, throughout the protracted campaign inci 
dent to the enactment of the Hawley-Smoot tariff 
bill, extending practically a year and a half, the 
Honorable Royal S. Copeland, Senator from New York, 
has steadfastly labored in our interest and has obtained 
for us important concessions of great advantage to 
our industry, therefore be it 

Resolved, that the hearty thanks of the American 
Manufacturers of Toilet Articles, in annual conven- 
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on assembled, are hereby extended to Senator Coy 
and for his unflagging zeal and skillful efforts in our 
behalf. 


Resolution on Commissioner Doran 


Whereas, Prohibition Commissioner Doran has con- 
tinued to discharge the duties of his office with marked 
ability and fairness and has effected a notable reform 
in the diversion of industrial alcohol to beverage pur- 
poses by his policy of restriction of production to the 


l 


legitimate needs of the country and allocating distilla- 


i 
l 


tion among none but reputable distillers; and 


Whereas, he has so safeguarded the administration 
of his policies in order to assure an adequate supply 


of alcohol for legitimate industry; therefore be it 


Resolved, that the American Manufacturers of Toilet 
Articles in annual convention assembled hereby con- 
gratulates Commissioner Doran upon the success of 
his administration and pledges him its hearty support 
in his laudable efforts to limit the use of alcohol strictly 
to the legitimate industries of the country. 



























Resolution on Washington Representative and 


Counsel 

Whereas, W. L. 
sentative, and Abel I. 
past year have continued to give the association their 
loyal and have by their 
watchfulness protected and furthered the interests of 


Crounse, our Washington 
Smith, our counsel, during the 


repre- 


conscientious service and 
our membership, therefore be it 
Resolved, that we tender to Mr. Crounse and Mr. 


Smith our sincere thanks and appreciation. 


Lecture and Motion Pictures 

An interesting and pleasant feature of the conven- 
tion was the showing of the motion pictures of flower 
oil production in various parts of the world by Dr. 
Ernest S. Guenther, chief research chemist of Fritzsche 
Brothers, Inc., New York, and his lecture accompany- 
ing the pictures. This took place on Thursday morning 
and drew 
by President Handy 


+} 


description of the pict 


a large crowd. Dr. Guenther was introduced 
An account of the lecture and a 


ires has appeared in our pages 


issues 


in recent 


Other Addresses 

Among the many interesting features of the meeting, 
were several 
ciation. Virtually a debate on price maintenance and 
the chain store was held between Rep. Clyde Kelly of 
Pennsylvania and Godfrey M. Lebhar, editor of the 
Chain Store Age. Mr. Kelly’s talk in part appears on 
Page 165 while Mr. Lebhar’s remarks are found on 
Page 154. Another unusually interesting address was 
that of Miss Helen Cornelius of Harper’s Bazar whose 
talk on “Packages that Have Made Good” appears on 


Page 159. 


addresses by speakers outside the asso- 


Committee on Research Department 

Col. Marston T. Bogert, of Columbia University, 
reported for the Committee on the Research Depart- 
ment. His report, which was received and adopted, 
was supplemented by a paper on reduction of aldehydes 
which will hereafter. Col. Bogert’s report 
follows in part: 

“A, Research Work. The 


vestigation have been under attack during the past 


appear 


following lines of in- 


year: 

EA 
hydes undergo on standing or in the presence of other 
compounds, for the purpose of learning how to pro- 
tect these aldehydes, and blends containing them, from 
alteration and deterioration. By Dr. David Davidson 
and Everett G. McDonough. 

“TI, An investigation of oil of bergamot, to estab- 
lish methods which will enable the purchaser to de- 
termine, with maximum dependability, but minimum 
effort and expense, whether the oil supplied is genuine 
or spurious. By Donald D. Mossman, A.M. 

“III. A thorough study of citral, to determine the 
best method of purification, its correct physical and 
chemical constants, and its chemical reactions. By 
Victor G. Fourman, A.M. 

“The results obtained in these researches will be 
published in full and will include the following mat- 
ters of interest: 

“TI. Aldehydes. The researches in this important 
group have covered the following problems: 


study of the changes which odorous alde- 
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“(1) The oxidation velocities of aldehydes when 
agitated in an atmosphere of oxygen. 

“(2) The autoxidation of aldehydes in the air. 

“(3) The benzaldehyde in the 


presence of alcohols. 


autoxidation of 


“(4) The autoxidation of alpha-amylcinnamic alde- F 
hyde. 
“(5) The synthesis of alpha-aryl and -aralkyl cin- 


of analysis for bergamot oil, each step of which had 


to be worked out carefully tested and 


The separation and identification of the 


separately, 
checked. 4, 
aldehydes present in the oil. 

“III. Citral. Mr. 
literature of the 
methods of 


Fourman has been reviewing the 
subject and checking up on the 
purification as well as the physical and 
recorded for this 
important aldehyde and its derivatives. He has been 
attempting also the synthesis of certain wholly ney 


chemical properties and reactions 


derivatives as of possible utility in the separation and 
purification of citral and also in the expectation that 
some of them would possess odors of interest. 

“TV. The synthesis and study of certain new alde- 
hydes, their intermediates and derivatives. By Gar- 
field Powell, A.M., M.Se., as Fritzsche Fellow at 
Columbia. ; 

“V. The influence of certain light rays upon the 
polymerization and rearrangement of terpenes. By 
Professor Torsten Hasselstrém of the Polytechnic In- 
stitute, Helsingfors, Finland, Rockefeller Foundation 
International Research Fellow for 1929-30, who selected 
Columbia as the university at which he desired to 


work. 
“VI. The synthesis of perfume products from cyclo- 


hexanone. By John G. Hildebrand, Jr. 
we Re, 
Sarothra gentianoides, L. 
of Hickory, N. C. 
“VIII. A chemical study of certain of the products 
obtained by the fractional distillation of pine oil. By | 
R. M. Orcutt and E. Mustin. | 


& 
A chemical examination of the volatile oil of ' 
By Professor S. J. Marion, : 


To assist in the better -handling of 
this research program of the A. M. T. A., new ap- 
paratus has been purchased for the Organic Labora- 
tories by Columbia University, including: 

“(a) Two more Hy-Vac pumps for distillation under 
reduced pressure. 

“(b) One Hanovia Advanced Research Model Ultra- 
violet Light Equipment complete. 

“(c) One Zeiss Pulfrich Refractometer, new model, 
complete, with all equipment and three prisms. 

“B. Reference Collection of Perfume Material. 
Very considerable additions have been made to this 
collection since the last report, and many further 
exhibits have been promised. 

“We are gradually accumulating a valuable museum 
of raw materials, intermediates and finished products, 
both natural and synthetic, isolates, specialties, fixa- 


“Equipment. 



































































namic aldehydes. 

“Th, Oil of Be rgamot, The critical investigation 
of bergamot oil has been continued by Mr. Mossman, 
who has studied particularly the following features 
of the problem: 1. The fractional distillation of the 
oil under reduced pressure. 2. The separation of 
non-volatile residue from the remainder of the oil 
without the loss of the latter. 3. A complete scheme 
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tives, etc., whose usefulness will be determined largely 


by the extent to which the industry assists in its 
growth and development. 

“It would assist in the carrying on of this work 
to have a competent chemist employed on a part- 


time basis, to classify, arrange and catalog the ma- 
terial already in hand, to secure additional material 
and to point out the particular needs of the 
At the request of 
the subcommittee, consisting of Messrs. E. C. Kunz, 
E. G. Thomssen and A. L. Van Ameringen, some pre- 
liminary reports have been submitted by the director, 
who is further instructions from the sub- 
committee before continuing the review of the litera- 
ture in this field. A number of interesting articles 
relating to this subject have been published within 
the last few years. 

OR This 
collection, which is housed in the Chemistry Library 
of Columbia thanks 
to the liberality of the donor, and is being supple- 


collection. 
“Cc, Phai macology of Pe rfume 8. 


awaiting 


Louis Spencer Levy Collection of Books. 
University, is growing steadily, 


mented by the books which the university itself adds 
annually to its Chemistry Library. 

“To bring this collection more immediately to the 
attention of the membership of this association, Mr. 
G. A. Pfeiffer, with characteristic generosity, has had 
index printed the list of 
books, and complete sets of these cards are now about 


separate cards for entire 
ready to go out from my office to all members. 

“BE. Price Lists, Trade etc. A 
number of lists, circulars, advertising 
literature, etc., comes to our office regularly, where it 
is classified and filed. 


Literature, large 


price trade 


“Conclusion. In bringing this rather sketchy report 
to a close, I wish to express, on behalf of my research 
staff, as well as for myself, our warmest thanks to 
the members of the 


ment, willing 


Depart- 
and unfailing 
courtesy, as well as for the supply of material required 
for the work. 


Committee on Research 


for their cooperation 


“To G. A. Pfeiffer especially, as Chairman of the 
Committee, we feel under the greatest obligations. 
Whatever of merit and value the work may possess 


is due mainly to his splendid assistance and the en- 
couragement of his personal interest. It would be 
useless for me to enlarge upon that topic. He has 
for years been one of the association’s great leaders, 
and you all know perfectly well how much this organi- 
zation owes to him. Nothing that I could say could 
heighten in any appreciable degree the respect, admira- 
tion and affection he already enjoys here.” 


Committee on Domestic Production 


Paul H. Todd read the report of the committee on 
the domestic production of floral products. This report 
outlined the work which the committee has 
plished during the last year in part as follows: 

“Last year a very small lake region of geranium 
was distilled in California, an average yield of about 
ten pounds per acre obtained and the quality appeared 
to be quite good. Whether or not it is practical to 
raise geranium in this country at such a yield, of 
course, depends on labor cost primarily. At present 
labor prices, of course, it doubtless would not be 
practical, but the results have proven that we can 


accom- 


raise geranium both in California and Florida, Cali- 
fornia apparently giving the better results. 

“Experiments have been carried on with 
lavender in the Puget region in Washington. 
The plants grew well and oil was obtained, but the 
content of linalyl acetate much below 
standard. For that reason the oil obtained from these 
particular plants would probably not compare favor- 
ably with the French lavender or the Mitcham 
lavender. However, this year the small acreage or 
fraction of an acreage is being planted with some two- 
year-old plants which have been recently imported 
from France and it is possible that the oil obtained 
from this planting will have a different content of 
linalyl will be of more interest as a 
possible substitute for the European oil. 

“The work in connection with has had some 
results of interest. We succeeded in obtaining 
some rose ‘oil by extraction, although none seemed to 
be obtainable by distillation. Possibly that was due 
to inferior distilling apparatus. This year, through 
the very excellent cooperation of the Department of 
Agriculture, we are going to have a very improved 


also 
Sound 


seems to be 


acetate and 


roses 


some 


extraction apparatus which may yield considerably 
better results than were obtained last year.” 
Embodied in the report was a detailed statement 


prepared by Dr. A. F. 
of Plant Industry. 
active cooperation 


Sievers of the U. S. Bureau 
This bureau has been working in 
with the association several 
years in experimental work on domestic flower grow- 
ing. The statement of Dr. Sievers detailed the work 
which had been briefly described in Mr. Todd’s report. 
Paper by Dr. E. C. Kunz 
In the Dr. E. C. Kunz, of 
Delawanna, Inc., who was unfortunately injured in 
an automobile accident, his paper on the Medicinal 
Value of Essential Oils and Aromatics was read by 
M. Lemmermeyer, sales manager of that company. 
The paper outlined briefly the belief that cosmetics 
and toilet preparations might be harmful and then 
summarized the results of work to show that many 
of the raw materials 
cially essential 


for 


absence of Givaudan- 


used in these materials, espe- 
and certain aromatic chemicals 
were not only not harmful but were actually possessed 
of antiseptic or remedial value. Dr. Kunz recommended 
that a committee of the association investigate these 
facts with a view to dispelling the erroneous impres- 
sion that such materials were harmful. His paper 
in full will appear in a later issue. 


oils 


Odorgraphia Committee 


The special committee on the Odorgraphia was pre- 
sented by the chairman, L. S. Levy, and read as fol- 
lows: 

“For many years the perfume and toilet prepara- 
tions industry as well as other industries using aro- 
matic products have felt the for a body of 
standards which would define and characterize these 
materials and serve as a guide to purity and authen- 


need 


ticity in purchasing them. The lack of such stand- 
ards has been responsible for much of the uncer- 
tainty which has surrounded the purchase and use 


of aromatic chemicals and the need for such stand- 
ards has long been obvious. 


“Much excellent work has been done by individual 
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authorities both in this country and abroad but until 


the appointment of your committee no organized ef- 
fort to collect and coordinate the information already 


available had been made other than by individual 


authors books and scientific articles. This may pos- 
been due to the apparent difficulty of such 


Many of the materials which must be studied 


sibly have 
a task. 
before the work is finally completed are products of 
nature and as such necessarily vary considerably, al- 
though between fairly definite limits. Others are deriv- 
atives of such natural products and these, too, pre- 
sent at times widely different characteristics. 

“To prepare an Odorgraphia which will cover all 
materials, natural and synthetic, is a 
that individual 
efforts have thus far not succeeded in making a satis- 
factory numerous 
the difficulties, in fact, that several members of your 
committee agreed to serve only when it was explained 
to them that the work would be undertaken, so to 
speak, in reverse order and that the synthetic chem- 
ical bodies which do not present such varying charac- 


aromatic raw 


tremendous task and it is no wonder 


compilation of this sort. So were 


teristics would be taken up and studied first, to be 
followed in turn by natural isolates and derivatives 
and later by essential oils, floral products, gums, 


resins, etc. 

“In proposing to limit the scope of the work at the 
committee did not intend that the cum- 
pleted Odorgraphia should be limited in any way. The 
proposed division of the work was merely to secure 
a starting point at which amount of 
authenticated data already existed, leaving for more 


outset, your 


a considerable 


detailed and later investigation products for which any 
sort of standards has in the past been almost impos- 
sible. 

“Your committee accordingly organized and selected 
as technical secretary Dr. Curt P. Wimmer, and began 
its work by a careful comparison of the existing tech- 
nical data on a list of the most important synthetic 
which added a very limited 
number of derivatives, these being included on account 
of their great importance to our industries. Dr. Wim- 
mer spent the summer in studying the existing stand- 
ards for these products as laid down in such 
nized authorities as Gildemeister and Hoffman, 
and many others. 


chemical bodies, to was 


recog- 
Parry 


“An effort was made to secure the cooperation of 
government chemists in the department of Agriculture 
and other departments. 
the services of any of these men as members of the 
Odorgraphia committee, but suggestions were later 
made by the departments consulted that the finished 
sheets of the committee should be submitted to these 
government departments where they would be com- 
pared with the data available in the libraries of the 
various departments. As has been mentioned, the com- 
mittee had long before started its work by a careful 
consultation of all of the existing recognized authori- 
ties and especially those mentioned as available in 
Washington. 

“Tt was found almost at the outset that there existed 
a great disparity in the data as shown in these au- 
thorities, even on the synthetic chemical bodies, and 
it was later found that in none of the materials 
studied was there a complete agreement as to the phy- 


It was impossible to secure 
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sical and chemical constants. Sheets containing the 
data as shown in these authorities were prepared and 
the the They 

studied by the individual members who noted 
additional information which they 


individual other 


sent to members of committee. 
carefully 


thereon 


were 


had 


sources 


any 


secured by work or from 


and then returned to the chairman for compilation. 

“The information thus collated was gone over thor- 
oughly and discussed at meetings of the committee and 
where variations and discrepancies existed, the prob- 
lems were assigned to individual members for deter- 
mination. In many instances the work was complicated 
by the fact that existing standards had been worked 
out at different temperatures or 
sures, and these variations were also assigned to in- 
dividual worked out. The 
this work will be presented to you by the technical 
secretary of the committee in whose hands has been the 
work of collating the scientific data. 


barometrical pres- 


members to be results of 


“Early in the work of your committee, the question 
arose of standard samples on which the work should 
be carried out, and it necessary 
whether good average commercial samples should be 
used or whether specially prepared and refined sam- 
ples were After careful consideration it 
was decided that the work should be upon specially 
prepared and authenticated samples of whose purity 
there could be no question, and that tolerances for 
good average commercial should be inciuded 
later. Work has been completed on no single material 
so far, but monographs are nearly ready on several of 
them. 

“In conclusion, chairman wishes to express 
his appreciation and thanks to President Handy who 
has lent such wholehearted cooperation and support to 
the work; to the technical secretary, Dr. Curt P. Win- 
member of the committee who has 
worked so enthusiastically and faithfully with him 
in the task of organization and the beginning of the 
scientific work. He believes that the continuation of 
work on the Odorgraphic should remain a permanent 
part of the association’s agendum and he is confident 
that the result will be not only a tribute to the pro- 
gressive policy of the Association but a work of in- 
estimable value to the producing and consuming in- 
dustries.” 


became to decide 


necessary. 


grades 


your 


mer; and to each 


This report was supplemented by a special report 
by the technical secretary of the committee, Dr. Curt 
P. Wimmer, who discussed in detail the scientific work 
of the committee, outlining the work done by the in- 
dividual members and the status of the committee pro- 
gress thus far. 


Both reports were received and adopted. 


Ultra-Violet Radiation 


Dr. Curt P. Wimmer, read an interesting address 
and demonstrated the Hanovia ultra-violet lamp in 
use on samples of essential oils and aromatic chemi- 
cals. This represented the results of work done by 
Miss Margaret Kennedy under the Louis Spencer Levy 
Scholarship at the College of Pharmacy of Columbia 
University. Miss Kennedy assisted at the demonstra- 
tion. A resume of the work on which the lecture and 
demonstration were based appeared in our April issue. 
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Other Resolutions Adopted 

Other resolutions adopted by the convention were as 

follows: 
President Handy 

Whereas, our President, John A. Handy, has man- 
aged the affairs of the association with marked ability 
and sound judgment and through the exercise of tact 
and diplomacy has secured from the membership highly 
efficient team-work and cooperation, and thus has 
greatly increased the usefulness of the Association to 
the membership, therefore be it 

Resolved, that this association, in anpreciation of 
Mr. Handy’s services, extend to him a cordial vote of 
appreciation and thanks. 


Resolution on Advertising 

Whereas, there has recently been increased activity 
on the part of the Federal Trade Commission, the 
Better Business Bureau and other agencies in eliminat- 
ing unfair, untruthful and misleading advertising copy 
and in establishing new and approved standards of 
advertising ethics, and 

Whereas, not only the declaration of principles of 
this association, but the interests of its members re- 
quire that our membership cooperate with the various 
established agencies in raising the standards of adver- 
tising copy and in complying with such standards as 
have been or may be laid down by the Federal Trade 
Commission and other recognized governmental or trade 
bodies; be it therefore 

Resolved, that the American Manufacturers of Toilet 
Articles in convention assembled hereby calls upon its 
members to exercise increased vigilance in eliminating 
from their advertising copy unfair, untruthful and 
misleading statements or claims which would be 
difficult to substantiate or which would be likely to 
discredit competing merchandise of the toilet goods 
industry in general; and be it further 

Resolved, that a copy of this resolution be forwarded 
to the Perfumery Importers Association which is co- 
operating so generously with the work of this associa- 
tion and that an invitation be extended to its mem- 
bers to work with us in carrying out the purpose of 
this resolution. 


Resolution on Odorgraphia 

Whereas, the Committee on Odorgraphia has made 
an encouraging report of progress, and the association 
has endorsed its work and made it one of the standing 
committees, be it 

Resolved, that the Executive Committee is hereby 
empowered to meet the incidental expenses of the com- 
mittee’s work. 


Resolution of Thanks to Entertainment 


Committee 

Whereas, the present convention of our association 
has been one of the most successful and pleasant 
gatherings in our long history, and 

Whereas, our entertainment committee and Charles 
8. Welch, its chairman, have given much time and 
effort to arrange a program for our pleasure, there- 
fore be it 

Resolved, that the thanks of our association be ex- 
tended to Mr. Welch and his coramittee for their efforts 
in our behalf. 
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Resolution on The American Perfumer 


Whereas, THE AMERICAN PERFUMER through the past 
year has devoted much valuable time and space to the 
support of our industry and especially to the general 
welfare of the American Manufacturers of Toilet 
Articles in the dissemination of useful information, 
therefore be it 

Resolved, that this association expresses its hearty 
appreciation of the enterprise and public spirit shown 
by THE AMERICAN PERFUMER and tenders to that 
journal the hearty thanks of the association as it enters 
its 25th year. 


Resolution of Thanks to Hotel Biltmore 


Whereas, the manager and staff of the Hotel Bilt- 
more have shown both diligence and courtesy in look- 
ing after the welfare and comfort of the members 
of the American Manufacturers of Toilet Articles in 
attendance upon this convention; therefore be it 

Resolved, that the thanks of this association are 
hereby tendered to the Biltmore and its staff who 
have done so much to make this meeting a notable 
success. 


Nominations and Elections 
President Handy appointed nominating committees 
as follows: Officers and active members of executive 
board: Adolph Spiehler, chairman, Northam Warren, 
G. J. Block, Bert O’Leary, W. L. Schultz; associate 
members of executive board: C. A. Swan, chairman, 
R. S. Darlington, H. Brauner, Miss Mary Cass and 
L. R. Root. This committee after nominations from 
the floor had been made, later reported the slate as it 
appears on page 133 and by unanimous vote the slate 

was elected to serve for the coming year. 


Entertainment Features 

While the business features of the convention were 
perhaps the best in the long series, the entertainment 
also attained a very high standard of excellence. It 
opened on the first evening with a theatre party, the 
attraction being the current success “Fifty Million 
Frenchmen,” and to judge from the laughter and ap- 
plause, it was thoroughly enjoyed. 

Immediately following the theatre, commodious 
buses hurried the party to the Club Montmartre, 
where an excellent supper and splendid entertainment 
were enjoyed followed by dancing until an early hour. 

As is usual when the convention is held in New 
York City, the second evening was left open for in- 
dividuals and groups to arrange their own entertain- 
ment. The week culminated in the annual banquet 
which was held at the Biltmore. It was one of the 
most brilliant in the history of the association and 
thoroughly enjoyable. Following the dinner, there was 
dancing to the music of the famous Ipana Trouba- 
dours, whose splendid rhythms have almost come to be 
a regular feature. 

Most attractive souvenirs of the occasion in the form 
of handsome pocket flashlights for the men, and silver 
loose powder vanities for the ladies formed mementoes 
of a most enjoyable occasion. Great credit is due to 
the entertainment committee consisting of Charles S. 
Welch, chairman, and Curtis Campaigne, Miss Mary 





























































































































































150 


AMERICAN PERFUMER & 
















R. Cass, B. M. Jr., E. H. Harris, Edmund 
Hoffman, E. W. King, R. F. Kinney, L. S. Levy, F. J. 
Lynch, Frederick J. Pope, L. R. Root, C. A. Swan, Jos. 
M. Wafer and Wm. C. Young for arranging a program 


Douglas, 


which brought so much satisfaction and enjoyment to 
the members, and to C. M. Baker, whose plans for the 
business program were carried out in a manner which 
made the convention one of the best in the history of 
the American Manufacturers of Toilet Articles. Thanks 
Scovill Mfg. Co., the souvenirs; 
for menus, and Lorscheider, Schang 
Burt Co., Ltd., for boxes 
souvenirs, 


are due also to for 
National Art Co., 
Co., and F. N. 


and men’s 


for the ladies’ 


respectively. 
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Harry H. Jetter, R. F. Kinne) 
New England Collapsible Tube Co..New 
W. K.. Sheffield, A. 


London, Conn. 


G. Spilker, C. E. Hemingway 
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Herbert C. Hooks, B. J. Wise, I. F. Roberson 
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Jos. M. Wafer, C. Randall Hammond, James Mc- 
Innes, Jr. 

E. N. Rowell Co. 
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E. R. Squibb & Sons 
C. S. Gage 
Stokes & Smith Co. 
W. John Buedingen 
OE Ms Coed a wea wR ORR SA Rab hw New York City 
R. H. Grant, Lewis E. K. White 
B. O. & G. C. Wilson, Ine. 
Cc. W. Wilson 
Dr. Curt P. Wimmer 
Technical Secretary 
Yardley Co., Ltd. 
Curtis Campaigne 


Brooklyn, N. Y. 


Philadelphia, Pa. 
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Ladies Present 

Mrs. Thomas M. Bennett, Jr., Mrs. F. A. Bergmann, 
Mrs. H. Henry Bertram, Mrs. J. B. Blakiston, Mrs. 
Marston T. Bogert, Mrs. C. F. Booth, Mrs. A. F. Brady, 
Mrs. Daniel Brandenstein, Mrs. G. V. Branigan, Miss 
Frances Brenner, Mrs. L. H. Brodrick, Miss Catherine 
F. Chapman, Mrs. H. F. Colcord, Miss Eleanor Cole- 
man, Mrs. C. J. Conley, Mrs. C. P. Cook, Mrs. 
Charles N. Coryell, Miss Mary Coyne, Jr., Miss Cur- 
ran, Mrs. James M. Doherty, Mrs. Paul Douglas, Mrs. 
C. Fischbeck, Mrs. V. H. Fischer, Mrs. G. G. Grant, 
Mrs. George Gussoff, Mrs. John A. Handy, Mrs. E. J. 
Hemlock, Mrs. Edmund Hoffman, Mrs. Chas. O. Ho- 
man, Mrs. Luis de Hoyos, Mrs. C. S. Humphrey, Miss 
Katherine P. Hurlburt, Mrs. Alois von Isakovics, Miss 
Hannah von Isakovics, Miss Rosa von Isakovies, Mrs. 
W. R. Janney, Mrs. Fred C. Kaiser, Mrs. E. M. Kaylor, 
Mrs. Charles E. Kelly, Miss Josephine M. Kelly, Mrs. 
R. C. Kelly, Mrs. R. M. Krause, Sr., Mrs. R. M. Krause, 
Jr.. Miss Muriel Krause, Mrs. William Kropff, Mrs. 
William F. Kropff, Mrs. John D. Larkin, Jr., Miss A. 
V. Lawlor, Mrs. R. S. Leonard, Mrs. F. H. Leonhardt, 
Mrs. L. S. Levy, Mrs. C. G. Lucas, Mrs. R. L. Me- 
Knight, Mrs. J. H. McNamara, Miss Mary McSweeney, 
Mrs. J. E. Macry, Mrs. J. H. Majesky, Mrs. G. F. Miller, 
Mrs. Clarence M. Mills, Mrs. J. H. Montgomery, Mrs. A. 
E. Mullen, Mrs. Daniel J. Mulster, Miss Evelyn O’Con- 
nor, Mrs. Bert O’Leary, Mrs. Harry E. Pfaltz, Mrs. 
Frederick J. Pope, Mrs. Lottie Quartin, Mrs. R. B. Rein- 
hart, Mrs. G. R. Rinke, Mrs. William Rode, Mrs. Harry 
Rogge, Mrs. L. R. Root, Mrs. Rouse, Mrs. C. P. Sakin, 
Miss Marie Schaefer, Mrs. Charles T. Simpson, Mrs. 
A. M. Spiehler, Miss Lillian M. Traub, Mrs. L. A. 
Trevisan, Mrs. F. H. Ungerer, Mrs. J. B. Walker, Mrs. 
George P. Warner, Mrs. Lee J. Whittles, Mrs. Curt P. 
Wimmer, Mrs. A. F. Wortman. 


Mexicans Consume Variety of Proprietary 
Medicines 


Mexico has been and still is a potential market for 
practically all kinds of proprietary medicines and 
drugs. Probably the largest demand is for stomach 
remedies and tonics, in the form of powders, liquids, or 
pills, but principally the latter. Remedies for headache 
and neuralgia are widely used and cough syrups or 
pastilles are also extensively sold. Pills and other 
forms of remedies in the treatment of malaria are in 
great demand, especially in the tropical regions of 
Mexico along the sea coast, where a mild form of ma- 
larial fever is almost universal. 
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British Heavyweight Champion Starts 


Beauty Parlor 


(Spee ial Corre sponde nee) 


HIL SCOTT, British heavyweight champion and 

Apollo of the prize ring, has entered the beauty 
parlor business. He has acquired premises near his 
home in Thornton Heath where he hopes to fulfill two of 
his ambitions—beautifying women and keeping men 
young. Asked whether he had any special ideas on the 
subject of beauty culture, Scott answered: 

“Sure, but that’s my secret. You can’t run a beauty 
parlor without some secrets, you know. How does one 
keep young? Well, look at me. I’ve been in boxing for 
fourteen years, and I’ve fought in one or two little 
scraps, and I’m not exactly ancient-looking, am I? My 
three strict rules are diet, regularity, and sleep. The 
thing most beauty specialists ignore is temperament— 
it is very important. I shall study it, and that will 
help a terrific amount in my treatment. 

“Women depend a lot on the way their hair is done, 
so I shall have a hairdressing department. But there 
again rest and exercise are very important. Massage 
keeps a woman young and beautiful—our friends the 
Greeks knew all about that.” 

Asked whether he would cater for boxers, Scott re- 
plied: ““Any one and every one.” He predicted that his 
establishment would soon be the Mecca of every would- 
be Venus and Appolo. 

Note:—After the recent Miami fiasco, we thought so. 

EDITOR. 


Levers Sue Niger Officials 

LONDON, April 8.—In the King’s Bench Division of 
the High Court of Justice Lever Bros., Ltd., Port Sun- 
light, is claiming against Ernest Hyslop Bell and Wal- 
ter Edward Snelling, formerly chairman and vice- 
chairman respectively, of the Niger Co., Ltd., damages 
for alleged conspiracy, fraudulent concealment, breach 
of duty, and breach of contract. The firm further 
claims the return of £30,000 and £20,000 paid respec- 
tively to Mr. Bell and Mr. Snelling as compensation on 
the termination of their offices in the Niger Company— 
when it was last year amalgamated with the African 
& Eastern Trade Corporation—on the ground that the 
money was paid under mistake of fact; and rescission 
of the agreements under which those sums were paid. 

It is alleged that Mr. Bell and Mr. Snelling, who as 
chairman and vice-chairman of the Niger Co., received 
£8,000 and £6,000 a year respectively, had abused their 
trust by entering on their own account into secret buy- 
ing and selling transactions with regard to cocoa, which 
was one of the commodities with which the Niger Co. 
dealt. The plaintiffs say that if the defendants’ con- 
duct had been discovered before they were awarded 
compensation for the loss of their offices on the amal- 
gamation they would have been instantly dismissed 
and no compensation would have been awarded. 

Generally, the defense is a denial of everything; 
though there is an admission, not of purchases or sales 
of cocoa by the defendants, but of speculative dealings 
in differences in cocoa. These resulted in a profit to 
defendants of £1,360. 
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Chain Stores and Toilet Goods” 


A Discussion of Their Relation to Nationally Advertised Products 


by Godfrey 


WV. Lebhar 


Editor of The Chain Store Age 


AM extremely gratef to your program committee 
for this opportunity to be with you today to dis- 
the 


iscussed 


cuss certain phases of chain store situation. 


The 


these 


chains are being d so mu 


days, with the accent on 


“cussed,” that those of us who profess 


see at least some merit in the chain sto? 


idea are glad to avail ourselves of every 


chance we get to say a word or two 


their favor, and certainly when we g« 
to talk t 
intelligent 


chance o representative and 
this, 


indeed, I 


an audience we 


as 


sider ourselves privileged 


particularly glad to have 
to talk to 
Kelly is 


this opportunity 
the Hon. Clyd 
program, and 


because 


the 


you 
also on when 
the Congressman gets talking about his pet hobby, you 
may be sure he’ll swing into the chain stor¢ 
the the 


liable to spring 


s, and when 


Congressman swings into chain stores, he’s 


his hinges. 
Of course, I may be all wrong. Maybe the Congress- 
man didn’t say anything unkind about the chain stores 
at all. Maybe he 


chain stores, than Foster, the bridge expert, said about 


didn’t say anything worse about th 
was noth- 
idve 


playing with 


the playing of a young fellow whose bridg« 
The fellow 
and the people he w 
h of his 
their disgust. Finally the young 


ing to brag about. young sat in a bt 


game one night, 


didn’t 


as 
took no pains to 


fellow got 


think mu game and 
conceal 
“Why I’ve played with fa 
The 

Foster!” 
little 


really had 


mad, better play- 


W hite 


and sald 


than you other night 
head, Work and 


The players 


ers I played with 
and 

sit 
men- 


aback at that, 
the 
the great bridge authorities he h 


When he insisted that he 


he had fared, and what the experts had said about his 


were a taken 


asked him whether he had nerve to 


in with three 


ad 

tioned. had, they asked how 

playing. 
“Why, the 


tonight,” he 


half as much said 
“In fact, they didn’t 


The only thing they said was about 


didn’t say as you've 


replied. say a word 
about my playing. 
my dealing. We had been playing about an hour and [ 
was dealing, and carelessly I exposed a couple of cards, 
and then Foster turned to Whitehead and said: “Why 
the son of a blankety blank blank can’t even deal!” 
Perhaps Kelly didn’t 

worse about the chains than that, but I 
I’m really 
say a word or two on the other side of the question. 


Congressman say anything 
doubt 


therefore to have this opportunity to 


it, and 
glad 

The other day I was in Boston, and on a church I 
saw a sign which read: “The man with a truth is a 


man with a torch. His duty lies in dark places,” and 
while I do not mean to intimate that you manufactur 
ers of toilet articles are particularly in need of light, I 


have one or two truths to offer you today on the so- 
* Address delivered before the 


American Manufacturers of Toilet 
York, April 23, 1930 


Convention of The 
Hotel Biltmore, New 


Annual 
Articles, 


called chain store question, which may help to clear up 
some of the obscurity in which the subject has become 


involved. 
The Chains and Prices 


The specific topic assigned to me today 
is the attitude of the 
nationally advertised toilet 


towards 
but 


me 


chains 
articles, 
getting let 
say a word about what I believe to be the 


before into that subject, 
manufacturers 
fact that 


less 


attitude of a good many 


towards the chains. Is it not a 
many manufacturers have a more or 
definite notion that the chain store system 
and predatory price-cutting are practical- 
ly synonymous—that no one can logically 
say a kind word for the chain store system of distribu- 
tion without at the same time setting himself up as an 
advocate of predatory price-cutting in all its iniquity? 
I say that idea is all wet. I know that I, for one, am 
a loyal supporter of the chain store idea, and yet I 
have for years condemned predatory price-cutting, and 
in that position. 
I am a loyal supporter of the chain store system of 


I see nothing inconsistent 
distribution because I believe it represents the nearest 
approach to scientific retailing so far developed, and I 


am opposed to predatory price-cutting because I be- 
lieve it represents the nearest approach to unscientific 
retailing so far developed, and I think those two posi- 
tions are essentially consistent. 

principle of free and open competi- 
tion, and it is in free and open com- 
petition that ! to for, 
paradoxical as it may sound, nothing tends to eliminate 


I believe in the 
because I believe 


am opposed price-slashing, 


legitimate competition so surely as competition itself. 
In other words, competition must be restricted in order 


that it may be maintained. 


On the other hand, while I am opposed to predatory 
the kind of price-cutting we witnessed a 

New York department 
cigarettes, retail 


price-cutting 


few weeks between two 


ago 
stores in connection with when the 
price got down to about 60 per cent of the actual cost 
to the distributors, and the kind of price-cutting dis- 
played a couple of years ago by a western drug chain 
who cut the price of one of the best-known brands of 
tooth-paste down to 1 cent a tube—while I am as bitter- 
ly opposed to that kind of price-cutting as Congress- 
man Kelly himself could ever be, I am not so sure that 
the price maintenance legislation he has been working 
for so zealously for so many years is the best way to 
end it. I am not ready yet to admit that the best way 
to eliminate unhealthy competition is to eliminate com- 
petition altogether. I am inclined to think that a better 
way would be to strike at the evil directly by making 
price-cutting of this type both a criminal and a civil 
offense, subjecting the offender to heavy penalties, 
similar to those provided for by the Sherman Anti- 
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Trust Act in the case of illegal combinations in re- 
straint of trade. 

I have always had considerable sympathy for the 
manufacturer of a nationally advertised line whose 
product has been slaughtered by rival retailers and 
who has found himself powerless to check that kind of 
competition, and I have frequently urged the passage 
of the Capper-Kelly bill in the hope that perhaps it 
might offer some sort of remedy, but I tell you frankly 
that I was never less interested in the passage of that 
bill than I am right now, because it has been made 
quite clear that the object of the present bill is not to 
protect the manufacturer against predatory price-cut- 
ting so much as it is to put the inefficient retailer on 
the same basis as his more efficient competitor. 

The committee which reported the bill favorably 
this year made no bones about the real motive that 
actuated it. The effect of this bill, they said, “would 
be to put the small local dealers more nearly on a 
competitive basis with the great chain store.” 


Chains and Eflicieney 

How? By making the small dealer more efficient? 
No. By giving the small dealer the advantages which 
naturally come with large scale operation? No. By 
making the small dealer a better merchant? No. In 
none of these ways is it claimed the present Capper- 
Kelly bill will put the independent on a better com- 
petitive basis with the chain. Not at all. This bill 
would put the small merchant and the big chain on the 
same basis, according to the committee, not by raising 
the standards of the small dealer but by lowering the 
standards of the chain—not by enabling the small 
dealer to sell as low as the chains but by requiring the 
chains to sell at exactly the same price as his less 
efficient competitor. 

But it is not my purpose, at this time, to discuss the 
merits of price maintenance. The only point I want 
to make is that predatory price-cutting and chain stor« 
operation are by no means synonymous—that the merit 
of the chain store system rests upon the economies it 
effects in distribution day in and day out rather than 
upon the occasional bargains made possible by un- 
economic price-wars, and that it is just as unfair to 
think of all chains as inveterate price-cutters just be- 
cause some have lent themselves occasionally to the 
practice as it would be to condemn all department 
stores or all independent merchants upon the same 
kind of evidence. 

But do not misunderstand me. Let us not confound 
predatory price-cutting with the kind of price-cutting 
that springs from greater efficiency either in buying 
or in operating, and which does not involve a sacrifice 
of the retailer’s legitimate profit. 

The true function of retailing is to give the public 
the things it wants at the lowest possible price con- 
sistent with a reasonable profit to the retailer, and 
if that be true, then I say the chains would be exacting 
an unfair toll if they failed to pass their savings on 
to the consumer in the shape of lower prices, and any 
attempt to handicap the efficient retailer in order to 
put him on the same level as his less efficient com- 
petitor disregards retailing’s real economic function. 
The object of retailing is not to provide the retailer 
with a livelihood, although that may be one of its 
desirable features, but to render an essential service 
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to the public, and if greater efficiency permits one 
retailer to sell lower than another, then legitimate 
price-cutting becomes an economic duty and needs no 
apology. 


Friendly to Advertised Goods 

Getting back now to the attitude of the chains 
towards nationally advertised products, I think it may 
be safely stated as a general proposition that so far 
as the drug chains and the grocery chains and the 5 
and 10c chains are concerned, that attitude is de- 
cidedly friendly. I do not see how it could very well 
be otherwise in view of the fact that the basic prin- 
ciple of chain store merchandising in those fields is 
minimum inventory and maximum turnover. 

There isn’t any doubt that the object and effect of 
national advertising is to increase consumer demand 
and lessen sales resistance, and consumer demand and 
consumer acceptance are the two things upon which 
turnover thrives. Obviously, therefore, the nationally 
advertised brand fits ideally into the chain store pic- 
ture, and has logically become the cornerstone of 
chain store merchandising. No matter what may be 
said about the chain stores using nationally advertised 
products merely as a catch-penny to enable them to 
sell their own brands upon which the gross profit is 
greater, the truth is that the chains have made rapid 
turnover their guiding principle, and they know full 
well that broad margins and rapid turnover don’t live 
on the same street. 

So long as an item moves fast enough, the chains 
don’t worry very much about whether the gross profit 
realized is over or under their average cost of doing 
business. The chains have given up using the average 
cost of doing business as a universal yardstick by 
which to measure the merit of every product they sell. 
Better to realize a 10 per cent gross profit on a fast- 
moving item, they figure, than a 50 per cent margin 
on a perpetual shelf-warmer. 

The idea that a merchant necessarily loses money 
on an item unless the gross profit it yields exceeds 
the average cost of doing business has made a step- 
child out of many an item which might have easily 
become the pride of the family. 

Business men shook their heads in amazement when 
the A & P cut the price of cigarettes down to two 
packs for a quarter. They figured that the gross 
profit at that price could not be more than 6 per cent, 
and they figured that the poor A & P must lose on 
every pack sold because their average cost of doing 
business was approximately 15 per cent. Last year 
the A & P sold millions of dollars worth of cigarettes 
at a gross profit far below their average cost of doing 
business, and yet I venture to say that if that great 
chain’s sales and profits were analyzed you would find 
that the cigarette sales contributed handsomely to the 
net profit of $26,000,000 which has just been reported 
on sales which exceeded a billion dollars for the year. 

Averages are a good thing if you don’t take them 
too seriously. You know what happened to the en- 
gineer who couldn’t swim but calmly attempted to 
wade across a stream when he was assured that its 
average depth was only 3 feet. He never reached the 
other side. Many a retailer has failed to cross the 
stream successfully because he has pinned his faith 
too closely to average figures which didn’t hold up. 
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chains have frequently been accused of selling 
~ ae that is 
below actual 
if, 


all that is meant is that the profit they realize on many 


advertised goods “at a loss. by 


sell] 


enerally 


meant that items cost, 


the 


they many 


charge, 2 speaking, is false. however, 


of doing business, 
for 
understanding of 


items is less than their average cost 


the 


tribute to 


charge may be proudly admitted, that is a 


their keen sound mer 
chandising. 

But, you will tell me, it is a well-known fact in the 
that ruthless 
football out of many a nationally advertised product, 
and 


There is 


drug trade price-cutting has made a 


you will cite the case of listerine. 


no denying that reckless competition has 
cut the heart out of many a well-known drug item, but 
that about conditions 
over which the chains have no more control than you 


have. It is 


situation has been brought by 


just illegal for two or more chains to 


as 
get together to agree upon resale prices as it would 
for two or more independent merchants. 

The fact of the matter is that the 


for ruthless price-cutting has been placed on the wrong 


be 


responsibility 


shoulders, and that while the chains have always been 
willing to give the public the benefit of the 
made possible by their more efficient methods of opera- 


savings 


tion, the real villain in the price-cutting drama is the 
irresponsible independent merchant who has 
tently cut the life out of nationally advertised products 
because that is the only way he has to convey the im- 
that he 
more efficient competitors. 

Do doubt that statement? Then, let refer 
you to a survey recently made by Dr. R. S. Alexander, 
of Columbia University, under the of the 
Journal of Commerce. Dr. Alexander took 50 nation- 
ally grocery products and compared the 
prices at which they were being sold on a given day 
by some 600 independent grocers in New York and by 
some 400 in the same territory. And 
what did he He found that the independents 
were selling those 50 nationally advertised items at 
practically the same price as the chains, the difference 
of 2 the professor. 

Now what does that indicate? Keeping in mind the 
fact that the grocery chains in New York undoubtedly 
own their merchandise cheaper than the small retailers 
who buy from wholesalers, and keeping in mind that 
the chains’ turnover is far more rapid than the inde- 
pendents’ and the chains’ operating costs are appreci- 
ably lower, is it not perfectly obvious that when the 
small retailer who extends credit and makes deliveries 
attempts to meet the price set by the cash-and-carry 
chain, he deliberately sacrifices his legitimate profit, 
and then tell me, if you will, who it is that uses nation- 
ally advertised products as bait to attract the unwary 
—the chain store or the independent? 

And the situation in the grocery trade isn’t any 
different, I dare say, than the situation in the drug 
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field. If anything, I believe the independent druggis 
is a worse offender than the independent 
that Alley, 
Company, publicly declared at a meeting of the 
York State Association a 
ago, that the Liggett Company never yet cut a price 
that 
irresponsible independent competitor. 


grocer. 
the Ligget 


Nev 


year or 


know John vice-president of 


Pharmaceutical 


any product wasn’t prompted by a prior cut 
some 
I am sorry my limited time today won’t permit me to 
detail all the 
operation which the chain stores have worked out? 
But broadly 


retail job because they represent the nearest approach 


go into regarding economies in retail 


peaking the chains are doing a superior 


to scientific retailing so far developed. 

The chains have brought into retailing an economic 
device which has contributed more than anything else 
the of 
Under the old system which has prevailed in retail- 


to efficiency in production division labor. 


ing ever since the first storekeeper opened the original 
shop, the merchant does practically everything himself. 
buys the 
windows, he keeps the books, he grants credit, he takes 
of collections, and 
when he isn’t too busy attending to all these various 


He lays out his store, he goods, he trims the 


care he superintends deliveries, 
jobs, he waits on customers. 

The chain store system has changed all that: under 
the chain store system these various labors are proper- 
ly divided. You 
the buying, others attending to the advertising and 
window display work, others taking care of the book- 
keeping and store operations generally, while the store 
manager the counterpart of the individual 
merchant so far as the public is concerned, attends 
only to selling. Without any question, that is one of 
the principal of the chain 
although it is not generally recognized as such. 

Not only can the chain perform the various inci- 
dental jobs involved in retailing better than they are 
executed by the individual merchant by reason of this 
scientific division of labor, but of the 
scope of their operations the chains can afford to em- 
ploy experts to perform each of the various functions. 

No merchant, no matter how smart he is, can reason- 
ably be expected to qualify as an expert buyer, an 


have one or more men attending te 


who is 


advantages store system 


because very 


expert salesman, an expert personnel director, an ex- 
pert window trimmer, an expert debt collector, an 
expert advertising manager and an expert accountant, 
and if he in all these departments, he 
wouldn’t have the time to capitalize his versatility. 


were expert 

Of course, operating a number of stores instead of 
just one increases our buying power. The 
can buy, the better prices we command. Buying in 
large quantities the chain is able to go direct to 
primary sources of supply. The small retailer on the 
other hand must rely upon a jobber or wholesaler and 
pay an intermediate profit. It is true, a group of in- 
dividual merchants might gain the same advantage by 
combining their purchases, but we are discussing today 
the situation as it exists and not as it might exist, and 
the unfortunate thing about the individual merchant 
today is that he refuses to avail himself to any great 
extent of the opportunities offered in the shape of co- 
operative organizations, which have come to be known 
as “voluntary chains.” 

In a nutshell, the chains have succeeded because it 


more we 
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is more economical to run ten stores than it is to run 
one, it is more economical to run a hundred stores than 
it is run ten, and it is more economical to run a 
thousand stores than it is to run a hundred, and the 
department stores, the mail order houses, the whole- 
salers and not a few of the independent merchants 
themselves are just beginning to find it out. 

Not only theoretically but practically the chain store 
system has demonstrated its undoubted merit, and that 
the public has been the benefactor is indicated by the 
rapid progress the chains have made,—which has been 
referred to by impartial judges as the outstanding 
phenomenon in modern business. Is it conceivable that 
this comparatively new idea in merchandising could 
nave progressed so far and have proved so successful 
unless it were basically sound and offered the general 
public something more than was available before? 

As a practical example of just what chain store 
economies mean to the public, let me refer for a 
moment to some interesting figures just released by 
the Kroger Grocery & Baking Company, the second 
largest grocery chain in the country, a chain of be- 
tween 5 and 6 thousand stores, whose sales last year 
amounted to $287,000,000. 
of its sales last year, this chain declares it saved the 
public no less than $26,000,000 as compared with aver- 
age grocery prices reported by the United States De- 
partment of Labor. 


According to an analysis 


The Kroger prices on bread alone were nearly $5,- 
000,000 less than the prevailing average price on that 
prime necessity, and on meat the saving amounted to 
approximately $2,500,000, while a saving of nearly a 
million and a half was effected on its coffee sales. 

What do these figures mean? They mean that the 
public benefited more from the economies this great 
chain made possible than the chain derived itself. This 
company has some 14,000 stockholders. Their invested 
capital last year amounted to $64,000,000. Upon that 
invested capital, the stockholders earned net profits of 
a little more than $6,000,000, but the public, with no 
investment in the company at all, benefited to the 
extent of $26,000,000. 

Gentlemen, this is supposed to be the richest nation 
in the world. We boast of our great national pros- 
perity. But did you ever stop to think how unevenly 
this prosperity is spread among our 120,000,000 people? 
Did you ever stop to think that while you individually 
may be living on a scale that gives you not only all 
the fundamental requirements in food, and clothing, 
and shelter, but many of the finer things in life as well, 
there are no less than 40 million people in this country, 
who cannot say the same thing? 

Do you realize that in this richest of all nations we 
have between 7 and 8 million people living in actual 
poverty—people whose incomes and standards of living, 
according to Dr. Paul H. Nystrom, whose figures I am 
quoting, “do not supply the requisite amounts of food, 
clothing and other necessaries for continuous inde- 
pendent support”? Do you realize that, in addition, 
we have no less than 12,000,000 people whose means do 
not permit them to enjoy more than the barest neces- 
sities for existence, people who in case of prolonged 
unemployment or illness, sink back into the poverty 
class and have to rely upon charity in one form or 
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another? Do you realize that in addition to these 
20,000,000 people in the poverty and bare subsistence 


class, there is another group of 20,000,000, accord- 


ing to Dr. Nystrom, who, while their income is 
sufficient to give them everything essential to life, 
don’t earn enough to put them in the “minimum com- 
fort” classification? 

What have these figures to do with the chain store 
question? Only this: the chain store system is an 
economic evolution which offers the most effective 
means so far developed to cut the cost of living—to cut 
the cost of the very necessities of life—and thus to 
improve the condition of 40,000,000 of our people to 
whom our national prosperity is only a mockery and 
a sham. 

When men like W. K. Henderson and others rail 
against the chains without knowing or without caring 
what it is they are condemning, they are striking at 
the most likely prospect we have of improving general 
social conditions by eliminating the waste in distribu- 
tion—the one thing which, according to Dr. Julius 
Klein, Assistant Secretary of Commerce, is required to 
enhance the happiness, comfort and aspirations of our 
people. 


Discussion 


PRESIDENT HANDY: Probably some of you would like 
to ask Mr. Lebhar some questions. We have a few 
minutes before we adjourn. 


CoL. BOGERT: I would like to ask a question which 
seems to me a very fundamental one and which was 
stressed I think by the Congressman and which con- 
cerns all of us whether we happen to be interested in 
price-cutting as such or not, and that is the question 
of consolidations and mergers as over against decen- 
tralization, at least so far as it affects local pride in 
an institution or in a business and the feeling on the 
part often of members of a community that non-resi- 
dent ownership of an industry is often inimical to the 
development of the community itself in that the non- 
resident owners very often bring in from cutside, par- 
ticularly to the higher positions, people who have no 
immediate interest in that particular community, and 
whether in that respect there isn’t something to be 
said concerning decentralization as over against the 
extension of this very ramified policy that we have now 
of mergers and consolidations and chain stores of all 
kinds, because that is a very real menace to the pur- 
pose of our civilization and the development of our 
country and the tendency which was noted by the 
Congressman of increasing concentration in our great 
cities at the expense of the outlying communities being 
reflected not only in local industries but also ultimately 
in such fundamental things as agriculture, and that 
is something we must give very serious thought to, it 
seems to me, whether we are interested in chain stores 
or not. 

Mr. LEBHAR: Well, that is a question which would 
take probably more time than we have this after- 
noon to go into in great detail, but here are two or 
three points that stand out to alleviate the possible 
dangers which the Congressman and the speaker see. 

In the first place, there is nothing in the chain store 
system, so far as we have seen it develop up to date, 
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which threatens the existence of the efficient inde- 
pendent merchant. In every field the independent mer- 
chant who is efficient finds it a very simple matter to 
buck the biggest chain 
In field—-we have completed our 
latest the subject and we find that there 
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don’t 
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small, independent 
fact that good roads and automobiles, the development 


realize that you ought to know something about 


before you attempt to risk your 
the trouble of the 
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real foundation for 


merchant, 


of the automobile has made it possible for every con- 
sumer in no matter what isolated portion of the country 
he lives, to go to the nearest big town which has the 
best within He longer has to 
depend the store and if the chains 
hadn’t developed at all, I haven’t the slightest doubt 
that the small independent merchant who is raising 
most of the fuss today would be crying against his 
more efficient competitors of his own particular type. 
The efficient will always drive out the inefficient. 


his 


crossroad 


store reach. no 


upon 


Now then so far as the effect on the community of 
elimination of 1f these smaller merchants, I do 
not think anybody can honestly claim that the com- 
-an- 


some 


munity suffers any great loss when a man who 
not make both ends meet ceases to operate his business; 
certainly he cannot an to the community. 
What contribution can you from a merchant 
who is on the verge of bankruptcy? The efficient inde- 
pendent, it is true, does do his bit for the community 
and it is also true that by and large the chains do 
their bit, and if you make a canvass of the secretaries 
of the local Chambers of Commerce you will find that 
wherever there is a good Chamber of Commerce and 


be asset 


expect 
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an aggressive secretary who knows how to go after 
contributions from the chains, he hasn’t the slightest 
difficulty in getting a fair contribution. 

Cot. Bocert: I ask the speaker how he would 
reconcile then his statement of a few moments ago, 
Given an efficient, independent manufacturer or store- 
keeper—you have already stated that it is far more 
economical to handle ten stores simultaneously than one 
and one hundred than ten and one thousand than one 
hundred; if that is so and you have a system of tens 
of thousands of stores, how can you expect the one 
then to to 
How can you reconcile those two? 


individual manufacturer be able compete 
with such a chain? 

Mr. LEBHAR: They very easily reconcilable, 
The chain has its advantages, but it also has its dis- 
The independent merchant is a free 
He is more flexible. He can do the things that 
the chain store unit which is tied up more or less with 
He furthermore extends credit 
and he makes deliveries which has come to be opposed 
to the general chain store The chain 
developed on the cash and carry basis, and while that 
system is not essential to chain store operation it is the 
predominating feature, so that the independent mer- 
chant can buck the chain by not attempting to fight 
him on his own basis, but by dealing in the things 


that the chain doesn’t find it profitable to market and 


are 


advantages. 
agent. 
red do. 


tape cannot 


idea. store is 


by adopting methods that the chain doesn’t find it easy 
to employ. 

The answer to the question is provided by the fact 
that independent merchants all over the country are 
making a successful fight of it except when they think 
that somebody else has got to save them rather than 
their own efficiency. For every chain the 
country you can find ten successful independent mer- 
chants. The fact that there may be ten inefficient 
merchants that are rapidly going out of the picture 
is the fault of their own inefficiency. 


store in 


Cot. BoGerRT: I don’t want to prolong the discus- 
sion, Mr. Chairman, except to say that the inference 
that all those forced out of the picture 
inefficient? 

I think that is quite true. 

I don’t believe that that can altogether 
am not a manufacturer store- 
keeper myself. I am interested in it from living ina 
community where I have seen something of the kind 
happen. 


is therefore 
were therefore 
Mr. LEBHAR: 
CoL. BOGERT: 

proven. I 


be or a 


PRESIDENT HANDY: Mr. Lebhar, I think this has 
been a very instructive afternoon for our members in 
listening to both Congressman Kelly and you on 4 
that two phases of our economic 
problem and wish to extend to you hearty 
thanks for your time and effort in preparing your 
paper and presenting it to us today. I will ask the 
members to give you a rising vote of thanks. 


subject touches 


we our 


All arose and applauded. 


One Advantage 


First Moth (intercepting another moth flying out of 
clothes closet): “Any woolen garments in there?” 


Second Moth (more or less disgustedly): “Nothing 


but a sun-tan bathing suit.”—Candle. 
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Styles in 


AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 


Packages 


4 Discussion of the Many Important Factors to Be 


Considered in Successful Packaging 


by Miss Helen A. Cornelius 


66 OST mortems” would be a better name for 
this talk than, “Styles in packages that have 


made Good.” Because, I decided after I got into 
this subject, that there were almost as 
many interesting failures to recount as 
there were successes. But for every fail- 
ure, I found a success, so don’t be discour- 
aged. 

I’m going to try not to theorize or bore 
you with generalities, but to get right 
down to specific cases of packages that 
either made good or didn’t by virtue of 
style, lack of style, or the wrong kind of 
style or unsupported style. It is so easy 
to say what should be done or what can be 
done, but after all there is nothing quite 
like seeing what has been done for hard and cold facts 
that take all the “ifs” and “buts” out of the subject. 
So I took my little pad and pencil and the Oxford 
definition of “style’ which is in part, “collective 
characteristics or artistic expression, or way of pre- 
senting things, or, decorative methods proper to a sub- 
ject, noticeably superior quality, distinction,”—and 
went to the first proving ground of toilet preparations, 
the department store (I say this unqualifiedly) because 
I believe that in the department store the styled pack- 
age has the best chance. In other words style is a 
bigger factor in the department store than in the drug 
store as you will all agree. Likewise, the sacrifices in 
changing a package are less than the gain made in the 
department store. In a drug store, the gain is often 
less than the loss. 

I’m a firm believer in working with the buyer, if he 
or she is of the progressive sort. If I were a manu- 
facturer thinking about improving my line of cos- 
metics or what have you, I wouldn’t touch it until I had 
talked long and earnestly with several department store 
buyers who know the public and the public’s demands. 
If the buyer isn’t of this sort then there must be some 
one in the store who is, perhaps the fashion director or 
whatever the title of the person may be. The individ- 
ual point of view of someone who likes or dislikes a 
package or a product is not important. 

I treated the store department as a clinic. We, the 
buyer and I, went through it analyzing the success or 
the downfall of one product after the other. When we 
had completed our survey, my conclusions were that 
the reason some products were not selling as well or as 
successfully as others was because the manufacturer 
had not played a “good game of golf.” I mean by 
that, he had not “followed through” from point to point 
of his “game” of manufacturing and marketing con- 
sistently. Here are some examples of both successes 
and failures, according to the opinion of the buyers I 
talked with. 


Example A—The New Product and Package Un- 
supported: Strictly speaking from a style standpoint 
we might call this first example a success. The design 

of the jars and packaging was good; the 
color scheme pleasing. Each product was 
individually wrapped in cellophane, alto- 
gether making a most pleasing counter 
display. The prices were right. But, on 
the same counter there were lots of other 
similar products equally well packaged 
that were moving faster. Why? This 
was the buyer’s opinion, based on the re- 
action of the customer. 
In the first place, the product was new. 
It was not known. It had never been na- 
tionally promoted or advertised. Lots of 
other products looked and were just as good and be- 
sides were better known. In other words this product, 
although it met all the requirements of good style in 
packaging, had the “eye-appeal” that brought the 
customer up to the counter and made her ask about the 
product, as it did me, it didn’t “follow through.” It 
didn’t give the customer as much as other merchandise 
just as good, but better known and which cost the store 
less to sell because of that fact. 

Example B—Repackaging an Old Line Too Modern- 
istically: The question is often asked, “Will modern 
art, design or whatever you may wish to call it, con- 
tinue?” As modern art, whether expressed in architec- 
ture, or paintings or cosmetic packages, is an expression 
of living, of course, it must and will continue as long 
as life. Modern art, as we said last year is a sincere 
expression. It needs no artificialities or extra trim- 
mings. It is simple, direct, beautiful. But there is a 
distinction between modern art and so-called modern- 
istic art, as we all know. The latter we might call a 
counterfeit of the former. However, to get back to ex- 
ample B. The design for the packaging of this product 
may have been inspired by modern architecture, which 
is all right if it fits the product and the result will 
stand the testing ground of all cosmetic containers, the 
dressing table or the bathroom shelf. 

Standing on the counter, a display of these repack- 
aged products is at first glance intriguing. On closer 
observation, the color seemed neither right nor uniform, 
some being lighter, some darker, some being off-shade, 
perhaps due to the difference in the contents or per- 
haps a difference in the medium itself. Touching one 
of the containers was not exactly pleasant, (not a 
“skin you love to touch”). So, we might say the tex- 
ture was wrong. Then we noticed an irregularity in 
the tops of the containers that is, in finish. A detail 
but one that wouldn’t miss the eye of the possessor 
when the products were arrayed on her dressing table. 

Now, these products are selling because they are 
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good. But, we might say that they were selling in 
spite of the packaging. There is doubt that the 
new packages are better looking than the old ones, but 
couldn’t they have been much better? Couldn’t they 
have been a combination of quality of execution plus 
style? 

Example C—The Package That Isn’t Up to the Mer- 
chandise: Uninteresting, is perhaps the word that best 
describes this package. The product itself has a good 
the resales are always good, but the 
initial sales are always difficult, first because the prod- 
uct is not known (not advertised nationally) and sec- 
ond because, the package has no eye appeal. It is no 
larger in size or no better in quality than other well 
established products of national reputation, so natur- 
ally the salesperson is up against it to find an argu- 
that the uninitiated to 


no 


so 


reputation, 


ment will influence customer 
buy. 

Example D—A Good Product That Was Repackaged 
for Repackaging Sake: This was a perfume that re- 
tails at about $8.00 an ounce. The package in the first 
place was not up to the product. It was nondescript— 
tawdry. I saw both the old and the new, displayed side 
by side and I must say that it was a toss-up which had 
the greater appeal. The new one was just a trickier 
version of the old one and worse than that, it was more 
the 


Compromise is a poor excuse 


expensive. Change for sake of change is worse 
than no change at all. 
If the package is bad in the first place, 
wrong in the of the 
stopper or adding a lily to the label isn’t improving it. 

Example E 
All of which means that the package can’t do it 
The package must evolve from the product; the 
This is 
why your artist must be treated as an engineer. A de- 
“stuck on,” as it were, and has no 


for change. 
shape, design, changing color 
Good Package but an Unpopular Prod- 
vet = 


all. 


fitness of design must arise from the function. 


sign that is merely 
its use is a bad design no 
Ina 


relation to the product or 
matter how technically correct it may be. 
like this, the package may sell the product at first but 
never the second time. 

Example F—A Product and Package That 
Kept up to the Times: A grand old product 
old Used to of the 
market and still going strong, although there has been 
a falling off of sales in some stores. In these stores, it 
is felt that reputation and habit is selling these prod- 
ucts now. The older generation is the largest market. 
The younger women who buy it do so (perhaps) be- 
cause, first they tried and liked it and secondly because 
seeing it on their mother’s dressing table for years, 
they follow the line of least resistance and buy it too. 
The are old-fashioned. The 
pure and good. However, it is felt that the sales are 
limited on the creams because there is only one heavy 


case 


Hasn't 
a grand 
best sellers on the 


name. be one 


packages products are 


quality and on the powders because it is not made in 
the variety of shades that the modern woman wants. 
As a rule, two boxes of powder are sold to a customer 
who has been persuaded that by mixing the two shades 
can the right one for her complexion. 
While the sales are good, think how much better they 
might be with the product and package brought up to 
date. 

Example G—The Package that was Brought Out at 
the Wrong Season: This was a product that was re- 


she achieve 
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packaged in a black box and put on the market in the 
heat of the It was a good-looking package 
but the buyer in one store felt that it never had a 
fair chance, the get-away bad. Customers 
wouldn’t look at it in the summer. Since then the sales 
have picked up but in the minds of the salespeople and 
the buyer, this package would have gone over much 
better had it been introduced in the fall. However, in 
another store, the buyer and salespeople felt that the 
package sold the contents because nearly every woman 
remarked that she could use the box on her dresser 
after the contents were exhausted. Maybe she will and 
maybe she won’t, but the idea appealed to her anyway. 
Example H 
Here is an example that might be true in one store but 
not in another which brings out the point, “study your 
market.” 
good, desirable in every way. 
vertising background. 


summer. 


was 


as 


The Package that was too Expensive: 


The particular product in mind was new, 
Good publicity and ad- 
Containers beautiful, but in the 
average department store, the average customer re- 
marked that while it was beautiful, she thought the 
containers too expensive. At least, this is a point to 
be watched. 

Example I—Product that has a Limited Market Be- 
cause of a Too-Novel Package: This may or may not 
be a fault depending upon whether the manufacturer 
wants volume plus luxury or just luxury. In this par- 
instance the package appeals to the young 
An older woman would not care to have 
As it is rather an expensive 


ticular 
woman only. 
it on her dressing table. 
product, it must needs fall into the gift class because 


the average younger girl or woman who would be the 
logical market for it cannot afford to buy it. 

There are ever so many other examples that illus- 
trate the fact that the manufacturer 
boiled about details. He must master them first for it 
is from them that style arises. He must 
that style alone is worthless. It must be style plus 
Here are two examples of 


must be hard- 


remember 


fool proof construction. 
faulty construction that retarded, not stopped, sales. 
One a beautiful package and good product, sells im- 
mediately on sight. Every woman likes it except the 
woman who likes to take her jar or package of cos- 
metics with her traveling. The top of the jar in this 
particular instance does not stay securely unless tied 
on. The other illustration is that of a beautiful pack- 
age and product. The outside of the box peels off and 
makes the merchandise look shabby. This according to 
the buyer happens with almost every package which 
means that she has to return each one to the manu- 
facturer for an adjustment. This is expensive and un- 
profitable. 


Now for the Cheerful Side of the Picture 

Example A—Repackaging Plus Promotion That Re- 
sulted This was an old product that had a 
very limited distribution, unknown, unadvertised. It 
was put up in the good old medicine cabinet-way. It 
sold on word of mouth advice and resold on merit of the 
product. It was then beautifully repackaged, and con- 
sistently promoted. The combination was unfailing. 
When talking with the buyers about this result, all 
agreed that the advertising without the repackaging 
or the repackaging without the advertising could not 
have resulted in such satisfactory response. 


in Sales: 
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Example B—A Quaint Product in a Quaint Pack- 
age in a Modern Era: There are several on the mar- 
ket. We checked them the other day and found that 
one package had been restyled, not drastically but 
enough to give it fresh appeal. In the one store the 
new package was selling two to one with the old. If 
the new package were even a shade more attractive, I 
believe it would sell three to one. Another similar 
product which had a good following had not been re- 
packaged and the sales continued to be good. The 
package was in tune with the product. It was simple 
with a characteristic English style that backed up the 
English product. Like Queen Mary’s hats, they seem 
to belong. All of which brings out an interesting 
point for American manufacturers of American prod- 
ucts. That is, to watch the French market, get in- 
spiration from their ideas, but remember that just 
sticking a French label on a package or giving a prod- 
uct a French name doesn’t make a French product. 
All French things are not above reproach any more 
than some American things. This is true of a gown, 
a hat or a package for a product. But here is one 
lesson that American manufacturers can learn from 
the French and that is their appreciation and their 
concern for details. Whether we won’t or can’t take 
the time for them is a matter for conjecture but we 
can be very sure that this American inattention to de- 
tails is the reason why some American manufacturers 
are still looking to Paris or France for their pack- 
ages. I understand that one concern which spends 
hundreds of thousands of dollars a year on packaging 
still goes to France for the printing of the design and 
the wrapping of their packages. Not less than twelve 
different American companies have submitted substi- 
tutes for this French job, but not one of them have 
measured up. Think of the money that goes out of the 
country for this one job alone. 

Example C—An Unknown Perfume Repackaged Suc- 
cessfully: This was an inexpensive perfume with a 
small following. It has recently been repackaged mod- 
ernly but not too drastically nor too luxuriously. Mod- 
ern simplicity and good taste were the essentials con- 
sidered in this. There has been a noticeable increase 
in sales since this was done. The buyer felt that this 
was due to the new package because it was getting 
the same break as before in the matter of display, and 
selling. 

Example D—Repackaging an Old Product in a New 
Larger Box at Same Price: The new package was bet- 
ter looking than the old. The size was larger. The 
price the same. No argument. Naturally selling bet- 
ter. 

Example E—Repackaging Complete Line of Toilet- 
ries and Raising Prices Successfully: This line in- 
cludes cosmetics, as well as bathroom accessories. 
There were as many as three steps taken in improving 
some of the packages and containers. Some of the 
changes are so subtle that at first glance, they seem 
insignificant. But each little subtle change shows that 
the trend in packaging has been followed consistently, 
as to construction, design and color. In other words, 
details. 

I am going to show you certain numbers in the re- 
styled line and as comparison, the old containers in 
their second and third stages. I think you will be as 
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interested in it as I was, even though it is a retailer’s 
line. There are plenty of wholesale lines that show 
the same improvement, I have no doubt, but as I pre- 
fer to keep an impartial attitude, I selected these 
examples. 

The Lotion: Let us take the three stages in repack- 
aging the lotion. This covers a period of several years. 


- 


a4 SREP 


lb 





The first bottle, just a real good practical shape and 
size with a nice cork, covered in yellow cellophane. 
The label large and harmonizing in color with the cello- 
phane. The second bottle, the same in size and shape 
but with a very nice label, much smaller, neater and 
up to the times in color, design and inscription. The 
top, an improvement over the old cork, metal screw 
top, the same very attractive aquamarine color as the 
edge of the label. The whole bottle encased in white 
cellophane. A decided improvement over the first 
bottle. The third bottle, the one which is newest, a 
new taller, more slender bottle that follows the trend 
in bottling. The same label as on No. 2, but a new 
black composition top, much more practical and much 
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better looking than the top on number two. Again, the 
bottle encased in cellophane. The second bottle is 
about 4 years old, resulting in increased sales over the 
first. The third bottle, 6 months old. Result 20 per 
cent increase in spite of higher prices. 

The Cleansing Cream Jars: There were also three 
changes in these. The first, a good white porcelain 
jar with a silvered metal top and a shiny label of 
black and gold. Something that glitters—something 
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that looks rich, was the psychology of that age. The 
next in the paint and harmony 
stage. This jar reflects it in its painted top harmoniz- 
ing label. But look at the third and last jar. Better 
shape, cover, label and cellophane wrapped. There are 
two smaller sizes of this product in addition to this 
one, whereas before there only the large one. 
Despite this, there has been a decided increase in sales. 
For instance, 100 the 
larger jars. 


step was obviously 


was 


nearly per cent increase on 
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The Cocoa Butter Packages: Nothing is too insignifi- 
cant or practical to escape the hand to style and beauty. 
These three stops are also obvious in their improve- 
ment. The box is as well designed as a smart ad- 
vertisement. The color harmonizes with all their re- 
packaged merchandise. This is not an item that 
in quantity, and is a summer item, no results yet. 

T he This is perhaps the most ob- 
vious change of all. No one could deny the improve- 
ment. A perfect example of a very practical kitchen 
sink or bathroom shelf product repackaged with style. 
The increase is 30 per cent in 6 months. 

The Tooth Paste Tubes and Packages: Isn’t this the 
most perfect what with a 


sells 


Boric Acid Cans: 


example of can be done 


MACYS 


PaNraL 


simple little tube of tooth paste. You should see this 
new blue one with a tooth brush handle of the same 
color. They also have a pale yellow tube of the same 
design that looks equally attractive. You know any 
woman would rather have the new one than the old. 
The increase, 80 per cent in a year. 
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When this line was repackaged, of course there was 
a slight resistance on the part of some of the custom- 
ers who, while they liked the products, the new con- 
tainers and new sizes in some of the products, they 
didn’t like the new prices. But as you can see by the 
results which I have just given you, the sales increased 
which that while poor customers were 
lost, the best of the old ones were kept and the circle 
has consistently widened until now, there is no doubt 
that better styling is bringing greater sales. In the 
case of the cleansing cream alone, two new sizes were 
added and the old as well as the new have been selling 
successfully. 

I want you to know that in getting the data for this 
talk, I did not confine my questions to retail buyers 
alone. I went to a manufacturer who used to be a re- 
tailer and now sees the problem from both sides of the 
A man who used to be art director of a big 


means some 


fence. 


manufacturing concern and who knew from experience 
all of the pitfalls and heartaches that are attendant 
upon that phase of manufacturing, also contributed his 


opinion. 

In conclusion I would like to give you the composite 
points, so to speak that resulted from my talks with 
them. Strangely, or perhaps naturally, each one agreed 
on practically every point, and practically every point 
was one which had some bearing on the success or fail- 
ure of the examples which I have just given you. 

1—No change should be made in a package for the 
sake of change. (As witness the illustration of the 
perfume bottle which I gave you.) 

2—Consider your market when making a change— 
whether it is foreign or domestic (story of restyling 
package that had largest sale in orient. Bad results). 

3—Consider style but not style alone, only plus 
fool-proof construction. Quality of execution is more 
important than style, but a combination of both is most 
desirable. 

4—Be 
Master 
must 


the details of packaging. 
fitness of design, the style 
It cannot be “pasted 


about 
The 
function. 


hardboiled 
first. 
the 


them 
arise from 
on.” 

5—Treat your artist as an engineer. Set him loose 
in your factory, if Don’t buy a design 
from a pencil sketch and expect it to fit your product 
or your package without a study of the one and the 


necessary. 


construction of the other first. 

6—Don’t follow fashion blindly. If a feminine mar- 
ket for product, make the package suit the market 
and the both and feminine 
market for the product, compromise on femininity. 
This follows in most 


product. If masculine 
7—Avoid too extreme changes. 
cases. 
8—Don’t try to outclass your product in your pack- 
Don’t try to outclass related products at about 
same price. library of competing sample 
packages just to keep abreast with the times. Com- 


age. 
(Keep a 


pare yours with them frequently.) 

9—When tempted not to repackage your line (if it 
needs it) think of the business that is being done in 
bathroom shelf containers. If women want these con- 
tainers and will pay for them because they are attrac- 
tive and in tune with bathroom decorations, there 
must be a market for attractive packages that fit into 
the decorative scheme of things. 
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10—Watch the current trend in boudoir and bath- 
room decorations and furnishings. Ensembling is still 
a very important part of living harmoniously. Pack- 
ages not excepted. 

11—Listen to your department store buyer. Ask 
for a real criticism. Don’t look for praise. An honest 
opinion saves more money in the end. 


Discussion 
PRESIDENT HANDY: Miss Cornelius has kindly con- 
sented, as she did last year, to answer questions and I 
think this is where the spice of the program comes in. 
The floor is open for a few minutes now for questions 
if any of you want to ask Miss Cornelius any questions. 


Question: This line that you have displayed here, 
Miss Cornelius, I notice the packages are different, 
each one. Do you put any value on similarity of a line 
of packages? 

Miss CORNELIUS: Yes, I think that is an awfully 
good question and it is one which came up and I neg- 
lected to put in this so-called talk. A buyer brought 
that out to me the other day. She said that it is some- 
times difficult to convince a customer that there is a 
relationship between products made by the same manu- 
facturer if there is a dissimilarity in the packaging 
and there is an outstanding example of that which 
you probably all know, and she said that in her ex- 
perience it had been difficult to sell some of those 
products because they were not uniform. I won’t say 
that they matched exactly but that they were not uni- 
form. I think perhaps the manufacturer’s idea was to 
put novelty into each one of those products to dis- 
tinguish one from the other, but in doing it, it gave a 
little more work to the store and to the salesperson and 
to the customer to grasp that point, so I would say yes, 
that uniformity in a line that is more or less related 
was a good thing. 


Question: Might I ask the lady’s opinion as to the 
value of a carton on the outside of a jar? On a cold 
cream jar. 

Miss CORNELIUS: Well, from a woman’s point of 
view—and of course, that is the only point of view I 
have—there is something about the outside package 
which suggests protection. She throws it away, it is 
perfectly true; she doesn’t want it, but in some cases 
I would think it would be a help because her first re- 
action to it would be a pleasant one. I don’t say 
that would follow in all cases, however, but in cold 
cream it would depend on the jar. I don’t think in 
this particular case it needs it because this cellophane 
business takes the place of it, however, in transporta- 
tion she might feel that it would reach her in better 
condition if it had this outside package. I wouldn’t 
say it was a necessity but it has a certain eye appeal, 
particularly if the jar has a more or less delicate feel- 
ing. If it were crystal, for instance, I would say an 
outside package would be rather a good thing. 


Question: Let us carry this question of outside car- 
tons beyond the cold cream into the lotion jars and into 
most of the cosmetic preparations. Does it help at all 
in the sales or is there an advantage or does the answer 
that you gave on the creams answer for all of them? 

Miss CorRNELIUS: I would say it was the answer for 


all of them. It would seem to me that it would depend 
entirely on the medium. If it is a bottle like this I 
still don’t think it is necessary, but there might be a 
case where it would add to its attractiveness, but it 
would be difficult for me to say yes or no on that un- 
less I had a specific illustration in front of me to say 
“ves, I think this particular thing would look better or 
would sell better if it had a pasteboard carton around 
a 

Question: Well, does the woman ever feel ill at ease 
when she is carrying a package home with bottles that 
are unprotected except from the store wrapping? 
Doesn’t she feel easier to be carrying a bottle that has 
a carton around it? 

Miss CORNELIUS: Well now, that offhand just seems 
to me a problem more of the drug store. I would say 
if your market was a drug store perhaps that is true 
because she carries things home from the drug store, 
but I think very few women carry bottles of that sort 
home from the department store, therefore she knows 
that it is going to be packed or should be packed in ex- 
celsior and it is going to reach her in good condition. 
If it doesn’t she can take it back. If she is going to 
carry it home she might think that the carton would 
be a good thing to have around it as a protection. I 
am afraid I can’t answer that. That seems to me a 
problem of construction. If your product needs that, 
yes; if it doesn’t why put it on? If it is an extra thing 
that isn’t absolutely necessary I don’t see any point in 
putting it on, but if it needs it, yes, and if your market 
is in a community or in a store where people carry 
things home, it might be an awfully good point. 

Question: Does the woman show any preference 
over a metal cover on her cream jar in preference to 
the casein or these new molded covers? 

Miss CORNELIUS: Some of your technical terms I am 
not familiar with. Like that? 

PRESIDENT HANDY: The bakelite. 

Miss CORNELIUS: Does she show a preference? I 
think the first answer to that is if it looks better, yes; 
if it is more practical, yes. If she can’t notice the dif- 
ference; if there isn’t any difference in the practical- 
ity or the beauty, no; but in this particular instance I 
think that is a better looking top than that one. I 
don’t know why but I do, and I think if we took the 
test around here with the few women that are here 
perhaps they would feel the same way about it. I have 
been told that some of these tops, molded tops as you 
call them, are more practical because they have a cork 
inside which prevents the bottle from leaking. Per- 
haps this has too, I don’t know. 

PRESIDENT HANDY: Yes. 

Miss CORNELIUS: It has? Then that argument is out 
the window, but generally speaking, I would say that 
that black one would appeal to me more than that one, 
even though that is a lovely color. 

PRESIDENT HANDy: If there are no more questions, 
Miss Cornelius, we will bring your interesting talk to 
a close. I think you have already received the gener- 
ous applause and comments of the audience in appre- 
ciation of the effort and work that you have given in 
preparing this valuable paper for us. Again we thank 
you and hope that you will be with us again next year. 
(Applause). 
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A Survey of Technical Literature 


by Col. M. T. Bogert, Consulting Editor on Synthetics 


97. Menthol. Karl Schéllkopf (to Rheinische Kamp- 
fer-Fabrik G. m. b. H.) U.S. Pat. 1,704,630. March 
5, 1929. Thymol is hydrogenized catalytically under 
pressure, the inactive menthol separated from the 
mixture of liquid menthols, the latter converted by 
dehydrogenation into a mixture containing men- 
thones and this mixture in turn hydrogenized cata- 
lytically. 

Fabrik G. m. b 

The racemate of 


98. Menthol. Rheinische Kampfer 
H. Fr. Pat. 33,127. Jan. 22, 1927. 
natural menthol is obtained by submitting solid inac- 
tive isomenthol to catalytic hydrogenation, with the 
addition if necessary of thymol, inactive menthone or 
isomenthone, and the product separated by crystalli- 
zation or distillation. 


99. Menthol studies. I]. Menthyl esters of the 2-nitro- 


and phenylarsenious acids. 
Am. Chem. Soc. 51, 1462-5 
(1929). The preparation of 4,2-Me (No2) CsHbs- 
AsO.H., and the corresponding 4-CO.H derivative 


and various other derivatives, including the menthy] 


4-carboxy-phenylarsonic 


K. Lucille McCluskey. J. 


esters, is described. 

100. Optical activity and the 
groups. D <i Influe nee of ionizable groups on the rota- 
tory power of 1-menthyl benzoate. H. Gordon Rule 
and W. Eoghan MacGillivray. J. Chem. Soc., 1929, 
401-9 (1929). The optical changes are related to the 
orienting power of the groups in C,H» substitution, 

rotation and the o, 


polarity of substituent 


the meta-directive raising the 
p-directive lowering it. 

101. Thymol and menthol. Schering-Kahlbaum A.-G. 
Brit. Pat. 293,874. July 15, 1927. See Canadian 
Pat. 283,943. 

102. Thymol and menthol. 
Fr. Pat. 648,319. Feb. 4, 
283,943. 

103. Thymol. Rheinische Kampfer-Fabrik Ges. Brit. 
Pat. 293,753. July 11, 1927. Meta-cresol is heated 


with propylene under pressure below the decomposi- 


Schering-Kahlbaum A.-G. 
1928. See Canadian Pat. 


tion pressure of thymol. 

104. Thymol and its homologs. Chem. Fabrik auf 
Aktien vorm. E. Schering. Fr. Pat. 641,437. Aug. 
9, 1927. The condensation products of alkyl phenols 
and ketones are reduced catalytically until they have 
absorbed 4 or 6 atoms of hydrogen; as for example 
the condensation product of meta cresol and acetone 
is reduced to thymol. 

105. Chlorothymol. F. Raschig. Pat. 127,- 
035. Mar. 23, 1927. Chlorometacresol is condensed 
with suitable isopropyl derivatives, as for example 
the chloride. 

106. The ultra-violet absorption spectra curves of iso- 
eugenol and of eugenol. J. Savard. 
(4), 48, No. 10, 1072-5 (1928). A determination of 
these physical constants. 


Swiss 


Bull. soc. chim. 


107. Eugenol salts. V.H. Kirkham and L. W. Ray- 
mond. Brit. Pat. 294,735. May 24, 1927. Prepara- 
tion of the Ca and Mg salts. 


108. 1-Propenyl-3-ethoxy-4-hydroxybenzene. Friedrich 
Boedecker. U. S. Pat. 1,704,494. March 5, 1929. 
i-Chavibetol is ethylated to the 3-ethyl 4-ethyl ether 
which is then subjected to the action of aqueous 
NaOH solution and the 1-propenyl 3-ethoxy 4- 
hydroxybenzene separated by crystallization. 


Priester. Riech- 
converting 


isosafrole. R. 
(1929). A method. of 
described, giving 


109. Production of 
stoffind, 4, 41-2 
safrole into isosafrole is 
theoretical yields. 


nearly 


110. Aromatic allyl and propenyl compounds. Il. The 
geometric isomerism of isosafrole. H. I. Waterman 
and R. Priester. Rec. trav. chim. 47, 1027-30 (1928). 
A review of the literature, and supplementary ex- 
periments by the authors led to the conclusion that 
the conversion of safrole into isosafrole by means of 
alcoholic KOH yields only trans-isosafrole. 


111. The action of ¢ thylamine and dit thylamine wpon 
the owide 2. Kusner. F Russ. Phys.- 
Chem. Soc. 60, (1928). <A description of the 


method of preparing these condensation products and 


of isosafrole. 


655-9 


their chemical properties 


112. Ring disruption of dihydroxymethylene ethers by 

means of the Kinzo Kafuku, 
Nobutoshi Ishikawa and Ryo Kato. Bull. Ind. Re- 
search Govt. of Formosa 24, 1-24 (1928). The Grig- 
nard reagent acts upon dihydroxymethylene ethers 


Grignard reagent. 


giving mono-ethers of the divalent phenols; as for 
exampe in the case of safrole, isosafrole, piperonal, 
apiol, etc. 

113. Apiol. J. R. Walmsley. Quart. J. Pharm. 1, 
388-94 (1929). The essential oil of parsley, if ob- 
tained from an apiol-bearing parsley, is the only 
substance properly designated as liquid apiol. 

114. Unknown phenolic ether in oils of fennel and stu 
anise. E. Riechstoffind. 4, 8-9 (1929). A 
product was isolated and crystallized from CyHs, m.p. 
93-94°, whose composition corresponds to a_p-pro- 
penyl phenol, CH,;CH: CHC.H.OH. 

115. Higher aldehydes. Schimmel & Co. Ber. 
mel 1927, 131 (1927). Commercial products sold as 
Cir, Cro, Cis and Coo aldehydes, are not aldehydes at all 
but generally lactones or esters. 


Takens. 


Schin- 


116. Catalytic reductions of geraniol and citronellal bu 
means of nickel. Kodji Suzuki. Bull. Inst. Phys. 
Chem. Research 8, 44-51 (1929). The rates of cata- 
lytic hydrogenation have been studied under various 
conditions and in all cases the first’ molecule of 
hydrogen was added much more rapidly to citronellal 
than to geraniol. 
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The Issue of Fair Competition and a Square D 


Policy on Prices Is Discussed 


by Rep. Clyde Kelly 


T has been a number of years since I rose on the 
floor of the House of Representatives back in 1914 
and told the House what I thought was going to 

occur from a reversal of decisions in the 

Supreme Court of the United States, and 

during those sixteen years those changes 

have come as certainly as the sun rises 

after the night time, and those years 

have seen tremendous changes, changes 

in business, and the problems that devel- 

oped out of those changes we are now 

confronting. 

Now business has always had one thing 
facing it from the very beginning and 
that is the idea of fake bargains, and I 
want to talk to you about bargains 
just a little because after all that is the heart and 
fundamental of this Capper-Kelly bill, which provides 
for a resale price, the bargain idea. 

There have always been two sides to bargains. 
Webster’s dictionary says that a bargain is a trans- 
action involving good or bad consequences, so that I 
don’t need to go any further than Webster to prove 
that a bargain is not always what it seems. 

Now the greatest step that has been made in two 
thousand years of business for honesty in business is 
the trade mark system of doing business. When men 
began to put their names on their article, guarantee it 
and say that if it is not as represented the money will 
be refunded, that was a tremendous stride toward 
honesty, toward the taking out of this sin in buying 
and selling. 

Well, that has grown up largely in our own times 
in business and as a result has come the counterfeiter, 
the pirate, the cheat in the trade, because certain price 
cutters have found that these articles make splendid 
bait and they are splendid articles to use as loss 
leaders in dragging customers into stores for the sale 
of other things, and therefore, they have taken these 
well-known and identified articles, these nationally- 
advertised, these widely-wanted articles and they have 
cut them to a ruinous price and advertised them as 
bargains and then expected the people to believe that 
all the goods in the store were sold at the same bargain 
rates. 

First of all, when the pirate puts that up as a 
bargain bait, what happens to the independent retailer 
whe is competing with him? The first thing that hap- 
pens is that that competitor must do one of two things. 
He must either cut his own price down to the same 
level as the price-cutter or refuse to do business at 
all on that article. He can’t do anything else. If he 
maintains the standard price in direct competition with 
a man who cut it below wholesale cost, he must be 
regarded as a robber by those who have been dealing 


with him, and therefore in many cases the article is 
thrown off the shelf and put down under the counter 
and discarded as an article in business. 

Now if that continues long enough the 
independent retailer must go out of busi- 
ness. He cannot stand that kind of com- 
petition indefinitely, because when one 
article is disposed of another standard 
article is taken and in the end the inde- 
pendent, regardless of his efficiency, must 
close his doors, and that has happened in 
the United States a good many times dur- 
ing the growth of chain store systems. 

What is the reason for the tremendous 
growth of chain stores over the United 
State in the last ten years? A large part 

of it is due to this unfair competition which does not 
give the independent individual proprietor a chance. 
I don’t care how efficient he is, I don’t care how he 
serves the community, he cannot permanently stand up 
against such a false, pretense system, and as a result 
in the last eight years we have seen a tremendous 
growth of the chain store system. 

That is the retailer’s side. What about the manu- 
facturers’, those of you who make these standard 
trademark articles under that system; what happens 
when that bargain is put up? 

The Supreme Court in 1911 said that the inde- 
pendent manufacturer of a standard article selling 
through wholesalers and retailers could not make a 
contract as to the maintenance of a resale price. The 
Supreme Court by a five to four decision said that if 
he did that he violated the Sherman Anti-Trust Law 
and rendered himself liable to a year in a penitentiary 
of the United States. 

Now that was an absolute overthrow of the right 
of contract which had been in existence from time 
immemorial. Never in the history of courts had there 
ever been a declaration that the maker of a standard, 
trademarked article, branded and guaranteed by him- 
self, could not maintain the standard price of it. That 
had been held by common law and there never was a 
case where a manufacturer did not have that right. 

Then the Supreme Court in the Dr. Miles case over- 
threw it entirely and declared that such a contract 
was in violation of the Anti-Trust Law. That splendid 
old man of the United States Supreme Court headed 
the minority, Justice Oliver Wendell Holmes, giving 
a minority decision on that said, “I will not believe 
that it is to the public interest to permit knaves to 
cut fair prices of standard goods for their own 
ulterior purposes,” and he went on to the extent of a 
page and a half in the court decision, arguing and 
giving unanswerable argument as to why such a de- 
cision was contrary to all the record and history. 
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We are saying that the maker of these goods has a 
right to protect the price. At the present time he is 
utterly helpless. He can be destroyed by men who 
have never put a dollar into his good will or into his 
business, men who want 
name and destroy a property they never did own. 

Well, that little 


to use his good will and ‘his 
bargain offering is a destruction 
of the honest manufacturer under 
stances. Now let us go down the line a little further. 
What about the wholesaler in business when that bar- 
gain is offered? Well, the 
business because if business is to be monopolized in a 
system of retailing agencies such as have been estab- 
lished by some of these chain systems to the extent of 
65,000 units in one chain, then there is no place for 
the wholesaler. His function must be performed and 
it is going to cost just as much under the chain system 
as it does under the independent system. The con- 
sumer must pay it in the end, but the independent 
wholesaler is destroyed. 

Now what about the consumer? The consumer also 
pays the cost of this unfair competition just as he 
always does. Oh, they say they have perfected an 
efficient and inexpensive system of distribution. My 
friends, these new so-called efficient systems are the 
most expensive of all of them and the customer pays 
the bill of all of them. 

Now if those bargains, my friends, are such great 
things, why do not these price-cutting stores give a 
bargain on unnamed, unidentified goods? Why are 
articles that can be bought and imported here, why 
are they not sold? Simply those are the 
articles on which the losses must be recouped. Those 
are the articles where there must be the profits, the 
the on the 
manufacturers of 


present circum- 


wholesaler goes out of 


because 


excessive profits made to losses 
articles that honest, independent 
trademarked articles put out. 

The consumer pays that bill. 
the excessive profits 


Well 


cover 


In the end he pays 


now, what happens to the community? We 
have had the the wholesaler, the manufac- 
turer, the consumer. What about the community? 
Well, that is, sadly enough, a problem being displayed 
right now in the census which is being taken for 1930, 
and in a vast majority of the smaller communities of 
America the record is showing that there has been a 
decrease in population, while the congested 
centers are increasing and taking in the overflow from 
the smaller communities. It is being shown in most 
dramatic fashion in every report that is coming in 
from every state in the union that the self-contained 
little communities upon which our entire nation is 
built, are losing. I think it is largely because of the 
fact that foreign-owned coming in and 
driving out the very backbone of the business. 

It is always easier to believe in an easy assumption 
rather than to analyze the fact, and it is also true 
that it is easier to believe that if you can buy a 
standard article for 41c. that a benefit is done rather 
than for the standard price of 50c. to be paid. That 
is also easy. 

But the fact is modified by another fact and that 
is that the penalties of that kind of unfair business 
practice are expensive to the average consumer in this 
nation. Down in Washington we are coming along on 
that process 


retailer, 


great, 


business is 
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I am here this afternoon to ask you now in this 
psychological moment to put your effort to the point 
where it will count and make sure that no representa- 
tive who represents men here today has any idea ex. 
cept that-you are intensely interested in this proposi- 
tion from the American standpoint, not from a selfish 
standpoint of an individual business man. This is too 
big a question. 

Just what we put into business 
America we will get out and Just 
effort we put into this problem of a square deal for 
all we will get out as individuals and no more. After 
all that is the law of compensation that runs through 
God Almighty’s universe and it applies to every one 
and to everything, therefore, I count it a real happi- 
ness to have had a part down these years in battling 
for a principle which is essentially American, sound 
and firm and just and which in the end must win 
as certain as the sunrise, and with the assistance of 
honest business men, manufacturers and distributors | 
can see the end of the long pathway and I hope that 
when I come back again to your convention we will 
be able to celebrate the passage of the law giving fair 
rights to independent manufacturers for their inde- 
pendent distributors which will in the end advance the 
common welfare of the nation that we love. 


and 
what 


American 
no more. 


Increasing Use of Vanillin Alarms French Vanilla 
Syndicate 

Vanilla 

Paris, 


At a recent meeting of the “Syndicate of 
Planters” held at the French Colonial Union, 
considerable alarm was expressed on account of the 
rather critical situation of the vanilla industry. This 
crisis was attributed to the increasing use of vanillin. 
The planning a publicity campaign to 
popularize vanilla—this to take the form of displays, 
advertisements and newspaper articles. In addition, 
the question of participating in the Colonial Exposition 
scheduled for 1931 is being discussed. 


Syndicate is 


1928, 


French foreign trade in vanillin during 1927, 
and the first eleven months of 1929 has been as follows: 
Imports 
Kilos 

900 


6,900 
3,400 


Earle C. 


Exports 
Kilos 
86,700 
67,000 
59,000 


Taylor, 


192% 
1928 .. 
11 months 1929 


Trade 


Commissioner 


(Assistant 


Paris). 


Production of Essential Oils in East Africa a New 
Industry 

Recently two farmers in the vicinity of Nakuri, 
Nairobi, Colony of Kenya, planted approximately 1,500 
acres of a variety of geranium known as pelargonium 
from which is extracted an oil known commercially 
as mawah oil. It has been determined that one acre 
will produce about 25 pounds of oil. 

There is a world market for about 150 tons annually, 
but the present production is only about 50 tons. 
Although stated to be of better quality than either 
Bourbon or Algerian oils, it realizes only two-thirds of 
the price of those oils or eight shillings per pound. 
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Decree in Vivaudou Case 


Trade Commission Orders Disposal of Melba 
and Alfred § H. 


Other Commission Activities 
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Smith Stock 





TASHINGTON, May 13.—Divestment of its capital 


stock in two “erstwhile competitor” companies 

within ninety days was ordered by the Federal 
Trade Commission on May 9 in the case of V. Vivau- 
dou, Inc., of New York, manufacturers and distribu- 
tors of cosmetics and toilet articles. The acquired 
concerns involved are Alfred H. Smith Company and 
Parfumerie Melba, Inc., both of New York. The pro- 
ceedings were instituted under the Clayton act. Com 
missioner William E. Humphrey dissented to the 
opinion of the majority in issuing the order. Here is 
a summarization of its order made public by the 
commission: 

The order directs that V. Vivaudou, Inc., divest it- 
self in good faith of all capital stock of each company, 
such divestment to include all property and assets of 
all kinds held by the acquired concerns and that in 
neither case shall the surrender of stock be made di- 
rectly or indirectly to any stockholder, officer, director, 
employee or agent, or to anyone otherwise directly or 
indirectly connected with or under the control of V. 
Vivaudou, Inc. 

Within four months of service of the order the re- 
spondent is directed to file with the commission a re 
port, setting forth the manner in which it has con- 
formed to this order, 


V. Vivaudou. Ine.. Acquires Alfred H. Smith Co. 


Late in 1925 V. Vivaudou, Inc., contracted with the 
owners of all capital stock of Alfred H. Smith Com 
pany to purchase such stock for—(a) The sum of 
$1,500,000. (b) The value of the merchandise of the 
Smith company as of December 31, 1925. (c) The 
book value of the same date, of all furniture, fixtures, 
equipment, auto trucks and other personal property 
used by the Smith firm in connection with its business, 
less depreciation to and including December 31, 1925. 
(d) The sum of $75,000 representing a loan made by 
Alfred H. Smith Company to “Darthiailh Fils,” a 
French firm, for which the Smith firm was distributor 
in the United States. (e) An amount equal to all 
prepayments made by Alfred H. Smith Company for 
taxes, insurance, rent and advertising for any period 
subsequent to December 31, 1925. 

V. Vivaudou, Inc., acquired this stock as of De- 
cember 31, 1925, although the deal was consummated 
amonth and a half later. At this time, says the com- 
mission in its findings, “Alfred H. Smith Company was 
a prosperous company in strong financial condition and 
free from any mortgage or funded debt and its busi- 
hess was highly profitable.” 

The effect of this transaction was held by the com- 
mission (1) to substantially lessen competition between 
the Smith and Vivaudou concerns; (2) to restrain 








such commerce throughout the United States; and (3) 
to tend to create a monopoly in V. Vivaudou, Inc., of 
perfumes, toilet waters, face powders, cosmetics and 
other toilet articles. 


Details of the Melba Transaction 


Melba Manufacturing Company, Chicago, until late 
in 1926, produced a complete line of perfumes, cos- 
metics and other toilet articles, making and selling in 
competition with V. Vivaudou, Inc., in corresponding 
products in the same price class to the same class of 
trade in the same general territory, which was the 
entire United States, according to the commission’s 
findings. 

Vivaudou on November 10, 1926, entered into a con- 
tract with the Melba company in which the latter 
agreed to sell at a price not to exceed $1,500,000, sub- 
ject to readjustments, certain of its real property used 
in its business in Chicago, its accounts receivable, its 
notes receivable, its stock of materials on hand in 
America and abroad, its machinery, equipment, and its 
intangibles, consisting of trade marks, trade names, 
copyrights, formulas, good will and the like. The con- 
tract provided that Vivaudou might assign its rights 
thereunder to a subsidiary company then existing or 
to be organized by it. 

Later in November Vivaudou organized, under the 
laws of New York state, the corporation known as 
Parfumerie Melba, Inc., with an authorized capitaliza- 
tion of 1,000 shares of no par common stock. Vivaudou 
assigned its Melba Manufacturing Company contract 
to Parfumerie Melba, Inc., which thereupon with the 
sum of $1,135,000 furnished to it by Vivaudou, carried 
out the Melba contract and continued operation of the 
Melba business, also taking over the latter’s selling 
organization. 

“Having purchased trade upon which to start, and 
having started upon the trade it had purchased,” says 
the commission in its findings, “the new corporation, 
Parfumerie Melba, Inc., was engaged in commerce at 
the time its capital stock was acquired by respondent,” 
and respondent Vivaudou “put the new corporation, 
Parfumerie Melba, Inc., into commerce in a way which 
forever prevented said Parfumerie Melba, Inc., from 
competing with respondent.” 

It was held by the commission that Vivaudou’s ac- 
quisition of Parfumerie Melba, Inc., had the effect of 
(1) substantially lessening competition between the 
two companies; (2) restrairing such commerce 
throughout the United States; and (3) tending to 
create a monopoly in Parfumerie Melba, Inc., of per- 
fumes, toilet waters, face powders, cosmetics and other 
toilet articles. 
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The dissent of Commissioner Humphrey follows: “I 
must dissent to the action of the majority in issuing 
an order to cease and desist in this case, for reasons 
already fully set out by me in my dissent to the action 
of the Commission in the International Shoe Company 
case and more recently in the matter of the Temple 
Anthracite Coal Company. Under the decision of the 
United States Supreme Court in the International Shoe 
Company case, an order to cease and desist made by 
the Federal Trade Commission under Section 7 of the 
Clayton Act cannot be sustained unless it appear that 
by reason of the acts complained of, competition wili 
‘such a degree as will in- 
juriously affect the public.’ 

“The record in the instant case fails to disclose such 


probably be lessened to 


a suppression of competition and the Commission’s 


order is therefore improvidently issued. 
“There is another reason why the acquisition of the 


assets of the Melba Manufacturing Company by the 
respondent in this case does not violate Section 7 of 
the Clayton Act. Paragraph three of the Section con- 


tains the following provision: 
“*Nor shall 


vent a corporation engaged in commerce from causing 


anything contained in this section pre 


the formation of subsidiary corporations for the actual 


carrying on of their immediate lawful business, or the 


natural and legitimate branches or extensions thereof, 
or from owning and holding all or part of the stock of 
such subsidiary corporations, when the effect of 


formation is not to 


such 
substantially lessen competition.’ 
In this case the respondent company was already 


engaged in the manufacture and sale of cosmetics in 
interstate commerce at the time it determined to pur- 
chase the assets of the Melba Company and it chose to 
create a subsidiary for the purpose of so doing and to 
carry forward the business purchased. In so doing, 


respondent company was plainly providing for a 
natural and legitimate branch or extension of its busi- 
ness and this acquisition falls directly within the sav- 
ing clause just mentioned. 


sent to the 


For this reason also I dis 
ssuance of the order in this case.” 


Work on Advertising 
At least 


sion’s 


75 per cent of the Federal Trade Commis 
“unfair” 


cases of advertising developed during 
the past year pertained to alleged cure-alls, devices for 
therapeutic treatment, and and toilet prepara- 


tions, according to an estimate prepared by the com- 


drug 


mission’s board of investigation now at work in the 
advertising field. 
On April 28 last the commission announced that 


since its special board of investigation was organized 
less than a year ago proceedings had been commenced 
against more than 400 “fraudulent advertisers and the 
publishers and advertising agencies who handle their 
copy.” The 
matters 


commission said: 
the commission 
agency and publisher involved. The special board of 
investigation under consideration a large 
number of cases in which the commission will probably 
order complaint to issue. Hearings before the board 
in these cases are informal, and, consequently, not part 
of the public record.” 

The commission declared that fraudulent advertising 
“robs the public of more than $500,000,000 a year and 


“In the prosecution of 


these joins the advertising 


now has 
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it is probable that the recent work of the commission 
in this field has saved the public upwards of $50,- 
000,000.” It added: “The activities in 


behalf of fair advertising have resulted already in a 
number 


commission’s 


of companies handling fake products discon- 
tinuing business.” 

The commission’s special board of investigation that 
is charged with the duty of scrutinizing “unfair” and 
“misleading” advertising is composed of three attor- 
neys, namely, James A. Horton, chairman; W. F, 
and E. J. Adams. This board, it was an- 
nounced, is now preparing a special form of stipula- 


Davidson, 


tion for use in disposing of cases in which respond- 
ents, provided the commission gives its approval in 
each instance, may sign an agreement to the effect 
they will voluntarily discontinue the practices com- 
plained of the understanding that should they 
agreement the commission would be at 
liberty to prosecute with a view to issuing a formal 
complaint. In_ stipulation 


respondents are not 


with 
violate such 
names of 
public, but each 
case are published for the benefit and guidance of the 
lines of involved. 


proceedings the 
made facts in 
business In telling of the work of 
its special board the commission said: “Appearing be- 
fore the special board the representative of a so-called 
medical company indicated that his associates intended 
to go out of business because they did not believe they 
could sell their product if their advertising matter was 
modified to contain only truthful statements. Another 
company advertising an alleged treatment for dropsy 
discontinued the use of the word ‘dropsy’ in its firm 
name doubtless eliminate the 
word from its advertising matter, which will probably 
force the organization out of Another firm 
has discontinued its advertisement of a gland nourish- 
ment. 


and will also have to 


business. 


Where an or- 
ganization produces but one article and that article is 


Typical instances are numerous. 


a fake the result of the commission’s work is usually a 
closing down of the plant. 

“In addition to medical and toilet article advertising 
in these fifty cities, foods and beverages were advertised 
to the extent of 74,241,000 lines in 
the grand total of advertising of articles or service 
directly affecting the health of the consumer in thes¢ 


1929, which brings 


fifty cities to 155,387,000 lines, surpassing the volume of 
advertising purchased for any other classification, in- 
cluding that of automobiles, tires and accessories com- 
bined. The Survey of Current Business for January, 
1930, issued by the Department of Commerce, reports 
the following expenditures for national advertising dur- 
ing the calendar year 1929: 

General magazines 

Farm magazines 


months). 


11,092,342 


Radio broadcasting (11 16,760,851 


Total 
“Of this total, $64,260,218, or 27.7 per cent, was ex- 
pended to advertise products which directly affect the 


,629,270 


health of the consumer, namely, drugs and_ toilet 
articles $35,987,386, and foods and food beverages, 


$28,272,832. These are minimum figures as the survey 
included only leading monthly and weekly magazines 
and representative farm magazines and excluded all 
local advertisements and advertisements of less than 


fourteen agate lines.” 
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Annual Convention of F. E. M. A. 


Official Report of Twenty-first Annual Meeting 
At Hotel Carlton, Washington, 
May 7, 8 and 9, 1930 


E. L. BRENDLINGER Dr. B. H. 
(President) (1st 


SMITH 
Vice-President) 


OFFICERS OF F. E. M. A. FoR 1930-31 
President, FE. L. BRENDLINGER, Norristown, Pa.; 
lst Vice-President, DR. BERNARD H. SMITH, Brooklyn, 
N. Y.; 2nd Vice-President, W. F. Meyer, St. Louis, 


Mo.; 3rd Vice-President, GEORGE M. ARm™or, Balti- 
more, Md.; Secretary, L. K. TALMADGE, Hartford, 
Conn.; Treusurer, FRANK L. BrGGs, Newark, Ohio. 
Additional Members of Executive Committee: DR. 
F. M. BoyLes, Brooklyn, N. Y.; Frep S. RoGers, Mid- 


dletown, N. Y.; GEORGE H. BURNETT, Boston, Mass.; 
JOHN A. HANDY, Buffalo, N. Y. 
Convention of the 


Twenty-First Annual 


HE 
Flavoring Extract Manufacturers Association of 


the United States was held at the Hotel Cailton, 
Washington, D. C., May 7, 8 and 9. In attendance, in- 
terest and value, it was well up to former members of 
the long series of meetings of this successful organiza- 
tion. Taking as the theme for the convention “The 


L. K. TALMADGE 
(Secretary) 


FRANK L. BrEGGs 
(Treasurer) 





Ww, FF. 


(2nd 


MEYER 


Vice -P i side nty (2rd 


GEORGE M. ARMOR 
V ice-Preside nt) 


Business and Government,” 
officers of the association and the committee in charge 


Relationship Between 
of the convention, prepared a program both of enter- 
tainment and business which fully carried out the pur- 
pose of the topic. 

After a meeting of the Executive Committee held on 
May 6, the convention opened the following morning 
with an excellent attendance of both the active and the 
associate members. President George H. Burnett called 
the convention to order and following the roll call, de- 
livered the president’s address, which outlined the work 
of the association during the year as follows: 


Address of the President 
“The President’s report is one of the necessary evils 
of every convention, evil because it is dull and unin- 
teresting, necessary because it gives to the membership 
as a whole the report of the Association activities dur- 
ing the year that has passed. 





THOMAS J. HICKEY 
(General Counsel) 


Dr. F. M. BOYLES 
(Executive Committee) 











































GEORGE H. BURNETT FRED 


(Executive Committee) 


“My report is no exception to the general rule but I 
will make it as brief as possible by leaving as many as 
possible of these matters to the chairmen of the differ- 
ent committees. 

“We with one of the momentous 
changes that has taken place in our relationship with 
our government since the passage of the Volstead Act. 
I refer to the transfer of control of non-beverage alco- 
hol by the Treasury Department to the Department of 
Justice as provided by the Williamson Bill. Although 
every legitimate effort was used by your officers and the 


are faced most 


Executive Committee to get amendments accepted by 
the House and the Senate Judiciary Committees, leav- 
ing control of industrial alcohol in the hands of the 
Treasury Department, who have the fullest acquaint- 
ance with 
crowned with 
trials may arise at the transfer, not because the De- 


our problems, our efforts have not been 


success. Misunderstandings and severe 
partment of Justice, we can be certain, will wish to be 
unduly severe in its rulings as regards legitimate users 
of non-beverage alcohol but 
and the taking over of this type of work will take time 
and necessarily lead to a certain amount of confusion. 
We will have to possess our souls in patience and in 
order to speed the work we know we 
everyone of our members to offer to the Department of 


because the organization 


can count on 
Justice our fullest cooperation. 

“As an association and personally we would deplore 
any changing in our relationship with one of the finest 
men whom I have ever had the privilege of knowing. 
Dr. Doran has shown himself so keen, so straight, so 
honest and so sympathetic that his loss to our circle 
would be an irreparable one. I know I am speaking for 
the association in its entirety when I that no 
matter what the him to, he fol- 
lowed by our respect, admiration, love and best wishes 


say 
future calls will be 
for all success. 

“Our relations with the Department of Agriculture, 
starting out with a brief wrangle, have now resumed 
their usual amicable course. The arguments were due 
to misunderstanding of positions taken by the Depart- 
ment and by the association. Mr. Campbell has shown 
himself most sympathetic and friendly in the discus- 
sions that I have had with him and I feel sure that 
your new administration will find itself on the pleasant- 
est sort of terms with this Department of our Govern- 
ment. 

“The real purpose of every convention is to resell to 


AMERICAN PERFUMER & 





Ss. 


(Executive Committee) 
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JOHN A. HANDY 
( Ewe cutive 






ROGERS 


Committee) 


the members the services that the association can offer 
The rank and file little realize the amount of time put 
into work which benefits us all, by the officers and the 
executive committee. This work 
fact, I do not believe that an executive committee ever 
existed which seemed to be looking for work to do as 
much as your present committee. 
held during the past year at which the possible attend- 
ance, had every member been present, would have been 
forty-four. As a matter of fact the record is 37. 
pared with the executive committees of other associa- 
attend- 


is done gladly. In 


Four meetings were 


Com- 
tions this is a most extraordinary record for 
ance to your affairs. 

“Before I 
done by 


particular the 
research 


close I must mention in 


Mr. 
committee, Mr. Gunning, chairman of the 


work Beges, chairman of the 
educational 
Mr. Brendlinger as chair- 
Although not an 
much of his 


Friese of 


advertising committee, and 
man of the legislative 
officer, Dr. B. H. Smith has contributed 
time to the research committee work and Mr. 


committee. 


McCormick and Company has been invaluable in help- 
ing Mr. Brendlinger. I three 
gentlemen but could give you a list of others who have 


merely mention these 


assist- 


been only too glad to help whenever called on for 


ance. 

“You will remember that our secretary, Mr. Hickey, 
was not present at our last convention because of a 
persistent illness which has lasted for about a year. 


Hall, has taken care 
Hickey’s 
him on 


In his absence his assistant, Mr. 
of our work most satisfactorily but still, Mr. 
touch We all 


his recovery and we are glad to have him back with us. 


has been lacking. congratulate 


“In laying down the reins of office I want you all to 


understand that my two years of the presidency of 


your organization have been two of the most interest- 
ing and two of the most valuable 


The connections and friendships I have made mean @ 


vears of my life. 
great deal to me. I want my successor and the mem- 
bers to know that I shall be always willing to help in 
any way that I can and I thank all for the 
patience you have displayed and the honor that you 


you 
have given me.” 


Executive Secretary Reports 


Thomas J. Hickey, executive secretary and general 
counsel, reported as follows: 


last 


“An important matter that came up since our! 
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meeting involves the use of panel bottles in Nebraska. 
In February we were notified by one of our members 
that the Nebraska Food Department had notified this 
member that panel bottles could no longer be used. 

“In 1921 a law was passed in Nebraska which is 
very similar in its terms to the provisions of the 
Haugen Slack-Filled Package Bill, now pending in 
Congress. This Nebraska law of 1921 provides that 
an article of food shall be deemed to be misbranded 
if it be in a container so made, formed or shaped as 
likely to deceive or mislead the purchaser as to the 
quantity, quality, size, kind or origin of the food 
therein. Notwithstanding the fact that this law was 
passed away back in 1921, no contention was ever 
made by the Nebraska Department that this law for- 
bids the use of panel bottles, until about January or 
February of the present year when the Nebraska De- 
partment abruptly announced that panel bottles could 
not be sold in that State at all. Naturally this sudden 
announcement came as a great surprise to us in view 
of the history of this ancient law. Nevertheless, we felt 
that little could be accomplished by applying directly 
to the Department, and since we have no members in 
Nebraska we could not apply to any local people to 
plead our case before the Department. Under these 
adopted for a time the policy of 
watchful waiting, but developments came so fast that 


circumstances we 


we finally decided that it was necessary to have a per- 
sonal interview with Mr. McCracken of the Nebraska 
Department, who had announced the ruling prohibiting 
panel bottles. Accordingly we conferred with Mr. Mc- 
Cracken at Lincoln on April 19th. The impression 
gained from this conference is that Mr. McCracken is 
not disposed to be unreasonable in the matter, but he 
is determined to stop the sale of panel bottles that are 
unquestionably deceptive. He is particularly opposed 


to 1 oz. panel bottles that have the appearance of 2 


oz. packages because placed in 2 oz. cartons; 114 oz. 
panel bottles that are placed in 2 oz. cartons; and 2 
oz. panel bottles that are placed in 4 oz. cartons. 

“Mr. McCracken has extended the time to July Ist 
to enable grocers to get rid of the stock on hand, and 
indicated that he might extend the time beyond July 
Ist if necessary. However, in the case of extremely 
deceptive packages now on hand, he insists that these 
be removed from the cartons by the grocers before ex- 
hibiting same for sale on their shelves. 

“We argued with Mr. McCracken that the Haugen 
Bill is now pending in Congress, and is not likely to 
come up for final passage until some time next Fall, 
and asked him to withhold enforcement of his inter- 
pretation of the Nebraska law until the Haugen bill 
was passed, so that some uniform plan might be de- 
vised to deal with these panel bottles in a National 
way. Mr. McCracken seemed impressed by this argu- 
ment, but we can give no positive assurance that he 
will postpone action until the Haugen Bill is passed. 

“He also intimated that he would be very glad to 
have the Association agree on what we think is a fair 
package and submit it to him, and he promised to give 
great weight to our decision as to what is a fair pack- 
age. 

“I do not know whether it is practical or possible 
for the industry to agree upon this proposition; how- 
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ever, I submit the proposition as stated to us by Mr, 
McCracken of the Nebraska Department. 

“Some of our members wrote us that a test case 
should be made in an attempt to overthrow the 
Nebraska law. We advise against a test case because 
we believe that the Courts of Nebraska, as well as any 
Federal Court in that District, would unquestionably 
uphold the validity of this law. In expressing this 
opinion we have taken into consideration local condi- 
tions which frequently have a bearing upon the advis- 
ability of court action. The only legal point that could 
be urged against the validity of the law is that the law 
is too indefinite in its provisions as to what shall con- 
stitute a deceptive package, leaving this question to be 
decided as a question of fact by the Court or jury in 
each particular case. There is some merit in this con- 
tention, but my judgment is that the validity of the 
law would be upheld. 

“As bearing upon this question it is well to consider 
the fact that the Haugen Slack-Filled Package Bill is 
likely to pass and as soon as the Haugen Bill is passed 
the Federal Food Department will commence to investi- 
gate and rule in regard to various types of packages. 
I am convinced that the passage of the Haugen Bill 
will eventually mean the elimination of all types of 
panel bottles as well as long necked and ball necked 
bottles; it will also mean the elimination of over-sized 
cartons of all types. It would, therefore, be well for 
the industry to commence now to prepare for the ad- 
vent of a Federal law prohibiting deceptive packages. 

“I deem it appropriate at this time to refer briefly 
to the Williamson Bill now pending in Congress. This 
bill seeks to transfer to the Department of Justice most 
of the major duties pertaining to the administration 
and enforcement of the Federal Prohibition Law. We 
have no particular objection to the transfer to the 
Department of Justice of the criminal enforcement 
features of the law, but we have strenuously objected 
to giving to the Department of Justice any supervision 
over the issuing of alcohol permits for legitimate manu- 
facturing purposes. Notwithstanding our vigorous 
protest the bill has been passed by the House without 
amendment and has just been reported by the Senate 
Committee without amendment, and now goes to the 
Floor of the Senate for final vote. The worst feature 
of the Williamson bill is that it provides that permits 
shall be issued by the Treasury Department, but that 
all such permits shall be subject to review and check 
by the Department of Justice. As you will see this 
brings about dual control between the two Depart- 
ments. It is impossible to satisfy two masters, and it 
will only be a matter of time when this will be proved, 
but in the meantime the industry will suffer delay and 
embarrassment in obtaining their permits for the use 
of alcohol. 

“My main purpose in speaking of this bill at this 
time is to call attention to the fact that many of our 
members are now in Washington attending this con- 
vention. This furnishes an excellent opportunity for 
each and all of you to visit your United States sena- 
tors while you are here and personally explain to them 
your objections to the Williamson Bill.” 

Treasurer Frank L. Beggs in an interesting report 
showed the affairs of the association to be in excellent 



























































































condition with a balance available for 
carrying on the work of the association during the 


coming year. 


satisfactory 


Report on Membership 


The report of the Committee on Membership read by 
Leslie K. Talmadge, chairman, showed seven new 
members during the year and former 
members lost by resignation or other means. During 
the convention, one member was elected making a gain 
of one in total membership. 


Address of W. L. 


Following the reports of other committees which will 
appear in the official minutes of the convention, now in 


gained seven 


Crounse 


course of preparation, W. L. Crounse, Washington 
representative of the National Wholesale Druggists’ 
Association and of The American Manufacturers of 


Toilet Articles addressed the convention on the subject 
of its relationship to the government as follows: 

“In a moment of weakness I promised to say a few 
words to you this morning, forgetful for the time being 
of the fact that in this 
vineyard should do as little talking as possible. 

“Nearly all of 
perience that may well test the mettle of the best of 
us. Never since the passage of the Volstead Act have 


those of us who are workers 


us are now passing through an ex- 


our allied alcohol-using industries been so completely 
the football of the politicians. So-called statesmen are 
desperately trying to solve a problem of law enforce- 
ment that if it had been presented to Solomon would 
him of all the 


probably have deprived prestige by 
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which his fame has come down througn the ages, 

“If my old friend, Dick Bond, who fought so valiently 
for your protection, were sitting among you today he 
would be quick to remind me that the experiences we 
are now going through are by no means new. When- 
ever in the past conditions in connection with prohibi- 
tion enforcement have been unusually scandalous and 
it seemed necessary to do something to quiet public 
indignation, our enforcement officials have hastened to 


tighten the screws on industry. The permit holder 
has a place of business, a substantial investment in 
plant and good will and can easily be subjected to 


drastic new regulations and vexatious inspections. It 
was my privilege a few days ago to listen to a brief 
informal address by Dr. James M. Doran who spoke to 


a gathering very like this. Among other things he 
said: 

“*We must not be too much moved by daily oceur- 
rences and the things we hear but try to do our best 
each day with the task before us. The law is not 
intended to place hardships in the way of any one; 
it is to protect citizens and safeguard the welfare 
of the people. Prohibition enforcement has evolved 
through many stages and although there are many 


problems to be faced we can feel confident that your 
industries under the permissive system are in sound 
condition and the those in 
in the world.’ 


are peers of any country 

“In conclusion let me say here what I have said re- 
cently in another place that membership in the Fla- 
voring Extract Manufacturers’ Association of the 


United States is a patent of protection which carries 
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with it a reciprocal obligation not only to observe the 
letter and spirit of the statutes but to maintain your 
organization on the highest possible ethical basis. In 
recognizing the fact that membership in this associa- 
tion is a valuable franchise, you must see to it that no 
unworthy individuals find shelter within your family 
should be a matter of pride to all your 
members that no association in its relations with the 
Government at Washington and in the national busi- 
ness community stands higher than your own. I know 
that you will all continue to co-operate in maintaining 
white list without 


circle. It 


your membership roll as indeed a 
blemish.” 


Dr. Hugh P. Baker’s Address 


Mr. Crounse was followed by Dr. Hugh P. Baker 
of the United States Chamber of Commerce. Dr. 
Baker, who has spent many years in association work, 
outlined the associations and their 
relationship to the government. His address stressed 
associations, as yet largely 
unrealized, that there very few 
activities which might come under governmental ban. 


activities of trade 
the possibilities of trade 
pointing out were 
He particularly emphasized the value of the trade as- 
and statistics regarding 
which it serves and its worth as a point 


sociation in facts 


the industry 


securing’ 


of contact with the government. He advised his hear- 
ers to take every advantage of the opportunities for 


effective service offered by association work, especially 
in checking and correcting undesirable trends in mod 
ern business 


falk bv Dr. 


Commissioner of 


Doran 
Dr. James M Prohibition 


at the second day’s session. Dr. 


Doran, 
Was a speake Doran 
complimented the association on its willingness to co- 
operate with his bureau and the fact that its relation- 
last 
friction. He 


ship to the bureau during the year had been 


without difficulty or assured the mem 


bers of the continued co-operation of the bureau in 


securing adequate supplies of alcohol for every legiti- 


urged them to continue the same 


co-operation 


mate purpose and 


with the government 
past. He 


toward a 


spirit of friendly 


characterized their work in the 
pledged the best efforts of the 


tinuation of the recent policies of the government re- 


which had 


bureau con- 


garding alcohol supplies for the industry. 


Concannon and Campbell Speak 


C. C. Coneannon, Chief of the Chemical Division of 
the Department of Commerce told of the work of the 
department in relation to the and the ef- 
forts which were being made to promote the recovery 
of business especially in the export markets. W. G. 
Campbell, Chief of Work of the Food, 
Drug and Insecticide Administration also spoke dis- 
cussing the relation of the industry to the administra- 
tion of the Food and Drugs Act. 


industry 


Regulatory 


Research Committee Report 
Chairman Frank L. Beggs of the Com- 
mittee in his report outlined the work of the commit- 
tee during the last year, discussing briefly the various 
problems on which efforts had been centered. This re- 
port was supplemented by three papers on phases of 


7 


the vanilla situation read by Dr. F. M. Boyles, Dr. E. 


Research 
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J. Shanley and Dr. John Glassford. Dr. Glassford’s 
interesting discussion on the Hydrolysis of Esters in 
Imitation Extracts appears on Page 179 of this issue, 
The other two papers will appear hereafter, considera- 
tions of space preventing our publishing them this 
month. 
Executive Session 

The final executive session for active members only 
took place on the final day of the convention. A dis- 
cussion of the situation regarding panel bottles feat- 
ured this and recommendations by several 
members on the elimination of this type of container 
for extracts were made. At this session, the following 
resolutions were adopted and officers were elected as 


session 


shown in the official roster at the outset of this report 
and the following resolutions adopted. 


T. Walter Carman 

Our Association during the last year has lost one 
of its outstanding figures in the death of T. Walter 
Carman, President of the Baker Extract Company. 
Mr. Carman, ever anxious to cooperate with his com- 
petitors, played an active part in the organization of 
our Association its charter members, 
He was ever loyal in his support of association activi- 
ties and his helpful and keen mind 
will be missed in our affairs. In his regular attendance 
at meetings for many years, his presence was an in- 
We deeply 
feel his loss and in memory of his many years of loyal 


Memorial to 


and was one of 


advice business 


spiration and his counsel always valuable. 


and faithful service, therefore, be it 

Resolved, 
charter member, T. 
lost a 
extend to his business associates and to his family our 


death of friend and 


Walter Carman, our Association 


That in the our 


has man who cannot well be replaced, and we 


sincere condolences on his passing, and we further 


this resolution be spread 


our organization and copies be 


That a 
minutes of 


Re solve ; copy of 
upon the 
sent to his widow and to the Baker Extract Company 


in which his entire business life was spent. 


James M. Doran 
again extend to Dr. 
Prohibition, our 


Resolution Commending Dr. 
Resolved, That the 
James M., 
highest regard and esteem for the fearless, practical, 


Association 
Doran, Commissioner of 
has conducted the 
office. We 
in which 


and fair-minded manner in which he 


arduous and perplexing functions of his 
thank prompt way 
he has officially handled our activities with his depart- 
ment. We renew our pledge of loyalty to him, and 


the fullest cooperation with the Prohibition Bureau. 


Resolution Thanking W. G. Campbell 

Whereas, Association fortunate at 
our Annual Convention in Washington to have had the 
privilege, for the first time in our history, of hearing 
G. Campbell, Chief 
of the Food, Drug, and Insecticide Administration, and 

Where as, Mr. 
outlined the relationships and functions of his depart- 
ment with the activities and problems of our industry 
and unreservedly pledged the fullest cooperation and 
sympathetic understanding in his administration of 
the affairs of his department in relation to the legiti 
mate interests of our industry, and 


him for the and efficient 


Our was most 


a personal message from Mr. W. 


Campbell very definitely and clearly 
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Whereas, we believe that this contact has resulted 
in a better mutual understanding between our Associa- 
tion and the Food, Drug and Insecticide Administra- 
tion, therefore, be it 

Resolved, That we extend to Mr. Campbell our 
sincere thanks for his able address and assure him of 
our earnest desire to cooperate fully in the work of his 
Department. 

Resolution Thanking President Burnett 

Whereas, our esteemed President, Mr. George H. 
Burnett, has so faithfully and successfully managed 
the affairs of our Association for the past two years, 
greatly increasing its prestige and value to our in- 
dustry, therefore, be it 

Resolved, That the Association extend to Mr. 
Burnett our genuine appreciation for his constructive 
efforts and his loyal interest in the welfare of our 
industry as a whole. 


Te 


Sa 





TENNIS AND GOLF 


1, F. C. TH1eELe, G. A. HERRICK, F. W. GREEN, P. R. 


Hanpy, V. E. WILLIAMS. 3. FRANK L. BeEcos. 4. W. 
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Resolution on Other Speakers 
Resolved, That the hearty thanks of our Association 
be extended to the following gentlemen for their 
scholarly, timely, and valuable addresses before our 
annual convention: W. L. Crounse, Dr. Hugh P. 
Baker, C. C. Concannon and David Lawrence. 


Resolution on Secretary Thomas J. Hickey 
Resolved, That our Association extend to Mr. 
Thomas J. Hickey, our efficient executive secretary and 
counsel, its heartfelt felicitations on his recovery of 
health and his happy presence again among us. 


Resolution on Entertainment Committees 
Resolved, That the Association tender to the Con- 
vention Committees, including the Golf Committee and 
the Ladies’ Committee, our hearty thanks and sincere 
appreciation for the most delightful, entertaining and 
instructive convention of the Association. We espec- 
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176 AMERICAN PERFUMER & 
ially commend and thank Mr. George M. Armour of 
McCormick & Chairman, for untiring 
personal eff« efficient handling of general 


his 
the 


Company, 
rts 


and 
convention. 


Thanks Trade 


RESOLVED, That the 


of the 


program 


Resolution Associations 


Flavoring Extract Manufactur- 
allied trade associations 


the 


ing Association extend to out 


ur sincere appreciation of mutual cooperation 


which we have received during the year. 


fesolution on Motion Picture Films 
Resolut Mot Pict Fil 


That our Association 
and to P. & P 
our hearty 


RESOLVED, tender to Fritzsche 
Derode Freres 
their 


produc tion of 


Brothers, Inc., and 


Dammann, Inc thanks fon 


the 


nstruc- 


tive and entertaining films showing 


raw materials used in our industry. 


Resolution of Thanks to Trade Journals 


Tl at 


journals of our 


RESOLVED, trade 


the 
industry its hearty thanks for their 
loyal support and assistance during the year, and par- 
ticularly to THE AMERICAN PERFUMER AND ESSENTIAI 
OIL REVIEW, and the Flavoring Extract Journal, whose 


editors, L. S. Levy and C. S. Sewell, were in attendance 


our Association tender to 


at the convention. 
RESOLVED, That THE 
SENTIAL OIL REVIEW be 
of the Association 
felicitations be 


AMERICAN PERFUMER 


continued as the 


AND Es- 
official organ 
for the coming that 
extended to this publication on enter- 
ing the twenty-fifth year of constructive and devoted 
service to the best interests of 


year, and our 


our industry. 


Resolution Thanks Hotel Carlton 


their thanks 
to the Hotel Carlton, Columbia Country Club, and the 
various governmental departments who 
our welcome and entertainment. 


RESOLVED, That the Association express 


have aided in 


Entertainment Features 
Entertainment of a 


the 
able chairmanship of 


character 
the 
Armor supplied a 
program which was thoroughly enjoyed by members 
and Immediately after luncheon on the first 
day of the convention, commodious buses conveyed the 
party through Washington and Alexandria to historic 
Mount Vernon where a stop of an hour was made to 
permit the party to view the estate of the first Presi- 
dent and to wander through the historic house and 
gardens, returning to the hotel for an informal dinner 
in the evening. 

A most 
either as entertainment 


varied and unusual 


The 
George M. 


featured convention. 


committee under 


guests. 


listed 
the din- 
Dr. Er- 


Fritzsche 


interesting feature which might be 
followed 
ner when the motion pictures and lecture of 
nest S. Guenther, chief 
Brothers, Inc., New given at the hotel. 
Dr. Guenther showed the Italian citrus oil 
industry, the Bulgarian rose industry and the plant of 
Schimmel & Co., near Leipzig, Germany and immedi- 
ately thereafter, a new and attractive film covering 
the vanilla industry was shown through the courtesy 
of Chester A. Smeltzer of P. & P. Derode Fréres & 
Dammann and of George H. Burnett of Jos. Burnett 
& Co., Boston. Announcement was made that this film 


in modified form was available to manufacturers 


or business 


research chemist of 


York, 


views of 


were 


for 


ESSENTIAL OIL REVIEW May, 


Following the 
given and 
individual 


advertising and educational 
film, an informal 
entertainment 


purposes. 


card party was special 


was enjoyed by groups of 
the members. 

On the the beautiful and sporty 
course of the Columbia Country Club was the scene of 
the annual golf Golfers in the party 
found the links in the weather 
perfect and the entertainment at the club of the very 
best. the 
young 
made at 
golf and some speedy tennis was played, the latter in 
competition with Mangin one of the 
Tom Mangan 
an exhibition on the club’s courts during the 
Those did not the 
enjoyed another sight seeing tour through Washington 
and Arlington Cemetery. 


following day, 


tournament. 


excellent condition, 


Tennis was also enjoyed by a group of 


“too 


were 


themselves 
excellent 


members who characterized as 


to play golf.” Some 


scores 
Gregory coun- 


try’s ranking players who with gave 
after- 
noon. who participate in sports, 


The entertainment closed with the annual banquet 
at the Carlton on Thursday night. After an excellent 
repast, Fred S. acting as toastmaster, in a 
charming and witty address introduced President Bur- 
nett who made a short speech of welcome. He was 
followed by David editor of The United 
States Daily who discussed in entertaining’ fashion the 
relation of the government to the individual business 
man and to the trade association, pointing out that the 
co-operative side of government was being emphasized 
before and that the government ever 
willing to co-operate with the business community in 


Rogers, 


Lawrence, 


as never was 
an effort to solve the problems and aid the progress 
of business effort. 

To Frank L. Beggs again fell the pleasant duty of 
awarding the golf for the day’s tournament. 
In a witty talk he introduced the winners commenting 
upon their scores and their games in a fashion which 
brought blushes and applause. He then awarded the 
First: J. S. Whitescarver of Balti- 
68, a golf bag; second: J. A, 
leather golf kit; 
with a net of 73, a4 
Baltimore, a net 
The following supplementary 
Mosher, B. 


prizes 


following prizes: 
with a score of 
Handy with a net score of 72, a 
third J. P. Heuisler, Baltimore, 
golf kit; and fourth D. R. 
score of 77, a golf kit. 


more 


ane 
Janvier, 


prize winners received golf balls: T. G. 
H. Smith and C. L. Lovell. 

An interesting feature cf the first day’s session was 
a visit to the White House where the members and 
guests were greeted by President Hoover and _ photo- 
grarued with him. This picture is reproduced here- 
with. 

Too 


Armor 


credit chairman 


the 
excellent a 


much 
and 
ranged so 


can hardly be given to 
of his who ar- 
program and so hard 
to make the convention the outstanding success which 
it was. With Mr. Armor on the committee were the 
following: Fred S. Rogers, E. L. Brendlinger, J. A. 
Handy, C. F. Sauer, Jr., W. M. MeCormick and Mervin 
G. Pierpont. 


members committee 


labored 


Registered at the Convention 


Honorary Member 
The Heekin Co. 
Robert E. Heekin 


Cincinnati, Ohio 
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* the Active Members Larkin Co., Ine. Buffalo, N. Y. 
: - Babot Dxtract Cov: vicsccicccwonen Springfield, Mass. John A. Handy 
aii, W. A. Upham, L. P. Symmes, W. J. Sunn, E. J. Loewy Drug Co., Inc. ----Baltimore, Md. 
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A GROUP OF CONVENTION GOLFERS 


1, H. W. Hester, Mrs. A. D. ARMSTRONG, A. D. ARMSTRONG. 2. H. W. FARRELL, M. LEMMERMEYER, J. A. 
Ohio HUISKING. 3. J. F. WHITESCARVER, R. E. HEEKIN, F. L. Beccs, B. H. Smit, 4. C. L. Lovett, J. S. HEUIS- 
LER, D. R. JANVIER. 
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Warner-Jenkinson Co. 
W. F. Meyer 
Williams & Carleton Co. 
L. K. Talmadge 
Wixon Spice Co. 
E. L. Johnson 


Associate Members 


a | 6 ne New York City 


Louis J. Freundt, Wallace H. Curtis, C. L. Lovell 
Anchor Cap & Closure Co. 
Walter H. Wiseman 
Armstrong Cork Co. 
L. J. Dixon 


Wes Oe NE FOG, haivcdcanddnssaasaws New York City 


R. S. Swinton 
Carr Lowrey Glass Co. 


J. A. Hodge 


P. & P. Derode Fréres & Dammann, Inc. New York City 


Chester A. Smeltzer 


Dates G Diectt Go... .6 csesicsscescace New York City 


F. T. Dodge, Harry Albers, H. I. Cooper 


Pa ies SPOR EINE, sv iiecs cca cess Slee New York City 


P. R. Dreyer, F. C. Theile 


Florasynth Laboratories ............ New York City 


Dr. Alexander Katz 


Fritzsche Brothers, Inc.............. New York City 


A. D. Armstrong, Dr. E. S. Guenther, M. B. Zimmer 


Givaudan-Delawanna, Inc. .......... New York City 


M. Lemmermeyer 
S. P. Hite Co., Inc. 
Blair J. Fishburn 


o . Roanoke, Va. 


Jas. B. Horner, Ine. ...... eh ; .New York City 


Jos. Mathias 

F. Huber & Co 
F. Huber 

J. N. Limbert & Co., Inc. 
Michael Cortizas 


.Philadelphia, Pa. 


Geo. Lueders & Co. ....... ...New York City 
Ferdinand Weber, Harry W. Heister 

Magnus, Mabee & Reynard, Inc. .New York City 
J. B. Magnus 

J. Manheimer 
I. Manheimer 
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Maryland Glass Corp. .......ccccseess Baltimore, Md. 
D. R. Janvier, J. Stanley Heuisler 
Monsanto Chemical Works ............ St. Louis, Mo. 


V. E. Williams, Frank T. Robinson, H. B. Miles, 
J. B. Severs, C. A. Zacher, P. E. Herman 

National Aniline & Chemical Co. ...... New York City 
Frank W. Green 

Norda Essential Oil & Chemical Co... 
Herbert W. Farrell 


.New York City 


Owens-Illinois Glass Co. ...ccccscccccece Toledo, Ohio 
W. S. Richards, Smith L. Rairdon 
Phoonix-Hormetic Co, .....cccccccccewss Chicago, Il. 


F. O. Snyder 

Publicker Commercial Alcohol Co... 
William Graham 

Rossville Commercial Alcohol Corp....New York City 
J. Paul Erwin 

Russell R. Sloan & Co., Inc. 
Francis H. Sloan 

Sloan, Graves & Smeltzer, Inc. ....... New York City 

William T. Brewer 
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Thuraton & Braidicn 2.5.0. ssccsiscs New York City 
J. Edward Young, Jr., Charles R. Rosevear 
NE I Fe 5.00 5a VRE ae TORRE New York City 


Edward Trippe 
U. S. Industrial Alcohol Co. 
James F, Whitescarver 
ey area Philadelphia, Pa, 
Robert B. Zink, Wm. H. Triest 


ciwwenn New York City 


Visitors 


Dr. ugh PB. Baker «csc sckc cass Washington, D. (, 


ee Ee NN yo 5. ncalsieist dia bck wee Wieskes Washington, D. ¢, 
Ge IE SS Bare ha odes s CARON RS Ashland, Mass, 
Ros Ks RINE ob iwc do-vicaeaenee Washington, D. ¢. 
fe Oe ee Washington, D. ¢, 
POR as es OO isk cea vee eeisec Washington, D.C 
pi ee er ee ae ee Chicago, II], 
Chas. L. Huisking & Co., Inc.......... New York City 
Jos. A. Huisking 
Industrial Alcohol Institute ...........1 Yew York City 


Capt. Jas. P. McGovern 


PURE FOOD AND DRUG NOTES 


In this department will be found matters of interest con 
tained in FEDERAL AND STATE official reports, etc., relating 


to perfumes, toilet preparations, flavoring extracts, soaps 
ete It is advisable also to look at our WASHINGTON 
CORRESPONDENCE, SOAP SeEcTION, and other departments 
for further information 





Notices of Judgments Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture 
Among the notices of judgment given under the 
Federal Foods and Drugs Act, Nos. 16,576 to 16,725, 
inclusive, sent out recently by the United States De- 
partment of Agriculture, Washington, D. C., there were 
seven cases of misbranding of olive oil, Nos. 16,602, 

16,617, 16,644, 16,654, 16,658, 16.668 and 16.725. 


Dr. White to Head Food Control 


Dr. Ward B. White, director of the New York 
State Bureau of Chemistry, has accepted the position 
of chief of food control, Food and Drug Administra- 
tion, U. S. Department of Agriculture, effective June 
2. This appointment is to fill the vacancy caused by 
the death of Dr. R. W. Balcom. 

Doctor White in his new duties will supervise and 
direct the scientific and technical work necessary in 
enforcing the Tea Act, the Import Milk Act, and the 
Federal Food and Drugs Act as applied to foods. 

In Washington under his direct supervision will 
be the entire staff of the food control unit composed 
of chemists, bacteriologists, and food _ specialists 
Doctor White will have general direction of and re- 
sponsibility for the scientific and technical operations 
of the field force in applying the law to interstate 
shipments of food products. He will supervise the 
work involved in the improvement of existing 
analytical methods and in the development of new 
methods for the detection of new forms of adulteration. 

Doctor White is well prepared for these respon- 
sibilities. He has worked with the New York State 
Bureau of Chemistry for the last 20 years. 








as 


th 
an 
th 


H 


Wi 














will 


yosed 
lists 
1 re- 
tions 
state 

the 
sting 
new 
tion. 
spon- 
state 





Hydrolysis of Esters 


With Special Reference to the Effect on Imitation Flavoring 
Extracts, by Dr. John Glassford 


YDROLYSIS is a decomposition brought about 

by water by which an ester breaks down into 

the alcohol and the acid of which it is composed, 
thus: ethyl acetate, when hydrolized, takes up water 
and splits up into alcohol and acetic acid as shown in 
the reaction, 

C: H; C: Hs O: + H:O = C:H; OH + HC: H; O 

Ethyl acetate Water Alcohol Acetic Acid 
Hydrolysis is not brought about by water acting as 
water but by its liberated ions (hydrions and hydrox- 
dions), for the velocity is proportional to the concen- 
tration of these ions in accordance with the law of 
mass action. The reaction is reversible. For example, 
when acetic acid and ethyl alcohol are brought to- 
gether, ethyl acetate and water are produced. The 
amount of chemical change which has occurred at the 
point of equilibrium is proportional to the active 
masses of the reacting substances and to the coefficients 
of affinitives; that is, the strength or avidity with 
which the acid attacks the base to form the ester and 
the strength with which the ionized water attacks the 
ester to break it up again. 
the formation of inorganic salts, such as copper sul- 
phate, by reaction between inorganic bases and acids. 
In such cases, however, the reaction is much more 
rapid and equilibrium is quickly attained, whereas 
with weak organic bases, such as the alcohols, and 


The process is similar to 


weak organic acids, such as acetic, butyric, valeric, 
etc., the reaction proceeds very slowly, particularly in 
the cold. The aging of wine or brandy is an example. 
In this case, the esterification which is the reverse of 
hydrolysis, proceeds for many years before it reaches 
a state of equilibrium. 

The hydrolysis of esters in imitation flavoring ex- 
tracts is of interest to us because the Prohibition Ad- 
imitation 


ministration requires that most flavoring 


’ t w y cs tr é 


HYDROLYSIS OF ESTERS IN IMITATION FLAVORING Ex- 
TRACT OF RASPBERRY. 

Horizontal lines indicate Ester Content in Grams per 

CC. Vertical lines, Time in Days. 
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extracts in which alcohol is 
used shall contain a definite 
quantity of esters. In most 





cases, this quantity is two 

grams per hundred cc.; in a few cases, it is five grams 
in the same quantity. Owing to the hydrolysis of the 
esters, an extract which contains the required quantity 
of esters when prepared, gradually loses them, until 
it will no longer be in accordance with the regulations 
of the Prohibition Administration in the case of those 
extracts in which 5 grams of ethyl acetate per 100 ce. 
is required and there is danger that this will be the 
case even in the case of extracts in which only 2 grams 
of ethyl acetate per 100 cc. is required. The hydrolysis 
of the esters is also of concern to the extract manu- 
facturer by reason of the deterioration of flavor which 
accompanies the process. While esters do form a 
part of both natural and imitation flavors, modern 
research has proved that aldehydes and other com- 
pounds play an equal or even greater part in the pro- 
duction of many flavors. The addition of esters to 
such flavors to the extent required by Prohibition Ad- 
ministration in many cases results in the spoiling of a 
flavor which is more perfect without them and which 
is still further injured by the hydrolysis of the added 
esters. 

Your research committee has been studying the 
hydrolysis of the esters in an imitation raspberry ex- 
tract for several months. Dr. E. J. Shanley, Dr. B. H. 
Smith, A. S. Wussow, C. S. Purcell and I have 
collaborated in the work, all working on portions of the 
same batch of extract which was furnished by our 
chairman, Frank L. Beggs. Determinations of the 
ester content were made by the method prescribed by 
the Prohibition Administration about every two weeks 
for a period of ten weeks. The results of this work 
are shown in the accompanying table and, graphically, 
in the accompanying curve. The most complete and 
consistent data were furnished by C. S. Purcell of 
Joseph Burnett Co., as may be seen from the table and 
curve. Mr. Purcell assumed initial ester content of 5 
grams per hundred cc. calculated as ethyl acetate, as 
From this 
figure the ester content decreased at first rapidly, then 


designed in the preparation of the sample 


more slowly as is clearly shown in the curve until at 
the end of 71 days it had decreased to 3.55 grams per 
In the last thirty days of the period, Mr. 
Purcell found -the ester content to decline only 0.09 
grams per hundred cc. At this rate, it would require 
17 months for the ester content to fall below the two 
grams per hundred cc. required by the Prohibition Ad- 
ministration, in the case of certain extracts and it is 
quite possible that a point of equilibrium would be 
reached before the ester content had diminished to this 
point. The curves of the other collaborators show 2 
greater hydrolysis and the divergence in the results ob- 
tained is probably due principally to differences in 


hundred ce. 
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temperature at which the several samples of extract 
hydrolized 

A number of determinations of acids liberated in the 
hydrolysis were made, but these included only the vola- 
tile acids and when calculated to acetic acid and thence 
to ethyl acetate, in no case accounted for all of the 
esters originally present. It is desirable that the work 
of our committee on hydrolysis be continued and that 
the progress of hydrolysis of this sample of extract be 
observed for at least a year, or until a point of equi- 
librium is reached. This is particularly necessary in 
view of the divergence in the results thus far obtained. 


Hydrolysis of Esters in Imitation Flavoring 
Extracts 


Ester Content as Acetic Acid, 











\g Ethyl Acetate, Grams Per 
Analys Date Days Grams Per 100 « 100 ce. 
Pur l » 19.30 0 5.00 P 
0 ) rent 0.06 
$1.30 41 , 64 0.19 
st i1 » 0.54 
VW "S80 % , 4 O.AZo 
oe t rtd 0.042 
} i) 4 =* 
1.30.30 70 28 
5.1.30 71 2 
Glass i 7.30 1¢ " 
4 3 7 f 
4.25.30 6 11 
roa 7. 1 0.52 
S 7.30 It 5.18 
Hoe te) ] 0.6 
Lae +4 40 oO 
14.0 +4 8.50 0.6 
Sha 17.30 47 LOS O54 


(This pape? cas prese nted at the convention of the 
Flavoring Extract Manufacturers Association, Wash- 


ngton, D. ¢ Vay 8, 1930.) 


Protest on Fruit Juice 


Strohmeyer & Arpe Co., New York, in T. D. 11315, 
protest 156392-G claimed that an amber colored liquid 
claimed to be lemon juice, and classified at 70 cents 
per gallon under paragraph 806, of the Tariff Act of 
1922, should be classified as lemon juice free of duty 
under paragraph 1610. 

Justice J. Waite, upon the testimony given overruled 
the protest. One witness was put upon the stand by 
the plaintiff who testified that he used this commodity 
as lemon juice and made a drink of it. When asked 
whether it was synthetic lemon juice the witness said 
he did not know; 
produced. 


he had no knowledge as to how it was 
There was no proof in the way of an an- 
alysis to show that it was an extract of lemon or lemon 
juice. 


Official Report of Soda Water Flavors 
Manufacturers’ Association 

INCE our last report of the activities of the Na- 
\ tional Manufacturers of Soda Water Flavors mat 
ters more or less of a routine nature have occupied the 
attention of the executives of the organization. Dr. B 
H. Smith, president and Thomas J. Hickey, executive 
secretary are right on the job watching for legislation 
pertaining to the industry, and the members can feel 
certain that anything of a harmful nature will be 


brought to their attention in time for them to take 
some action. 
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Frozen Pack Fruit Preserving 

HE frozen pack method of preserving strawberries, 

raspberries, loganberries and to some extent sour 
cherries, in small containers for domestic use offers 
considerable promise, says H. C. Diehl, of the U. §, 
Department of Agriculture, commenting on frozen 
pack experiments conducted in the Pacific Northwest 
last year. 

Continuing his report Mr, Diehl says, “the behavior 
of blackberries, black raspberries and sweet cherries, 
packed for freezing in small containers, is not yet un. 
derstood so clearly as to insure consistent success, 
Apricots and peaches present for solution questions 
even more technical. Some fruits such as Bartlett 
pears and melons do not seem suited for frozen pack. 
Frozen packing of vegetables should be considered as 
entirely in the experimental stage, and should not be 
attempted commercially until no shadow of doubt re. 
mains that frozen pack vegetables are safe for human 
consumption.” 

The Bureau of Plant Industry has been experiment- 
ing since 1924 in an effort to solve some of the prob. 
lems involved in packing small fruits for freezing in 
containers, such as the 50 gallon barrel, which is the 
standard package for the greater part of the frozen 
pack tonnage of the Northwest. These experiments 
have dealt with rates of cooling and freezing, the 
effects of different sugar concentrations, the effects of 
different methods of handling, and the development of 
yeasts and molds. 

“The frozen pack experiments in 1929 were planned 
to determine primarily the behavior of different kinds 
and varieties of fruits and vegetables, when packed at 
point of origin with different sweetening agents or 
condiments and when frozen in paper, tin or glass con- 
tainers at different freezing temperatures, in some 
cases after being exhausted to varying degrees of 
vacuum. 

“Primary requisites of a satisfactory pack in small 
containers are: fully matured, clean, well-graded raw 
material; a fruit mass covered with syrup or sweet- 
ened juice and having an attractive color, free from 
fading or surface discoloration; quick cooling and ade- 
quate freezing; agreeable texture, flavor and aroma; 
absence of surface mold, fermentation or decomposi- 
tion; a package that is satisfactorily full when thawed; 
and an tightly sealed, easily 
handled in packing, of material which reduces or pre 


attractive package, 
vents the passage of oxygen to the interior and which 
will not unduly retard cooling.” 

Packing of frozen fruit in small containers which 
may be sold direct to consumers is an entirely new de- 
velopment in the marketing of horticultural products 
To what extent this method can be developed is now 
a matter of speculation, but it appears to have real 
possibilities with certain fruits. Much commercial and 
laboratory research will be necessary to put this indus- 
try on a completely dependable basis. 

A military writer has made a list of “The Ten 
Colossal Blunders of the World War,” but our conter- 
tion is that if you’re going to include one second liev- 
tenant you ought to include them all.—New York Eve 
ning Post. 
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Association and Court News 


“Black and Tan” Mark Barred 

77 ASHINGTON, May 15.—A decision of an acting 
W examiner of interferences sustaining the opposi- 
tion of the Plough Chemical Co. of Memphis, Tenn. to 
the registratoin by William P. Harris of Athens, Ga. of 
the mark “Black and Tan” for toilet preparations was 
upheld by M. J. Moore, assistant commissioner of 
patents, in an opinion made public May 1. The op 
position of the chemical company was based upon prior 
adoption and use of the mark “Black and White” on 
articles of same descriptive properties. The examiner 
held that there was such a similarity between the two 
marks “as to be likely to cause confusion when they 
are concurrently appropriated to goods of the sam: 
descriptive properties in the same territory.” After 
citing a number of cases in point the assistant com- 
missioner said: “The newcomer, in adopting his mark, 
should exercise care in selecting a mark which would 
avoid confusion rather than one which would be likely 
to cause confusion. The decision of the acting ex- 
aminer of trade mark interferences is affirmed.” 


Dr. J. J. Durrett Returns As Drug Control 
Chief 

Dr. J. J. Durrett, who recently resigned his positior 
as chief of drug control, Food and Drug Administra 
tion, U. S. Department of Agriculture, returned to his 
former position April 23. Doctor Durrett resigned t 
become State health officer of Alabama, and it was an 
nounced that Dr. F. J. Cullen would succeed him as 
head of drug control 

It was later learned that Doctor Durrett upon reac} 
ing Alabamn found the situation there unsatisfactor\ 
Doctor Cullen immediately sent the following memo 
randum to Mr. Campbell: 

“IT have just been informed that through unforeseen 
circumstances Dr. J. J. Durrett has found it necessar) 
to withdraw his name for appointment as State health 
officer for the State of Alabama and that this will mak 
him available for service to the administration. In 
view of the demonstrated ability and leadership dis 
played by him as head of this organization I take this 
opportunity to request the administration officials 
use such means as necessary to cause Doctor Durrett’ 
return to resume the duties as chief of drug control.’ 


Protest Duty on Face Powder 

Lionel Trading Co. of New York, in protest 397, 
097-G, protested against the classification at 80 per 
cent ad valorem under paragraph 1428 of the Tariff 
Act of 1922 of face powder, claiming it dutiable at 
75 per cent under paragraph 62. 

Justice J. Sullivan in T. D. 11726, upon the report 
of the appraiser that the merchandise consisted of face 
powder put up in paper boxes and that it was 
erroneously returned for duty under paragraph 1428 
and should be at 75 per cent under paragraph 62, 
sustained the protest. 





Drug Makers Elect S. B. Penick 


TWVHE annual convention of the American Drug Manu- 

facturers Association was held at Pinehurst, N. C., 
April 22 to 25, and was attended by 127 members of 
the trade. It was in many respects one of the most in- 
teresting conventions held by the association and while 
definite action was taken on only a few matters, the 
reports of the officers and committees showed that the 
affairs of the association were in competent hands and 
that great progress had been made during the year 
toward the solution of some of the most pressing of 
the drug manufacturing trade’s problems. 

The association will 
again be headed by S. B. 
Penick, president of S. B. 
Penick & Co., New York, 
who served as_ president 
during 1929-1930. Other 
officers for the coming 
years are: Vice-presi- 
dents, Nicholas H. Noyes, 
of Eli Lilly & Co., India- 
napolis; A. Homer Smith, 
of Sharp & Dohme, Balti- 
more, and A. C. Boylston, 
of the Mallinckrodt Chem- 
ical Works, St. Louis; 

S. B. PENICK. treasurer, Franklin Black, 
Charles Pfizer & Co., 
New York. The following additional members of the 
executive committee were elected:—O. W. Smith, of 
Parke, Davis & Co., Detroit; J. H. Foy, of the Maltbie 
Chemical Company, Newark; J. F. Anderson, of E. R. 
Squibb & Sons, New Brunswick, N. J.; R. Lincoin 
MeNeil, of Robert MeNeil, Philadelphia, and Charles 
G. Merrell, of the William S. Merrell Company, Cin- 
cinnati. 

A resolution protesting against some of the features 
of the so-called Vestal Bill, as inimical to owners and 
users of trade marks in the United States was adopted. 
Much of the time of the convention was spent in the 
consideration of sales and advertising problems, com- 
mittee reports and address on paying, hiring and gov- 
erning of salesmen, medical advertising and other sub- 
ects which have come to the fore especially during the 
last vea 

Sectional meetings also considered numerous scienti- 
fic and technical problems of interest to the members. 
Among the speakers was Dr. J. J. Durrett, chief of the 
drug control office of the Department of Agriculture 
who advised the members that there had been no 
change in the official policies of the department relating 
to drug control work. 

The entertainment consisted principally of golf, 
horseback riding and other out-of-door sports for which 
Pinehurst is noted. A tournament for association golf- 
ers was held on April 25 and the following were the 
winners: 

Winners in the various prize events were as follows: 

Qualifying round—Low gross, B. T. Fairchild, 81 
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(on No. 1 course) ; second low gross, H. A. B. Dunning, 
92 (on No. 2 course); blind bogey, E. B. Carter. 

Tournament—Low gross, J. G. Searle, 94; low net, 
M. C. Easton, 72; blind Warner. 

First flight—Low gross, John W. Boyer, 99; low net, 
G. F. Shaw, 78; second low net, Mrs. H. T. 

Second flight—Low gross, C. N. Angst, 104; low net, 
R. R. Patch, 74; second low net, R. E. Dorland, 77. 

Third flight gross, A. C. Boyleston, 109; low 
net, Thurston Merrell, 82; second low net, F. O. Taylor, 
84, 

A special prize cup was awarded to Donald Merrell 


bogey, C 


Graber, 79. 


Li Ww 


for excellence in high score counting. 

Prizes were given all the ladies who participated in 
the putting contest. Mrs. S. Barksdale Penick 
the best 

In the equestrian exhibition, the first prize for ladies 
was won by Mrs. A. H. Fiske; the second, by Miss 
Margaret Penick. The men prize-winners were, first, 
W. Gordon Cox; second, A. H. Fiske. 


made 


score. 


Glass Container Association Meets 


At the annual convention of the Glass Container 
Association held at Atlantic City the first week in 
May, Philip I. Heuisler, president of the Maryland 
Glass Co., was re-elected president. Other officers 


were also re-elected as 
follows: Vice-president, 
Walter H. 


McClure, 
Hazel-Atlas Glass Co.; 
treasurer, Robert Walker, 
Turner Glass Co.; 
tary, Charles R. 
son. 

The convention was well 
125 being 


secre- 


Steven- 


attended, about 





present at the banquet 

which closed the meeting. 

Among those who ad 

dressed the meeting were 

Donald McConaughty of 

N. W. Ayer & Son, Inc., 

advertising agents, and P. I, HEUISLER 

Don C. Seitz, author and journalist. Golf and other 
out-of-door sports for which Atlantic City is famous 
constituted the entertainment for the week. 


Protest of Coty on Containers 


argued before the United 
Patent Appeals in 


Two States 


Court of ¢ 


cases were 


‘ustoms and April, one 


involving metal containers imported empty and filled 
in this country .with sticks of rouge, and the other 
affecting imports of soap. In the former Coty, Inc., 
appealed from a decree below, and in the latter the 


United States appealed from a decision affecting th« 


International Forwarding Company, Inc. The lip 
stick holders or containers imported by Coty were 


assessed with duty at 80 per cent ad valorem under 
Par. 1428 of the tariff act of 1922 
to be about the Coty claimed 
that the imports were properly dutiable under Par. 
399 at 40 cent or 60 per cent. The court below 
sustained the higher rate, and Coty seeks reversal at 
the hands of the appellate court. 


as articles designed 


‘arried on or person. 


per 
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Antifat “Cures”” Worthless Warns Official 
N°? drug or mixture of drugs known to the medica] 


profession at the present time can be offered fo 
the promiscuous use of the public in reducing weight 
without introducing an element of danger, warns Dr, 
F. J. Cullen of the Food, Drug and Insecticide Adminis. 
tration, U. S. Department of Agriculture. “Promoters 
of so-called obesity remedies and fat reducing cures,” 
influence fat 
spend money for worthless or dangerous preparations, 


he says, “are attempting to people 

The advertisements appeal to the vanity of persons who 
wish to regain slim, graceful figures and also to the 
those who fat that 
their efficiently. The 
principal appeal of most of the promotion claims is that 
no dieting is necessary; the medicine is to do it all and 


business necessities of become so 


they can no longer do work 


the advertiser says the patient can eat all he wants and 
as often as he wishes, which is a strong inducement t 
most stout people. 

“These preparations frequently contain thyroid and 
laxatives. The promiscuous use of thyroid may prove 
very harmful unless given under the advice of a phy- 
sician personally familiar with the subject’s physical 
condition. The department has on record an instance 
where death has followed an overdose of a preparation 
containing thyroid. Some preparations contain poke 


root (phytolacca), a poisonous drug, and others, 
analysis shows, contain nothing that could possibly 
have the slightest effect in reducing flesh. 

“The promoters of one preparation assert that it 


secures most marvelous results by a process of elimina- 
tion of foods without digestion. These people guarante 

A preparation of this 
it did what its makers claim for it, 


the reduction of a pound a day. 
character, if would 
probably eliminate any need of digestion in the future 
Another product, examination shows, consists principal- 
ly of ordinary soap. The idea is to apply this locall; 
with friction and thus remove the fat wherever it may 
be in excess. A still 
chemicals to be added to the water in which the patient 
is to bathe. 


more clever scheme provides 
These chemicals are of such a nature that 
they form a sort of curd in the water after the patient 
has bathed. This curd, the advertisement states, 
tissue the 


dozen 


is fat 


body. Other 


which are 


and surplus removed from 


offer 
claimed to reduce fat at the rate of a pound a day. 


schemes tablets at 75 cents a 

“No other class of preparation exploited to humbug 
the people has a wider sale than these so-called fat 
reducers, and nearly all the preparations are absolutely 
worthless. but this 
attributed to the hot baths and the diet and 
recommended to accompany the medication.” 
Careful dieting and proper exercise are the only safe 


Often patients seem to lose weight, 
Ss to be 


exercises 


methods of weight reduction known to the 
of Agriculture specialists. 


Department 
Dieting and exercise, to b 
effective, they say, must be continued for long periods 
In many cases other physical conditions make it unwis¢ 
for fat people to try to reduce weight rapidly. As @ 
general rule fat people should diet and exercise under 
the guidance of a skillful physician. Loss of flesh is 
by no means a blessing, Doctor Cullen warns, if at: 
companied by loss of health, energy or strength. 

By exercise of its powers over interstate and import 
commerce the Food, Drug and Insecticide Administra 
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tion has removed from the market many preparations 
falsely labeled for cure of disease and reduction of fat. 
Seizures and court actions have resulted in destruction 
of the goods and, in some cases, fines for the manu- 
facturers. Most manufacturers have now revised their 
labels to comply with the food and drug act. Some of 
the less scrupulous manufacturers continue to make 
false claims in advertisements, circular letters, pam- 
phlets, and the like, not accompanying the package, 
over which the administration has no legal control. For 
their protection the Food, Drug and Insecticide Ad- 
ministration advises purchasers to compare the printed 
claims on the labels of such medicines with other claims 
made by the manufacturers. If there is a discrepancy 
it is wise to depend on the label rather than on printed 
matter that does not accompany the package. 


\. Ph. A. Meets at Baltimore 


The American Pharmaceutical Association held its 
annual meeting in Baltimore the week of May 5. Dis- 
cussion of the forthcoming revision of the U. S. 
Pharmacopoeia 
listened to recommendations from officers and speaker: 
as to the conduct of a retail drug store. A _ protest 
against crowding the drug store with lines of unre- 
lated merchandise was heard and a resolution for an 


featured the sessions which also 


investigation and report on this was adopted. 

The association also went on record as favoring the 
Capper-Kelly price maintenance bill, urging news- 
papers and periodicals to use the term “pharmacist” 
instead of “druggist” in their pages, and recommend- 
ing the inclusion of Dr. Lyman Spalding, “father of 
the U. S. P.” in the Hall of Fame. The following 
nominations were made to be voted on in the election 
which is carried out by mail ballot: 

Honorary president, E. H. La Pierre. 

Presidents, H. M. Lerou, W. D. Adams, R. L. Swain. 

First Vice-Presidents, J. G. Beard, Adley B. Nichols 
S. Y. Harris. 

Second vice-presidents, A. W. Dargavel, H. C. New- 
ton, E. R. Searles. 

Members of the council, H. A. B. Dunning, S. L. 
Hilton, J. A. Koch, Denny Brann, C. J. Clayton, 
Ambrose Hunsburger, L. A. Seltzer, A. C. Taylor, A. L 
I, Winne. 

Chairman of house of delegates, C. P. Jordan; vice- 
chairman, Tom Roach. 


Coming Conventions 


Proprietary Association, Windsor Hotel, Montreal, 
Canada, May 20 to 22, 1930. 

American Pharmaceutical Manufacturers’ Associa- 
tion, The Homestead Hotel, Hot Springs, Va., June 9, 
19380. 

American Society for Testing Materials, Haddon 
Hall, Atlantic City, N. J., June 23rd to 27th, 1930. 

National Association of Retail Druggists, Atlantic 
City, N. J., September 15 to 19, 1930. 


Here! Where? 


The man who invented the postal card is to have a 
monument erected over his grave. We recommend the 
following inscription: “Having a wonderful time; wish 
you were here.”—Phoenix Flame. 
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Recent Trade Mark Ruling 


A DECISION involving trade marks in use by the 
Lf American Products Co. of Cincinnati on toilet prepa- 
rations have been handed down by Wm. A. Kinnan, First 
Assistant Commissioner of Patents. In one the Assistant 
Commissioner, reviewing the decision of the examiner of 
trade mark interferences, upheld the ruling of the 
examiner that F. A. Leonard of Brooklyn, doing busi- 
ness as the Oro Powder Co., assignor to Zeno Labora- 
tories, Inc., was entitled to registration of “Zeno” used 
upon dentifrice. The American Products Co. had 
claimed prior adoption and use of the mark “Zanol” 
upon a variety of goods, including tooth paste and tooth 
powder. The commissioner commented on the simi- 
larity of the marks, but contended that they were not 
sufficiently alike to cause confusion in the trade. In 
the other case the American Products Co. opposed the 
application of Herbert F. Braithwaite, of Portland, 
Oregon, doing business as the Sanlo Manufacturing 
Co., to register the words “Allsworth Sanlo Greaseless 
Cleansing Cream,” the word Sanlo being displayed more 
prominently and in larger type than the other words. 
The opposer claimed adoption and continuous use for 
many years of the mark “Zanol,” upon the same class 
of goods. “Without noting in detail the exact differ- 
ences and similarities between the two marks,” said the 
First Assistant Commissioner, “it is deemed sufficient 
to state that they are regarded as so far dissimilar as 
to render confusion in the trade improbable.” Accord- 
ingly, the decision of the examiner upholding the 
application of the Portland concern was affirmed. 


Pharmacopoeial Convention Held in 
Washington 


Sessions of the Eleventh Decennial Pharma- 
copeial Convention were held in Washington the 
week of May 12, and officers of the convention were 
elected for the coming ten year period. Matters per- 
taining to the standards of drugs included in the pres- 
ent revision were considered and efforts to restrict 
the definitions and standards on crude drugs to mere 
tests of potency were voted down. 

A resolution calling upon the trustees of the con- 
vention to take any action necessary to prevent the 
use of the designation “U.S.P.” in the names of prod- 
ucts which do not comply fully with pharmacopeceial 
standards was adopted by the convention after debate 
during which it was pointed out that the Food and 
Drugs Act might permit such a condition on account 
of the “weakness” of its enforcement provisions. 

The officers elected at the session were as follows: 
W. A. Bastedo, president to succeed Reid Hunt; S. L. 
Hilton, treasurer; H. A. B. Dunning, first vice presi- 
dent; J. F. Anderson, second vice president; Edward 
Spease, third vice president; R. A. Lyman, fourth vice 
president; Thomas A. Roach, fifth vice president; L. E. 
Warren, secretary, and F. A. Delgado, assistant secre- 
tary. 

The board of trustees elected follows: J. H. Beal, 
S. C. Henry, S. Solis Cohen, E. B. F. Kelly and W. 
Bruce Phillips. E. Fullerton Cook was _ re-elected 
chairman of the revision committee, which committee 
is in charge of passing upon recommended changes to 
the pharmacopeeia. 
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Chemical Salesmen Announce Golf Schedule 


Salesmen’s Association of the American Chemical 


Industry has announced a schedule of golf tournaments 


for the 1930 season. Canoebrook Country Club, Sum- 
mit, N. J., was the scene of the first meeting, sched- 
uled for Tuesday, May 20. It was an all day affair, 
although only the afternoon rounds counted in award- 
ing prizes. A report on this event will be published 
next month. 

Fox Hills Golf Club, Staten Island, will enter- 


9° 


22. The 
prize rules will prevail there, with dinners, 
be paid for in cash. Lenox Hills 
Golf Club, Farmingdale, L. I., will be the host at the 
August 12 tournament, afternoon affair, as 
far as prizes are concerned, with an entry fee of five 
dollars covering greens fees and prize distributions. 
The season will be closed with the annual championship 
be held this year at Briarcliff Lodge, 

The charge for this event will be ten 


tain the salesmen on Tuesday, July same entry 


fee and 
luncheons, etc., to 


also an 


tournament, to 
Briarcliff, N. Y. 
dollars per person, including greens fees, luncheon, din- 
ner and full use of the other Briarcliff facilities which 
embrace tennis, swimming, baseball, etc. The cham- 
pionship tournament will be the only all day outing, 
with golf prizes to be awarded on the basis of 36 holes 
of play as well as 18. 

the case with the last 
held at Lenox Hills, 
tournament close on the dot of 
preceding the meeting. All entries must 
regulation entry cards, which will be supplied to every 
These must be filled 


1929 tournament, 
entries for every 
12 noon the day 
made on 


As was 
which was 
will 
be 


member before each tournament. 
out completely, for guests as well as for members. Full 
payment must accompany all entries and there will be 
no refunds. Members who do not comply with these 
rules will not be eligible for any of the handicap events 
unless they want to start at scratch. In making these 
it is the desire of the committee to run the 
It is not 


provisions, 
tournaments so they will be fair to everyone. 
possible to handicap correctly on the first tee so all of 
this work will be attended to the day before the tourna- 
ment. Grant A. Dorland, chairman of the association’s 
entertainment committee made the plans for the 1930 
season and will be in charge of all four tournaments, 
assisted by the other members of the committee who in- 


clude:—Robert Wilson, Dow Chemical Co., R. J. Grant, 
Noil Chemical & Color Wks., R. J. Quinn, Mathieson 
Alkali Wks., Wm. H. Adkins, Givaudan-Delawanna 


Inc., H. B. Pryor, H. B. Pryor & Co. 


Bottle Cap Trade Practice Conference 

A previously authorized trade practice conference to 
be held by the bottle cap manufacturers’ industry under 
auspices of the Federal Trade Commission, is scheduled 
to take place Tuesday, May 27, 1930, in Chicago at the 
Congress hotel. H. March will 
preside. Among subjects to be discussed at the con- 
ference are: Inducing breach of contract, imitation of 
trade marks or trade names, enticement of employees, 
defamation of a competitor or disparagement of his 
goods, threats of suit for patent or trade mark in- 
fringement, of inferior materials, bribery, and 
pooled or combination cars. Seventy-five per cent of 
the volume of business will be represented. 


Commissioner Charles 


use 





Record of Bottle Protests 


In Protest 372276-G, Gimble Bros., Inc., of New 
York, protest that jars less than % of a pint in size 
55 per cent ad valorem under paragraph 
218 of the Tariff Act of 1922 should be returned for 
duty at 50 cents under paragraph 217, 
Justice J. Sullivan, in accordance with stipulation of 
counsel and on the authority of the United States y, 
Hudnut (15 Ct. Cust. Appls. 463, T. D. 42646) handed 
10464 the opinion that the jars in 
dutiable paragraph 


classified at 


per 


Zross 


down in T. D. 
held 


question be under 217 as 
claimed. 

Protests 407,377-G, ete., of W. J. Byrnes & Co., Ine.; 
397,206-G and 389,975-G, ete., of J. B. Meyer & Co., 


Inc.; 318,590-G, ete., of Yardley & Co., Ltd.; 393,962-G, 


ete., of James P. Smith & Co.; 185,913-G, of New 
York Merchandise Co. et al; 390,710-G, etc., of Moceq 
Burnier & Co. et al; 397,200-G, ete., of L.-T. Piver 
et al, and 396,527-G, ete., of Harriet Hubbard Ayer, 


Inc., all of New York, were entered against the classi- 
fication of bottles under paragraph 218 of the Tariff 
Act of 1922, claiming them dutiable at the appropriate 
rate under paragraph 217. 

Justice Sullivan in T. D. 11657, 11658, 11710, 11728, 
11729, 11570, 11589, 11590 and 11569 respectively held 
that in accordance with the report of the appraiser and 
on the authority of United States v. Hudnut (17 C.C 
P. A. 207, T. D. 43649) the bottles in question were 
held dutiable under paragraph 217 as claimed. 

In protests 384445-G, etc, of J. P. Meyer & Co., Inc, 
and 220926-G, etc., of Yardley & Co., New York, bet- 
tles classified at 55 per cent ad valorem under para- 
graph 218, of the Tariff Act of 1922, were claimed 
dutiable under paragraph 217. 

In T. D. 10479, Justice J. Sullivan, in 
with stipulations of counsel and on the authority of 
Hudnut v. United States (T. D. 43037), upheld the 
claim and returned the bottle for duty under the 
proper rate under paragraph 217 of the Tariff Act of 
1922. 

The following table gives a list of the protests, their 
numbers and the Treasury decisions in regard to same 
for the numerous protests against the duty assessed 
on glass bottles. The glass bottles in question were 
returned for duty at 55 per cent ad valorem under 
paragraph 218 of the Tariff Act of 1922, and in each 
case are claimed dutiable at the appropriate rate under 
paragraph 217. The protests were sustained on the 
authority of Hudnut v. United States (T. D. 43037), 
affirmed in United States v. Hudnut (17 C. C. P. A. 
207, T. D. 43649). 


accordance 





Protest T.D 

Number Number Name of Protestant 

11,380 272.890-G Bourjois & Co., Inc., N. ¥ 

11,381 176,992-G Bernard, Judae & Co., N. Y 

11,382 171,130-G Parfumerie Scherk. N. Y 

11,3838 401,833-G Houbigant (Inc.) N. Y. 

11.384 394,760-G Coty, Inc., N. Y. 

11,885 891,010-G Guerlain Perfumery Corp., N._Y. 
11,386 390,510-G D’Orsay Perfumerie Corp., N. Y. 
11,387 886,823-G Cheramy, Inc., N. Y. 

11,388 649-G Alfred H. Smith Co., N. Y. 

11,398 “63,870-G L. T. Piver, N. Y. 

10,962 255,156-G J. E. Bernard & Co., Inc., N. Y 
10,978 887,057-G Wedermann, Godknecht & Lally, In¢ 
11,004 386,826-G J. E. Bernard & Co. (Inc.) 

11,129 261,926-G New York Merchandise C« 

11,181 389,971-G tenco Trading Co... N. ¥ . 
11,139 371,762-G Empire Lab. Supply Co., Inc., N. ¥. 
11,1$ 397,198-G Houbigant, Ine., N. Y 
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The Procter & Gamble Soap Company has selected 


Seattle as headquarters for a new Northwest branch, 
E. C. Moffatt, district manager for the company, re- 
ported March 15th. 

Coming from the company’s general offices at Cin- 
cinnati, Mr. Moffatt has just established Northwest 
headquarters in the Arctic Building, whence he will 
direct activities in Washington, Oregon, Alaska, most 
of Idaho and Western Montana. 

Heretofore the Procter & Gamble activities in the 
West were handled solely from San Francisco, where 
headquarters will continue for the Pacific Southwest. 
The company has just opened a $5,000,000 plant at 
Oakland, said by Mr. Moffatt to be the largest soap 
factory west of Cincinnati. 

Plans for expansion of the company’s business in 
the Pacific Northwest were discussed at a district con- 
ference held in the Olympic Hotel on March 15th and 
attended by representatives from all parts of the 
district. 

Adams Laboratories of Waterloo, Iowa, have advised 
us that their offices and laboratories have been moved 
to new and larger quarters at 326-28-30 Sycamore 
street, from the former address, 411 Commercial 
street. The company has also opened a new branch 
office in Chicago at 549 West Jackson boulevard, 
where its growing business in the Chicago territory 
will be handled. L. T. Bechtel was recently appointed 
sales manager and is planning a campaign for new 
business. 

* * o* * 

Orford Soap Co., Manchester, Conn., owners of the 
Bon Ami factory in that city are planning an extension 
of their manufacturing operations to Australia. W. W. 
Robertson, treasurer, expects to go to Australia during 
the summer, and will probably arrange for the estab- 
lishment of the plant at the time of his visit. Bon Ami 
has long been sold in Australia and the growth of the 
market in that part of the world is responsible for the 
present plans: for manufacturing expansion. 

ae K * * 

Through the courtesy of G. A. Pfeiffer, president of 
Richard Hudnut, New York, we have received a set of 
index cards comprising a catalog of the Louis Spencer 
Levy Collection of books on perfumes and kindred sub- 
jects in the chemistry library of Columbia University. 
Sets of these cards have been forwarded to members 
of the American Manufacturers of Toilet Articles. 

The library is available for reading and research 
and is open from 9 A. M. to 5 P. M. every week day. 
It is hoped that members of the industry will take full 
advantage of the facilities thus provided. 
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A wedding of considerable interest to our readers 
took place at 8:00 o’clock on May 21st at the Park 
Lane in New York, when Herbert H. Boscowitz, of the 
New York office of F. N. Burt Co., Ltd., Buffalo, mar- 
ried Miss Jacqueline J. Valentine. Among those of the 
wedding party was A. D. Henderson of the Cal- 
ifornia Perfume Company. Following the ceremony 
was a reception to the many friends and relatives of 
the couple. 

Mr. and Mrs. Boscowitz sailed on the Paris, on the 
23rd for a two months’ honeymoon abroad. 

The bride is a daughter of Mr. and Mrs. Walter 
Custer of New York and a granddaughter of the late 
Washington Valentine, who was president of the Ro- 
sairo & Honduras Mining Co. She is well known to 
New York and Paris society. 

Mr. Boscowitz is well-known throughout the trade 
through his connection with the New York office of 
F. N. Burt Co., Ltd., with whom he has been asso- 
ciated since his graduation from Columbia University 
in 1923. 

cK * * ok 

What the Manchester Postoffice force know as “Little 
Christmas” happened recently. It is the annual ship- 
ment of “Bon Ami” samples by the Orford Soap 
Company through the North End office. On the first 
evening nine tons of the samples were carted to the 
postoffice. The piled up packages left but narrow aisles 
of floor space in which the postoffice force had to do 
their work. 

Four hundred extra mail sacks had been shipped to 
the North End office to take care of the great mass of 
parcels post matter. A large part of the shipment was 
sent out in the following morning’s mails and another 
large part went that afternoon. 

An extra mail car was sent to Manchester each day 
to take care of this great bulk of extra business. 

* * * * 

The House of Hopkins is the new name of the former 
Marvel Creme Powder Co., Shenandoah, Iowa. The 
name was adopted in order to feature the products more 
successfully under the name “Eva Hopkins” beauty 
aids. The company has adopted a very novel way of 
selling its goods, doing a “direct by air’ business ex- 
clusively, its only sales and advertising efforts being 
over the radio on which stations in Shenandoah, Pueblo, 
Colo., and St. Joseph, Mo., are utilized. 

* * *& & 

Albert Cousinery, head of the perfume house of 
Gabilla of Paris arrived early in May for a brief visit 
to the American trade. He made his headquarters 
in New York with Everrett Gould & Co., his American 
representatives, returning home on May 23. 
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We are advised that Jorge Barranqué, for several 
years perfumer for Perfumeria Thesalia, S. A., Havana, 


has resigned his connection with that company. 


~ * - ~ 


In the recent list of promotions and appointments to 
the Legion of Honor, there appears a name well known 
to our readers although eminent chiefly in another field. 
It is that of Captain 
Edward H. 
head of the 
dressmaking house of 
Molyneux and 
Les Parfums de Molyneux, 
which were recently intro 
duced this country. 
Captain Molyneux is 
British by birth but was 
educated 
artist 


Molyneux, 


famous 


also. of 


into 


as a fashion 
designer in 
He served through- 
out the war in the British 
forces 


and 
Paris. 


and afterward 
started his own business in 
Paris, to which the per- 
fume company was recently added. 
have met with 


CAPTAIN E. H. MOLYNEUX 


His perfume lines 
and have 
also made rapid progress since their introduction here 


a few months ago. 


considerable success abroad 


2 RF 


A plan and agreement has been signed by Louis 
Philippe, Inc., Neet, Inc., and Hopper-Kissproff, Inc., 
whereby the assets and business of these companies 
will be acquired by a new company to be known as 
Superior Products, Inc., a joint announcement recently 
revealed. 


sent to 


A copy of the plan and agreement has been 
stockholders of these concerns for their con- 
sideration and approval. 

According to the proposed terms Superior Products, 
Inc., will authorized capital consisting of 
1,000,000 shares of common stock without nominal or 
par value. Upon this plan 
will be issued and outstanding 382,000 shares. 
balance of the authorized will 


served for the acquisition of other business, or 


have an 
there 
The 


re- 


consummation of 
unissued shares be 
for 
other corporate purposes. 


* * x 


Mr. David Irving Hudnut Brookline, 
Mass., announced the engagement of their 
daughter, Miss Barbara, to Lyon Boston, of Sea Bright, 
N. J. Miss Hudnut is a niece of the late Richard Hudnut 
of New 


and Mrs. of 


have 


York and Paris. 


7” aK * * 


H. G. Dusenbury, perfumer for Richard Hudnut, 
New York, sailed on the Augustus, May 2 for a visit 
of about three months to Europe. Mr. Dusenbury 
will leave the ship at Gibraltar, travelling through 
Spain and spending some time at the Hudnut plant in 
Barcelona. He will then go to Cannes for several weeks 
and from there to Florence where the Italian factory is 
located. After a visit to Berlin, he expects to proceed 
to Paris where he will be joined by his family and after 
a brief stop in Switzerland they will sail for home 
toward the end of July. 
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Another new kelp soap and chemical factory is being 
established at Anacostes, Wash. This new plant which 
will augment the production of soap from this Pacific 
Coast seaweed, already started by another factory, is 
being erected by the Lincoln Chemical Company. There 
were two four-hundred gallon metal tanks of cylindrica] 
shape trucked to the Russia Cement Company on the 
North waterfront so that easy access to the source of 
supply may be obtained by this first unit of a new kelp 
and chemical soap works of which Paul Marchand of 
Mt. Vernon, Wash., is president and general manager, 

ee S&S @ 

Bourjois, Inc., successor by name change to the In- 
ternational Perfume Company, has purchased for cash 
the Premo plant of the Eastman Kodak Company at 
South and Capron streets, Rochester, N. Y. The plant 
will be utilized by Bourjois, Inc., for the consolidation 
of manufacturing and office establishments in Rochester, 
which have formerly been separately maintained. 

The development of the Elsie Pierce, Inc., New York 
sales policy is along rather unique lines. An important 
part of this policy consists of what is known as “Ses. 
sions In Beauty,” and has already been put into prac- 
tical application. At Wm. Filene’s Sons Company in 
Boston during the first week in April, then at L. Bam- 
berger & Company in Newark and very recently at 
Sage Allen & Company Miss Pierce has personally ap- 
peared for a week of lectures. Simplicity and the meth- 
od of application of the various preparations are the 
two keynotes of the sessions. “This combination,” she 
states, “links the scientific needs of the skin with the 
limitations the busy, modern day puts on our ‘Health 
and Beauty’ time.” 


We are apt to think of beauty treatments as a fairly 
recent discovery but this is far from true. It has been 
the custom with 
women to have their own private formulas, more in the 

form of a_ prescription 

which they carried with 

them from place to place 

to filled 

From the formulas in the 
the Grand 
Marie of Russia, 
cousin of the late 
Czar Nicholas II and 
daughter of the Grand 
Duke Paul, are the prod- 
of Amiran, Inc, 
This company lo- 
cated at 160 East 56th 
street, New York City, 
has placed on the Ameri- 
‘an market a _ complete 
line of preparations, including a cleansing 
cream, a skin food, a finishing cream, a liquid protec- 
tion cream, and an astringent lotion. There is also a 


whitening hand lotion and a toilet soap. 
eS : th * 


for many generations European 


be as needed. 
possession of 
Duchess 


first 


ucts 
made. 


THE GRAND DUCHESS 
MARIE 


beauty 


New England Collapsible Tube Co., has advised us 
of a change of address of its New York offices. The 
new quarters are at 370 Lexington avenue, telephone 
ASHland 7813. 
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The Alexandra de Markoff line of cosmetics, consist- 
ing of four preparations—a fluid skin cleanser, skin 
tonic, skin food and astringent—and also a powder base 
and powder has recently been presented to the American 
market by Martin de Markoff, son of the Countess 
Alexandra de Markoff. 

The formulas for these preparations originated in 
the latter part of the 18th century and the beginning 
of the 19th with Count Arcadi Ivanovitch de Markoff, 
a Russian diplomat and also doctor to Catherine the 
Great, Empress of all the Russias. These formulas 
have been handed down from generation to generation 
and are today applied in the Alexandra de Markoff 
salon, located at 1 East 53rd street, New York, and 
are also being distributed at the moment through 
several of the Fifth avenue stores and a few exclusive 
shops throughout the country and South America. 

The company has recently been incorporated with 
Martin de Markoff Bothelho as president and treasurer; 
Mrs. de Markoff Bothelho, vice-president; and Miss 
Catherine Martin, secretary. Miss Martin has been 
connected with the beauty trade for many years, hav- 
ing been associated with Kathleen Mary Quinlan. In 
Miss Martin’s hands is the management of the most 
attractive and conservatively modernistic salon. 


J. A. Green, secretary of Yardley & Co., Ltd., Lon- 
don, is visiting the United States as a member of a 
delegation of the British Industrial Welfare Society. 
The group will spend several weeks here visiting lead- 
ing industrial plants in all parts of the country, its 
purpose being to study industrial conditions and rela- 
tions in the United States. Mr. Green, of course, visited 
the American branch of his house while in New York. 

* * * * 

The Heinrich Chemical Co. of California, Oakland, 
Calif., has recently moved into the beautiful new plant 
and office building illustrated herewith. A steady in- 
crease in sales volume which virtually doubled the 
output of the company was responsible for the move. 








NEW PLANT OF HEINRICH CHEMICAL Co. 


The Heinrich line consists of about 150 products in the 
proprietary medicine, toilet preparations and food lines. 

The California company, which is successor to the 
Heinrich Chemical Co., of Minneapolis, was established 
at Oakland in 1926 and has made rapid progress under 
the direction of W. S. Ongman, president and general 
manager. 
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The Art Chemical Works, Tampa, Fla., manufac- 
turers of a line of toilet preparations and perfumes as 
well as numerous household chemical specialties, has 
started the erection of a new building on a site recently 
purchased in that city. The building is of three story 
brick construction, built around a court in Spanish 
style and will afford facilities for the company’s grow- 


W. R. HILi H. E. RITTGERS 


ing business as well as some additional space for ex- 
pansion. 

The company has been in business only two years, 
starting with a capitalization of $10,000 which was in- 
creased recently to $250,000, and its line from an initial 
small beginning is rapidly becoming known throughout 
the South. 

W.R. Hill is president of the company and associated 
with him are W. F. Tomlinson, vice-president; W. T 
Martin, secretary and E. H. Widder, treasurer with H. 
E. Rittgers, R. T. Brown, P. J. Van Pelt, W. A. Dick- 
enson and R. C. Eldridge, all of Tampa as directors. 
Mr. Hill is the originator of the line. He has had 
more than 25 years’ experience in chemical work, prin- 
cipally research, and with him has been associated 
Mr. Widder during the last 13 years. Mr. Martin is a 
well known Tampa attorney and Mr. Rittgers, who 
heads the sales department has had broad experience 
in this capacity in both the North and the South. 
Plans for expanding the company’s sales and manufac- 
turing force are under way. 

: * * * 

Clifford F. Green, who styles himself “president and 
clerk” of Emarco Co., Inc., Boston, which recently 
opened its new plant at 46 Summer street in that city, 
advises us that his company is becoming air minded, 
doing as much traveling and transacting as much busi- 
ness by airplane as is possible. Mr. Green compliments 
the Packard Motor Car Co. for its co-operation in this 
work and states that he hopes soon to have the oppor- 
tunity of trying out one of the new Diesel engines. 

Opening its doors first to neighbor business men and 
women, the Squibb Building, thirty-two stories high, at 
Fifth avenue and 58th street, New York, Fifth avenue’s 
newest office building, was formally opened May 1st at 
3 o’clock. The building is named for E. R. Squibb & 
Sons, chemists, who have leased the upper twelve floors 
and who are making elaborate changes in decorations of 
the executive offices. The Squibb Company’s lease, over 
a long term of years, aggregates $7,000,000. 
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Yvan Droz, president, and Andre Wick, vice-president 
of Houbigant, Inc., New York City, sailed on the Paris, 
May 2 for a visit of several weeks to the parent com- 
pany in Paris, where Mr, Wick will confer with Robert 
Bienaimé and Fernand Jayal, owners of the French 
house on plans for further extension of the line in 
America. Mr. makes Paris his headquarte: 

x oe *k x 


Droz 


Press advices from Fort Plain, N. Y., are to the effect 
that a partnership to be known as the Arnco 
Chemical Co., has been organized and will shortly be- 
gin the manufacture of soap and disinfectants. John 
Fort Plain and J. H. Anson of Binz- 
hamton are the organizers of the business. 


x x % x 


new 


L. Cosman of 


Les Parfums Marly, Inc., French perfume company, 
have appointed O. N. Beauregard as general manager 
in America. Mr. Beauregard recently announced that 
P. E. Fitzgerald will cover the Mid-Western territory 
and Ernest Frey the Metropolitan and Eastern sec- 
tions. The New York offices of Les Parfums Marly are 
565 Fifth avenue. 

* 4 

John N. Hickok & Son advise us that increased busi- 
ness has necessitated their removal to larger and more 
up-to-date quarters at 26-30 Front street, Brooklyn, 
where the second floor in the Zerega Building has been 
taken. 


located at 


- 


We show herewith a reproduction of the Leverhulme 


Memorial, acclaimed as the outstanding piece of 
sculpture at the 1930 exhibition of the Royal Academy 
of Art in London. 


The piece was carved by Richard 


| 


Dick, famous British memory of the 
founder of Port Sunlight and Lever Bros., Ltd. It has 
attracted unusual attention from artists and sculptors 


who have visited the exhibition. 


sculptor in 
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Prince Georges Matchabelli, when in Paris last fall, 
devoted the greater part of his time to the establish- 
ment of a factory located at 58 Rue de Meudon, Cla- 
mant, and a room in the lobby of the King 
George V Hotel. So satisfactory has been the develop- 
f his products abroad that during his recent trip 


show 


ment 


New Paris SALON OF PRINCE MATCHABELLI 


he opened his own store and offices at 26 Rue Cambon, 
in the heart of Paris. 

Coincident with the opening of the new shop has 
come not a change in the style of packaging, but a de- 
velopment. The style of bottle remains the same but 


a number of new colors have been added—blue, rose, 
black, etc.; each in the form of a crown with the dig- 
nified and elegant gold trimmings. 

the method 


In the large display windows are featured 


An especial feature of the Paris shop i 
of display. 
packaged in one color; the 
The effectiveness of this is 


each week the perfumes 
following week in another. 
most apparent in the evening when the mirrored sup- 
ports are cushioned with black velvet, thus forming a 
rich background for the different colored displays illu- 
The predominat- 


minated by means of indirect lights. 


ing color of the show room proper is brown; golden 


brown draperies and furnishings against a, background 
of marble. The offices of the foreign branch are at this 


same address and while closely associated with the dis- 
play rooms they have their own private and separate 
entrance. 
Other 
Cannes, 


Deauville, 
Zurich and 


displays have been opened at 
Nice, Biarritz, Tokay, Basle, 
Luzerne. In charge of these and also of distribution in 
Paris is Jean Lestande de Villani. 

from abroad he has made 


Since the Prince’s return 


an extensive business trip through the West and Sout! 
going first to Chicago and then on to San Francise 
Los Angeles, and returning by way of El Pasi, San 
Antonio, Houston, New Orleans, Mobile, Birmingham, 
Atlanta and Washington. 

On July 6th, he will sail for France on the May)\stic 
for a brief trip to his Paris plant, and perhaps a sX0p- 
over in London at his recently established agency thee 
which is under the management of Prince Soumbatoft, 
located at 17 Waterloo Place, London. 
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We are privileged to present this month further re- 
ports of the visit of Ambassador Edge to the flower 
growing region of Grasse and vicinity. These pictures 
show the American ambassador at the plants of Chara- 
bot et Cie and Tombarel Fréres, with officials of these 
two important houses. At the plant of the latter, he 





AT THE PLANT OF CHARABOT & Co., MR. EDGE AND 
Mr. MORENA-FERRAND ARE SHOWN STANDING ON 
THE First STEP 
was welcomed by Xavier Goby who introduced him to 
the other principals of the firm and conducted him 
through the plant, explaining the various processes of 

the extraction of floral products. 
In the absence of Senator Charabot, who was de- 
tained in Paris by his Senatorial duties, Mr. Edge was 


A. F. Kammer, Jr., son of A. F. Kammer, Vice-Presi- 
dent of Carr-Lowrey Glass Co., in charge of the New 
York office, has earned an enviable reputation at Hotch 
kiss School as a pitcher and in other athletics. He will 
be graduated next month, and in the autumn plans to 
enter Princeton University, of which Carl S. Hilgen- 
berg, Jr., son of the President of the company, is also 
a graduate. 

Paul de Scott, son of the vice-president of Grace 
Steamship Co., who recently joined the Carr-Lowrey 
Glass Co. sales force is also an alumnus of Princeton. 
Young Mr. Hilgenberg is learning the business at the 
plant of the company. 

A nephew of A. F. Kammer, William Kammer of 
Staten Island, who has been studying art at the New 
York School of Fine and Applied Arts, has recently 
won the national contest for his conspicuous work in 
a competition conducted by the Delineator magazine, 
as a result of which his entire tuition for the final year 


in the school will be awarded him. 


The Glass Container Association of America 
announces the appointment of C. G. Hicks as editor of 
their official magazine, Glass Container. Mr. Hicks 
succeeds Norman E. White, who recently resigned. He 
has been associated with the Glass Container for the 
past fifteen months as assistant editor, and was at one 
time on the staff of Toilet Requisites. 
* * * * 

We have received a note from Addington Doolittle, 
secretary of Compagnie Parento, Inc., written on board 
the Cunard steamer Coronia. Mr. and Mrs. Doolittle 


are spending a few weeks in Europe. 
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greeted by Pierre Morena-Ferrand, one of the partners 
and afterward was entertained in the gardens of Sena- 
tor Charabot’s beautiful home, “La Sabranette.” Here 
an informal reception was held attended by some of 
the municipal and district officials of Grasse and the 
surrounding territory. 


AT THE TOMBAREL PLANT, Mr. EDGE SECOND FROM 
LEFT, THEN CHAS. HARMEL, FRANCOIS GOBY AND 
XAVIER GOBY 


We are grateful to the principals of these two houses 
for the accounts which they have sent us regarding 
the visit and for the photographs reproduced herewith, 
and we again extend our thanks for the hearty mani- 
festations of good will extended to the Ambassador by 
our friends in the Alpes-Maritimes Department. 


Comfort Manufacturing Co., Chicago, manufacturer 
of private brand preparations, has appointed James 
Lovatelli, who is well known in the cosmetic industry, 
as representative in New York and vicinity. 

The company, which was established in 1893, is one 
of the leading manufacturers of private brand toilet 
goods, and in order to better serve its Eastern custom- 
ers, it has decided to use Mr. Lovatelli’s services in the 
New York territory. 

Mr. Lovatelli has been connected with the toilet 
preparations industry for many years, having been 
vice-president in charge of sales of the Parker Herbex 
Corporation, and later with Lightfoot Schultz Co., Ho- 
boken. In addition to his representation of the Com- 
fort Manufacturing Co., he operates the Merchandis- 
ing Advisory Bureau to advise on marketing and fi- 
nancial problems and also represents several other out- 
of-town manufacturers in the New York trade. 

The first of a series of advertisements of the Com- 
fort Manufacturing Co. appears on pages 70 and 71 
of this issue. 


Clyde Foster of Providence, R. I., has returned from 
a two months’ trip to the Orient and southern Europe 
with his daughter, Miss Frances Foster. The trip in- 
cluded visits to Paris, Monte Carlo, Algiers, Naples, 
Constantinople, and considerable time was also spent 
in Palestine and Egypt, where Mr. Foster entered the 
great pyramid of Cheops. In Paris Mr. Foster visited 
his sister, Mrs. Frank Verley, who resides there. Prior 
to the present trip Mr. Foster spent three months in 
South America. 
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Harry Price, secretary and a director of the Kim- 
berly-Clark Co., Neenah, Wis., died at Orlando, Florida, 
March brief illness. Mr. Price had left 
Neenah for his usual month in Florida but suffered a 
heart attack the way and about weeks 
after reaching Orlando. 
He joined the Kimberly-Clark Co. in 
brief connection with the 
Audit Co., of New York. 
He instrumental in 
organizing taking 
of of the 
company’s subsidiaries and 


after a 


on died six 


1908, after a 


was 
and 
over numerous 
in 1928 when a complete 
reorganization was under- 
taken, he played an active 
the 
time 


and at 
its 
treasurer, 


part in work 
that 


retary 


became sec- 
and 
positions which he held at 
the time of his death. 

No tribute to Mr. 
Price could be paid than 
that the fol- 
lowing from one of 

“He loved justice. How 
mind and emotions work as he weighed the evidence in 


finer 


THE LATE HARRY PRICE 


contained in 
close associates: 


message his 


often have we watched his 


trying matters involving the personnel of his clerical 
He 


knew how to delegate responsibility and expect results. 


staff, lest a hurried decision should work injustice. 


He could energetically disagree, see the vote go against 
him and play the game with the majority. Finally, he 
To maintain a balance between 
One ot 


has 


knew the value of play. 
informality and dignity was natural to him. 
the delightful 
come through his annual invitation to the entire clerical 
and staffs his 
guests for the afternoon and evening at 
Here, 
always gave him great 

“We draw 
sciousness that it 
hope that each friend of Mr. Price will read into it his 
own inner thought and experience. Words fail to ex- 
press all that we feel. We speak for the many through- 
out this organization when we say that we treasure a 


midsummer events of recent years 


offices to be 
Wolf 
the 


technical of the general 
Pines 
informality reigned supreme and occasion 
pleasure. 

this brief memorial to a close in the con- 


is woefully inadequate, and in the 


deep sense of personal] loss.” 
Mr. Price leaves a widow and one daughter, Mrs. F. 
M. Gunn, Jr., of Chicago. 


The Zala Perfumery Co., Philadelphia, has merged 
with the Grecian Chemical Co., also of Philadelphia, 
and the combined companies, both of which manu- 
facture toilet preparations, have moved to larger and 
more convenient quarters at Indiana avenu2 and Garnet 
street. 
will be conducted under both names, Zala Perfumery 
Co., and Grecian Chemical Co. 


The future business of the merged companies 


Marion Lambert, an executive of the Lambert-Fesler 
Co. of St. Louis, Mo., sailed with Mrs. Lambert on the 
Bremen May 2, for a two months’ trip abroad. 

George Fessler of the same company, expects to sail 
on the Leviathan June 11. 
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Negotiations have been concluded by which Drug, 
Inc., will acquire the business and assets of the Vick 
Chemical Company, according to A. H. Diebold, presi- 
dent of Drug, Inc. 
the board of directors of the Vick Chemical Company 
and meeting of the stockholders of Vick 
Chemical is being called to authorize the sale. 


The transaction was authorized by 
a special 


Under the terms of the plan proposed the Vick 
Chemical Company will receive 456,000 shares of the 
capital stock of Drug, Inc., worth $38,340,000 at the 
market price, May 1, which will be distributed to Vick 
stockholders at the rate of 57/100 shares of Drug, Inc., 
for each Vick share. 

The Vick Chemical Company is the successor to the 
business of that name founded by Lunsford Richard- 
Its product is “Vick’s Vapo-Rub,” a 
proprietary throughout the The 
‘ompany has plants at Philadelphia, and Greensboro, 
N. C. 


principal 
distributed 


son. 
world. 


Drug, Inc. recently acquired and operates the Louis 
K. Liggett Company, and owns a controlling interest in 
the Boots Pure Drug Company, Ltd., which owns and 


operates 860 retail drug stores in Great Britain. Their 
Inc. 
new 


latest acquisition was Household Products, 

After the of the Vick 
Chemical Company will be organized to carry on the 
Inc. 


consummation plan, a 


business as a division of Drug, This acquisition 
will incur no change in the present executive personnel 
of Vick im. Be 
the Vick Chemical Company, will be added to the board 


Chemical Co. Richardson, chairman of 


of Drug, Ine. 


Daniel Richards Bradley, son of Henry Bradley, 
founder of the firm of D. R. Bradley & Son, died in 
Pleasantville, N. Y., on May 2. 

Mr. Bradley started in business in a small way in the 
manufacture of perfumes on Laight street, in 1877, and 
after 
moves located at 
13rd New 
City, the present address 
of the corporation. His 
son, Wm. Arnold Bradley, 
with 
1897 


successive 
72 West 
York 


several 


street, 


became associated 
him in 
and later succeeded him as 
president of the 

In the perfumery 
dustry, Mr. Bradley 
one of the pioneers, and 
was a friend and con- 
temporary of Theodore 
Ricksecker, Alfred G. 
Wright, D. H. McConnell, 
Euler, George 


business in 


firm. 
in- 
was 


THE LATE D. R. BRADLEY 
Adolph Spiehler, W. P. 
others. 
Rhoda Emily 
Bradley and 
member of the law 


him. 


member of 


Ungerer, C. 
Lueders, and 
His wife, 
Wm. Arnold 
latter a 
Lord, 
He was a the sons of the Revolution 
and a former of the N. Y. Athletic Club, 
and was directly descended from Wm. Bradley, one 
of the first settlers of New Haven, Conn., in 1687. 


Arnold, and two sons, 
Allan B. A. Bradley, the 
firm of Lord, Day and 
survive 


member 
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Negotiations have been completed whereby the dye- 
stuffs and chemical division of the Newport Company, 
Milwaukee, will be consolidated with the International 
Printing Ink Corporation, New York. The new cor- 
poration which will be formed will have an authorized 
capitalization of 350,000 shares of $100 cumulative 


preferred stock and 2,000,000 shares of no-par common 


stock. The combined assets of the consolidating cor- 
porations amount to more than $25,000,000. 

The first step toward 
the consolidation will be 
the formation of the New- 
port Chemical Corpora- 
tion to consolidate’ the 
interests of the Newport 
Company’s dyestuff and 
chemical interests. The 
stock of this new corpora- 
tion will be acquired by 
the consolidating corpora- 
tion along with all or the 
major part of the out- 
standing securities of the 
International Printing Ink 
Corporation. This’ will 
involve the issuing of 
119,239 shares of the cumulative preferred stock and 
657,844 shares of the common stock. 


H. KILHEFFER 


The exchange basis for holders of International 
Printing Ink Corporation securities will be one share 
of 6 per cent cumulative preferred stock, series A, of 
the new company for each 6 per cent cumulative pre- 
ferred share of International stock; 1.4 shares of com- 
mon stock of the new company for each common share 
of International stock; a detached warrant for the 
purchase of 1.4 shares of common stock of the new 
company at $45 per share, expiring June 1, 1935, for 
each subscription warrant (now or originally attached 
to International preferred shares) for one common share 
of International at $60 per share, expiring June 1, 
1931. 

The Newport Company will receive in exchange fo1 
the outstanding shares of the Newport Chemical Cor- 
porations, 46,688 shares of preferred stock, 255,645.8 
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shares of common stock and warrants for 32,677.2 
shares of common stock of the new company. 

A. A. Schlesinger, now president of the Newport 
Company, will in all probability head the consolidated 
company as chairman of the board of the new com- 
pany and John M. Tuttle, now president of the Inter- 
national Printing Ink Corporation, is expected to be 
president. 

The dyestuffs and chemical interest of the Newport 
Company include the plants at Carrolville, Wis., New- 
port Chemical Works, Passaic, N. J. of which Dr. E. H. 
Kilheffer is president and also Newport Manufacturing 
Company, Newport Pott Company, Newport Chemical 
Works, Incorporated, New Brunswick, N. J., and a con- 
trolling interest in Acetol Products, Inc. 

The International Printing Ink Corporation was in- 
corporated in May, 1928, consolidating the Ault & 
Wiborg Company, Ohio, The Ault & Wiborg Company 
of New York and the Queen City Printing Ink Com- 
pany, both of Cincinnati, and Philip Ruxton, Inc., of 
New York. 

* * * * 

Art Tube Co., Irvington, N. J., adopted a novel and 
effective form of advertising during the recent conven- 
tion of the Flavoring Extract Manufacturers Associa- 
tion at Washington. Each morning, those registered 
at the convention found morning newspapers at the 
doors of their rooms with an attractive “sticker” an- 
nouncing that it was the gift of the company. 

F. Firmenich, president of M. Naef & Co., Geneva, 
Switzerland, leading European manufacturers of syn- 
thetic aromatic checimals, sailed for Europe on the 
Olympic May 9th. 

Mr. Firmenich had been visiting Ungerer & Company, 
New York, his American principals, for six or seven 
weeks during which time he addressed several meetings 
of Ungerer salesmen on the new products of the Naef 
line. 

G. R. Rinke of John Powell & Co., Inc., New York, 
recently returned from an extensive trip abroad. Mr. 
Rinke visited England, Germany and France, con- 
tacting his European representatives. 


PLANT OF THE NEWPORT CHEMICAL WORKS AT CARROLVILLE, WIS. 
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H. Brinsley Bush of W. J. 
arrived recently for a 
In New York he is 
W. J. Bush & Co., 
house. He 
Dr. Dunn, Chicago manager of 
& Co., and will later pay a visit to W. J. 
Products National ( 
the 


Bush & Co., Ltd., London, 


visit of four or five months. 


making his headquarters with 
the 


a week in { 


Inc., American associate of 


his hicago with 
W. J. Bush 
Bush Citrus 


returning to 


has spent 


Freeland 
Calif., 


Co. of 


ty, 


England late Summer. 


H. BRINSLEY BUSH AND R. R. WEBB 
Mr. Bush is a son of Alfred W. Bush, 
director of the parent company in London, and nephew 
of James M. Bush, chairman of the board. 

His special work is to supervise relations between 
the parent company and the American and Canadian 
companies and for this purpose he is spending some 
time with R. R. Webb, secretary and treasurer of W. 
J. Bush & Co., Inc., New York, and Montgomery St. 
Alphonse, secretary and treasurer of W. J. Bush & 
Co., (Canada) Ltd., Montreal, Que. 


managing 


Paul Muller, who during the past year has been as- 
sociated with the operation of the eastern factories of 
the Owens-Illinois Glass Co. at Bridgeton and Glass- 
boro, N. J., has been appointed sales manager of the 
New York branch succeeding D. C. Applegate. 

Mr. Applegate requested some weeks ago that he be 
relieved of the responsibilities of management, believ- 


His 


ing this necesSary in the interest of his health. 
friends in the industry will be pleased to know that 


continue to be associated with the Owens- 


in a less active capacity—acting as 


he will 
Illinois Glass Co., 
an adviser and co-operating with the sales force in 
the interests of his customers, some of whom he has 
served throughout his forty years in the glass in- 
dustry. 

Prior to joining the Owens-Illinois organization, Mr. 
Muller was vice-president and sales manager of the 
National Seal Corporation, makers of glass container 
closures. He knows the requirements and problems of 
glass users and is thoroughly familiar with the policies 
of his present company, and their products and packag- 
ing service. 

J. W. Colbert is designated as assistant manager. 
He is well known to many in the trade and has been 
associated with the Owens-Illinois company for more 
than fifteen years at the New York office. 
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Neet, Inc., for 1929 reports earnings equivalent to 
$6.14 a the 60,000 of class A_ stock 
outstanding. This compares with $2.91 a share on the 


shares of the predecessor company in 1928. The present 


share on shares 


company was organized about a year ago and sales in 
A stock is con- 
After al- 
A and B dividends, the remainder 


1929 increased 67 per cent. The class 


vertible into class B stock, share for share. 
lowing for both class 
Was equal to $3.03 a share on the common stock now 
outstanding. 

* ~ * * 


In our April issue we published an item about Jerome 
E. Poor, which should have read as follows: 

“Jerome E. Poor, formerly district manager for the 
Marinello Co., New York, has joined the sales force of 
the American Beauty Culturists Association, Inc., New 
York, as district manager, with headquarters at 213-15 
S. Broad street, Philadelphia.” 

We regret that an error occurred in the reporting 
of this item to us, as Mr. Poor is not connected with 
the firm mentioned in the Trade Note in the April 
issue, 

* * * 

In an interesting announcement on page 104 of 
this issue the Puritan Pharmaceutical Co. of St. Louis, 
who has been manufacturing toilet goods for more than 
twenty years, describes its facilities for the manufac- 
ture of private brand cosmetics and toilet preparations. 

The business has grown steadily under the guidance 
of its founder, J. G. Ayars, who had had long ex- 
perience in the manufacturing cosmetic and drug field 
gained from association with three of the largest of 
these houses in the United States. About five years 
ago the company built a large daylight factory at 
Bartmer avenue, but soon found that even this expan- 
sion was not sufficient for their and added a 
second story two years later. 

As president, Mr. Ayars has complete supervision 
vf all formulas and manufacturing processes. M. P. 
Yates, who is vice president and sales manager, has 
been actively engaged in 
selling for many years. 
He was formerly with 
Burroughs Wellcome & 
Co. of New York, and for 
ten years in charge of 
sales for W. R. Warner & 
Co., in St. Louis and New 
York. 

In addition to the 
Puritan company, Messrs. 
Ayars and Yates have 
complete supervision of 
Allen & Co., Ine.. a St. 
Louis drug manufactur- 
ing Mr. Ayars 
owns a controlling inter- 
est in this company. 


needs 


house, 
J. G. AYARS 

Canadian demand for Puritan products has _neces- 
sitated a completely equipped laboratory at Toronto. 
P. A. Mace an experienced chemist, is in charge of 
activities of this branch which handles its own lines, 
bulk manufacturing and production for American firms 
who distribute throughout the Dominion. 
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Dodge & Olcott Co., which was established in 1798, 
is now located in its new and larger offices and tech- 
nical departments at 180 Varick street, New York City, 
where three floors are devoted exclusively to the com- 
pany. 

The new quarters afford 50 per cent more space 
than the old building at 87 Fulton street, where the 
company was _ located 
floor of the building includes the general offices, pri- 
vate offices of Francis T. Dodge, president, Herman G. 
Weicker, vice-president and general manager, and 
the secretary, James H. Howe, and also the statistical 


for 25 years. The _ top 


rooms and several laboratories. The city department, 
storage, packaging and shipping departments are 
located on the sixteenth floor. On the fifteenth floor, 
excellent facilities are afforded for the vanilla depart- 
ment, which receives shipments from Mexico, South 
America, and the company’s own plantations in Mada- 
gascar. 

As the visitor enters the new offices, he is impressed 
with the excellent natural lighting on all sides, the con- 
venient arrangement of the offices which afford the em- 
ployees every modern facility and convenience, and also 
the facilities for shipping promptly from stock carried 
in the building. Larger shipments, of course, are made 
direct from the company’s Bayonne plant. The statisti- 
cal machines are located in a sound-proof room, and 
the filling, corking, and labelling machines are located 
on the sixteenth floor in such a way that neighboring 
departments will not be disturbed by the noise. 











Dopce & OLcort Co. OccupleEs THREE FLoors HERE 
It is interesting to know that the company which is 
132 years old has moved only five times in its entire 
history: From 1798 to 1801 it was located at 128 Pearl 
street; from 1801 to 1842 at 43 Fulton street; from 
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1842 to 1864 at 188 Pearl street; from 1864 to 1905 at 
86-88 William street, and from 1905 to 1930 at 87 Fulton 
street. The new offices are centrally located, being 
close to the Appraisers’ Stores, near freight station and 
post office. 

The branch houses of the company will continue as 
heretofore in Philadelphia, Boston, Chicago, St. Louis, 
and Los Angeles, Calif., and the foreign representation 
will be, which at present exists in London, Paris, 
Grasse, Marseilles, Hamburg, Leipzig, Dresden, Stock- 
holm, Osaka, and Buenos Aires, extended as the busi- 
ness of the company continues to grow under its pres- 
ent management. 

* * & * 

A merger has been effected between the American 
Solvents and Chemical Corporation of New York, and 
the Rossville Commercial Alcohol Corporation of 
Lawrenceburg, Ind. The merger also includes the 
General Industrial Alcohol Corporation of New Orleans. 

According to the terms of the combination, Ameri- 
can Solvents and Chemical Corporation will assume 
the debts, including the 
debentures, of both of the 
other companies. It will 
be effected by an _ ex- 
change of stock, the com- 
mon stock of American 
Solvents and General In- 
dustrial being exchanged 
on a_ share for’ share 
basis, while the common 
stock of Rossville com- 
pany will be exchanged 
on a basis of one share of 
Rossville for one and one- 
fifth shares of American 
Solvents. After comple- V. M. O’SHAUGHNESSY 
tion of the reorganization, 
the Rossville debentures will be convertible into common 
stock of American Solvents at the rate of 22.4 shares 
for each $1,000 of such debentures, and the debentures 
of General Industrial will be converted into common 
stock at the rate of 30 shares for each $1,000 of deben- 
tures. The new company will have assets of more than 
$21,000,000 and liabilities, including funded debts, of 
less than $9,000,000. Production and distribution facili- 
ties will cover practically the entire country with 
plants, and sales organizations located in the East, 
Middle West and on the Pacific Coast. 

H. I. Peffer, president of American Solvents and 
Chemical Corporation, will be chairman of the board 
and chairman of the executive committée of the 
merged companies. V. M. O’Shaughnessy, president of 
the Rossville Commercial Alcohol Corporation will 
become president. 

In announcing the merger, Mr. Peffer made the fol- 
lowing statement: 

“The directors believe the reorganization to be most 
desirable and beneficial for both the merged companies 
and the industry as a whole. 

“It is a logical and timely step in the rationalization 
of the alcohol chemical industry. It will afford more 
efficient and more thorough distribution of the present 
products of the three merged companies and a greater 
stabilization in earnings.” 
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We are advised that the telephone number of the 
Norda Essential Oil and Chemical Co., Inc., New York 
City, has been changed to GRAmercy 4300. 

**¢ * & 

Irving Bennett, associated with the Antoine Chiris 
Co. of New York, of 
Antoine Chiris, Paris and Grasse, in the United States 
and Canada, sailed on the 
Ile de France May 15 for 
a business the 
Paris headquarters of the 


representatives Etablissements 


> 
/ ( \ 
‘mm 
” 
_ ww F 
| —— 


visit to 


parent house. Mr. Bennett 
will also visit 
the Chiris 
laboratories 


Grasse and 
and 
He 


about 


factories 
there. 
for 


will be away 


six weeks. 


The W. E. C. Workshop 
Players of Winona, Minn., 
presented three one-act 
plays, “The Valiant,” “The 
Trysting Place” and “The 
Murder of Marat” at the 
Winona High School Auditorium on April 23. Promi- 
nent in the work of these excellent amateurs are mem- 
bers of the official family and staff of the J. R. Wat- 
kins Co., R. H. Watkins serving as chairman of the 
executive committee. The players were enthusiastically 
received and their efforts received favorable criticism 
in the press. 


IRVING BENNETT 


* x * 


The Almours Securities Corporation of Jacksonville, 
Florida, the corporate name of the Alfred I. duPont 
interests in Florida, purchased of the 
Florida Citrus Oils Corporation. 


have control 

The latter was organized about a year ago for the 
purpose of utilizing the by-products of the citrus indus- 
try, which, in Florida, have not been used heretofore to 
any great extent. Temporary headquarters have been 
established in Tampa, and we are advised that prepara- 
tions are under way for the extensive production next 
fall of orange and grapefruit juice, marmalade, candied 
peel, dehydrated seeds and pulp, as well as the essential 
oils of orange, grapefruit and tangerine. 

The company will operate under a new process de 
veloped by Warren E. Burns, well known in the essential 
oil industry, whereby the entire cull fruit is 
for various products. 


utilized 
There will be, we are told, close 
the company the Florida 
other controlling 
nearly 80 per cent of the citrus production of the State. 


co-operation between and 


Citrus Exchange and co-operatives 

The officers of the corporation are: Warren E. Burns, 
president; L. C. Poole, vice-president; W. T. Edwards, 
Mr. Edwards 
and Mr. Ball are connected with the duPont-Ball Com 


pany 


secretary; and Edward Ball, treasurer. 


of Jacksonville. Model plants for the manufac 
ture of the various products will be located throughout 
the citrus region in Florida and Cuba. 
* * 
The Sylvania Industrial Corporation has opened an 
office at 
Marietta 


sales of 


1014 Glenn Building, corner of Spring and 
Atlanta, the 
transparent cellulose in 


handling of 
the Southern 
This office will be in charge of André Wallach. 


streets, Ga., for 
its 


states. 
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A notice of general interest to the trade has been 
received from Givaudan-Delawanna, Inc., to the effect 
that they have purchased the entire business assets 
and liabilities of the firm of George V. Gross & Co., 30 
Old Slip, New York. 

The 
transfer 


purchase was made as of and 


of that 


May Ist the 
made to the present 
Givaudan-Delawanna offices, at 101 Fifth avenue, New 
York. “It is the aim and desire of Givaudan-Dela- 
wanna, Inc.,” they state, “to supply George V. 
& Company’s former customers in an equally efficient 
manner.” 


company was 


Gross 


With a view of getting larger space, which is neces- 
sary due to their recent acquisition and steadily in- 
creasing business, Givaudan-Delawanna, Inc., will move 
on June Ist to 80 Fifth Avenue, New York. The floor 
space is 50 per cent larger than that of the present 
office and will provide for the increased facilities re- 
quired. 

x * * x 

Ungerer & Co., New York, announce that William 
Macmillan, recently appointed manager of its Detroit 
branch office, has been forced to relinquish that position 
due to ill health. 

In the future, the territory west of Buffalo, formerly 
covered by the Detroit office will be called on by E. M. 
Tysdal, St. Louis representative of the company, and 
New York State, east of Buffalo, will be handled by 
H. B. “Pat”? Moore, from the New York office. 

Mr. Moore has been with Ungerer & Co. in the New 
York Metropolitan district for the past six years and 
is thoroughly familiar with the Ungerer line of essen- 
tial oils and aromatic chemicals. 

eo + 8 © 

Henry J. Moller, for five years with the Alfred H. 
Smith Company, a subsidiary of the Vadsco Sales 
Corporation, New York, has been appointed sales man- 
ager of the perfumery division of the Vadsco company 

x * * & 

Helfrich Laboratories, Chicago and Helfrich Labora- 
tories of New York, Inc. 
have advised us of the ap- 
pointment of C. H. Curry 
of San Francisco, to repre- 
sent them in the Central 
California territory. Mr. 
Curry is known to 
the trade having repre- 
sented several well known 


well 


houses in his territory for 


several years and enjoy- 
ing an excellent reputation 
getter. 


recently, expanding 


business 


as a 
Only 
business 


forced him to 


move to larger quarters 
is now located in 


Ness 


and he 


convenient accommodations at 1334 Van avenue. 


The Tru-San Co., Memphis, Tenn., is adding to its 
name the words Fair-Plex in order to bring forward 
this name in connection with its line of beauty prepara- 
tions. It retains the designation Tru-San for its pro- 
prietary medicines. 





1930 


ias been 
ne effect 
S assets 


r Co., 30 


and the 

present 
ue, New 
in-Dela- 


( rroOss 


efficient 


S neces- 
dily In- 
ill move 
he floor 
present 
ties re- 


William 
Detroit 
position 


ormerly 
y KE. M. 
ny, and 
dled by 


he New 
irs and 


 essen- 


fred H. 
» Sales 
‘S$ man- 
mpany 


sabora- 
k, Ince., 
the ap- 
Curry 
/ repre- 
‘entral 
y. Mr. 
wn to 
repre- 
known 
ry for 
enjoy- 
utation 
getter. 
anding 
im to 
larters 
ited in 
venue. 


to its 
yrward 
epara- 


Ss pro- 


May, 1930 AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 195 


Dr. Ernest S. Guenther, chief research chemist of 
Fritzsche Brothers, Inc., New York City, sailed on the 
Vulcania, May 15 to spend the summer in Europe. Dr. 
Guenther will go first to Bulgaria for the rose harvest 
and then to Seillans where he will supervise the pro- 
duction of floral products at the plant of Fritzsche 
Brothers in that town. Later he will visit Schimmel 
& Co., in Germany. 

During the convention of the Flavoring Extract 
Manufacturers Association, Dr. Guenther showed his 
motion pictures of essential oil and flower production at 
a special session of the convention. The pictures were 
also shown before a large group of government officials 
and representatives of foreign countries in Washing- 
ton on May 8, at a special lecture arranged for this 
purpose. 

A stock interest in the Metal Box and Printing In- 
dustries, Ltd., one of the largest groups in the English 
tin container field, has been acquired by the Continental 
Can Company, Inc. O. C. Huffman, president, and Carle 
C. Conway, chairman of the board of the latter com 
pany, have been made directors of the British organiza 
tion. 

Continental has granted the Metal Box and Printing 
Industries, Ltd., the right to use Continental’s can 
making machinery and equipment in the British Isles. 
Factories of the English company are so _ located 
geographically as to serve all England. 

Burt H. Goddin is now associated with the Crown 
Cork & Seal Co., Baltimore, Md., as special sales rep- 
resentative in the screw cap and large crown division. 
His sales activities will be concentrated on several 
branches of the chemical industry with which he is 
most familiar. Mr. Goddin is well known to the trade 
in this country and Canada through twenty-five years 
of diversified sales experience. 

Frederick C. Wilckens, who has been connected with 
the toilet preparations 
business for about 15 
years has joined the staff 
of the Helfrich Labora- 
tories of New York, Inc 
Mr. Wilckens entered the 
field in 1915 when he 
became connected with 
Julius Sehmid, Ine., 
New York, and excepting 
for a brief interval, has 
been with that company 
ever since and for the last 
five years in charge of 
manufacturing and sales 
of toilet goods. He is 
well known in the trade 
where his characteristic 
optimism has won him many friends, who will join 
us in best wishes for success in his new connection. 

* * * * 


FREDERICK C. WILCKENS 


We are pleased to have received an announcement 
of the birth of a daughter, Marie Louise, to Mr. and 
Mrs. Pierre de Grandprey, in Paris on April 10. Mr. 
de Grandprey is general manager of Etablissements 
Antoine Chiris, Paris and Grasse. 


William A. Ingersoll, vice president of Russell R. 
Sloan & Co., Inc., died at his home in New Jersey April 
18, after a short illness. He was 65 years old. 

Mr. Ingersoil had been connected with the vanilla 
bean industry more than thirty-five years and was one 
of the best known and most popular figures in the 

business both with the con- 

suming trades and with his 

competitors. He started 

with the Charles E. Hires 

Co., and after a few years 

became manager of the 

vanilla department of H. 

Marquardt & Co., of New 

York. Leaving that con- 

nection he embarked in 

business on his own ac- 

count, closing the business 

to join the vanilla depart- 

ment of Dodge & Olcott 

Co. With the organization 

Late W. A. Incersot, Of Russell R. Sloan & Co., 

he became associated with 

it and upon its incorporation, was chosen vice-presi- 
dent. He leaves a widow, a son and a daughter. 


x * * * 


W. B. Daniels, treasurer of Whittaker, Clark & 
Daniels, [nc., was a passenger to Europe on the 
Adriatic on May 17. Mr. Daniels will spend two months 
abroad visiting England, Belgium, France and Switzer- 
land. While in Europe he will see the various prin- 
cipals of the houses which his firm represents. 


We are pleased to record the marriage on April 2 of 
Miss Marguerite Goby, niece of Xavier Goby of 
Tombarel Fréres to Albert Thulon. The ceremony took 
place in Grasse and the civil marriage was performed 
by Alphonse Morel, adjoint-mayor, and the religious by 
Father Baudé in the Chapel of the Sacred Heart. Mr. 
Thulon is a naval officer, an officer of the Legion of 
Honor and formerly a director of l’Ecole du Génie 
Maritime. 


* * * 


J. TerVeer, secretary of Polak’s Frutal Works, Inc., 
New York, has returned from a business trip through 
the Middle West, where he made his headquarters at 
the Chicago office and called on the trade with Dr. 
Eugene Friedman who is in charge of the branch there. 
Mr. TerVeer was well pleased with the progress made 
in the Chicago territory and with the prospects for 
business throughout the Middle Western section. 


C. Bourguet, New York manager for Lautier Fils, 
Grasse, expects to spend the next two and one-half 
months visiting in Europe. With Mrs. Bourguet and 
their daughter, he expects to sail on the Rotterdam 
May 31. 

* * * * 

Fritzsche Brothers, Inc., New York City, advise the 
trade through a notice attached to their regular price 
list that the policy adopted last year of closing all day 
Saturdays during the months of July and August, in- 
augurated last year, will be continued during the 
present season. 
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Sewall H. Corkran, New York City, has been ap- 
pointed selling agent for Majestic Metal Specialties, 
Inc., New York, in addition to the other accounts which 
he handles in Metropolitan territory. Mr. Corkran is 
well known in the trade having been representative of 
A. H. Wirz, Inc., for eleven years. He also represents 
Young Brothers, Providence, R. I. and George G. 
Rodgers Co., Springfield, Ohio. The addition of the Ma- 
jestic line rounds out a virtually complete packaging 
service for Mr. Corkran. 

* OK a * 

At a recent meeting of the Paterson, N. J., Rotary 
Club, W. Van Alan Clark of the California Perfume Co., 
showed motion pictures of celebrated figures in the 
baseball world, including Babe Ruth, who was shown 
in the act of making one of his justly famous home 
runs. 

D. A. Day of Heine & Co., was again a visitor to 
New York recently, the principal reason being the sign- 
ing of a new contract be- 
tween himself and the 
company. 

Mr. Day is the manag- 
ing representative of 
Heine & Co., in the Middle 
West with headquarters 
in Chicago in the new 
Palmolive building. He 
commented very favorably 
upon conditions in the 
Chicago territory, and 
anticipates greatly in- 
creased there 
during few 
months. 

His connection with the 
industry dates back to 1914, with an intermission only 
when serving Uncle Sam in the Navy during the World 


War. 


business 


the coming 


D. A. Day 


Leo Moore has joined the National Mineral Co., 
Chicago, as chief chemist. The company has recently 
added several new lines and has moved its factory to 
larger quarters at 3700 Wentworth avenue. It is 
headed by Lewis P. Stein. 

George A. Anderson, vice-president and Albert A. 
Teeter, assistant secretary of Chas. Pfizer & Co., New 
York City, sailed on the Aquitania May 7 on a business 
trip to Europe. They will be gone several months. 

* * 7 oK 

C. M. Oberling of the Container Corporation has 
been elected president of the Chicago Association of 
Purchasing Agents. We extend our congratulations on 
this well deserved honor. 

* 

The United States Industrial Alcohol Company has 
leased for executive offices a large part of the nine- 
teenth floor in the new Lincoln Building at 60 East 
Forty-second street, New York City. 

* * * * 

Returning on the Berlin, April 20, after a European 
trip of several months were Mrs. Annie Wirz, mother 
and Mrs. Roberta Wirz, widow of the late A. Herman 
Wirz. 
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Ungerer & Company, New York, conducted a very 
successful annual meeting of its sales representatives 
at the new headquarters, 15 West 20 street, New 
York, April 28, 29 and 30. 

The meeting was devoted principally to a general 
discussion of the newly developed synthetic aromatic 
specialties of M. Naef & Company, Geneva, Switzer- 
land, represented in the United States by Ungerer & 
Company. F. Firmenich, president of M. Naef & Com- 
pany, presided at several sessions of the meeting, giv- 
ing the salesmen much valuable data on the use of the 
Naef products in the manufacture of perfume, creams, 
powders and soaps. Following these sessions, F. H. 
Ungerer, president of Ungerer & Company, conducted a 
general meeting at which the entire line of Ungerer 
products was discussed. 

In addition to the entire New York sales force, there 
were present, Edward Trippe, Philadelphia; Harry J. 
Ahles, Chicago; George R. MacDonald, Boston, and 
E. M. Tysdal, St. Louis. As is his usual custom, Mr, 
MacDonald made the trip from Boston to New York 
via airplane, reporting a rough but otherwise unevent- 
ful trip. 


* * * * 


The Scientific Filter Co. of New York have been 
forced, through increased business, to move from their 
old address at 319 Pearl Street to larger quarters at 
i Franklin Square, where they will have additional 
facilities to care for their growing requirements. 

They manufacture filters for the pulp paper and 
cloth and all of filtering materials. 
Their portable vacuum filtering machine is described in 
full detail in the bulletin they issue. They also make 
portable electric machines in all sizes and are among 
the new advertisers appearing in this issue of our 
publication. 


trades grades 


7 ok * 


The Container Corporation of America reports for 
the quarter ended on March 31 a net profit, after de- 
preciation. Federal taxes and other charges, of $135,- 
387, equivalent, after dividend requirements on the pre- 
ferred and Class A shares, to 3 cents a share on the 
588,289 Class B common shares outstanding. In the 
first quarter of 1929 net profit was $35,399 which, after 
preferred dividend requirements, left 
plicable to the Class 


only $399 ap- 
A shares. 


e+ & SS 


W. R. Grassie, who has been the Western representa- 
tive for A. L. van Ameringen since 1923 with head- 
quarters in Chicago, has resigned his connection with 
van Ameringen-Haebler, Inc. Mr. 
to Canada, having purchased a home on the lake in 
the suburbs of Toronto. For the present, he advises 
us that he intends to take a lengthy vacation and at 
a future date will announce his business plans. 


is moving 


Grassie 


ek & @ 


H. J. Eiseman, formerly with the Robert Gair Com- 
pany, is now working in the Package Development De- 
partment of the du Pont Cellophane Company, New 
York City office, as packaging expert. 

F. M. Burgess has joined the Advertising Depart- 
ment of the du Pont Cellophane Company, working in 
the New York City office. He was formerly associated 
with the Lay Company, New York City. 




































































L930 


a very 
tatives 
» New 


yeneral 
‘omatic 
witzer- 
erer & 
x Com- 
ig, giv- 
of the 
‘reams, 
r. Bh. 
ucted a 
ngerer 


», there 
arry J. 
m, and 
m, Mr. 
v York 
nevent- 


e been 
m their 
ters at 
litional 
S. 

er and 
terials. 
‘ibed in 
o make 
among 
of our 


rts for 
‘ter de- 
$135,- 
he pre- 
on the 
In the 
h, after 
99 ap- 


esenta- 
1 head- 
yn with 
moving 
lake in 
advises 
and at 


r Com- 
ent De- 
y, New 


Depart- 
king in 
ociated 


oar 









May, 1930 


Chicago Trade Notes 


HE Chicago Perfumery, Soap and Extract Associa- 
T tion held its Annual Spring Dinner Dance in the 
Grand Ballroom of The Edgewater Beach Hotel on the 
evening of Tuesday, May 6th. A gay enthusiastic 
crowd of around one hundred assembled at some twenty 
tables. The fact that there were no large parties 
given by individual members accounted for some 
measure of decrease in the number present at this 
year’s affair as compared to the dinner dance of last 
vear but the membership as a whole was adequately 
represented. The entertainment features were lively 
and the charmingly informal spirit, for which the 
Association’s parties have long been noted, was every- 
where apparent. The guests were cordially welcomed 
and, in fact, all arrangements were handled smoothly 
by the entertainment committee, which consisted of 
Frank H. Pettee, chairman; Dudley F. Lum, of 
Givaudan-Delawanna, Inc.; J. W. Bicks, of Carr-Lowrey 
Glass Co.; Frank S. Dedrick, of James S. Kirk & Co.; 
Euclid Snow, of Mallinckrodt Chemical Works, and 
F. J. Lueders, of George Lueders & Co. The com- 
mittee was capably assisted by William H. Schutte, of 
P. R. Dreyer & Co., the Association’s secretary, who 
handled the tickets at the door. 

Among the larger parties with reserved tables were 
those of Franco American Hygienic Co., Clarence A. 
Seguin, of C. A. Seguin Co., president of the Associa- 
tion, Norda Incorporated, Riviera Products Co., Harry 
H. Bartold, Harold E. Lancaster, George Lueders & 
Co., and Givaudan-Delawanna, Inc. The Dinner Dance 
fell somewhat later in the year than usual this time, 
but the spacious hall, with wide open windows, pro- 
vided a cool, refreshing evening in spite of the en- 
croaching warm weather. 


The Seventh Annual Mid-West Beauty-Trade Show 
was held under the auspices of the Chicago and Illinois 
Hairdressers’ Association, which is affiliated with the 
Illinois State Society Hairdressers and Beauty Cul- 
turists, at the Hotel Sherman on Monday, Tuesday and 
Wednesday, April 21st, 22nd and 23rd. Over one hun- 
dred booths, decorated lavishly but with excellent taste, 
filled to capacity the ballroom and annex on the mezza- 
nine floor. A booth was provided to secure registra- 
tion of the names of all visiting hairdressers. Lock- 
wood Brackett Co., Colgate-Palmolive-Peet Co., Boyer 
International Laboratories, E. Inc., The 
Koken Companies, S. R. Friedman Co., Northam 
Warren Co., Gibbs & Co., and Marrow Manufacturing 


Frederics, 


*Co., all had large, attractive booths, and effective 


demonstration features, as did many others, but many 
of the smaller booths were far from being outdone. 
It was estimated that visitors were present from every 
state in the Union. 

The programs, beginning at 10:30 each day and 
lasting until midnight, were filled with a variety of 
stimulating entertainment numbers, lectures and 
demonstrations. The feature on Monday night was a 
midnight cabaret and supper dance at the College Inn. 
Max Hoefer, president of the Association expressed 
great satisfaction over the success of the show, and 
predicted that more cosmetics would be sold this year 
than ever, for, he said, a youthful, smart appearance is 
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now regarded as a necessity rather than a mere ex- 
pression of pride or a luxury. A survey has indicated 
that sixty per cent of the gray-haired women of Chi- 
cago are having the natural color of their hair re- 
stored, and $32,000,000 are spent annually in the 
beauty parlors of Chicago and vicinity, to say nothing 
of the barber shops. 


te © “« * 


The initial Golf Tournament of the Chicago Per- 
fumery, Soap and Extract Association was held on 
Tuesday April 29th, with such a high degree of suc- 
cess that a very satisfactory season seems now a cer- 
tainty. The golf committee is to be commended for 
promoting this new venture so energetically, for it will 
probably instill fresh spirit into the association as a 
whole. The beautiful course at Euclid Hills was se- 
cured for the first tournament through the efforts of 
A. C. Drury, the committee chairman, who is a mem- 
ber of that club. For the members there were five 
prizes won by competition. First prize was carried 
off by William Lowenstein, of Bauer and Black, whose 
net score was 78. The other winners were as follows: 
Second, Harry Larson, of Hazel Atlas Glass Co., net 
79; Third, Harry Elwell, of Pennsylvania Oil Co., net 
82; Fourth, Ben Zimmer, of Fritzsche Brothers, Inc., 
net 82; Fifth, Ray A. Morris, of Orbis Products Trad- 
ing Co., net 82. The last three, who finished with 
identical net scores, were rated according to the size 
of their handicaps. The guest prizes were won by John 
Lehman, with a highly creditable gross score of 72, 
and J. Assisting Mr. 
Drury on the committee were Walter H. Jelly, of 
Walter H. Jelly & Co., G. M. Van Kirk, of Hazel Atlas 
Glass Co., Harry Elwell, of Pennsylvania Oil Co., John 
Buslee, of Neumann-Buslee & Wolfe, Inc., and Wm. 
H. Schutte, of P. R. Dreyer, Inc. The next tournament 
will be scheduled for the third or fourth week in May. 
An even larger crowd than the twenty-five who at- 
tended the first one is expected. 


Gooch, whose gross was 76. 


* * 


The Chicago office of Norda Essential Oil & Chemical 
Co., Ine., until recently located at 510 North Dear- 
born street (Boyce Building), found it necessary, on 
account of increasing business, to move to new and 
more spacious headquarters at the new Orleans-Huron 
Building, at 325 West Huron street. Shipping facili- 
ties have been greatly improved and faster and better 
service will hereafter be given to their customers. 


The Chicago office of William H. Schutte & Co., 
representing P. R. Dreyer, Inc., who recently suffered 
a regrettable robbery, also moved on May first to new 
and more commodious quarters with greatly improved 
facilities in the Orleans-Huron Building. The tele- 
phone number remains Superior 2991. 


2s 


The Annual Mid-summer convention of the In- 
secticide and Disinfectant Manufacturers will be held 
in Chicago at the Edgewater Beach Hotel on June 9th, 
10th and 11th. Preparations are going forward at a 
rapid rate and the usual large number of visitors is 
expected. 


AMERICAN 


Pacific Coast Notes 

The rapid growth of Southern California as one of 
the most important markets in the country is forcing 
manufacturers to continually their plans to 
capture their share of the trade, according to J. William 
Atherton, of Atherton & Currier, Inc., of New York, 
advertising agents for a large number of major manu- 
facturers. 


expand 


While in Los Angeles, Mr. Atherton was conferring 
with officials of the Cook-McFarland Co., representa- 
tives of Enoch Morgan Sons Co., of New York, relative 
to marketing “Sapolio.” 

He also is investigating the marketing of “Cuticura” 
and many other products for which the company is 
going to be the advertising agent. 

Mr. Atherton is similar investigations in 
virtually all of the major cities of the country during 
the trip. 


making 


7 - * * 


The National School of Cosmeticians, Los Angeles, 
has taken the entire fourth floor of its head- 
quarters at 2404 West Seventh street, giving it 9,600 
square feet of floor space. 


over 


In keeping with its expansion program it is enlarg- 
ing its office and teaching staff. Mrs. Elsie B. Etten 
of Chicago is the new receptionist, and Miss Florence 
Hamlin is the new telephone operator. 


Dr. Corley lectured recently to the students on the 
Care of the Skin. Mr. Sullivan of the Sullivan School 
in Los Angeles, visited the Don Lux Academy a short 
time ago. Florence Mosler of Chicago, former owner 
of the Modern School also visited the school recently. 


* * . 


Lenora Estelle Herman, superintendent, gave a mani- 
cure demonstration and talk to the girls of Girls’ High 
School, San Francisco, under the auspices of the Care 
and Culture Club. 


* * 


F. J. Zorn of the North Coast Chemical and Soap 
Works in Seattle that a contract from the 
Brooklyn Navy Yard was recently awarded to them 
for 14,000 lbs. of Linseed Oil soap. 

Mr. Zorn does things in a big way or not at all as 
the writer knows from past experiences. He thinks 
nothing of getting a boat load of caustic potash from 
Germany, which he distributes in not less than 5 ton 
lots at various points on the Pacific Coast. 


* * *” * 


reports 


One of the latest openings was that of Mrs. Ethel 
Riddle’s Gaylord Beauty shop in the Gaylord Apart- 
ments, 3355 Wilshire boulevard, Los Angeles. Man- 
ager A. L. Lewis of the Howe Company, Inc., of Cali- 
fornia, supervised the installation of a full line of 
Howe’s Fleurette Cosmetics, and all equipment, through 
V. Gough, one of his “ace” salesmen. 


* * * ~ 


Mrs. Floyd Geldert, who travels in the interest of 
Lavalon Hair Wash, has just finished a long broadcast- 
ing schedule over KFI, Los Angeles. Her talks over 
the radio regarding treatment of the hair have met 
with great success so far. She also appeared in person 
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in many stores in Los Angeles, following her talks 
and offered helpful suggestions. This form of con- 
tacting the public was very popular. Mrs. Geldert was 
to open in Chicago the end of April with the same 
type of program. 


The Personal Perfume Vogue in Paris 


(Special Correspondence) 
take hold of 
Just as 


HE 
personal 
themselves 


newest vogue to Paris is the 
perfume. 


upon a 


many men 
personal blend of 
women now are seeking personal blends of scents. A 
vendor of sweet essences is in some cases said to be 
comparable to an expert cocktail mixer. A client sit- 
ting at a stool at his “bar”? demands a perfume which 
shall be her very own. From a dozen flasks,the pur- 
veyor of the perfume sprays his essences, and as he 


pride 


tobacco, so 


does so the client selects this one and that as ingredi- 
ents of the mixture she is to purchase. 

In consultation with the perfumer she arranges the 
proportions of each essence needed for the composition 
of her choice. This done, she leaves with a kind of 
prescription enabling her to repeat the dose accurately 
as often as Woman change her 
mind and experiment with new blends of anything 
from drinks to perfume. She likes, moreover, to tell 
her friends after an hour has been spent at the per- 
fume “bar” all about the delightful new mixture she 
has discovered. The vogue is keeping her from at- 
tempts at producing home-made concoctions. If she 
must better than under the skilled 
guidance of her favorite perfumer. 


required. loves to 


be original, how 

The vogue for the “natural” complexion tint has also 
set in strongly. Not a trace of that brick-red gamboge 
make-up suggestive of Indian blood in the 
veins is now permissible. It has given way to some- 


wearer’s 


thing very like cream-and-roses—but the cream is rich 
and the roses full of color. The natural make-up runs 
side by side with matt-white-skin and carnation lips. 
-arisiennes are partial to this matt-white-and-carna- 
tion alliance, but the prettiest English debutantes are 
adopting the “natural” tint. Powder and rouge is ap- 
plied in both cases, but to different effect. Cream-and- 
roses go best with frills and furbelows of fragile muslin 
and fine lace, and this is going to be essentially a 
lingerie year. 

So far as perfumes are concerned, the vogue for in- 
dividuality may be accepted as the modern parallel to 
the old “sweet waters” fashion. In the early Victorian 
days simply drop several handfuls of: 
sweet-scented petals—violets, jasmin, snowdrops, or 
other garden flowers—into a quart of cold water and 
bring them slowly to boiling point. As soon as this 
was reached the water was strained off and used as a 
The 
moderns, in their greater wisdom, let the specialist per- 
form the task. 


ladies would 


basis for the concoction of a personal perfume. 


Deep and Disagreeable 


About the only things we get out of hatred are a few 
deep and disagreeable lines in our faces.—The Silent 
Partner. 











the 
ide 


sO 


be 
sit- 
ich 
ur- 
he 
di- 


the 
ion 
of 
‘ely 
her 
‘ing 
tell 
er- 
she 
at- 
she 
lled 


also 
oge 
‘er’s 
yme- 
rich 
runs 
lips. 
rna- 
are 

ap- 
and- 
islin 
ly a 


r in- 
el to 
rian 


, or 
and 
this 
as a 
The 
per- 


1 few 
silent 





May, 1930 AMERICAN PERFUMER & 


In Memoriam for Departed Friends 
ARMANT, DR. EDMUND S., perfumer and linguist, 
Binghamton, N. Y., May, 1915. 

BAUER, GUSTAV T., vice-president and treasurer of 
Bauer & Black, Chicago, May, 1927. 

BusH, Mrs. WALTER D., mother of Burton T. and 
Wallace A. Bush, Roseland, N. J., May, 1929. 

CARRELL, HORACE G., general manager, Solvay Sales 
Corp., New York, May, 1928. 

FITZPATRICK, JOHN A., president of Fitzpatrick 
Bros., Inc., soap manufacturers, Chicago, Ill., May, 
1922. 

GALLET, CHARLES EDMOND, head of the perfumery 
house of Roger & Gallet, Paris, May, 1917. 

GoopRICH, JOEL E., president of the Goodrich Drug 
Co.. Omaha, Nebraska, May, 1924. 

HicGIns, THOMAS C., soaps, Brooklyn, N. Y., May, 
1909. 

JONES, FRANK S., founder and for many years presi- 
dent of the Jones Brothers Tea Co., Brooklyn, May, 
1927. 

KIMBALL, HERMAN N., president Kimball Bros. & 
Co., Enosburg Falls, Vt., May, 1926. 

KIRCHBERG, JOHN C., retired soap manufacturer of 
New Orleans, May, 1927. 

Levy, BENJAMIN, founder of the Ben Levy Co., 
Boston at Paris, May, 1929. 

LowrEY, WM. M., vice-president of the Carr-Lowrey 
Glass Co., Baltimore and New York, May, 1915. 

Lyon, WHITNEY, head of tooth powder manufactur- 
ing firm of I. W. Lyon & Sons, New York, May, 1929. 

MEEHAN, CHARLES R., president Arthur A. Stillwell 
& Co., New York, May, 1928. 

Morsk, JAMES F., senior partner of James F. Morse 
& Co., soap manufacturers, Boston, Mass., May, 1925. 

MUHLETHALER, MME., wife of Th. Miihlethaler, presi- 
dent of Th. Miihlethaler & Cie., Nyon, Switzerland, 
May, 1929. 

PROCTER, HARLEY THOMAS, retired member of 
Procter & Gamble Co., Cincinnati, May, 1920. 

RUECKERT, FRED E., vice-president White Metal 
Manufacturing Co., Hoboken, May, 1920. 

RYAN, HOADLEY, secretary and treasurer of the Ryan 
Soap Co., Cincinnati, Ohio, May, 1919. 

SCHWARZ, LEOPOLD, founder and proprietor of Polak 
& Schwarz, Zaandam, Holland, May, 1920. 

SWINDELL, J. ROGERS, of Swindell Bros., Baltimore, 
May, 1929. 

UNGERER, Mrs. Lypia A., widow of the late W. P. 
Ungerer and mother of the late W. G. Ungerer and 
F. H. Ungerer, president of Ungerer & Co., New York, 
May, 1923. 

West, SyLvester S., Abner Royce Co., Cleveland, 
Ohio, former vice-president American Manufacturers 
of Toilet Articles and active in the Flavoring Extract 
Manufacturers’ Association, Cleveland, May, 1919. 

Woop, ALVAH ULYSSES, perfumer, Detroit, May, 
1906. 

| SacI ieceresmects moments emg 


Mrs. Emma Bennett 


Mrs. Emma Bennett, mother of David A. and Arthur 
E. Bennett, of Albert Verley, Inc., passed away in 
Chicago, Ill., on April 25, at the age of 74 years. 





ESSENTIAL OIL REVIEW 





Dr. James M. Kirk 


The news of the sudden death of Dr. James M. Kirk, 
director of the James S. Kirk Company, soap manu- 
facturers, Chicago, was a shock to his many friends. 
Dr. Kirk was killed when his sixteen-cylinder auto- 
mobile turned over three times on the highway near 
Dade City, on April 15. The body was found about 
thirty feet from the wreckage. At the time of the 
accident he was alone in the car and was on his way 
to Eustis to open a new mansion he had recently 
purchased there. The car was going about seventy 
miles an hour, it was reported, and suddenly the driver 
seemed to lose all control of it. Friends attribute the 
accident to a heart attack. 

Dr. Kirk was the son of the founder of the com- 
pany. He was 63 years old. 


~ * * 


Dr. Fred E. Beecher 

Dr. Fred E. Beecher, of National Aniline and 
Chemical Co., Inc., died on Friday, April 18, at 5:30 
A. M., at the Presbyterian Hospital, Chicago. Dr. 
Beecher went to the hospital last August. A brief 
convalescence enabled him to return home for the 
Christmas holidays but the relapse which followed re- 
sisted all medical efforts. Dr. Beecher was a pioneer 
in the industry, with a multitude of friends, and for 
27 years had been a respected authority on all food 
colors. He had been connected with the National 
Aniline & Chemical Co. for 25 years. The funeral, 
a Masonic one, given by the Decatur Lodge, was held 
on April 21. Burial was at Rosehill Cemetery. Dr. 
Beecher is survived by a brother and sister. 


* * * * 


Douglas Hutchinson 


Douglas Hutchinson, of W. H. Hutchinson & Sons, 
Chicago, died at Oak Park, IIl., after a long illness, 
on Thursday, April 10. The funeral was held in Oak 
Park on April 12, interment taking place at Rosehill 
Cemetery. Mr. Hutchinson was well known and ad- 
mired among Chicago business men, having in past 
years been president of W. H. Hutchinson & Sons. 
At the time of his last illness he was chairman of 
the board. He is survived by a daughter and a son. 

7 ~ * * 
Hiram Leroy Simpson 

The many friends of Hiram Leroy Simpson, vice- 
president and general sales manager of the United 
Drug Company, will read with regret of his death on 
May 15 from pneumonia. Mr. Simpson died at his 
home in Waban, Mass. He was born in North Vassal- 
boro, Me., March 4, 1877, and was educated in the 
public schools and Massachusetts College of Pharmacy, 
from which he was graduated in 1898. 

Funeral services were held on the 17th at St. Mark’s 
Methodist Episcopal Church, Brookline. 

x * * x 
Frank B. Wiborg 

Frank B. Wiborg, last survivor of The Ault & Wiborg 
Company, died May 12, at his home, 756 Park avenue, 
New York. Mr. Wiborg was taken ill with pneumonia 
on May 8, and died a few days later. He was seventy- 
six years old. 

Funeral services were conducted at his home on 
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May 17 by the Rev. Dr. Russell Bourne, rector of 
the Church of the Resurrection. A service was also 
held in St. Luke’s Episcopal Church in East Hampton, 
L. I. Burial was in the East Hampton Cemetery where 
Mrs. Wiborg was buried in 1917. 

The Ault & Wiborg Company, with which Mr. 
Wiborg had long been associated, was included in the 
merger which formed the International Printing, Inc., 
and the more recent merger by which that company 
is acquired by the Newport Company of Carrollville, 
Wis. 

* * * > 


Laird H. Wallace 

Laird H. Wallace, president of the Essential 
Materials Co. of New York City, died at his home 
March 22 at the age of 65. 

Mr. Wallace was born in 1864 in Clearfield, Pa., and 
after an early mercantile career, he organized the 
Special Materials Co. to deal in essential and 
flavoring and perfume specialties. In 1920 this com- 
pany was incorporated as the Essential Materials Co., 
and Mr. Wallace continued as its active head until the 
time of his death. 

He Mary Hackley Wallace, 
daughter by a former marriage, and two sons, Laird 


H. Jr. and Robert F. Wallace. 


oils 


leaves a widow, one 


New Incorporations 


NOTE. 
able, of 


first 


Addresses are given, so far as they are avail- 
the Otherwise, 
: ; 
class sent im 


with 


letters or other 


mcorporators. 


‘7 
mai may be care of attorneys or 


trust endorsed ““PLEASE 


FORWARD.” 


companies, requests to 


Manhattan, N. Y., 
Grubel, 80 Maiden Lane, New 


Food Flavors Corp., Borough of 
extracts, $50,000. J. L. 
York N. Y. 

Parisian Academy of Beauty Culture and Parisian 
Beauty School, Newark, N. J., 250 shares of 
Abraham Singer, Newark, N. J. 

The Jeunesse Cosmetic Co., Ridgewood, N. J., 
shares of common Smith & 
Paterson, N. J. 

Utopia Products Sales Corp., Borough of 
tan, N. Y., cosmetics, $1,000. 
40th New York, N. Y. 

Caubaye, Borough of Manhattan, N. Y., cosmetics, 
$20,000. R. H. Charlton, 100 East 42nd street, New 
York, N. Y. 

Tilford Chemist, Borough of Manhattan, N. Y., cos- 
Tullman & Stein- 
York, N. Y. 
the Bronx, N. Y., 
Lichtman, 1501 


common 
stock. 
250 
stock. Evans, Evans, 
Manhat- 
J. Hamburger, 202 West 


street, 


metics, 100 shares of common stock. 
berg, 25 West 43rd New 
Pandora Chemists, Borough of 
toilet articles, $10,000. T. 
New York, N. Y. 
Kant-Sa-Mor Products Indianapolis, Ind., 
manufacture, sell and distribute chemicals, drugs, cos- 


street, 
Broadway, 
Corp., 


metics and cosmetic ingredients, 1,000 shares of no par 
value. Chloe Z. Bess, Delmas H. Sample and Marie 
Shields. 

Liquid Products 2714 Montrose 
avenue, Chicago, IIll., deal in soap, perfumes, cosmetics, 
par value. Incorporators: Phillip 


Lutes and J. Corre- 


Soap Company, 


30 shares of no 


Lims, Helen M. Dewey Lutes. 
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spondent: Ernest A. Eklund, 4753 Broadway, Chi. 
cago, Il. 

Kay-Fries, West Haverstraw, N. Y., chemicals, 7,000 
shares of common stock. C. L. Jordan, 149 Broadway, 
Manhattan, N. Y. 

Bacons Products, Borough of 
toilet articles, $100,000. G. H. 
street, New York, N. Y. 

Saulen Manufacturing Co., Borough of Manhattan, 
N. Y., cosmetics, $10,000. Albany Service Co., 299 
Broadway, New York, N. Y. 

National Beverages, Inc., Wilmington, 
drinks, $1,050,000. Corporation Service Co. 


Manhattan, N. Y, 
Bruce, 33 West 42nd 


Del., soft 


Record 

Abraham Levy and Albert Sorrentine, copartners 
trading as United Perfume Company, 448 Gates ave., 
Brooklyn, N. Y., by Bourjois, Inc., for $353; Yardley 
& Co., Ltd., for $135; and Vadsco Sales Corp., for $302. 

Jacob Wallach, 2805 Eighth New York, re- 
tail drug store, has assigned to Harry M. Kwestel. 

Max Kelsh, 276 South First street, Brooklyn, N., Y.,, 
Liabilities, $3,568; assets, $1,000. 

Romer Drug Co., Ine., 477 Broadway, N. Y. 
Liabilities $39,088; assets, $38,000. Main item is stock, 
$35,000. Principal listed are Glo-Co (Co. 
$9,294; King Leather Mfg. Co., $5,000; Theo. Rick- 
secker, $4,000. 

Joseph H. Betz, drug clerk, 345 Gates ave., Brooklyn, 
mi. es $3,200. 

Asia Drug Company, Inc., 236 Water street, New 
York, N. Y. Liabilities, $103,660; assets, $51,778. 
Main stock, $35,000; accounts, $8,000. 
Principal creditors listed Eastman Kodak Conm- 
pany, $13,743; Banca Commerciale Italiana Trust 
Company, $8,259; American Safety Company, 
Biddle Purchasing Company, $4,755. 

Louis C. Tarasch, druggist, 1025 Forty-fifth street 
Brooklyn, N. Y. Liabilities, $16,417; no assets. 

Benjamin Samuels and The Cross-Bay Drug Co. 
Inc., of which he is president, 2339 Seventh ave. 
New York, N. Y., have assigned to Sol A. Herzog. 


Business 


ave., 


pharmacist. 


creditors 


Liabilities, $5,860; assets, 


items are 


are 


Razor 


$3,762; 


Exports of Sicilian Essential Oils to the 
United States 
In 1929, shipments of Sicilian essential oils to the 
United States by way of Messina, through which the 
bulk of this trade passes, registered a slight increase 
in value as compared with the previous year. Increases 
in the unit invoice value of orange and lemon oils are 
noticeable in the following table: 
I:xports of Sicilian Essential Oils to the United States by Way of 
Messina, 1928-1929 
- -1928 
Pounds 


1929-——— 
Value 
$364,239 
961,597 

19 903 


Pounds 


Value 
3 100,319 


Bergamot 
Lemon 
Mandarin 
Orange ......... 99,53 873.595 103,687 
Thyme .. re 5 ow - 1,101 
(Consul R. R. Bradford, Messina, Italy). 


442.990 


The Right Dope 
Junkman: “Any rags, papers, old iron?” 
Householder (angrily): “No, my wife’s away.” 
Junkman: “Any bottles?” 
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Book Reviews 


(Copies of Books Reviewed in this Column, and Other 
Works Useful to our Readers may be Obtained through 
the Book Department of THE AMERICAN PERFUMER & 
ESSENTIAL OIL REVIEW, 432 Fourth avenue, New York.) 


Odors and Odor Values 


LEITFADEN DER MODERNEN PARFUMERIE—Alfons M. 
Burger. Published by Walter De Gruyter and Co., 
Berlin and Leipzig. 

The fact that we are living in an age of specializa- 
tion and that the perfume industry is as subject to 
this tendency to specialize as are other industries is 
fully recognized by Burger in his newest book which 
he terms a Leitfaden. He might have better called it a 
“praktischer Leitfaden,” for that is what the book 
really brings to us. 

He states quite correctly in the foreword that it has 
been customary to combine chapters on cosmetics, soap 
manufacture and even on chemistry of essential oils and 
synthetics in books on perfumes. To him, however, per- 
fumery is exclusively the art, not a trade, of creating 
odor combinations and he confines himself strictly to 
such material as may be necessary for that purpose. 

In only one point is the perfumer directly interested 
in the manufacture of cosmetics, says Burger, and that 
is whether his creations find satisfactory uses in them. 
He is interested to know whether or not his perfume 
will change in odor, will be affected by alkali or discolor 
on exposure to light and air. He is concerned with the 
solubility of his perfume oils in weak alcohol, in vase- 
line, in glycerin, etc. For these reasons, Burger pre- 
sents to us a book of a new type. 

The first chapter is devoted to practical hints for the 
perfumer. The apparatus necessary or useful in a 
perfume laboratory is described, such as dropper, drop- 
counter, composition burette, paper-strips and contain- 
ers for them. Methods of using the apparatus are 
given and systematic working in making up odor-com- 
binations is recommended. This chapter is one of the 
most useful ones in the book; unfortunately it is too 
short, only eleven pages being devoted to this important 
part of the perfumers’ work. 

In the second chapter we find an alphabetical list of 
the various perfume materials. No physical or chemi- 
cal figures are given, but the odor type or odor value 
of each substance is described and its various uses in 
making up odors are indicated. The list is quite com- 
plete and of considerable value to the practical per- 
fumer. 

The remainder of the Leitfaden is devoted to the 
preparation of the various odor-types. Burger aptly 
terms it “the art of composing.” The material is pre- 
sented in a new manner: Under the heading of each 
odor-type is found a table of suitable substances, those 
of basic importance to the left of the page, those of 
secondary importance, or variants, to the right of the 
page. Then, follows a general discussion of the manu- 
facture in its various aspects. Formule for basic 
types are given in a graphic presentation. This re- 
viewer fails to see the value of graphic presentation of 
formulae of this kind. They occupy a great deal of 
space and fail to make the formula represented simpler 
or more easily understandable. They are interesting 
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by their newness, but that is about all. A numerical 
representation would have answered the same purpose. 
However, we do not wish to criticize Burger. His book 
is filled with splendid material; it is a practical book 
from beginning to end and every perfumer engaged in 
the compounding of oils would do well to add it to his 
library. He will find frequent occasion to consult it. 
C. P. WIMMER. 


A New Edition of Durvelle 


FABRICATION DES ESSENCES ET DES PARFUMS, CHIMIE 
DES PARFUMS, by J. P. Durvelle, 808 pages, paper, 
47 illustrations, Desforges, Girardot & Cie, Paris, 
1930. 

The Third Edition of this work is far more volu- 
minous than the former editions. Many of the chap- 
ters have been completely rewritten in the light of 
up-to-date practice and much new material not avail- 
able at the time of the second edition has been included 
in the new volume. 

The author has subdivided his work on essential oils 
into the various families of plants from which they 
are derived, no less than 61 groups of oils being dis- 
cussed. In each of these groups, a monograph on 
the principal oils is given, together with chemical and 
physical constants where possible, as well as a brief 
description of their value and uses. The minor mem- 
bers are also mentioned and discussed although in less 
detail. 

In addition, chapters on the principal constituents 
of the essential oils, their analysis as well as a 
separate chapter on terpeneless oils with a table of 
strengths is included. 

The work covers the field in very complete fashion 
and forms a notable addition to the literature of essen- 
tial oils and perfume materials. 


Circulars, Price Lists, ete. 

THE FRENCH CHAMBER OF COMMERCE of New York 
has sent us a copy of its annual year book. It is attrac- 
tively bound in heavy paper and contains a summary 
of the chamber’s activities during the last year. It 
contains a very interesting illustrated review of the 
history of the organization together with a list of pres- 
ent and past officers and of members arranged by 
trades. Another section is devoted to the trade of 
America with France and the foreign trade of France 
with other countries, most detailed information being 
provided in this section. 

A summary of the French import tariff, legal status 
and obligations of American enterprises in France, 
taxation and the registration of patents and trade 
marks in that country is given in another section de- 
voted to business law. Still another is devoted to 
French and American consular agents, aerial naviga- 
tion in Europe, exhibitions and fairs to be held and 
other information of interest to the traveler. Railroad 
freight rates, rail distances, French postal rates and 
regulations and much other information of value to 
the business man trading with France is also included. 

* « « « 

INNIS, SPEIDEN & Co., INC., New York, has sent us 

an attractive price list giving quotations on a large 
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number of the chemicals and specialties offered by the 
company. In addition, some interesting market com- 
ment and a photograph of the present “ quarters 
at 117 Liberty street, New York, are included. 

* * * x 


Isco” 


Louis DEJONGE & Co., New York, has issued a most 
attractive circular descriptive of its coated papers and 
illustrated with reproductions of works of modern art, 
showing how they may be used on the papers produced 
by the company. 

* * x * 

FLORASYNTH LABORATORIES, New York 
issued a very attractive catalogue and price list show- 


City, has 
ing prices and giving suggestions for the use of its 
subdivided into 
follows: 


numerous specialties. The list is sec- 


tions for convenient reference as terpeneless 
and sesqui-terpeneless essential oils, a very complete 
fruit 


flavoring 


aromatic chemicals, flavors of various 


“Syntharomes,” 


line of 


types, specialties, “Vege- 
food 
and 


purposes. It is ex- 


compounded taste oils, ‘Resin-ols” 


with 


taromes,”’ 


colors, “Flowerols,”’ several groups of oils 


compounds for special cosmetic 
cellently printed and arranged and the comments of 
the the various should be of 
considerable interest to the flavor 
chemist. Copies may be had upon application to the 


company at York City. 


company on products 


perfume and 
1513 Olmstead avenue, New 


FRITZSCHE BROTHERS, INc., New York City, 
sent us a copy of the Annual Report of SCHIMMEL & 
The 


has 


Co., on essential oils and synthetic perfumes. 


report which covers the year 1928 was translated from 


the German original by Dr. Roland E. Kremers. The 
German edition was completely reviewed in this journal 
at the time it No little credit 
enterprise and generosity of Fritzsche Brothers, Inc., 
in thus making this important report available to those 
unable to read the German edition. 


was issued. is due the 


* * > 


THE DRUGGISTS RESEARCH BUREAU, New York City, 
has published in convenient book form its Bulletins 
Nos. 1 to 13 and its Case Studies Nos. 101 to 154. These 
contain the excellent reports of the bureau on its work 
on “Toilet Goods in the Drug Store.” They should be 
of value to all manufacturers of toilet goods who dis- 
tribute through this medium. Copies may be had from 
the bureau at 51 Maiden Lane, New York, at $2 per 
copy. 

- = 7 7” 

Dopce & OLcotT Co., New York City, in conjunction 
with its change of 180 Varick street, has 
issued an attractive circular showing a picture of the 
new quarters and giving the addresses which the com- 
pany has occupied since it was organized in 1798. 


* * * - 


address to 


THE W. T. RAWLEIGH Co., Freeport, IIl., has sent 
out an interesting circular on Bourbon vanilla which 
reads in part as follows: 

“Conflicting statements as to the vanilla situation 
continue to confuse rather than inform buyers. In 
referring to the contradicting reports emanating from 
French and American importers and dealers as to the 
estimate of the 1929-30 crop, we stated in our Novem- 
ber, 1929 market report: (1) that the faction desiring 
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higher prices was reporting the new crop as small, 
and probably not to exceed 400 or 425 tons and (2) 
that the faction desiring lower prices was contending 
that the new crop would be as large as 1,000 tons. 
“The latest figures confirm the correctness of our 
analysis of last November. These figures, in tons, are: 


Arrived 
Afloat to 
Ready for shipment from 

Madagascar 

Reunion 

Comores 


Marseilles ; 249 
Marseilles 23 
Islands 


l 


Less total loss Steamer Mafia 


Fotal availabk 3 

“It must be remembered that Bourbon 
vanilla at the present time are iower, with only one or 
two exceptions, than they have been during the past 
In fact, Bourbon vanilla is now selling at 
prices so close to the cost of production as to be un- 


1929/30 crop 


prices of 


20 years. 


profitable to producers.” 
* * * ® 

G. D. CRAIN, JR., 537 South Dearborn street, Chi- 
cago, has issued its Market Data Book comprising a 
directory of industrial trade and publications, 
This book of 296 pages bound in cloth lists the various 
industries of the country with brief descriptive data 
regarding them and then lists the publications serving 
ach together with information regarding circulation, 
advertising and subscription rates, etc. It is an in- 
valuable guide for the trade paper advertiser. 


2k * * 


class 


FLORA AROMATICS Co., INc., New York, has sent us 
an attractive and interesting catalogue 
pricing and giving the uses of the products which it 
offers. The company is American representative for 
Chemical Works Flora, Dubendorf, Switzerland, and 


included is a list of that company’s products. 
* * * * 


describing, 


POLAK’S FRUTAL WorKsS, INC., of New York City 
has just issued its handsome new price list containing 
24 pages of text bound in a very attractive 
in four colors and gold. The list covers essential oils, 
chemicals floral ottos, flavoring 
manufactured and sold by the company 
It is indexed and adequate explanatory 
matter the various listed. 
Several pages are devoted especially to floral ottos and 
fixatives for perfumes, lotions, cosmetics, and the list 
includes numerous soap perfumes, bath salt perfumes, 


cover 
aromatic materials, 
ethers, etc., 
completely 


accompanies specialties 


perfume suggestions for powder, theatre spray per- 
fumes, etc. Flavors are adequately covered and in- 
clude a list of condensed juices with natural color: 
which are offered by the company. The affiliations 
of the company in Amersfoort, Paris, London and 
Messina are given as well as the addresses of the new 
York and Chicago offices. The company will be glad 
copy to anyone who not already re- 
Its insert appears between pages 82 and 83. 


to mail a has 
ceived it. 


Too Good a Salesman 
irt Chemical Works, Inc., Tampa, Fla 
The only objection that I have to THE AMERICAN 
PERFUMER AND ESSENTIAL OIL REVIEW is that it is tov 
good a salesman. For example I have added two lines 
to our business that show a good profit and I received 
the idea from your journal. 
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Toronto 


T the annual meeting of Lyman Brothers & Co., 

Toronto, Fred Darlington was appointed to succeed 
the late W. H. Thom as general manager of the com 
pany and became a director of the concern. The new 
manager is a native of Lancashire, England, who came 
with his parents at an early age and settled in Toronto, 
where he obtained his schooling. Thirty years ago he 
went straight from school to Lyman Brothers, where 
he has been ever since. For the past twenty years he 
has represented his company on the road. 

* - < * 

Harry Garlick, of the Canadian Boncilla Co., presided 
at the banquet last month in Hamilton when the retail 
druggists of that city celebrated their victory over the 
Toronto druggists in the recent bowling tourney. 


* * - * 


Henry L. Schade, manager of the Canadian business 
for Sterling Products, Ltd., announces the construc- 
tion of a $40,000 addition to the company’s plant at 
Windsor, Ont. When completed the company will have 
75,000 square feet of floor space and one of the finest 
drug factories in Canada. 


* 7 x ~ 


Canadian representatives of Armand, Limited, St. 
Thomas, Ont., were present at the annual sales con- 
ference of Armand International at Des Moines, Iowa, 
held recently. 

* 

The Liquid Carbonic Co., Chicago, has acquired 
Canadian Carbonate, Ltd., with plants at Dartmouth, 
N.S.; Montreal, Toronto, Hamilton, St. Boniface, Man., 
and Vancouver. The company is also building a plant 
at Edmonton, Alta. 

* * * 

The British Columbia Travellers and Druggists So- 
cial Club held a big dance in Alma Hall, Vancouver, on 
April 25. 


Oscar Drouin, M. L. A., for Quebec East, has brought 
before the Quebec Legislature a measure to change 
some of the clauses in the Pharmacy Act of Quebec. 


The important changes call for a new and separate 


classification of poisons so as to have a better safe 
guard over all sales. 


Fredericton, N. B., druggists held a windup of their 
winter and spring social season with a bridge, dinner 
and dance during the last dave of April. 

(Continued on Following Page) 


Montreal 


N EIL C. POLSON, JR., head of the drug, perfumery 
L and essential oil manufacturing and wholesaling 
house bearing his name, who has held office in the 
Canadian Manufacturers’ Association, Quebec Division 
for four years, has just announced his retirement from 
the chairmanship of the division. 

One of Mr. Polson’s last public acts as officer of the 
Cc. M. A., before announcing his retirement, was to 
make some noteworthy comments on the budget 
brought down by the Dominion Minister of Finance re- 
cently. He spoke favorably of the reduction of sales 

tax from two to one per 
cent. There can be little 
doubt that perfumery 
trade will get as full a 
share as anyone, of the 
benefit from this reduc- 
tion, although here the 
amount of tax is. not 
so much the _ trouble 
as the annoyance asso- 
ciated with collecting it. 
When it is abolished all 
together the clerical ex- 
pense and annoyance 
caused by the necessity of 

NEIL C. POLSON. Jr. keeping complicated rec- 
ords for sales tax pur- 
poses will disappear and that will be more benefit than 
the saving of one per cent on sales. 

Mr. Polson commented favorably on the “counter- 
vailing schedule” which the finance minister Dunning 
proposes to put into effect. He said: “Mr. Dunning has 
struck a very popular note in the countervailing 
schedule which will apply adversely and at this time 
most appropriately against the United States. These 
features will automatically provide compensating pro- 
tection to Canada. One effect will be to give our 
manufacturers access to a market of 120 million people 
upon the same terms as the American manufacturer 
may have access to ours.” 


Spring and summer trade are opening up hopefully 
in the perfumery, cosmetic and allied trades in Montreal 
and neighborhood. Demand from country points is 
already brightening up considerably and the city trade 
is holding out well. Tourist trade promises to be 
heavier than ever before and a big list of bookings are 
already made for conventions in Montreal this summer. 
All of which means the promise of noteworthy trade 
in toiletries, perfumeries, etc., in the central retail 
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districts of Montreal, and also the uppertown section 
of Quebec. 


The fate of 
presidency by 


Canadian Industrial Alcohol and of its 
Lord Shaughnessy, is still in the lap of 
The defence in 
the legal proceedings in progress to oust Lord Shaugh- 


the gods and the hands of the lawyers. 
nessy from the presidency, suffered a severe loss early 


this month by the death of Eugene Lafleur, K. C., who 


was admittedly Canada’s most outstanding civil lawyer, 
and their chief counsel. Evidence for the plaintiffs has 
i with the 
likelihood that the hearing will last until end of May. 


been heard, the defence case is in 


progress, 


Miss Stella Frosst was in New York for a week 
around the middle of May, accompanied by her friend 
Miss Patricia Watson of Toronto. 

Richard J. Bateman, for many years associated with 
Canada Linseed Oil Mills, Ltd., died April 20 at the age 
of 65. 


The Robert Simpson Co., Ltd., in their newly extended 
Montreal store, have opened a beauty culture and hair 
dressing department which rivals anything that has 
yet been launched in the Dominion. They claim it to 
be equal to the best that New York can offer. 

x * * * 

James and Rebecca Robertson, Montreal, have in- 
corporated a firm known as Robertson’s Hairdressing 
Academy Ltd., the articles of incorporation of which 
provide not only for hairdressing, but also skin, face, 
nail and general beauty culture. 


Toronto 
(Continued from Preceding Page) 

G. Tamblyn, Ltd., Toronto, advertise that the turn- 
over of this company’s chain of drug stores in Ontario 
last year was increased by more than half a million 
dollars, the total being around $3,500,000—the largest 
of any retail drug firm in Canada. 

BS K * OK 

The semi-annual examinations of the British Co- 
lumbia Pharmaceutical Association were held in 
Majestic Hall, Vancouver, on April 8, 9 and 10. 

* EA * * 

The National Drug and Chemical Co., which operates 
a large factory-warehouse at Regina, Sask., was among 
the exhibitors at the recent Made-in-Regina show held 
in that city in conjunction with the Regina Winter 
Fair. 

* * * * 


The Jonquiere Medicine Co., Ltd., has been in- 
corporated in Quebec to carry on a wholesale business 
with a capital of $49,000, and head office at Jonquiere. 


ae a 
The annual meeting of the British Columbia 
Pharmaceutical Association will be held in Victoria on 
June 11. 
ok a * * 

Chas. H. McCabe, for the past twelve years in the 
retail drug business in Hamilton, Ont., has joined the 
selling staff of Lehn & Fink (Canada), Ltd., with head- 
quarters at Toronto. 
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Canadian Patents and Trade Marks 


HE increasing international trade relations be. 

tween the United States and Canada emphasize 
the importance of proper patent and trade mark 
protection in both of these countries in order that the 
expansion of business may not be curtailed by legal 
difficulties. 

For the information of our readers, we are main- 
taining a department devoted to patents and trade 
marks in Canada relating to the industries represented 
by our publication. 

This report is compiled from the 
the Canadian Patent Office. 

All inquiries relating to patents, 
signs, registrations, 
dressed to 


official records in 


arks, de- 
should be ad- 


trade n 
copyrights, etc., 


MARK DEPARTMENT 
132 Fourth Ave., New 


PATENT AND TRADE 


Perfumer Publishing Co., York, 


Patents Granted 


298,802.—Process of Converting Liquid Soap. Adolf 
Welter, Krefeld, Rheinhafen, Germany. 

299,089.—Screw Cap. The Anchor Cap & Closure 
Corp., Long Island City, assignee of Edgar Scofield, 
New York City, both in New York. 

299,090.—Friction Closure Cap. The Anchor Cap 
& Closure Corp., Long Island City, assignee of Edgar 
Scofield, New York City, both in New York. 

299,239.—Soap. Arthur Imhausen, Witten (Runr), 
Germany. 

299,434.—Vanity Compact. 
Oshawa, Ontario, Canada. 


Trade Marks Registered 


A circle in which the words: ‘“Cleanse-It’ are 
written on a dark, crescent-shaped background, and 
the words: “A Cleanser and a Sterilizer” written 
below in small letters. Cleansing and Washing Con- 
pounds. The Jaffee Co., Ltd., Montreal, Quebec. 

“Charm Box.” Cosmetics. Jean Stuart Cosmetics, 
Inc., New Haven, Conn. 

“Gemey.” Toilet Preparations. 


Jacob Carroll Anderson, 


] Richard Hudnut, 
a corporation of the City and State of New York. 

A portrait of Bossard Lemaire, deceased, in an oval; 
the facsimile signature “B. Lemaire”; the words: “La 
Reine Des Cremes;” representation of medals; and 
underneath the words “Bossard-Lemaire.” Toilet 
Preparations, Toilet Accessories and Products for 
Personal Hygiene. Lesquendieu, Inc., City and State 
of New York. 

“Persian Balm” on a purple label with gold border, 
a pink panel containing descriptive matter, and the 
name and address “Northrop & Lyman Company, 
Limited, Toronto” below the pink panel. A _ Toilet 
Preparation. Northrop & Lyman Co., Ltd., Toronto, 
Ontario. 

“Glycerine-Pumice.” Soap and Detergents. 
Marshall Young, Victoria, British Columbia. 

Representation of a bottle with the word “Worth” 
on the base and the words “Sans Adieu” on an attached 
ribbon. Perfumery, etc. La Societe Worth, Paris, 
France. 

“Nesbitt’s” written with part of the letter 
elongated to pass through the lobe of the letter “B’ 
and a scene showing in the background a view of moun- 
tains, and in the foreground a farm and a mission. 
Extracts. Nesbitt Fruit Products, Inc., Los Angeles, 
Calif. 

“Rosefolia,” “Arosol,” “Cyclamal.” Odoriferous and 
aromatic substances suitable for use as perfumes or as 
ingredients of perfumes. I. G. Farbenindustrie 
Aktiengesellschaft, 28 Mainzer Landstrasse, Frankfurt 
a.M., Germany. 

“Mogul.” Flavouring Extracts. 
Canners, Ltd., Toronto, Ontario. 


John 


oonry? 
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Patent and ‘Trade 


Mark Department 


Conducted by Howard S. Neiman 


supervision of Howard §S. Neiman, contributing 

editor on patents and trade marks. This report 
of patents, trade marks, designs is compiled from the 
official records of the Patent Office in Washington, 
D. C. We include everything relating to the four 
co-ordinate branches of the essential oil industry, viz.: 
Perfumes, Soaps, Flavoring Extracts and _ Toilet 
Preparations. 

Of the trade marks listed those whose numbers are 
preceded by the letter “M” have been granted registra- 
tions under the Act of March 19, 1920. The remainder 
are those applied for under Act of February 20, 1905, 
and which have been passed to publication. 

Inventions patented are designated by the letter “P.” 

International trade marks granted registration are 
designated by the letter “G.” 

All inquiries relating to patents, trade marks, de- 
signs, registrations, copyrights, etc., should be ad- 
dressed to 


Tos department is constructed under the general 


PATENT AND TRADE MARK DEPARTMENT 
Perfumer Publishing Co., 432 Fourth Ave. 
New York City. 


Note—Dates given in Trade Mark Registrations are 
those from which use of the mark is claimed. 


Trade Mark Registrations Applied For 
(Act of Feb. 20, 1905) 


These registrations are subject to opposition within 
thirty days after their publication in the official 
Gazette of the United States Patent Office. It is there- 
fore suggested that our Patent and Trade Mark De- 
partment be consulted relative to the possibility of an 
opposition proceeding. 

265,805.—Perfumeria Gal, Sociedad Anonima, Mad- 
rid, Spain. (Mar. 25, 1927.)—-Chemical Compound for 
Use on the Hair to Make it Straight and Glossy. 

268,853.—Donelson and Poston, doing business as 
Better Maid Products Co., Memphis, Tenn. (June 17, 
1923.)—-Food Flavoring Extracts. 

275,327.—Jose Campdera, Mexico City, Mexico. 
(Mar., 1928.)—-Dentifrice, Tooth Wash, Tooth Paste, 
and Perfumes. 

276,215.—T. Noonan & Sons Co., Boston, Mass. (Apr. 
1, 1928.)—Cream Ointment for Relieving Pain. 

279,862.—_The Major Henry Products Co., East Hart- 
ford, Conn. (June 15, 1926.)—Soaps and Cleaners for 
Windows, Dishes, Glass, Silverware, Painted Walls, 
Marble, Tile and Wood Floors, Linoleum, and 
Furniture. 

282,757.—F rederick A. Schwannecke, New Rochelle, 
N. Y. (Jan. 1, 1929.)—Eyebrow and Eyelash Grower, 
Paste Eye Shadow, and Powdered Eye Shadow. 

283,489.—Doraldina, Ine., Hollywood, Calif. (Jan., 
1929.) —Toilet Preparations. 

284,606.—Court Payen & Falque, Marseilles, France. 
(Aug. 23, 1871.)—Ordinary Soaps, Toilet Soaps, and 
Perfumed Soaps. 

286,779.—Hy-Tone Laboratories, Nashville, Tenn. 
(Apr. 19, 1924.)—Cosmetics and Toilet Preparations. 

286,886.—Lentheric, Inc., New York, N. Y. (July 
8, 1929.)—Perfumes, Toilet Water, Face and Talcum 
Powders, Lip Sticks, Rouge, Bath Salts, Brilliantine, 
Sachet Powder, Face Creams, and Lotions for the Skin 
and Hair. 

288,388.—Guido Mazzetti, Rome, Italy. July 1, 
1929.)—Benzo-Alcoholic Soap in the Form of Paste. 


288,568.—Lillian Roberts, doing business as Roberts 
Co., Chicago, Ill. (Apr. 10, 1929.)—Hair Tonic and 
Ointment for the Hair. 

290,786.—La Vay Products Co., New York, N. Y. 
and Hackensack, N. J. (May, 1929.)—Shampoo. 

291,761.—Carl Cronquist, Malmo, Sweden. (Feb. 14, 
1928.)—Hair and Scalp Preparation. 

291,967.—Nellie Ellison, Ine., Milwaukee, Wis. 
(Sept. 24, 1926.)—Creams, Astringents, Lotion, Rouge, 
Face Powder, a Preparation for Darkening the Skin 
Adjacent the Eyes, Lip Sticks, After-Shaving Powder. 

292,146.—Frank Witt, doing business as Witt’s 
Manufacturing Co., Oakland, Calif. (Apr. 1, 1929.)— 
Shaving Lotion Used After Shaving, Face Creams 
Skin Lotions and Hair Tonics. 

292,299.—United Drug Co., doing business as Har- 
mony, Boston, Mass. (Mar. 3, 1924.)—Soap. 

293,666.—Jeffrey Jewelry Co., Chicago, IIl. 

Powder Compacts, and Vanities. 

293,733.—Manuel Sosa Lopez, doing business as M. 
Sosa Lopez & Co., New York, N. Y. (Mar. 30, 1924.)— 
Bay Rum. 

293,765.—American Oil & Disinfectant Corp., New 
York, N. Y. (Sept., 1929.)—Concentrated Soap for 
Dry Cleaning and Wet Cleaning. 

294,057.—Buford C. Clifton, doing business as The 
Honey Lu Co., Memphis, Tenn. (Oct. 19, 1929.)— Hair 
Shampoos, Oils, Tonics and Dressings, Face Creams, 
Powders and Lotions; Taleum Powders, Perfumes, 
Deodorant Creams, and Bath Crystals. 

294,273.—The Norwich Pharmacal Co., Norwich, 
N. Y. (Dec. 16, 1929.)—Deodorant, Toilet, Antiseptic, 
Disinfectant, Foot, Corn, Anti-chafing, Sunburn, Insect- 
Bite, Body, Baby, and Bath Powders, a Pharmaceutical 
Product in Powder Form for Relief of Irritations of 
the Skin, Cuts, Sores, and Chilblains; and After-Shave 
Powder. 

294,344.—J. C. Elms European Hair Co., Ine., doing 
business as J. C. Elms, St. Louis, Mo. (Under 10-year 
proviso. ) (1864.)—Hair Preparations, Toilet and 
Cosmetic Creams, Powders, Rouges, Perfumes and 
Toilet Waters. 

294,359.—Dorothy Lewis, Cleveland, Ohio. (Feb. 1, 
1924.)—-Hair dressing Preparations and a Preparation 
for the Treatment of the Hair and Scalp. 

294,720.—E. E. Fulton Co., Chicago, Ill. (July, 
1928.)—-Hand Cleanser, Window Cleaning Cream; a 
Liquid Chemical Preparation for the removal of 
Grease; Sanitary Cleaning Crystals for Dry Scouring 
or Use with Water to Scrub Floors, Sanitary Bowl 
Cleanser, Liquid Soap, Polish and a Dry Cleaner. 

294,869.—Walter S. Coble, Brooklyn, N. Y. (Sept. 
1, 1927.)—Face Powder, Rouge, Lip Stick, Perfume, 
Toilet Water, Cold Cream; Cleansing, Vanishing, 
Lemon, Skin and Tissue, and Almond Creams. 

294,945.—Dan Cohen, doing business as American 
Chemical Mfg. Co., Memphis, Tenn. (Nov. 20, 1919.)— 
Hair Straightener. 

294,946.—Walter M. Davis, doing business as Davis 
Chemical Co., Mason City, Iowa. (Oct. 1, 1929.)— 
Hand and Face Lotion. 

295,018.—Chemische und Biologische Laboratorien 
Dr. Boerlage G.m.b.H., Wiesbaden, Germany.—(Apr., 
1929.)—Perfumes. 

295,183.—Louise Leighton, Inc., New York, N. Y. 
(Nov. 20, 1929.)—Cream Depilatory. 
295,302.—Benjamin B. Goldenberg, doing business as 
learskin Laboratories, Inc., New York, N. Y. (Feb. 

1929.) —-Face Cream. 
295,383.—Nashville Laboratories, Inc., Nashville, 


(1926.) 


Cc 
5, 
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Tenn. (Dec. 21, 1929.)—Ointment for the Treatment 
of Excess Dandruff, Dry Itching Scalp, and Psoriasis. 

295,386.—Jacob S. Polefsky, New York, N. Y. (Dec. 
15, 1929.) —Flavoring Extracts. 

295,426.—The Edlis Barbers’ Supply Co., Pittsburgh, 
Pa. (Jan., 1919.)—Toilet Preparations. 

295,460.—Cereal Soaps Co., Inc., New 
(Sept., 1920.)—Soap. 

295,473; 295,474.—I. G. Farbenindustrie Aktiengesell- 
schaft, Frankfort-on-the-Main, Germany. (Mar. 9, 
1929.)—Odoriferous and Aromatic Chemicals Useful 
in the Production of Perfumes and Flavoring Extracts. 

295,574.—Jacob_  S. Polefsky, New York, N. Y. 
(Sept., 1929.)—Flavoring Extracts. 

295,622.—Irving Charles Lichtenstein, doing busi- 
Irving’s Perfume Shop, New York, N. Y. 
(Dec. 14, 1929.)—Perfumes, Face Powder, Lip Sticks, 
Cold Creams, Facial Creams, Rouges, Perfume Ex- 
tracts, and Sachets. 

295,637.—The Procter & 
Ohio. (Sept., 1920.) Soap. 
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295,695.—Pinaud, Inc., New York, N. 
1930.) —Perfumes. 
295,746.—Chad 
1929.) —Extracts. 
295,784.—David A. Davidson, doing 
Hantise Lab., New York, N. Y. (June 1, 
Cosmetics, Hair and Toilet Preparations. 
295,986.—Graydon L. Walker, doing 
Wave-Maid Laboratories, Seattle, Wash. 
Hair Dressing Preparation. 
296,059.—The Howell Co., Inc., New Orleans, La. 
(Feb. 1, 1929).—Petroleum Jelly for the Hair and 
Skin, Hair Tonic, Skin Lotion, Rose Water and Gly- 
cerine, Toilet Water, Bay Rum, Brilliantine, and 
Shampoo. 
296,251.—John A. Ash, doing business as Pyorrhea 
Stop Co., Savannah, Ga. (Jan., 1929.)—Dentifrice 
and Preparation for Treating Pyorrhea. 
296,290.—Jacob S. Polefsky, New York, N. Y 
12, 1930.)—Flavoring Extracts. ? 
296,367.—The Story Sales Corp., Syracuse, N. Y. 


(Jan. 10, 
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P 1,754. 981 
P a 754,496 


Sr a 


1,737,946 


(Jan. 10, 1930.)—Disinfectant and Deodorant. 

996,397.—Colgate-Palmolive-Peet Co., Chicago, Ill. 
(1895.) Soap. 

996,437.—Milton Paul, doing business as_ Inter- 
national Extract Co., New York, N. Y. (Feb. 1, 1928.) 
—Food-Flavoring Extracts. 

996,473.—F. Gilson Beirne, Philadelphia, Pa. (Dec. 
3 1929.)—Liquid Preparation Used as a Hair Remover. 

996,476.—August Brandmeier Corp., New York, 
N. Y. (Jan. 24, 1930.)—Hand Cleanser. 

296,494.—The Packer Manufacturing Co., Inc., New 
York, N. Y. (Feb. 7, 1930.)—Tonie for the Scalp. 

996,505.—Velveteen Manufacturing Corporation, Inc., 
Danville, Va. (Jan. 1, 1927.)—Preparation for Re- 
moving Kinks from Human Hair. 

996,522.—Irving Hagler, doing business as Beneat 
Sales Co., New York, N. Y. (Apr., 1924.)—Alcoholic 
Tonic for the Skin and Hair. . 

296,531.—The Kroger Grocery & Baking Co., Cin- 
cinnati, Ohio. (July 1, 1929.)—Lye, Borax, Washing 
Soda, Taleum Powder, Tooth Paste, Bluing, Baking 
Powder, Insect Powder, and Salt. 

996,541.—Mitchell Chemical Co., Cleveland, Ohio. 
(1926.)—Preparation for Destroying Dandruff, for 
Stopping Itching of the Scalp, for Allaying Irritation 
of the Scalp, and for Promoting Growth of Hair. 

996,562.—Clarence E. Horn, doing business as 
No-B-O Co., Brooklyn, N. Y. (Nov. 1, 1929.)—Liquid 
Odorless Deodorants. 

296,570.—Harriet Hubbard Ayer, Inc., New York, 
N. Y. (Oct. 7, 1929.)—Beauty Creams. 

296,571.—Harriet Hubbard Ayer, Inc., New York, 
N. Y. (Oct. 7, 1929.)—Manicure Sets. 

296,579.—The Buerger Brothers Supply Co., 
Colo. (July 1, 1928.)—Hair Dressing. 

296,605.—Ruth D. Maurer Corp., New York, N. Y. 
(Oct., 1929.) Cosmetics, Toilet Preparations and Hair 
Preparations. 

296,607.—Merrell-Hellman 
Mo. (Feb. 19, 1930.)—Toilet Articles and Prepara- 
tions, namely Cuticle Remover, Enamel Remover, Nail 
White, Nail-Polishing Powder and Paste, Cuticle Oil, 
and Nail Enamel. 

296,640—M. M. Fleron & Son, Inc., 
as Bercy Laboratories, Trenton, N. J. 
—Hair Tonics. 

296,655.—Lentheric, Inc., New York, N. Y. (Feb. 
21, 1930.)—Face, Bath, and Taleum Powders. 

296,660.—Milwaukee Lubricants Co., Milwaukee 
Wis. (Feb. 5, 1930.) —Detergent Soap Compound for 
Tile, Terrazzo, Marble Floors. 

296,695.—Dickson City Bottling Works, Dickson City, 
Pa. (July 1, 1926.) —Extracts. 

296,709.— John Albert Merrihew, doing business as 
Prosperity Sales Service, New Orleans, La. (Feb. 19, 
1930.)—Detergent Dry-Cleaning Soap. 

296,7285.- sees Products Corp., Chicago, Ill. (Feb 
13, 1930.)—Bath Crystal and Water Softener. 

296,795—Apex Soap and Sanitary Corp’n, Pitts- 
burgh, Pa. (July 8, 1921.)—Soaps and Soap Powders. 

296,877.—The Wm. S. Merrell Co., Cincinnati, Ohio. 
(Jan. 29, 1930.)—Deodorant in Powder Form for 
Personal Hygiene. 


Denver, 


Laboratory, St. Louis, 


doing business 
(July 6, 1913.) 


»755,433 


297,003.—F. B. Chamberlain Co., 
and St. Louis, Mo. (Jan. 1, 1883.) uae Extract 
(Liquefied) for Flavoring Foods and Concentrated 
Coffee (Liquefied) for Conversion into a Beverage by 
the Addition of Water. 

297,015.—Dorothy E. Johnson, Detroit, Mich. (Feb. 
24, 1930.)—Skin Creams and Skin Lotions. 

297,035.—Spooner, Inc., New York, N. Y. (Jan. 2, 
1929.)—Face Powders, Taleum Powders, 
Toilet Waters, Rouge, Lip Sticks, Sachet 
Facial Creams, and Skin and Hair Lotions. 

297,036.—E. R. Squibb & Sons, New York, N. Y. 
(Feb. 26, 1930.)—Mouth Washes. 

297,117.—Edwin Daniel Wolff, doing Dusiness as The 
Diamond Chemical Works, Rochester, N. Y. (Dee. 18, 
1929.) Foot Powder. 

297,147.—Louis Philippe, New York, N. Y. (Jan. 
3, 1930.)—Antiseptie Lip Stick. 
; 297,210; 297,211.—Societe Anonyme Maison A. 
Seguin, Bordeaux, France. (Under 10-year proviso.) 
(Oct. 5, 1878.)—Dentifrices. 
297,235.—Certified Personal Needs, Inc., New York, 
N. Y. (Feb. 27, 1930.)—Toilet Preparations, Cos- 
metics and Dentifrices. 

297,358.—Bourjois, Inc., New York, N. Y. (Feb. 
22, 1930.)—Perfume and Face Powder. 

297,402.—Ace Solvent Co., Ine., New York. Nn. Y. 
(Mar. 10, 1930.)—Hand Cleansers. 

297,435.—Hynson, Westcott & Duning, Ine., Balti- 
more, Md. (Jan. 22, 1930.)—Liquid Oral Antiseptic. 

297,443.—Melrose Mfg. Co., Ine., St. Louis, Mo. 
(Feb., 1925.)—Hairdressing. 

297,444.—Melrose Mfg. Co., Ine., St. 
(Dee., 1924.)—Preparation for 
297,698.—The Selig Co., 
1928.) 


East St. Louis, IIl., 


Perfumes, 
Powders, 


Louis, Mo. 
Destroying Dandruff. 
Atlanta, Ga. (Apr. 16, 
Liquid Scrubbing Soap. 
Trade Mark Registrations Granted 

(Act of March 19, 1920) 
These registrations are not subject to 


Milton Paul, 


opposition 
269,788. doing business as _ Inter- 
national Extract Co., New York, N. Y. (Serial No. 
295,754. July 10, 1928.)—Flavoring Extracts. 

269,795.—Mrs. Word Leigh, daar N. Y., and Key 
West, Fla. (Serial No. 291,729. Sept. 16, 1928.) 
Cold Cream. 

270,263.—Benjamin B. Goldenberg, doing business as 
Clearskin Laboratories, Inc., New York, N. Y. (Serial 
No. 295,301. Feb. 5, 1929.)—Face rene 

270,274.—Morita V. Dorn, Westwood, Calif. 
No. 274,000. Dee., 1926.)—Liquid 
Perfumes for Baths. 


(Serial 
cae sly, Oil and 


International Trade-Mark Registrations 
269,819. 
Oct. 31, 1929. 
No. 48,171. 
Address: 
Water, in Class 6, Chemicals, medicines, and pharma- 
ceutical preparations. 


International Registration No. 1,257 of 
Registered in Cuba on Sept. 12, 1929, 
Proprietor: Agustin Reyes y Garcia. 
Dragones No. 104, Habana, Cuba.—Cologne 
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Designs Patented 


80,933. Jar or Similar Receptacle. Neal R. 
Andrews, New York, N. Y., assignor to Marinello Com- 
pany, New York, N. Y., a Corporation of New York. 
Filed Jan. 27, 1930. Serial No. 34,309. Term of pat- 
ent 7 years. 


80,996. Jar Cover or Similar Article. 
Boyd, Detroit, Mich. Filed May 6, 1929. 
31,115. Term of patent 14 years. 

81,057. Vanity Case or Similar Container. Abraham 
Klein and Leo Esterow, New York, N. Y., assignors 
to Columbia Stamping Products Co., Ine., New York, 
N. Y., a Corporation of New York. Filed Jan. 31, 
1930. Serial No. 34,367. Term of patent 7 years. 

81,090. Toilet-Article Holder or Similar Article. 
Paul T. Frankl, New York, N. Y., assignor to Celluloid 
Corporation, a Corporation of New Jersey. Filed Dec. 
22, 1928. Serial No. 29,379. Term of patent 3% 


years. 


William A. 
Serial No. 


Patents Granted 


Container. Robert F. 
Reubush, Philadelphia, Pa. Filed May 21, 1928. Se- 
rial No. 279,417. 1 Claim. (Cl. 221—60.) 

A collapsible container of the character described, 
comprising a clip infolding and clamping the edges of 
the rear end of the said container to close the same. 

1,754,496. Dispensing Tube. Edwin H. Barker, 
Moylan, Pa., assignor to A. H. Wirz, Inc., Chester, Pa., 
a Corporation of Pennsylvania. Filed Feb. 9, 1928. 
Serial No. 252,998. 9 Claims. (Cl. 221—60.) 

1. A two-part collapsible dispensing tube comprising 
a fibrous body portion and a dispensing terminal 
molded to one end thereof. 

1,754,981. 


York, N. Y. 


1,754,403. Collapsible 


Vanity Case. Charles N. 
Filed Mar. 8, 1928. 
5 Claims. (Cl. 132—83.) 

1. Vanity case comprising a box section, cover 
plates hinged to opposite ends of the same and co- 
operating to form a closure to the box section, retain- 
ing slideways on the under faces of said cover plates, 
and toilet compacts slidably and detachably engageable 
with said slideways. 

1,755,433. Closure Device for Perfume Bottles or 
the Like. Wilhelm Duskow, Berlin, Germany. Filed 
Dec. 4, 1928. Serial No. 323,686, and in Great Britain 
Dec. 23, 1927. 2 Claims. (Cl. 215—76.) 

1. In a closure-device for perfume bottles or the 
like, a bottle having a neck provided with a cylindrical 
flange formed around it, and having formed therein 
an eccentrically arranged spraying opening, a metal 
cap having an eccentrically placed spraying aperture 
in its top, a washer embraced by said cap and bearing 
on the flange, said washer having an opening register- 
ing with said aperture, said metal cap having a 
plurality of embossments bent inwards beneath the 
lower face of the flange and bearing against the same 
to secure a close contact between the flange and the 
washer, a pair of said embossments being spaced to 
form a groove in said cap, and a stop on the said neck 
beneath the flange and projecting into said groove 
between said pair of embossments to cooperate with 
said embossments to limit the rotary movements of 
the metal cap. 

1,755,750. Manufacture of Esters of the Borneols. 
Karl Stephan and Fritz Ulffers, Berlin-Charlottenburg, 
Germany, assignors to Schering-Kahlbaum Aktienge- 
sellschaft, Berlin, Germany. Filed Mar. 30, 1926. 
Serial No. 98,625, and in Germany Apr. 11, 1925. 2 
Claims. (Cl. 260—99.) 

1. Process of manufacturing esters of the borneols 
which consists in heating highly concentrated formic 
acid with camphene in the presence of pyrophosphoric 
acid at about 60° C. 

Process of Manufacturing Esters of the 
Borneols. Fritz Ulffers, Berlin-Charlottenburg, Ger- 
many, assignor to Schering-Kahlbaum Aktiengesell- 
schaft, Berlin, Germany. Filed Mar. 30, 1926. Serial 


Coryell, New 
Serial No. 259,944. 
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No. 98,626, and in Germany Apr. 11, 1925. 
(Cl. 260—99.) 

1. Process of manufacturing esters of the borneols, 
which consists in causing a fatty acid to react upon 
camphene without the use of a catalyst at a tempera. 
ture substantially above room temperature. 

1,755,858. Vanity Case. John Francis Babbitt. 
Louisville, Ky:, assignor to John V. Pilcher, Louisville. 
Ky. Filed June 29, 1929. Serial No. 374,887. 4 
Claims. (Cl. 132—83.) 

1. A vanity case comprising a pair of hinged see. 
tions, a powder pan carried in one section having q 
closure member provided with a powder exit opening, 

1,755,908. Vanity Box. John F. Babbitt, Louisville, 
Ky., assignor to John V. Pilcher, Louisville, Ky. Filed 
Aug. 20, 1928. Serial No. 300,790. 4 Claims. (Cj, 
220—1.) 

1. <A rectangular box for the purpose described com- 
prising a box body, a frame member hinged thereto 
comprising a single piece of sheet metal having an 
open center, the edges forming said open center being 
displaced inwardly from the plane of the frame toward 
said box body, outer edges of said frame being turned 
back over the outer face thereof, a cover plate having 
tongues engaging said turned back edges, and a mirror 
having its edges held in the spaces formed between 
said offset edges and the cover plate. 

1,755,944. Bottle or Jar. Thomas C. Adams, Gas. 
tonia, N. C. Filed Oct. 28, 1927. Serial No. 229,501 
5 Claims. (Cl. 215—1.) 

1. A receptacle of the character described, compris. 
ing a vertically disposed cylindrical body open at its 
upper end and closed at its lower end to form a bot- 
tom for the receptacle to normally rest upon, and 
having an externally threaded portion at each of said 
ends; and a single cap of a diameter approximately 
equal to that of the main body of the receptacle, and 
arranged for positive engagement with either of said 
threaded portions, said cap being arranged, when 
placed on the lower end portion of the receptacle, to 
form an auxiliary bottom therefor with a space inter- 
vening between the same and the main bottom. 

1,756,042. Cosmetic Receptacle. William E. Wacker, 
Newark, N. J., assignor to August Goertz & Co., Ince, 
a Corporation of New Jersey. Filed June 20, 1928, 
Serial No. 286,749. 4 Claims. (Cl. 132—82.1.) 

1. A receptacle of the class described comprising 
a body having an open upper end, an annular top 
portion secured to the upper portion of said body, 
a horizontal inwardly extending annular flange formed 
on said top portion, a downwardly projecting annular 
piston engaging bead formed on said flange outwardly 
of the inner edge thereof, a piston movable within said 
body and spring means within said body and positioned 
between the bottom thereof and said piston for causing 
the latter to cooperate with the under side of said 
annular bead for closing the upper end of said body, 
the portion of said annular flange extending inwardly 
of said bead serving to hold a powder puff or similar 
article away from the pinching cooperating portions. 

1,756,152. Process for Manufacturing Toilet 
Material. Tokujiro Hashimoto, Tokyo, Japan. Filed 
Nov. 17, 1928. Serial No. 320,224. 5 Claims. (Cl. 
167—91.) 

1. A process for manufacturing a cosmetic for the 
skin consisting in dissolving india rubber in a volatile 
solvent with the aid of heat, adding water to said 
solution until the india rubber is present in the con- 
centration of from 2 to 5% and boil said mixture 
under atmospheric pressure until the coagulative 
property of india rubber is lost, then distil the emulsion 
of india rubber under reduced pressure so as to drive 
away the volatile solvent. 

1,756,408. Combination Powder Puff and Cleanser. 
James T. Walker, Pelham, and Harry O. Weitlich, 
New Rochelle, N. Y., assignors to W. S. T. Sant 
Products Corp., Brooklyn, N. Y., a Corporation ol 
New York. Filed Oct. 16, 1928. Serial No. 312,7%o. 
4 Claims. (Cl. 1832—78.5.) 

(Continued on Page 209) 
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New Equipment and Installations 


Under this 
equipment and the installation of machinery by our 


heading appear descriptions of new 


advertisers. The claims made and the descriptive 
matter are supplied by them and are not to be con- 
sidered as an endorsement. 
HE F. J. Stokes Machine Co., Philadelphia, has re- 
cently brought out two new machines of special 
interest to the perfume and toilet preparations in- 
dustry. These machines are known as Automatic 
Powder Filler No. 15A and Tube Filling, Closing, 
Clip-making and Attaching Machine No. 90C. The 
following descriptive matter and pictures of these new 
machines were supplied by the company: 
“The Powder Filler is designed for filling practically 
product including face and taleum 
powders, drugs and bath salts into containers of all 


any powdered 


shapes and any size up to 7 inches in height. The 
manufacturer finds this machine easy to “change over” 
from one product to another and readily adjustable 
for different size containers. It is simple, compact, 
quiet, dependable, and fills from 20 to 40 containers 
per minute with one or two operators depending on 
the nature of the material and the size and shape of 
the container. 


NEW STOKES POWDER FILLER. 


“Some of the special features of this machine are: 
an overhead hopper feed, a container carrier which 
circles around the machine within the dimensions of 
the machine itself, a “no can—no fill” control, a cap- 
per which firmly seats lids or carton tops, a slow 
motion agitator and “two step” fill which insure a 
uniform feed and eliminate dusting, a dise type clutch 


(Continuation of Patents from Page 208) 


1. In a combination powder puff and cleanser, a 
body member, a plurality of removable leaves inter- 
posed one upon another and attached to said body 
member by a plurality of stitches near the margin, 
the exposed side constituting a powder puff. 


1,756,422. Sprinkler Top for Containers. Clarence 
P. Cook, Waterbury, Conn., assignor to Scovill Manu- 
facturing Company, Waterbury, Conn., a Corporation 
of Connecticut. Filed Oct. 20, 1927. Serial No. 227,- 
379. 1 Claim. (Cl. 215—48.) 

In a dispensing device of the character described, a 
bottle or the like and a stopper therefor, said stopper 

ing of cork or like material, and having associated 
therewith a sprinkler device by which a relatively 
small amount of the liquid contents of the bottle may 
be distributed through the cork. 
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and brake which still further increase the accuracy of 
fill, a conveyor discharge, a vacuum dust collector (if 
desired) and a granular filling attachment (if desired). 

“Filling face powder boxes in one plant, this machine 
is said to have cut production costs in half. The 
same machine was used to handle tins with push 
covers, a good example of its versatility. 

“Where only short runs are required, this machine 
is supplied in the basic model without production at- 
tachments but it still has all the advantages of ac- 
curacy, versatility, simplicity, quiet and dependability 
found in the automatic model. 

“The Tube Filling, Closing, Clip-making and Attach- 
ing Machine is also a versatile production machine 
for filling semi-liquids or pastes into tubes of any size 
up to 1% inches by 7 inches. Suitable for long runs 
it is nevertheless quickly “changed over” for different 
materials and different size tubes. 

“It is especially economical due to the patented clip- 
making feature which usually saves enough to pay the 
wages of the one operator required. Clips are formed 
from a roll of ordinary metal ribbon. 

“Tubes are accurately and cleanly filled and the 
capacity of the machine is said to be 25 per cent to 
50 per cent greater than any machine of its type. 
Its simplicity can be best realized from the fact that 
one operator instead of two or three is required. From 


NEW STOKES TUBE MACHINE 


35 to 50 tubes per minute can be handled. Several 
of these machines are already in actual use. 

“Other new and improved maehines in this field re- 
cently put out by this company include a drying 
closet used in the manufacture of rouge, bath tablet 
bench model filling 


compressors, and a 
machine.” 


capsule 


1,756,575. Method for Substituting Alkyl Groups in 
the Aromatic Nucleus. Albert Verley, Isle St. Denis, 
France. Filed July 7, 1927. Serial No. 204,141, and 
in France Mar. 31, 1927. 2 Claims. (Cl. 260—168.) 

1. A method of obtaining a substituted aromatic 
derivative by the substitution of an alkyl radical for 
hydrogen in an aromatic nucleus, the said method con- 
sisting in allowing an alkyl sulphuric acid to react 
with an aromatic hydrocarbon containing the said 
nucleus in presence of an alkali metal pyrosulphate. 

1,757,946. Vanity Case. Walter F. Shelgren, Brad- 
ford, Pa. Filed Feb. 3, 1928. Serial No. 251,601. 12 
Claims. (Cl. 132—83.) 

1. A powder holder of the kind described compris- 
ing a powder containing chamber, an endless powder 
belt arranged over said chamber and held constantly 
taut and in engagement with the end walls of the 
chamber to close the latter. 
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Grasse Report for May 


From Our Own 


S we advised in our last report, his Excellency, 
Walter Edge, Ambassador the United 
States to France, March 31. 
municipal Maunier, 
Mr. 
Edge and his party attended a banquet at which were 
present practically all of the the 
perfume materials industry. dinner, 


from 
visited Grasse 


officials 


on 
by E. 


Perfumers, 


Received by and 


president of the Syndicate of Grasse 
leaders in Grasse 
At the he 
requested to transmit to American manufacturers the 


was 


good wishes of their confreres in Grasse. 
The 
Tombarel 


the 


received 


Ambassador and his suite then visited 


Freres factory where they were 
by Xavier Goby and his two sons, Jean and Francois. 
They then called at the plant of Etablissements An- 
toine Chiris where they greeted 
Chiris and Louis Chaigne, officials of that house. 
the plant of 


Justin 


were by Georges 
They 
stopped also at Etablissements Roure 
Bertrand Fils et 
ceived by Francois Amic, who asked Ambassador Edge 
to sign the firm’s Book.” <A also 
paid to the plant of Charabot et Cie, where the party 
was entertained by P. Morena, the partners 
and later a reception was held at the beautiful villa 
of Senator Charabot “La After the 
ception, the continued to where 


were guests of the municipality at a banquet. 


Dupont where they were re- 


Golden Visit was 


one of 
Sabranette.” 


re- 
party Cannes they 

In a short speech at the dinner in Grasse, Mr. Edge 
outlined the of visit, that it was 
for the purpose of securing industrial and commercial 
information the 
able to solve some of the commercial difficulties which 
might arise between France and the United States and 


purpose his stating 


on basis of which he might later be 


to reach practical solutions 
the which 
closed his talk with an expression of 


on a basis satisfactory to 
involved. He 
admiration for 
our beautiful country and assured his hearers that he 
transmit to the 


various interests might be 


would his compatriots affectionate 


greetings of the Grasse manufacturers. 


The Market 


Our market continues rather weak and without much 
business. There have been a few orders from America 
for shipment the tariff into effect. 


The trend in our essential oils and floral products con- 


before new goes 
tinues to follow closely the general decline in prices on 
all merchandise throughout the world. 


have 


Some products 

five times (in 
francs) those prevailing before the war and the decline 
of franc exchange and it is concluded by some that 
the been touched in these products. It 
would seem that the time has arrived to buy these 
products profitably and for traders to decide whether 
they should profit by these conditions or 
buy from day to day. 


reached prices approximately 


bottom has 


continue to 


From the point of view of the weather, the second 
half of March was quite rainy. 
changeable, 


April has been very 
alternating with 
storms leading to rather cool temperatures and hinder- 


beautiful warm days 


Correspondent 


ing the blossoming of the orange trees and the roses 
The orange 
flower crop will begin at once and preparations are 


which had started in quite precociously. 


being made to receive the flowers in the factories. 


Orange Flowers 

During the last two weeks, we have visited the plan- 
tations south of Grasse and those located near the sea, 
With the exception of the Mougins 
and Cannet, the damage, although severe, has not been 
the frost. The region of 
was. least damaged, will 
At Vallauris, many of the groves 
will yield nothing this year, but others, less damaged 


orange groves of 


believed after 


as 


St. 


was soon 


Var, 


give a good crop. 


Laurent du which 


by the frost, are blossoming in a way leading to hopes 
of a small yield. At Golfe-Juan, where the plantations 
were best protected, quite a satisfactory crop will be 
The Golfe-Juan-Vallauris 
important and of 


kilos, 


secured. 
the 


region which is 


most center which production 
normally 1,000,000 may yield 400,000 
this On the other hand the centers 
first mentioned, Mougins and Le Cannet, will not yield 
any appreciable quantity. The have cut 


at the place where the branches leave 


exceeds 


kilos year. two 


trees been 
right down or 
the trunk and only a vigorous starting of twigs and 
leaves can be seen. 

We may anticipate a general production of 700,000 
to 800,000 kilos of flowers which will be enough for the 
needs of the perfumers. The price, if we may believe 
reports, will be in the vicinity of 12 or 
kilo as against an official price of 21 frances in 
but all 
between producers and distillers. 


13 francs per 
1929 


this has been exceeded in almost transactions 
The remaining oil of neroli is quoted at 18,000 frances 


kilo. 


price of 15,000 frances is wholly nominal. 


Rose 
It is practically certain that the next crop will not 
that of year. The 
have sprouted quite early but a very rainy winter has 
This is 
It is quite 
for the production and since there have 


per For concrete, stocks are exhausted and the 


be as large as last rose bushes 
hindered the formation of buds considerably. 
a fact which has been noted by many. easy 
to contract 
been no known large requirements in the market thus 
far, the buying price of the flowers will undoubtedly 
be established at a level lower than that of 
Stocks of concrete, although diminished, are still in the 
market and we can see no change in the price of this 
1,000 kilo 


very probably until the next cron. 


last year. 


product which will remain at francs per 

In Bulgaria, we hear, the rose bushes have developed 
normally and the distillation will begin about 10 or 15 
The very emphatic the 
Minister of Agriculture, ordering the trimming of the 
rose bushes and the loping off of dead and diseased 
wood, have had a happy result in spite of the resist- 
ance of the growers who supposed this would reduce 


(Continued on Page 214) 
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Synthetics and Derivatives 


HE market was suffering from the same com- 

plaint as that for essential oils, namely a lack of 
confidence on the part of buyers in the soundness of 
purchases in quantity made at this time. The ten- 
dency in prices during recent months has been toward 
lower levels on a wide range of items and in materials 
where actual declines have not been in evidence there 
has been competitive shading of a sort which would 
not inspire confidence in the consumers. 

Buying was present during the month and not in 
small aggregate volume. However, individual inquir- 
ies and orders were small with the result that busi- 
ness was not greatly profitable and was hard to handle 
as well. Some of the bulk items have been moved in 
special instances at special prices. The list as a whole, 
however, has shown little outward change since out 
last review. Prices, however, are largely nominal with 
conditions governing each sale of a sort to lead to 
some easing of the schedules for the sake of an im- 
mediate order. 

Vanillin remains more or less unsettled. There is 
a tendency on the part of buyers to go slowly in the 
face of evidences of exceptionally keen competition 
which may affect the price situation at any moment. 
Coumarin is in the same sort of position and neither 
of the articles can be expected to move as well as it 
would if natural vanilla were not available at excep- 
tionally cheap levels. 

The situation in artificial musks is again compli- 
cated by difficulties in the customs. There is again the 
threat of the application of anti-dumping provisions of 
the tariff. However, these cannot be applied until 
after proclamation of dumping and as yet there has 
been no such declaration from the Treasury Depart- 
ment. However, importers are fearful of operating on 
account of the situation and the result has been to 
throw the market back into the hands of the single 
domestic manufacturer exclusively. Prices are the 
same as have prevailed for some time past. 

Anethol is easier owing to the decline in the raw 
material but it has not actually declined in price. Some 
anticipate a decline in the near future on this item. 
Geraniol can be shaded a bit, especially for soap 
makers’ qualities. The raw material is softer and the 
demand is very slack. The same is true of linalool 
and its derivatives, none of which is in heavy demand 
and all of which are in adequate supply to say the 
least. 

There has been some inquiry for various of the finer 
specialties but not in large quantities and generally 
at unchanged prices. 


Essential Oils 


ce has not progressed quite as favorably 
as the trade would have liked. However, condi- 
tions are by no means unfavorable and trading, while 
on a more or less reduced scale, is not as slow as 
some dealers seem to think. Those who have gone out 
after orders have not come back empty handed nor 
have they been forced always to make severe price 
concessions for the sake of the immediate order. The 
market is not brisk but neither is it as dull as some 
seem to believe. There is business to be done but per- 
haps a little more effort is required to secure it than 
is usual. 

On the whole, prices have shown the same slow 
downward tendency which has been the rule for some 
time back. A few items have displayed a little firm- 
ness during the month under review but the general 
average of market quotations is lower and seems likely 
to continue its slow decline for some time to come. 
This tendency is at least partly responsible for the 
hand-to-mouth tendency in buying which consumers 
have displayed for a long time back. Until, probable 
profits on large purchases seem likely, it is unreason- 
able to anticipate any change in the buying habits of 
these interests. 

In spite of the fact that the season of heaviest con- 
sumption opened with more or less of a bang early in 
May with a week of hot weather which broke all 
records for that time of the year, the markets on 
lemon and orange and lime oils have not been very 
satisfactory. Lemon has continued its decline until 
quite recently when cables came in 25¢ higher but 
efforts abroad to bolster the price of this item have not 
advanced spot prices much. Orange has weakened and 
both of these oils are now at or below “normal” levels. 
They should appeal to the consumer at today’s prices 
although for the speculator, they are not yet parti- 
cularly attractive purchases. Lime oil remains firm 
and is not likely to be in any surplus. Some very low 
prices are heard on bergamot which makes the citrus 
group almost uniformly lower than normal. 

Domestic oils are about unchanged. The warm 
weather has been good for the peppermint crop and 
barring unforeseen happenings, the crop should be 
a reasonably good one. Buyers are interested in 
prices on futures but thus far, little business in the 
coming crop has becn done excepting by a few long 
range speculators. Prices on spot oil, which is plen- 
tiful, have declined a little and are by no means strong. 
Spearmint, erigeron and sassafras are also likely to 
be well produced this season. Wormseed is still weak 
and unsettled. 
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Prices in the New York Market 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


(See last page of Soap Section for Prices of Soap Materials) 


ESSENTIAL OILS Geranium, Rose—Cont. Sandalwood, East In- 
Spanish 16.00@ dia 9.00@ 
Turkish (Palma Sassafras, natural .. 1.20@ 

Rosa) 3.20@ 3.40 artificial 0@ 

Ginger 5.40@ 5.75 Savin, French 2.40@ 

4 Gingergrass 3.20@ Snake Root 11.50@ 

— ? ude 80 Guaiac (Wood) 2.85@ Spearmint 4.65@ 

Ambrette, oz. 48.00@ Hemlock 1.15@ Spruce ree 

Amyris balsamifera .. 2.20@ Hops .............0Z 18.00@ 15.00 Styrax 12.00@ 

Angelica Root 32. 00@ 37.5 Horsemint seeeee 4,25@ Tansy 4.00@ 
seed 28.00@ ND i eddie Geraceeoee 24.00@ ga 1.75@ 

Anise, tech. .90@ . Juniper Berries, recti- a 0 aoe 
Lead free, U. S. P. 1.00@ 1.15 _ fied 2.20@ 2.60 vorrian 10.500 

Aspic (spike) Spanish 1.15@ Juniper Wood ....... 60@  .62 Veahe - : 3 Tha 

as =~ e 2" “{ Ne 0.10 
French 1.40@ Laurel 15.00@ Vetivert, Bourbon 6 5@ 

Balsam Tolu, per oz. 4.25@ Lavender, E _ ++» 32,00@ Java 10.00@ 

Balsam Peru _6.00@ U : S. ibe —_ * 5.50 East Indian 30.00@ 

Basil 50.00@ Garden .50@ dE ; Wine, heavy 

50 


Almond Bi *, per lb. $2.75@ $2.90 
S. P. A 3.15@ 3. 25 
Sweet True ..... .60@ 
Apricot Kernel .... .28@ A0 


Bay, Porto Rico .... 2.45@ Lemon, Italis 45@. 1. Palatinate 
West Indies ....... 2.45@ Calif. 30@ 1.59 “Wintergreen, 4.00@ 
Bergamot 3.00@. 3.60 Lemongrass ......... .78@ 83 Penn. and Conn 7.75@ 
Birch, sweet N. C.... 1.90@ 2.15 Limes, distilled 8.75@ 9.00 Wormseed oo. £156 
Penn. and Conn.... 4.00@ ' expressed 20.00@ 27.50 Wormwood 10.50@ 
Birchtar, crude 15@ ., Linaloe 2.25@ 2.40 yYlang-Ylang, Manila. 30.00@ 
as rectified ... oe 60 snag a 27.50@ Bourbon 8.00@ 
oils de hose <U0@ 69 Mace, distille 1.80@ wATEAT TAG - 
Cade, U. S. P. .30@ 25 © Mandarin 8.00@ 12.00 TERPENELESS OILS 
Cajeput, Native .0@ 1.20 Marjoram 6.25@ Bay .... 5.75@ 
Calamus 80@ 4. Melissa 5.00@ Bergamot 11.50@ 
Camphor, “white”... .28@ .31 Mirbane 15@ Clove 5.25@ 
sassafrassy .26@ 3 Mustard, genuine ... 10.00@ 12.00 ‘ oriander 25.00@ 
Cananga, Java native 65@ 3. artificial 1.80@ 2.00 Geranium 8.50@ 18.50 
rectified 3.35@ 3.75 Myrrh 10.00@ Lavender 14.00@ 
Caraway Seed, recti- Myrtle 4.00@ Lemon 11.50@ 20.00 
fied .85@ Neroli, Bigarade, pure170.00@215.00 Lime, Ex. 60.00@ 
Cardamon, Ceylon ... 35.00@ Petale, extra ...... 200.00@250.00 Orange, swe 90.00@110.00 
Cascarilla 55.00@ Niaouli 3.60@ bitter | 110.00@125.00 
Cassia, 80@85 per cent Nominal Nutmeg 1.80@ Petitgrain 6.00@ 8.00 
rectified, U. S. P... 1.50@ 1.65 Olibanum 6.50@ Rosemary 2.50@ 3.75 
Cedar Leaf 1.35@ 1.65 Orange, bitter 3.70@ - 4.00 Sage, Clary 90.00@ 
Cedar Wood .44@ .50 sweet, W. Indian... 3.00@ 35 Vetivert, Java 35.00@ 
Cedrat 4.15@ Italian 3.00@ 3.50 Ylang-Ylang 28.00@ 35.00 
Celery 8.25@ 11.00 Calif. exp. 8.20@ 3.25 20 _R FRING 
Chamomile ..... (oz.) 3.50@ 5.00 — dist. 1.70@ 2.05 ii ae 
Cherry laurel 12.00@ Origanum, imitation. .50@  .8! ee 2.50@ 5.00 
Cinnamon, Ceylon ... 11.50@ 15.00 Orris Root, concrete apsicum, = 
Cinnamon Leaf ..... 1.75@ _ 2.00 domestic ; 7.00@ 9.00 pi an ij 3.60@ 
Citronella, Ceylon ... .62@  .67 foreign -) 7.00@ 9.00 a4 conolic yet 
Java .65@ .75 Orris Root, absolute ubeb ... ‘ x -25@ 
Cloves Zanzibar ..... 2.00@ 2.20 — (oz.) 90.00@100.00 Ginger, U. S. P. VIII 3.00@ 
Cognac ‘ Orris Liquid 22.00@ 28.00 M — 25@ 
Copaiba 65@ . Parsley 9.25@ Ock Mos . 00@ 
Coriander 6.00@ 6.25 Patchouli 6.40@ 6.80 Nit Oss 0.00@ 
Croton 4.00@ 1 . Pennyroyal, American 2.00@ 2.25 ‘ li 2anum 3.29@ 
Cubebs 83.30@ 3. French 1.30@ Orris .. 17.00@ 
Cumin 7.50@ Pepper, black 10.25@ Patchouli 18.00@ 
Curacao peels : 5.25@ Peppermint, n ral. 3.00@ 3.20 aupaee, black 4.00@ 
Curcuma 3.00@ redistilled 8.25@ 3.65 Vv Sandalwood 16.00@ 
Cypress 5.15@ Petitgrain, So. Amer. 1.85@- 2.00 Vanilla 
Dillseed 4.25@ . _French 8.00@ Nom. LIQUID ABSOLUTES 
Elemi 1.65@ Pimento ; 3.45@ 3.60 Cassie 105.00@120.00 
Erigeron 1.65@ ‘ Pine cones wets 3.75@ Jasmin 160.00@175.00 
Estragon 38.00@ Pine needle, Siberia. . > 1@ .80 Jonquil 140.00@160.00 
Eucalyptus Aus. Pinus Sylvestris 2.00@ Orange Flower ..... 210.00 @235.00 
(U. S. P.) Pumilionis 2.70@ I hose Gaara 270.00@ 290.00 
‘. 


Jib e 2s ow oS 


Rhodium, imitation .. 00@ 4.50 K 
Fennel, Sweet . ‘19 Rose, Bulgaria. .(oz.) 17.50@ 25.00 oe ine aa 
Galbanum 26.00@ Rosemary, French ... .55@ 60 Violet leaves 95.00@110.00 
Galangal 24.00@ Spanish ‘38@ 43 eee 95. 
Geranium, Rose, Rue . 8.15 CONCRETES 
i 3 ‘60 Sage 3.25 assi 70.00@ 85.00 
Bourbon BE 60 Sage, Clary ‘ Nom. Jasmin 70.00@ 85.00 
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TAM co vce vsision 80.00@ 90.00 
Orange Flower ...... 100.00@120.00 
Arcee. 70.00@ 
BR ican cerca ueen 60.00@ 
eee ee 65.00@ 

Violet leaves ........ 70.00@ 
DERIVATIVES AND 
CHEMICALS 
Acetaldehyde 50% .. 2.00@ 
Acetophenone ....... 3.50@ 
Acetyl Iso-eugenol .. 9.00@ 
pe ke re 20.00@ 
ia Géikaskiie keane 60.00@ 

Se sawed. ave, elale ae 27.00@ 
Cee ee rdavumecowse 15.00@ 
Brea) a « aie aceereies 45.00@ 
Aldehyde C &....00 55.00@ 
ROUEN aisaidwa daetn a aece 80.00@ 


OE SAAR ereret ie 50.00@ 

RED UL Kecnawavanes 72.00@ 

ee he ata ard oa 75.00@ 

C 14 (so-called) ... 15.00@ 

C 16 (so-called) ... 15.00@ 
Amyl Acetate ...... 85@ 
Amy] Butyrate ..... 1.25@ 
Amyl Cinnamate ... 2.50@ 
Amyl Cinnamic Alde- 


cee ere 4.00@ 
Amyl Formate ...... 1.70@ 
Amyl Phenyl Acet... 5.00@ 
Amyl Salicylate, dom. 1.15@ 

errr 1.65@ 
Amyl Valerate ..... 3.00@ 
PNUD, «sip jax Saieieuiies 2.10@ 
Anisic Aldehyde, dom. 4.15@ 

Sv css waver 4.15@ 
Benzaldehyde, U.S.P. 1.45@ 

Pe EN bese acaks 1.55@ 
Benzophenone ...... 3.00@ 


Benzylidenacetone ... 2.50@ 
Benzyl Acetate, dom. 1.00@ 

NE Se eee 1.00@ 
Benzyl Alcohol ..... 1.40@ 
Benzyl Benzoate .... 1.05@ 
Benzyl Butyrate .... 5.50@ 
Benzyl Cinnamate ... 7.00@ 
Benzyl Formate .... 3.35@ 
Benzyl Iso-eugenol .. 18.00@ 
Benzyl Propionate ... 4.00@ 


I rg oes ocak 2.90@ 
Bornyl Acetate ..... 2.60@ 
Bromstyrol ......... 4.75@ 
Butyl Acetate ...... .60@ 
Butyl Cinnamie Alde- 

hi Paik cae eas 5.00@ 
Butyl Propionate ... 2.00@ 
Butraldehyde ....... 12.00@ 
J een 1.15@ 
ot) 3.75@ 
Cinnamic Acid ...... 4.00@ 


Cinnamie Alcohol ... 3.45@ 
Cinnamic Aldehyde... 2.75@ 
Cinnamyl Acetate .. 10.00@ 
Cinnamyl Butyrate . 12.00@ 
1 


Cinnamyl Formate . 13.00@ 
Cer ©. P. oi. u cc. 2.75@ 
Citronellal .......... 2.85@ 
Citronellol, dom. .... 3.75@ 

TOPO oo. cose ccs 3.75@ 
Citronellyl Acetate .. 6.00@ 
Coumarin .......... 4.00@ 


Cuminie Aldehyde .. 62.00@ 
Dibutylphthalate vate 30@ 
Diethylphthalate or .32@ 
Dimethyl Anthrani- 


eee 6.25@ 
Dimethyl Hydroqui- 
No 6d. kw 6s ca a 4.00@ 


Dimethylphthalate .. .65@ 


Diphenylmethane ... 1.75@ 


a 


1900 


> 


2 


— 


ne 


U 


orc 


—_ 


9 co 


now 


oC 


or 


Diphenyloxide ...... 1.20@ 
Ethyl Acetate ...... .50@ 
Ethyl Anthranilate . 5.50@ 
Ethyl Benzoate ..... 1.80@ 
Ethyl Butyrate ..... 2.00@ 
Ethyl Cinnamate .. 3.50@ 
Ethyl Formate ..... 1.00@ 
Ethyl Propionate 2.00@ 
Ethyl Salicylate .... 210@ 
Ethyl Vanillin ...... 18.00@ 
Eucalyptol ......... 1.00@ 
Eugenol ........... 3.60@ 

re ... 38.60@ 
Geraniol, dom. ...... 2.00@ 

SOPCIGM. 2c ccccccs . 2.10@ 
Geranyl Acetate .... 2.90@ 
Geranyl Butyrate ... 10.50@ 
Geranyl Formate ... 7.00@ 
Heliotropin, dom. ... 2.10@ 

i ee 2.50@ 
Hydratropic Aldehyde 25.00@ 
Hydroxycitronellal .. 5.50@ 
Indol. C. P. ....(0z.) 3.10@ 
Iso-borneol ......... 2.30@ 
Iso-bornyl Acetate .. 3.25@ 
Iso-butyl Benzoate .. 2.75@ 
Iso-butyl Salicylate .. 3.00@ 
Iso-eugenol, dom. ... 5.00@ 

SOTOIGM occccccccs 5.00@ 
Iso-safrol .......... 1.75@ 
(| *" ae 3.00@ 
Linalyl-Acetate 90%. 4.25@ 
Linalyl Benzoate ... 10.50@ 
Linalyl] Formate .... 10.00@ 
Menthol, Japan ..... 1.00@ 

Synthetic ......... 3.00@ 


Methyl Acetophenone. 3.50@ 
Methyl Anthranilate. 2.50@ 

SOROIND oi vcccecce. 2.90@ 
Methyl Benzoate .... 1.85@ 


Methyl Cinnamate 3.90@ 
Methyl Eugenol 7.00@ 


Methyl Heptenone ... 6.50@ 
Methyl Heptine Carb. 20.00@ 
Methyl Iso-eugenol .. 10.00@ 
Methyl Octine Carb.. 24.00@ 
Methyl Paracresol .. 6.75@ 
Methyl Phenylacetate 4.65@ 
Methyl Salicylate ... 42@ 


Musk Ambrette ..... 7.00@ 
MO oka ce ald wk ac 7.50@ 
OI. ones ctvcese 2.80@ 

Nerolin (ethyl ester). 1.50@ 

Nonyl Acetate ...... 18.00@ 

Octyl Acetate ...... 32.00@ 

Paracresol Acetate .. 5.25@ 

Paracresol Methyl 
DU. ceaewca ce cs 7.00@ 

Paracresol Phenyl Ac- 

CONGR cutee era wre 14.00@ 

Phenylactaldehyde 
WT. wecestucuuwds 5.00@ 

imported ....... 5.00@ 
OTE ge reread 8.50@ 
Phenylacetic Acid .. 3.00@ 


Phenylethyl Acetate . 9.00@ 
Phenylethyl Alcohol 

COM btu verebenesn 1.75@ 

imported ......... 5.00@ 
Phenylethyl Butyrate 16.00@ 
Phenylethyl Formate. 18.00@ 
Phenylethy] Propio- 

WE: Shes cede ee en 18.00@ 
Phenylethyl Valerate. 20.00@ 
Phenylpropyl Acetate 12.00@ 
Phenylpropyl Alcohol. 13.00@ 
Phenvlpropyl Alde- 


DO. cb dcewtsenaans 12.00@ 
Rhodinol, dom. ...... 7.50@ 
PE nian meee uuws 9.50@ 
BENOR beicudodccde. 24@ 


oto Wh O- 


ad a 
oT be 


Santalyl Acetate .... 22.50@ 
Skatol, C. P....(0z.) 9.00@ 
Styralyl Acetate .... 20.00@ 
Styralyl Alcohol .... 20.00@ 


Terpineol, C. P. dom. 28@ 
imported ......... o8@ 
Terpinyl Acetate ... .I0@ 
Po ee 35@ 
TE cet waaveacce 2.40@ 
Vanillin (clove oil)... 6.25@ 
(guaiacol) ....... 6.00@ 
Mol, 20.00@ 
Vetiveryl Acetate ... 21.00@ 
Violet Ketone Alpha. 5.00@ 
BN a Sik aid wiklee Kivte 5.50@ 
Methyl a Waren we aie 5.25@ 
Yara Yara (methyl 
CRGGE? “ettuccacens 1.50@ 
BEANS 
Tonka Beans, Para.. 1.00@ 
Angostura ....... 2.00@ 


Vanilla Beans 


Mexican, whole 3.50@ 

Mexican, cut ..... 3.00@ 

Bourbon, whole ... 1.75@ 

Bourbon, cut ..... 1.60@ 

South American .. 2.00@ 

TINCTURES 
Ambergris ......... 18.00@ 
eee 1.75@ 
NY i ee aia ge wha oie 5.00@ 
Musk, nat. ......... 32.00@ 
Orris, root ......... 2.00@ 
Balsam Tolu ....... 1.50@ 
WO: cawedeeerest 3.00@ 
SOLUBLE RESINS 

Ambrette .......... 18.00@ 
ee 2.75@ 
Castoreum ......... 28.00@ 
So, a re 13.00@ 
GUE aticweasie ikea 80.00@ 
Galbanum .......... 6.00@ 
Labdanum .......... 6.00@ 
MRED a ae Kea ewes 6.50@ 
See 14.00@ 
Olibanum .......... 8.50@ 
CPOE g ceeecsees 6.00@ 
Onwis HOot ....ucice 18.00@ 
Patenouli 2. cccccccs 10.00@ 
Peru balsam ........ 6.50@ 
Sandalwood ......... 12.00@ 
oo ee 2.50@ 
Tolu balsam ........ 1.50@ 
WOGIUOES ci ccccscecus 15.00@ 


CERTIFIED FOOD COLORS 


Amaranth .......... 3.50@ 
Orange II ......... 3.50@ 
Tartrazine ......... 3.50@ 
POmeGNG: DM: co 6cscs. 6.00@ 
Ponceau SX ........ 5.00@ 
WN awa oa ews 15.00@ 
Erythrosine ........ 20.00@ 


Guinea Green B .... 15.00@ 
Light Green S.F..... 25.00@ 
Fast Green F.C.F.... 30.00@ 


Yellow A.B... ....cce 3.50@ 
VOHOW Gib ccccccas 3.50@ 


Sunset Yellow F.C.F.. 3.10@ 
Naphthol Yellow C... 8.00@ 


SUNDRIES 
Alcohol, Cologne 


spirits, per gal....2.5514@2.66% 
Ambergris, black ... Nomina) 

BPAY nccccccccccce SO0O@ Nom. 
Raudruche skins, gross 18.00@ 25.00 
Beaver Castor ..... 8.00@ 12.00 
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15.00 
0614 


Zine oxide, U.S.P. 
Zine stearate 


12.50@ 
O3@ 


Castoreum 
Chalk, precipitated 
Cherry laurel water, 
gal. 
Civet, ounce 
Clay, English 
Kaolin L 
Lanolin, hydrous 
anhydrous 
Magnesium Stearate.. 
Musk. Cab. pods 
ounce 
Cab., grained 
Tonquin, pods 
Tonquin, 
Orange 
gal. a 
Petrolatum, white 
Rose water, gal. 
Saponin 
Talc, domestic, ton... 
French 
Italian 


CRUDE 
Almond Meal 
Balsam Copaiba, 
Para 
Balsam Peru 
Balsam Tolu 


1.50 
03% 
08 
.20 


92 


=o 


.30 


22.50@ Nom. 
Nominal 

20.00@ 

27.00@ 


Guarana 
ee Sumatra 
flower, water, Gum galbanum 
Gum myrrh 
Henna, powdered 
Labdanum 
Lavender 
lect 
ordinary 


1.50@ 
063 @ 
1.25@ 
1.60@ 
18.00@ 
10.00@ 
50.00@ 


.08 5g 


33.00 flowers, 


15.00 
65.00 


May 


210) 


Grasse Report for 
(Continued from Page 


production. It seems at the moment that an agreement 
as to the price of the will not reached 
without some difficulty between the peasants and the 
distillers. The former demand 30 levas per kilo, a 
matter of 7 to 10 levas above that of last year, while 
the distillers find with reason that such demands are 
In the face of poor busi- 


flowers be 


exaggerated and unjustified. 
ness and declining prices in all essential oils, the dis- 
tillers are proposing a much lower price, for example, 
12 to 15 levas, a price which, considering the condition 
of the market, would still be enough to prevent the 
peasants from turning to other crops. 

Otto of rose, never influenced by these habitual dis- 
cussions up to the moment of fixing a price for the 
flowers, continues to 18,000 and 
22,000 francs as to quality. 


be quoted between 


. 


Cassie 
Production will 
entirely 


The spring crop is now in progress. 
be about 2,000 kilos, coming almost from 
Vallauris where the shrubs resisted the cold of Febru- 
At Le Cannet and La Roquette, 
is insignificant and 
Production of 
sasily be absorbed by the 
The price of the 
kilo for the 


forecast the 


ary, 1929, successfully. 
the crop of the variety “ancienne” 
will yield only a few hundred kilos. 
such little importance will 
manufacturers of cassie pomade. 

high (20 francs 

but cannot 
price of the manufactured products. 


flower remains per 


variety “romaine,’’) we yet 


Jonquil 
The crop has been quite abundant. 


are very small and perfumers show little tendency to 
The concrete 


Requirements 


profit from the low price of the flowers. 
is quite scarce, the former crops having been insuffi- 
cient. Will this not discourage the growers, who after 
having abandoned this plant, again started plantations 
because the price had reached more interesting levels? 


Lavender 
The market is very quiet since the beginning of the 
year and the market has declined consfderably, having 
dropped as low as 150 francs for good qualities high 
in ester content. 


Cardamon seed, decort 


Gum benzoin, Siam 
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1340@ 19@ 3% 
12%@ { 


40@ 1.0% 


Olibanum, tears 
siftings 


15 


Orange flowers 
Orris root, Florentine 28@ 3 
powdered 35@ By 
Verona 27@ 34 
powdered 31@ 4H 
Patchouli leaves .25@ 
Peach Kernel meal 
Quince seed 
Reseda flowers, powd 
Rhubarb root, powd.. 
Rice starch 
Rose leaves red 
pale 
Sandalwood chips 
Styrax 
Venice, turpentine, 
true, gal. 
Vetivert root 
Violet flowers 


DRUGS 


.20@ 
20@ 
.28@ 
2.00@ 
1.30@ 
1.75@ 50@ 
3.25@ 
1.75@ 
00d 
1.35@ 
45@ 
16@ 
3.50@ 


9r 
vv(a 


12@ 


(90 
50@ 


45@ 
A0@ 


30@ 
.45@ 00@ 


w200@ 95@ 


1.15 


Vanilla Beans 

While the majority of the reports on Bourbons are 
to the effect that the new crop will be a good sized one 
and this is confirmed by a government estimate of 750 
tons, there are still some houses in the trade, usually 
well informed, contend that the opposite will 
actually be the case. It is only fair that their opinions 
be reported and since we have previously reported in 
full the contentions of those who look for large sup- 
plies, we now present the position of those who still 
believe that the crop will be deficient. 


who 


At the outset of the season, these interests reported 
a crop of about 425 tons to come, this quantity being in 
addition to about 200 tons carried over from last year’s 
exceptional yield of While they have revised 
this estimate upward slightly they still believe that the 
will not 500 tons and 
cinity of the first figure mentioned. 


beans. 


crop exceed may be in the vi- 


Such a crop, they contend, is a decidedly bullish 
argument regarding the future of the Bourbon bean 
market. It represents such a decided drop from last 
year’s levels that it will not result in too much vanilla 
being available. They also point to the fact that at 
rather low prices, bids have been made in Marseilles 
and the islands for some quantity of first quality goods 
and that the orders so placed have not been filled in 
every instance. This, they contend, indicates a demand 
for beans and also a lack of inclination on the part of 
holders to sell. 

It is not our intention to forecast the actual course 
of the market but to present such facts as come to our 
hands bearing upon conditions. Accordingly we would 
say to our readers that with last year’s bumper crop 
and a heavy crop this year, there would be little chance 
of any immediate recovery in vanilla prices; but if 
this year’s crop is actually very short, higher prices 
would not be surprising. In any event, the present 
market would to indicate that much lower 
prices on Bourbon beans will be seen this season, which 
should be encouraging to the importers and lead to 
some degree of confidence on the part of the buyers. 

Mexicans remain quite firm at the moment with the 
situation well in control thus far. 


varied much on them this month. 


not seem 


Prices have not 
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9@ 
2a 


Od a 4 yr ls aM a 


“bh 27—s @ Soap 


1@ 


=) AE Ondustey Section 


) 
V@ CONDUCTED BY Or. E.G.THOMSSEN 


5@ 
2@ 
5@ 
V@ 
(a a 1 . . Wn . 
1@ | World Soap Merger Reported Florida Tung Oil Development 
iS ec) (Spec l ¢ ) spondence ) 
Via 
Ja@ 


a 


nion-Leve1 ger onine A, FLA., May 10.—With fifty acres already 
115 ! ) anticipating its next merger planted to tung oil trees in this section and 1,000 
yns in which, ac- seedling trees in nursery formation, it is expected that 
ger negotiations by next December at least 1,000 acres will be set out. 
rumors which are These trees will begin to bear in three years and in 
bons are the appearance of five years’ time will be producing nuts on a commercial 


sup is to be basis, it is stated. 


sized one t ! 
e of 750 ink p ! \ ! er & Gamble, and, on Though experiments have been carried on for the 


usually the d rit vith the International past 20 years in North Central Florida, it is within 

Co. the past few years that the public has become tung oil 
Street crash the “conscious,” so much so that while most of the groves 
Procter & Gamble are being financed by large corporations individuals too 
It is believed that are turning to this promising industry. 


site will 
opinions 
orted in 
rge sup- ; 
vho still in al t | markets already exists Used pricipally as a base for waterproof paints and 
would not be sur- lacquers, the market for tung oil is almost unlimited, 
, a form as is per- 

reported , m a ! pe 
ER? \s the market 
being in 


, ommon stock 
st year’s ( ! oO CK 


site at an effective 
revised 


on ‘ a virtu: onopoly of 
that the — ial mon P 
the vi- , : \ ket, would have 


s f the Inter 
bullish 


on bean 
‘om last 
| vanilla 
that at 
arseilles 


This under 
ry firm of 
and the 


y goods 
filled in 
demand 
part of 


‘ of chain FLORIDA TUNG TREES AT ONE AND THREE YEARS. 
it would form 
chain already according to authorities. Most of the oil now used is 
Union orbit—name- imported from China but American produced tung oil is 
Dairy, Meadow Dairy, Claimed to be superior to the imported article. For 


| course : Sa 
course y enterprises this reason tung oil groves are springing up all over 


> to our North Florida, whose high white soil is particularly 
© would adapted to the tree. Extensive experiments are being 
er crop lor Soap carried out at Penney Farms about 40 miles from this 
chance Among the wealth of War stories that are now com city, while at Gainesville home of the University of 
but ul l | nkE one regarding “the way they Florida, the surrounding district produces enough nuts 
| prices 1 soap in R ° the United Relief Com to justify a gin to extract the oil. 
present conditions in the In Putnam county most of the planting of tung oil 
l lower ( after tl mob-rioting and pil- trees is being sponsored by the Palatka Tung Oil Com- 
, which lage, fi al tile followed one another till pany, which hopes to have at least 1,000 acres planted 
lead to a trainload of badly- by the end of this year. These trees will not bear 
ng How they man- commercially however until about 1935, although from 
i n 


relief worker the third year on, nuts are produced. The tree reaches 
ve not : - s ; 
: they made no its maximum bearing about the 9th year it is claimed. 


This level is maintained for a great period of years. 
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Comparative figures reveal the fact that about 1800 
pounds of oil is obtained from one acre of tung oil 
trees against 225 of flax seed, 300 of peanuts and 150 
of cotton seed oil. These comparisons are based upon 
the bearing of selective trees, however, and would prob- 
ably average somewhat lower. 

One of the of the keen interest being dis- 
played in tung oil production in Florida is the fact that 
as far as experiments have been able to show, the trees 
are immune to any pests now known in this state. Fur- 
thermore the trees require the minimum of fertilization, 
cultivation and care while the nuts may be harvested 
at leisure any time from the first of December until 
late in February as they fall to the ground. 

The American Tung Oil Corporation during the past 
two years have planted about 1,200 acres in Northern 
Florida to tung oil trees, while plans are being made to 
increase the acreage about Gainesville, about 40 miles 
from this city, by 1400 acres, this fall. 


reasons 


Determination of Sugar in Soaps and Soap 
Preparations 

According to K. Braun and E. Water in Chem.-Ztg., 
1929, vol. 53, p. 778, a known weight of the sample is 
decomposed with excess dilute sulphuric acid, the vessel 
being kept at about 100° for % hour in order to invert 
the sucrose; after 24 hours the acid liquor is filtered, 
neutralized with soda, and made up to standard volume 
(200 cc.). Then 25 cc. of the sugar solution are added 
to 50 cc. (excess) of boiling Fehling’s solution and 25 
of water; the whole is boiled minutes and 
allowed to settle (20 minutes). The cuprous oxide is 
collected, washed with boiled-out distilled water, and 
dissolved in 50 cc. of standard ferric sulphate solution 
(50 g. of ferric sulphate dissolved in 200 cc. of concen- 
trated sulphuric acid and diluted to 1 liter), and the 
ferrous sulphate produced is titrated with N/10 per- 
manganate (1 cc. The method 
is suitable for the determination of sugar in glycerol, 
(J. Soc. Chem. Ind., vol. 


ce. for 5 


0.0029 g. of sucrose). 


and of starches in soaps, etc. 
48, No. 47). 


Soap from Kelp 

Long neglected, washed upon the Pacific shores, kelp, 
a sort of bulbous sea weed, so familiar to bathers of 
coast beaches, is now finding a haven in a new soap 
factory near Anacortes, Wash.—The Kelpine Products 
Co., which is making a soap from this product of the 
sea, rich in iodine and other valuable elements. The 
new soap is being made in liquid and paste forms. 

Many medical men and specialists have been turning 
lately to the sea, and this coast sea weed that clutters 
up seashores and the strand to the annoyance of fair 
bathers, at resorts all along the Coast of the United 
States, and British Columbia, where such kelp drifts in 
to lie like large green snakes when the tide seeps out, 
to extract its valuable properties. 

Kelp soap, and kelp oil, kelp mineral baths, and 
vaporizations are all being popularized to a large de- 
gree in Western Washington. Mineral bath places are 
opening with bathing cabinets using the extractions of 
kelp for health, the cure of rheumatism, and benefits to 
the skin. 
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Soap Researches from the British 


Empire* 
HENOLPHTHALEIN solution is used by most 
soap-makers as a test for the presence of free 


alkali in soap, but the limitations of the test do not 
appear to be generally realized. Thus, while with a 
fairly dry soap the immediate appearance of a bright 
red color when a spot of phenolphthalein solution js 
placed on it, is a definite indication of the presence of 
free alkali, with a soap containing a large amount of 
water a strong coloration may be due merely to the 
alkali liberated by hydrolysis from a perfectly neutral 
soap. In such a case the presence of free caustic alkali 
is much better tested for by pouring on its freshly cut 
surface a drop of silver nitrate or mercuric chloride, 

This subject of the alkalinity of soap solutions as 
measured by has recently fully in- 
vestigated by MacBain and Hay (Journ. Chem. Soe. 
1929, Trans., p. 590). The work of MacBain 
and his collaborators on the hydrolysis of soap has al 
ready been referred to in these columns (September, 
1928, p. 409). By measuring the conductivity of soap 
solutions, and their effect on the rate of catalysis of 
nitrosotriacetoneamine, it concluded that in the 
case of soap solutions containing 1 per cent soap the 
hydrolytic alkali did not exceed 0.004 per cent, cal- 
culated as NaOH. In the present investigation a pre- 
liminary examination of all the commercially available 
indicators showed that very few of these possess any 


indicators been 


earlier 


was 


value for the study of soap solutions, the two best being 
Alizarin Yellow G., and phenolphthalein. Thymol blue 
gives similar results, though the color changes are not 
so striking, but the universal indicator yields complete- 
ly erroneous results. Employing, therefore, a 1 per 
cent neutralized alcoholic solution of phenolphthalein o1 
a 0.05 per cent solution of Alizarin Yellow G., the hy- 
drolytic alkalinity has been measured of solutions of 
neutral sodium and potassium soaps of lauric, myristic, 
palraitic, oleic, and stearic acids, and the results ob- 
tained agree well with those found by the methods men- 
tioned above, in the few cases where such comparison 
is possible. 

It is concluded that all soap solutions are alkaline 
due to hydrolysis, and that the small magnitude of this 
hydrolysis previously found by MacBain is confirmed. 
The degree of hydrolysis depends simply on the molec- 
ular weight; the higher the soap in the homologous 
series the greater the hydrolysis. The hydrolysis is not 
completely suppressed unti! excess of alkali to the ex- 
tent of 3 or 4 equivalents per cent, has been added t 
the solution. 

Cold Process Soaps 

In the smaller soap works the cold process of soap- 
making is undoubtedly the most popular on account of 
the ease and rapidity with which the soap is made, and 
the simplicity of the plant required. Though on the 
large scale it is no longer economic owing to the fact 
that the glycerin is not recovered, even in the largest 
works certain kinds of soap are often made by the cold 
process. 


This method of manufacture appears to be largel) 
(Continued on Page 219) 
*The Perfumery and Essential Oil Record, Vol, 20, No. 5, 


, 180-181, 
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Ethanolamine Soaps 


Continuation of Article Describing Their Properties and Uses 
by Dr. Paul G. I. Lauffer 


of Pinaud, Inc., New York 


T is only within the last few years, however, that 
l the ethanolamines have been available at reasonable 
prices, and in large quantities. They have been de- 
veloped upon a commercial basis, and sev- 
eral papers by Trusler °, 
appeared recently, dealing with the prop- 
erties and uses of these amines and the 


: have 


soaps made from them. 

The form in which the ethanolamines 
are at present available is a mixture of 
the three amines, containing about 75 to 
80% triethanolamine, 20 to 25‘, di-, and 
0 to 5 mono-. Using such a mixture 
obviates the necessity of fractionation, 
and gives a material quite as useful for 
most purposes as any of the individual 
amines would be. This mixture is commercial “Ethan 
olamine.” 

This ethanolamine is miscible in all proportions with 
water, the lower alcohols, acetone, glycerol, ethylene 
glycol and its mono ethers, ethylene chlorhydrin, pro- 
pylene chlorhydrin, monoacetin, ethyl lactate, buty! 
tartrate, etc. It is not so soluble in mineral oil, fatty 
oils, ether, ethyl acetate, butyl acetate, butyl stearate, 
ethylene dichloride, ethyl carbonate, and triacetin. In 
short, its solubility is approximately parallel to that of 
dilute aqueous ethyl alcohol. The dissociation constant 
of ethanolamine is 2.5x10-¢, showing it to be only weak- 
ly alkaline’. 


Ethanolamine Soaps 


The proportions of the three components of ethan- 
olamine, which have molecular weights of 61, 105, and 
149, are such that the average molecular weight of the 
mixture is about 131. Since one mol of the amine eom- 
bines with one mol of a fatty acid in forming a soap, 
e.g. 

H O 


HOCH.CH.N { HO—C 


H 


Monoethanolamine Oleic Acid 


H 
HOCH.CH.N 


Monoethanolamine Oleate 


we can calculate that 100 grams of ethanolamine wiil 
combine with about 215 grams of oleic acid, or 216.5 
grams of stearic acid. In making a neutral soap, how- 
ever, it is best to titrate a sample of the ethanolamine 
against a standard acid solution, and to titrate a sample 
of the fatty acid to be used against a standard alkali 


solution, and calculate the exact equivalents, for the 

proportions of the different amines in the ethanolamine 

may vary slightly, and commercial stearic and oleic 
acids are likely to contain impurities which 
change the equivalent weight. 

Once the equivalent weights are known, 
the soap can be made from weighed 
amounts of the materials. For making 
the oleate, it is best to put the oleic acid 
in a container provided with a strong, 
slow stirrer, and to add all the ethano- 
lamine before starting agitation. When the 
stirrer is started, the reaction soon be- 
gins, and is accompanied by the evolution 
of heat. 

In using stearic acid, or other solid 
acids, it is desirable to warm the acid to about 60°C., 
and when it is melted, to stir in the ethanolamine, also 
warmed to the same temperature. In this way the soap 
remains sufficiently soft to stir, until the action is 
complete. An alternate method is to dissolve the solid 
acid in alcohol, or other suitable solvent, add the 
ethanolamine, stir, and recover the soap by evapora- 
tion of the solvent. 

The oleate of ethanolamine is of a soft, vaseline-like 
consistency, varying in color from light yellow to red- 
brown, according to the purity of the acid used. The 
color darkens with prolonged exposure to air possibly 
on account of the presence of mono-ethanolamine. The 
oleate is completely miscible with most organic liquids, 
though with some heavy mineral oils and fatty oils it 
is completely miscible only in presence of excess acid. 
Addition of water to the oleate causes progressive 
stiffening, until the soap is about 50% water, after 
which further dilution softens it. Dilute water solu- 
tions of the soap resemble solutions of sodium soaps, 
frothing readily, and retaining their soapy character 
on standing. The water solutions are nearly neutral, 
a 5% solution showing a pH value of 7.8. The potency 
of ethanolamine oleate in lowering surface tension, and 
therefore in forming emulsions, is indicated by the fact 
that the surface tension of a 0.15% solution in water 
at 25°C. is about 30 dynes per square centimeter™. 

Ethanolamine stearate is considerably harder than 
the oleate, being a white solid, somewhat like a sodium 
soap. Addition of water causes softening to an agar- 
like mass. Dilute water solutions are somewhat less 
stable than those of the oleate, as the soap hydrolyzes 
gradually, with partial separation of the fatty acid. 
Ethanolamine stearate is soluble in all proportions in 
water and in ordinary organic solvents, and soluble to 
a limited extent in heavy mineral oils and petrolatum. 


Preparation of Emulsions 
In preparing an emulsion of oil in water, using 
ethanolamine soap as the emulsifying agent, the three 
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best procedures are as related in the following: 


(1) Dissolve the soap in the oil, with gentle warm- 
ing and 
emulsify 


stirring. The amount of soap required to 


vegetable oils is generally about 6 to 8‘: of 


oils such as linseed re- 
Mineral oils usually require 
slightly more soap than vegetable oils, 
to 10° 


used. 


the weight of oil, though som« 
quire considerably les 


in some Cases up 


, the exact amount depending on the grade of oil 
The addition of a small amount of fatty oil often 
helps to emulsify a mineral oil. If the amount of soap 
needed is too great to use economically, 


be substituted for 


resin soap may 
part of the ethanolamine soap. 
This solution of soap in oil is a clear liquid, which 
may be kept as a stock solution. 
from it, 


To make an emulsion 
15°: on the 
weight of oil has been added, the mixture thereby be- 
coming thickened to a creamy 


stir in water slowly until about 


paste. The ingredients 
should be mixed thoroughly at this stage, after which 
the rest of the By this method, the 
thinner emulsion. 


water is added. 


(2) An alternate method, using less soap, is to mix 


the soap thoroughly with twice its weight of water, 
giving a sticky, creamy mass, then slowly stir in the 


oil, forming a mayonnaise-like 
the rest of the 
soap required is only 


emulsion, unstable until 
water may be added slowly, forming a 


{to 8 of the weight of oil. 


(3) The 
combined 


saponification and emulsification may be 


fatty 
acid in the oil mixture, and adding this to a solution of 


into one operation by dissolving the 


ethanolamine in water, a solid acid 
both 
acid is melted. An 


venerally used, as it 


with agitation. If 


such as stearic is used, it is 


necessary to warm 
solutions before mixing, so that the 


excess of acid promotes emulsi- 


fication, and increases stability. 
The following table given by Wilson’ shows the 
composition of stable emulsions of various oils, using 


ethanolamine 





and oleic acid as emulsifiers, excepting in 
the wax emulsions, where stearic acid was used instead 
of oleic. These emulsions can be diluted with wate: 
until their oil content is reduced to the percentage given 
in the last colu and still show no separation on 
standing 24 hou 
Ix 1 vil 
of Oil 7 \cid Bas Water 
| . Weight) 
Mineral 
White rose* SS 0 0 100 5 
Nujol 0 2 10 li 
Diamond tl sto su oO oo 7 
Petrola 6.0 as 10 ow aD) 
\spha 1 reo ” ’ Tow Ht) 
Vegetable and A 
Cottonseed vt ‘ ‘ 70) 10 
Neat's-foot SSA 0 0 aT 0 
Recovered . Si ow an 
Olive 17.0) ne a 0 10 
Synthet 72.4 240 1 0 10 
foiled 1 ‘ " TT 0 10 rah) 
Castor 910 Ho ) 100 "iu 
Waxes 
Parafti . SS ‘ ‘ TD 10 
Carnau S7 S 7 to 100 10 
Steari a " hy WwW 
Solvents 
Crasolin ~NS,f ( ’ 1 
Pine o moo ( ao 0 
Ethvletr i l Sut ' ti) 1 A 
Kerosene moo ” oy "0 4) 
Water-in-oil ] 
Boiled se O65 0 05 wt less 
Kerosene 78.0 Sou oa 150 or less 
*Viscosit . r.. ONT 
Viscos a. 1 t ssf 
Mex 1 White M ! 
s Mid Standard U.S. My 
“MM y t i iB 
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The soap used in the above emulsions, as calculated 
by multiplying the ethanolamine by 3.15 varies from 
1.7% to 17.5% of the weight of oil. 
is used in nearly all these examples. 


An excess of acid 


Ethanolamine in Creams 


Of the above methods, the last is 


used in cosmetic preparations. 


most frequenth 
The acid used is near! 
always stearic, since it gives a whiter product than 
oleic, so it is generally necessary to warm the solutions 
above the melting point of stearic acid, before mixing 

Satisfactory creams may be made from mineral oil, 
stearic acid, ethanolamine and water. Paraffin may be 
added to the oil, and glycerol or carbitol to the water. 


the latter greatly increasing the stability of the emul- 


sion, and making washing easier. Some formulas 
worked out at the Mellon Institute are: 

VANISHING CREAM CLEANSING CREAM 
Stearic acid ze Stearic acid 12 
Ethanolamine 1 White paraffin oil 1 
Carbitol ; 10 Ethanolamine j 
Water O7 Carbitol . { 

Water .. 1) 


COLD CREAM 
AFTER-SHAVING CREAM 


Stearic acid 14 
White paraffin wax ae Stearic acid 15.0 
White paraffin oil oo Ethanolamine 0.75 
Kthanolamine = Carbitol 8.0 
Carbitol 7 Menthol crystals 0.75 
Water Absolute alcohol O45 
Water 75.0 
The numbers given are all parts by weight. The 


ethanolamine and carbitol are added to the water, an 
the waxes melted t 
gether, then poured into the water solution slowly, wit! 
stirring, both about the 
perature when the addition is made. 

The 
other applications in 


and oils and stearic acid are 


solutions being at same tem- 


ethanolamine soaps lend themselves to mar 


cosmetics, and each cosmeticiar 
will be able to determine for himself whether they car 
be used to advantage in any of his products, and just 
how they The fact 


irritating to the skin, as are mé 


can best be employed. that fre 


ethanolamine is not 


bases, makes it useful in shaving creams an 


tallic 
othe 


neutral soaps. The penetrating and softening 
action of ethanolamine on hair makes it especiall 
valuable in shaving creams, and its value is furthe 
enhanced by its property of giving a cream which 


retains its consistency over a wide temperature rang 
This same penetrating and softening action on the hai 


makes ethanolamine a valuable component of hait 


waving preparations. 


Many other uses will no doubt suggest themselves 


with his continual urg 
to do new things with soaps and emulsions. 


¢ 


to the alert cosmetic chemist, 
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lo Locate New Materials 
The Darche Co., Inc., Brockion, Mass. 
We are pleased to enclose our check for $3.00 for ou 
We appreci- 
ate it very much and could not possibly continue with- 


next year’s subscription to your Journal. 


out its assistance in locating new materials, etc. 
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Soap Researches from the British Empire 
(Continued from Page 216) 

adopted in India, and we are indebted to A. K. Menon, 
superintendent of the Kerala Soap Institute, Calicut, 
for a copy of the second edition of his booklet of some 
19 pages devoted entirely to the subject.* The raw 
materials employed in India are chiefly coconut, maroti, 
cottonseed, ground nut, and castor oils, mowrah 
(mahua), kokum (goa) butter, dhupa fat (Malabar 
tallow), and mutton tallow. Most of these are liquid 
at the normal Indian temperatures, and can, therefore, 
be saponified without any preliminary melting. The 
pans and frames used at Calicut are all made of cast- 
iron. The pans are cylindrical, 31 ins. in diameter, and 
9414 ins. deep, and hold about 50 gallons of material. 
The frames are rectangular, 21 ins. long, 15% ins. 
broad, and 19 ins. deep. Evidently a soap made mostly 
from coconut oil is not objected to in India for toilet 
purposes, as formulas are given for toilet soaps, in one 
case containing 90 per cent coconut oil, and in another 
80 per cent. On the other hand, it is remarked that 
“soaps made from vegetable oils are prone to excessive 
lathering,” and it is “advisable to add always some 
hard fats like tallow, dhupa fat, etc., or about % per 
cent of paraffin wax or beeswax. This wax is claimed 
to form “a protective coating to the soap and check its 
tendency to dissolve quickly in contact with water.” 

The pamphlet is clearly written and well illustrated, 
and gives a very complete account of the ordinary 
method of making cold process soap. 

A short time ago we referred to a French suggestion 
that vitamins might usefully be incorporated in soap, 
and so absorbed by the skin. A toilet soap has now 
appeared on the market in this country which has been 
irradiated with ultraviolet light, and so claimed to 
possess beneficial qualities. A patent is being sought 
for the idea. 

In Germany a patent has recently been granted for 
the preparation of flaked soap in a transparent and less 
brittle form, containing some 20 per cent sodium per- 
borate or other per-salt. A soap is made containing 1 
per cent potash soap and 83 per cent soda soap. This 
is then dried, the sodium perborate or other salt thor- 
oughly mixed with it, and the mixture passed through 
the mill, from which it emerges in elastic transparent 
ribbons. 


Many methods have been proposed for the determina- 
tion of tar acids in soaps, nearly all depending upon the 
preliminary separation of the phenols from the soap, 
either by salting out the soap from an alkaline solution, 
or by some process of distillation. It is now recom- 
mended by G. Kogan (Pharm. Zentr.) that this separa- 
tion should be effected by precipitating the barium 
Soaps in the presence of ether, which dissolves the tar 
acids and any hydrocarbons. The separated ethereal 
solution of acids and hydrocarbons is then shaken with 
sodium hydroxide solution which dissolves out the acids, 
and the latter precipitated by adding sulphuric acid, 
extracted with ether, and dried and weighed in the 
usual way. This is yet another example of the growing 
use of the separation of the insoluble calcium and 
barium soaps in soap analysis. 


*Soap-Making by the Cold 


dustries, Madras a 


, Process. 
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Features of the Soap Materials Market 
(Continued from Next Page) 


Industrial Chemicals 


The market continues along quiet lines with little 
doing on spot and some disinclination on the part of 
contract purchases of alkalis to take on goods in 
volume. There has been little piling up of goods thus 
far but if the present slow tendency continues into the 
hot weather, a little trouble such as that of a few 
years back may be experienced by the sellers. Other 
items on the list are steady but everyone admits that 
business could be much better without taxing the ca- 
pacities of the sellers. 


Other Soap Materials 


Business has not been brisk and receipts of rosin at 
Southern ports have been quite heavy. The result has 
been a none too satisfactory market from any stand- 
point. Other items in the group show practically no 
change from our last review. 


New Thymol and Menthone Process 


eae ae No. 37,360 is open to inspection 
J at the British Patent Office under the Interna- 
tional Convention. In it, the inventors, Orbis Trad- 
ing Co., Inc., New York City, state that the produc- 
tion of menthone from the ketones, menthenone and 
piperitone has been suggested by treating a ketone 
with an excess of hydrogen in the presence of nickel 
under pressure in an autoclave, the underlying prin- 
ciple being that the added hydrogen will supply the 
two atoms of hydrogen necessary to convert a mole- 
cule of menthenone or piperitone to one molecule of 
menthone. The practical application of this process, 
they state, has not resulted in large percentage yields. 
They have found that when two molecules of either 
menthenone or piperitone are heated with reduced 
nickel without the presence of the added hydrogen, 
that is, the absence of extraneous reactive hydrogen, 
a dehydrogenation cf two atoms of hydrogen occurs, 
forming thymol; the two atoms of hydrogen combining 
with a molecule of menthenone forming menthone. 
Example: 100 parts of piperitone are placed in a 
retort with a reflux condenser and a suitable heat- 
ing arrangement whereby the ketone is heated to the 
b.p. approximately 230° C. Five parts of reduced 
nickel are then added and the mixture heated to the 
b.p. for two hours. The bulk of the reaction is then 
separated from the catalyst by filtration and treated 
with sufficient caustic soda solution to dissolve the 
thymol from the menthone. Upon the addition of 
dilute sulphuric acid to the soda solution of thymol, 
a separation of crude thymol results which can be 
crystallized to a pure product. Results: About 50 
per cent each of thymol and menthol.—Perfumery & 
Essential Oil Record. 


Play at Work 
Work is whatever you must do. Play is what you 


like to do. So why not like your work?—The Silent 
Partner. 
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Soap Materials Market 


Vegetable Oils 
Most all grades of vegetable oils registered 
tional declines during the period just ended. 
were limited mostly to nearby deliveries and for small 
remained quiet for the 


frac- 
Sales 
quantities. Coconut oil has 
past few weeks and is now freely offered in tank cars 
at 65c. to 6%c. lb. New York and at 6c. to 6%c. Ib. 
f. o. b. Pacific Coast for May and June shipments, 
while July forward shipments are quoted at «ec. to 
4c. per pound higher. 

Sales of palm recently have small and 
soap makers generally are showing but little buying 
interest in forward deliveries at present levels. Stocks 
here for nearby delivery are small but there seems 
to be sufficient for the demand. Olive oil foots have 
declined further to 65c. lb. New York for prompt or 
May delivery and June/September shipments are 
quoted at 6c. lb. f. 0. b. New York for carload lots 
in barrels. Commercial olive oil, testing maximum 
5% F. F. A., is quoted at 72c. per gallon New York 
for carload lots in barrels May shipment from here 
but this price can probably be shaded today for future 
shipments from Europe. 

Crude cottonseed oil in the South has been holding 
fairly steady lately at around 7%c. to 7c. lb. South- 
ern points. Although buying interest is not very 
large, offerings are also rather small. Usual quality 
crude corn oil, testing maximum 3% F. F. A., de- 
clined to 7%c. lb. Midwest mills in tank cars and the 
market at present writing appears easier. 

A. H. HORNER. 


oils been 


Glycerine 

A sagging market due to light demand and lack of 
interest on the part of large consumers has featured 
this market since our review of last month. 
has been principally confined to small quantities both 
in C. P. and dynamite and while crude grades have 
moved in fair volume and are unchanged in price, 
C.P. and dynamite are both fractionally lower than 
last month. During the last two weeks, inquiry has 
improved a little and steadied the market. 


Business 


Tallow 


Up until about ten days ago tallow was in the 
doldrums, having steadily declined, through the pres- 
sure mainly of one operator, to the point where some 
of the smaller producers were forced to sell City Extra 
as low as 6%c per pound loose. With the exception 
of the short period of liquidation in 1921, following 
the World War, the tallow market today stands at the 
lowest level it has in 20 years. However, it would 
appear from developments of the past two weeks 
there is a strong possibility that the low point has 
been reached. During that time the considerable ex- 
port inquiry has eventuated into sales of tallow 
amounting to 800 to 900 tons. Consequently, tallow, 
which threatened to accumulate until June or July 
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because domestic consumers have not been willing 
take delivery before that time has been removed fro 
the market. Export demand is still present and d 

ing this week some soapmakers seem more inclined ¢ 
accept nearby deliveries. 

Little Fancy tallow is offered with last sales a fe 
ago at per pound loose. Good No, 
tallow has been bringing 5%c to 5%c per pound. The 
differential between grease and tallow is comparatively 
slight when it is noted that good color yellow ang 
best grade House grease have sold at 57%c loose del 
livered. 


weeks 64ee 


firmer 
tallow 


Reports from the Middle West disclose a 
feeling. The price of Prime Packers’ 
nominally 64¢ per pound loose Chicago; that for 40-4 
stock 514c, production being well sold up. 

E. Bi. 


(Continued on Preceding Page) 


F REY, 


Soap Materials 


Tallow and Grease j 


Tallow, New York, Extra 6c. Edible, New York 
6%c. Yellow Grease, New York, 5%c. White Grease# 
New York, 5c. 

Rosin, New York, May 15, 1929. 


r OF 


Common to good ... 6.25 I 
6.90 K 
7.25 M 
7.50 N 
7.50 W. 


Starch, pearl, per 100 lbs........... 
Starch, powdered, per 100 lbs....... 
Stearic acid, single pressed, per lb... 
Stearic acid, double pressed, per 
Stearic acid, triple pressed, per 
Glycerine, C. P., per Ib 

Dynamite 

Soap, lye, crude 80 per cent, 

per lb. 
Saponification, per lb. 


1042@ 


.06%4 @ 
0754 @ 


Castor, No. 1, per lb. 13%@ 
COOGOR, B10, S, OOP We ics cc cccciicies 12% @ 
Coconut, Ceylon, Dom., per .08 @ 
Corn, crude, per lb. 10 @ 
Cotton, crude, per lb. f.o.b., Mill .07 3% @ 
Cotton, refined, per lb., New York ... .08 34 @ 
Olive, denatured, per gal. 80 @ 
Olive Foots, prime green, per lb. .... .07344@ 
Palm Lagos, per lb. .06%4 @ 
Palm Niger, per lb. 0615 @ 
Palm kernel, per Ib. .07 5% @ 
Peanut, crude, per Ib. .0914 @ 
Peanut, refined, per lb. 11%@ 
Soya Bean, per Ib. 1044@ 


Chemicals 


Soda ash, 58 per cent, per 100 lbs... 3412 @ 
Soda Caustic, 76 per cent, 100 lbs... 2.95 @ 
Potash, Caustic 88@92 per cent, per 

a ae £ O06%@ . 
Salt common, fine per ton 15.00 @24.00 
Sulphuric acid, 60 degrees, per ton.. 11.00 @12.50 7 
Sulphuric acid, 66 degrees, per ton.. 15.50 @16.50 
Borax crystals, per lb. 03 @ 08% 4 
Borax, granular, per lb. ............ 02%@ 08 @ 
Zine, oxide, American, lead free, per 


06%4@ .06% 
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